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Packaged  goods  or  big  units,  it  gets 
the  volume  you  want  — 

The  Chicago  Tribune 
Consumer-Franchise  Plan! 


Yor  CAN  sEi.i.  more  retailors  and 
nmro  voliinio  jior  ndailor  wlioii 
yoiir  Kriiiid  is  nno  tlioir  ciistoniors 
Wiiiil  l«>  liiiy.  T»»  >»ot  retailors  to 
tiike  on  yoiir  liraiid  —and  to  keep 
it — your  ailvertisiiin  slioiild  Ik* 
|)liinned  and  used  to  Iniild  a  eon- 
siinier  friiin-liise.  It  slionlil  ileliver 
eonsnnn'rs  at  tlie  ston*  witli  an 
ai  livt'  preferenee  for  your  hrainl. 

Token  advertising  is  not 
cnongli.  Ti>  impress  retailers 
ytnir  advertising  ninst  impress 
tlieir  eiistomers.  It  must  win  an 
im|)ortant  share  »>f  tlie  day-to- 
day  Inlying  l»y  eonsiimers  in  the 
fatr  of  eom|M‘titivc  promotion. 


The  Chicago  Trilniiie  has  worketl 
out  a  pro<-ediirc  that  answers 
the  need  of  maniifaetiirers  to 
base  their  pHnliietion  ami  .sell¬ 
ing  on  actual  conditions  at  the 
retail  level. 

It  is  tied  into  the  retailer’s 
lUHsI  for  greater  volume  ami  his 
inereasingattention  tos«>lf  servk-c 
ami  simplifiisl  inventories. 

Beeaiise  it  is  in  line  with  their 
thinking,  the  plan  has  the  active 
support  of  retailers.  It  earns 
lietter  store  displays  and  shelf 
position.  It  gets  greater  effii'ieney 
from  the  work  of  your  .sales  staff. 
It  involves  no  s|>eciul  deals  or 


discounts  or  prices. 

While  the  plan  is  geared  In 
('hieago  to  the  Chicago  situation 
it  can  lie  iiseil  in  any  market.  It 
applies  to  hig  units  as  well  as  to 
packaged  gmals.  It  isdesigmsl  to 
get  immediate  sales  volume.  It 
can  huild  the  strong  brand  (Mjsi- 
tion  on  which  yon  can  rely  for 
exiiansion. 

Here  is  the  kind  of  a  program 
that  imikes  .sense  ttalay.  It  is 
provjsl.  Others  have  nse<I  it.  You 
can  put  it  to  work  for  yon. 

Chicago  Tribune 

THE  WORLD'S  GREATEST  NEWSPAPER 


Soaring  to  Another  All-Time  High  in  1950  - 


Miami 


Construction 
totals  close 
to 

ONE 

OUARTER 

BILLION 

DOLLARS 


1930 


1940 


1950 


25,000  Family  and  Apartment  Units 

Built  in  Record-Smashing  Year 


During  the  year  just  ended  construc¬ 
tion  in  Greater  Miami  -  far  from 
levelling  off  -  actually  rocketed  some 
$63  million  ahead  of  the  year  preceding. 

According  to  1950  building  figures 
just  released,  total  construction  in 
Dade  and  Broward  counties  -•  Greater 
Miami’s  retail  trade  zone  »  amounted  to 
$2  38,140,423,  most  of  it  in  home  and 
apartment  construction.  Besides  being  an 
all-time  high,  this  figure  represents  an 
increase  of  more  than  35%  over  1949, 
itself  a  banner  year. 


JOHN  S.  KNIGHT,  Publisher 

STORY  BROOKS  &  FINLEY.  National  Reps. 

R.  S.  CRMT.  Atlanta 

Affiliated  Stations  -  WQAM.  WQMN-FM 


Today  the  stand-out  story  about 
Greater  Miami  is  the  steady  expansion 
of  its  year-round  economy,  and  the  ever- 
increasing  dominance  of  its  leading  sales 
medium. ..The  Miami  Herald,  one  of  the 
nation’s  great  newspapers. 


MIAMI— An  International  Market 


finders  not  keepers 


Not  in  Henry’s  case.  Instinctively, 
he  did  the  right  thing;  he 
immediately  phoned  the  minister  and  arranged  to  return  the  envelope. 

Henry  is  typical  of  the  boys  who  deliver  Brush-Moore  newspapers  to 
homes  in  seven  typical  American  communities  .  .  .  and  of  the 
540  other  boys  who  deliver  the  Canton  Repository  in  particular. 
Today,  they  are  putting  40'/  more  copies  of  the  Rep  on 
Canton  doorsteps  than  they  did  10  years  ago.  In  that  time. 

The  Repository’s  city  ?onc  circulation  has  come  up  from 
33,259  to  45,997  —  99.4''/  home  delivered. 

And,  it’s  all  good  solid  growth  in  a  good  solid  community. 


Brush-Moore  Newspapers 


the  canton  repository,  Cmmfu,  O.  •  PORTSMOUTH  TIMES,  PcrliaicktA,  O.  •  THE  SALEM  NEWS,  SaUm,  O.  •  THE  MARION  STAR,  M«ri«a,  O. 
‘AST  UVERPOOL  REVIEW,  £«sf  Uterfttl,  O.  •  STEUBENVILLE  HERALD-STAR,  UtuhtmtiUt,  O.  •  THE  SALISBURY  TIMES,  UUtbury,  H4. 
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MATRIX  CONTRAST  SERVICE 
CREW  IS  STATIONED^  .  x 


11  ith  service  crews  stationed  in  19  key 

cities  located  from  Coast  to  Coast,  Matrix  gives 
immediate  attention  to  processing  your  present  and 

newly  purchased  matrices. 

The  original  processing  and  re-processing  can  either  be  done 
in  your  plant  or  in  our  nearest  service  branch  at  any  convenient 
time,  day  or  night,  to  avoid  interference  with  your  regular  pro¬ 
duction  schedules  . . .  and  your  matrices  are  cleaned  regularly. 

In  this  way,  reference  characters  on  all  your  matrices  will  be  kept 
in  perfect  condition  at  all  times,  assuring  greater  visibility  and 
less  eyestrain. 

Matrix  Service  in  White  and  Colors  on  jet  black  surfaces  of 
matrices  makes  every  reference  mark  stand  out . . .  thereby  re¬ 
ducing  by  one-third  errors  in  linecasting  machine  operation. 

Write  or  phone  our  nearest  office  for  the  details  on  the  k 

Matrix  Contrast  Service  Continuous  Maintenance  Plan.  MATRIX  / 

CONTRAST  CORPORATION,  154  West  14th  Street,  New  York  1 1,  • 

N.  Y.  —  326  W.  Madison  Street,  Chicago  6,  Ill.  —  1105  Trenton  / 

Street,  Los  Angeles  15,  Calif.  —  Sole  licensees  of  the  Percy  L.  Hill 
Matrix  Contrast  Patent  No.  1,796,023,  other  patent  pending.  ^ 

European  Agents:  Funditor,  Ltd.,  3  Woodbridge  Street,  Qerk- 
enwell  Green,  London,  E.  C.  1. 


Copyright  19)0,  Matrix  Cootraat  Corporation 
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WHO  BUYS  YOUR  PRODUCT? 

WHAT  IS  YOUR  COMPETITION  DOING? 

If  your  product  is  listed  below — we  have  the  answer 


Write  for 


500  typical  Cleveland  area  families  record  daily  and  report 
monthly  on  the  purchasing  of  36  basic  grocery  commodities. 


The  11 2-page  Cleveland  Consumer  Panel  for  the  year  ending 
September,  1950,  is  now  ready  and  includes  buying  analyses 
of  the  following  products  . . . 


your  copy 
TODAY! 


All  PurpoM  Flour 
Poncako  Flour 
Biscuit  Mix 
Pio  Crust  Mix 
Coko  Mix 
Gingorbrood  Mix 
Hot  Roll  Mix 
Muffin  Mix 
Othor  Proporod  Mixes 
White  Bread 
Coffee 

Instant  Coffee 
Packaged  Tea 
Tea  Bags 
Cold  Cereals 
Hot  Cereals 
Canned  Milk 
Dog  Food 


Butter 

Oleomargarine 
Shortening 
Frozen  Vegetables 
Frozen  Juices 
Frozen  Fruits 
Laundry  Bar  Soaps 
Scouring  Powders 
Household  &  Point  Cleaners 
Water  Softeners 
Bleaches 
Laundry  Starch 
Household  Waxes  and 
Polishes 

Toilet  Cake  Soaps 
Packaged  Soaps 
Detergents 
Tuna  Fish 


Puddings  B  Pie  Fillings 


The  only  daily  paper  that  adequately 
covers  Metropolitan  Cleveland 
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New  survey  shows 
The  New  York  Times 
first  choice 
among  executives 

A  recent  poll  of  4,579  business  and 
industrial  leaders  shows  that  The  New  York  Times 
is  read  by  more  of  those  who  answered  the  survey 
than  any  other  newspaper,  anywhere. 

We  asked  4,579  executives 

1.  What  weekday  newspaper  they  read  regularly ; 

2.  What  Sunday  newspaper  they  read  regularly; 

3.  What  publication  they  prefer  among  all  others  they  read. 

Almost  50%  of  those  polled  answered  the  survey, 
which  was  conducted  by  an  impartial  research 
organization  and  did  not  mention  The  New  York  Times. 

The  returns  showed  The  New  York  Times  was  the 
first  choice  among  weekday  newspapers,  with 
34  named;  first  choice  among  Sunday  newspapers, 
with  20  named;  and  first  choice  among  all  publications 
by  a  margin  of  more  than  2-1  over  the  second  publication. 

Here’s  further  evidence  of  the  clear-cut 
preference  decision-making  executives  have 
for  The  New  York  Times.  It  also  reveals 
one  more  reason  why,  for  32  years,  advertisers 
have  made  The  Times  the  number  one  sales  medium 
in  the  world’s  number  one  market. 

Slje  Nieto  Jffurk  Sinieis 

"All  THE  NEWS  THAT'S  FIT  TO  PRINT" 

For  32  years  first  in  advertising  in  the  world’s  first  market 


4 


EDITOR  &  PUBLISHER  for  Februco-y  24,  1951 


EDITOR  &  PUBLISHER 


The  SPOT  NEWS  Paper  oi  the  Newspaper 

EVEBY  SATUBDAY  ■  /Tl  FOUNDED  IN  1884 


Publishers  Seek  U.  S.  Help 
To  End  ‘Closed  Shop’  Strikes 


NLRB  Holds  NYC  Pcpers  Liable 
For  Acceding  to  Union's  Pressure 


compulsion 

union.” 

The  publisher,  said  Mr.  Schnei¬ 
der,  was  thwarted  in  pursuing  a 
legal  hiring  policy. 

“Faced  with  the  possibility  of 
shutdown,”  he  found,  “the  com¬ 
pany  capitulated  and  discriminat- 


who  quit  waiting  in  line  because 
they  knew  they  wouldn’t  get  jobs. 

“Plainly,”  the  Examiner  said, 
“the  union  was  the  primary  offend- 
PUBLISHERS  Of  New  York  City  was  made  public  Feb.  15  when  the  company’s  discrimina- 

newspapers  were  caught  on  the  the  NLRB  upheld  the  findings  of  jj®"  “  result  of  the  compulsion  of 

horns  of  a  Taft-Hartley  Law  di-  a  trial  examiner  in  a  case  brought 

lemma  this  week.  against  Hearst  Consolidated  Pub- 

A  delegation  including  William  lications,  Inc.  (New  York  Journal- 
Mapel,  vicechairman  of  the  Pub-  American)  in  behalf  of  eight  non- 
lishers’  Association  of  New  York  union  men  who  alleged  discrimina- 
City,  went  to  Washington  Feb.  21  tion  in  hiring. 

(as  E  &  P  went  to  press)  to  confer  Previously,  the  New  York  Mir-  P^-y  capuu.uicu  a.m  uiscrinunai- 
with  high-level  officials  on  what  ror  and  New  York  Herald  Tribune  Economic  exigencies,  intimida- 

might  be  done  to  assure  uninter-  accepted  consent  decrees  to  cease  ^  “oweJer°"no  Sn™' 

nipted  publication  of  the  papers,  and  desist  from  discrimination  in  “ 

Trouble  Both  Wavs  hiring  and  the  New  York  Times  ^^hor  practices. 

.  was  ordered  to  offer  jobs  to  15  The  Examiner  found  no  sub- 

By  acceding  to  union  demands  and  pay  5400  each  to  13  stantial  evidence  of  the  union’s 

?  •  ^  union  members  in  them.  claim  that  the  company  gave  pref- 

their  delivery  departments,  the  york  News,  to  erence  to  non-union  men  in  order 

publishers  were  under  compu  sion  ^  to  give  them  seniority. 

RnaH  ir *^0  unioo  for  work  stoppage.  That  The  record  recites  that  the 

nnn  iininn  mp^n  Mthn  lo  $1,500  for  a  delay  union  became  more  militant  in  its 

Of  ooo  hour  and  28  minutes.  “closed  shop”  demands  after  new 

If  *0  ihe  Journal- American  case,  business  agents  took  over  and  the 

sure  ‘he  NLRB  ordered  the  newspaper  situation  became  aggravated  by 

Ir?;.  A  ‘o  *‘op  engaging  in  unfair  labor  the  folding  of  the  nVw  York  Star 

f  JL_  practices  and  to  join  with  the  un-  and  the  purchase  of  the  Sun  by 


lishers  were  under  threat  of  a  com¬ 
plete  distribution  shutdown. 


join 

ion  in  giving  the  eight  plaintiffs  the  World-Telegram. 


Aggravated  by  Sun  Sale 
“The  latter  merger,”  said  the 
Examiner,  “created  employment 
problems  of  an  industry-wide  na¬ 
ture  in  the  delivery  field.  The  men 


Tu  •  I  j  •  .u  back  pay  to  mid- 1948,  minus  what- 

The  union  involved  in  the  con-  ^ 

bnuing  controversy  over  hiring  lists  Th^ 

Yo'l.  a“d 

Vicinity  (independent),  which  is  Union  Primary  Offender 
noted  for  its  father-son  closed  The  Board  overruled  Examiner  displaced  by  these  closings  sought 
membership  and  for  its  17-day  tie-  Charles  W.  Schneider  in  directing  employment  in  the  remaining  pa- 
up  of  newspaper  distribution  in  back  pay  for  “other”  non-union  pers. 

the  summer  of  1945.  members  who  shaped  the  plant  “The  publishers  are  no  doubt 

Sporadic  Stoppages  ‘’“f  hired  because  of  the  desirous  of  retaining  experienced 

Within  a  few  days  of  the  sign-  discriminatory  practices  and  those  personnel  in  the  industry  and  the 

ing  of  a  new  contract  with  the 
Publishers’  Association  of  New 
York  City,  union  members  re¬ 
sumed  sporadic  strikes  in  almost 
every  newspaper  shop  where  man¬ 
agement  sought  to  carry  out  the 
intention  of  a  hiring  clause  be¬ 
lieved  within  the  legal  borders  of 
the  Taft-Hartley  Act. 

The  publishers  finally  filed  grieV' 


Jan.  Linage  Up  2.5%, 
Classified  Gains  15% 


Although  automotive  linage  surprising  in  view  of  advertising 
slumped  to  pre-1950  levels  and  re-  rationing  in  a  score  of  cities,  due 
tail  linage  barely  held  its  own,  to  newsprint  shortages,  and  of 
ances  against  the  union  and  in-  total  newspaper  advertising  in  52  scattered  reports  of  sharp  drops 
voked  the  arbitration  machinery  of  measured  cities  last  month  was  for  early  January, 
the  contract.  The  chairman  of  the  2.5%  ahead  of  linage  for  January,  The  New  York  State  Publish- 
^e-man  board  will  be  William  N.  1950.  ers  Association  reported  losses  of 

Margolis  of  the  Federal  Mediation  There  were  five  Sunday  editions  1.62%  for  54  evening  papers. 
Service.  Hearings  were  scheduled  in  January,  1950,  and  only  four  2%  for  14  morning  papers,  and 
to  begin  Feb.  23.  The  principal  last  month,  yet  total  advertising  10.72%  for  eight  Sunday  papers 
?bject  is  to  arrive  at  an  official  was  up  almost  5,000,000  lines,  (due  to  four -Sunday  month), 
interpretation  of  the  new  seniority  Display  was  off  1%  from  a  year  Total  loss  was  figured  at  2.39%. 
Md  priority  lists.  The  union  has  ago,  but  Classified  was  up  15%,  One  newsprint  salesman  said 
insisted  that  all  union  men  be  the  best  gain  it  has  scored  in  many  there  had  been  some  “hope”  that 
given  preference  over  non-union  a  month  of  Media  Records  figur-  linage  declines  would  ease  the 
Jficn  on  the  “shape  line”  which  ing.  Automotive  was  down  12.5%.  market,  but  “it  doesn’t  look  like 
forms  each  day.  The  general  picture  of  linage  that’s  going  to  happen.” 

A  complete  record  of  the  row  increases  for  the  key  cities  was  (Continued  on  page  52) 
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and  Advertising  Helda 


N,  Y.  Defense  Act 
Powers  Spelled  Out 

Albany — ^The  New  York  State 
civil  defense  bill  has  been  amend¬ 
ed  to  remove  any  doubt  as  to  the 
powers  of  officials  to  seize  news¬ 
papers  and  radio  stations. 

It  now  provides  that  a  county 
or  city,  subject  to  approval  by  a 
state  commission,  “in  the  event  of 
or  in  anticipation  of  enemy  at¬ 
tack”  shall  “control  all  .  .  .  com¬ 
munications  facilities.” 


union  anxious  to  provide  employ¬ 
ment  for  members,  some  of  whom 
have  devoted  a  lifetime  to  it.” 

The  Examiner  said  there  was 
nothing  illegal  in  the  system  of  in¬ 
dustry  seniority  and  this  principle 
was  applied  to  the  hiring  list  clause 
which  the  union  accepted  for  its 
new  contract  on  Jan.  25.  'The 
clause  provided  a  formula  for  list¬ 
ing  extras  and  those  not  listed 
were  to  be  hired  only  after  the  list 
had  been  exhausted  on  the  basis 
of  seniority. 

In  the  Herald  Tribune  case 
which  came  to  a  head  as  an  imme¬ 
diate  aftermath  of  the  Sun’s  de¬ 
parture,  the  Examiner  told  of  the 
efforts  made  to  give  jobs  to  the 
Sun’s  union  help.  At  one  point, 
the  report  states,  the  Tribune  was 
warned  by  a  union  agent  there 
would  be  “a  revolution”  if  non¬ 
union  men  were  hired  first. 

Intrepretations  Vary 

When  the  New  York  Times  re¬ 
sisted  union  demands  to  employ 
Sun  men  before  non-union  men, 
it  is  related,  regular  situation 
holders  were  called  off  their  jobs. 
After  a  20-minute  delay,  the 
Times  submitted,  walked  the  non¬ 
union  men  and  put  the  Sun  men 
to  work  under  protest. 

The  hiring  procedures  have  been 
defined  different  ways  by  different 
arbiters  over  a  period  of  three 
years.  In  this  connection  Exa.m- 
iner  Schneider  remarked  that  one 
interim  award  was  “contrived  for 
the  purpose  of  giving  unlawful 
preference  to  union  members.” 

Commenting  on  the  status  of  a 
union  foreman  who  was  “fined” 
by  the  union  for  declining  to  dis¬ 
criminate  in  favor  of  union  mem¬ 
bers,  Mr.  Schneider  ruled  that 
“mere  union  membership  is  not 
sufficient  to  establish  union  agen¬ 
cy.”  He  dismissed  the  NLRB  Gen¬ 
eral  Counsel’s  iissertion  that  the 
foreman  was  acting  in  the  dual 
capacity  of  union  agent  and  com¬ 
pany  representative. 

In  answer  to  the  company’s  as¬ 
sertion  that  the  union  alone  was 
responsible  for  discrimination  and 
it  alone  should  be  required  to  pay 
(Continued  on  next  page) 
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Publishers'  Dilemma 

continued  from  page  5 


the  plaintiffs,  the  Examiner  held: 

“While  the  discrimination  oc¬ 
curred  at  the  instance  of  the  un¬ 
ion,  was  resisted  by  the  company, 
and  indulged  in  only  to  prevent 
deliveries  from  coming  to  a  halt, 
the  company  was  also  responsible. 
Though  the  company’s  position 
was  without  doubt  unenviable,  it 
and  only  it  could  deny  the  non¬ 
union  men  non  -  discriminatory 
order  of  hiring. 

“Resistance  to  union  demands 
for  unlawful  discrimination  is 
likely  to  be  discouraged  if  the 
employer  is  discharged  from  re¬ 
sponsibility  for  his  own  advertent 
action.” 

The  company  was  found  to  have 
encouraged  membership  in  the 
union  by  hiring  union  men  before 
non-union  men,  by  “bumping”  or 
removing  non-union  men,  and  by 
“padding”  its  payroll  by  the  ad¬ 
dition  of  union  men. 

Affirming  the  Examiner’s  rul¬ 
ings,  all  five  members  of  the 
NLRB  ordered  the  Journal-Amer- 
ican  to  abide  by  the  Taft-Hartley 
Law,  offer  employment  in  its  de¬ 
livery  department  to  the  eight 
plaintiffs  on  a  non-discriminatory 
basis,  make  its  payroll  records 
available  to  determine  the  amounts 
of  back  pay  due,  and  refrain 
from  asking  employes  and  job 
applicants  whether  they  belong 
to  a  union. 

The  union  was  ordered  to  obey 
the  law,  and  to  notify  the  news¬ 
paper  that  it  has  no  objection  to 
the  hiring  of  the  eight  men. 

Most  recent  work  stoppages 
have  occurred  in  the  plants  of  the 
Times,  40  minutes;  News,  48  min¬ 
utes;  and  Herald  Tribune,  11  min¬ 
utes. 

■ 

Hold  That  Alarm! 

Indianapolis — A  bill  has  been 
introduced  in  the  State  Senate  to 
prohibit  “newspapers,  radio  sta¬ 
tions  and  telephone  companies 
from  giving  information  on  the 
location  of  fires  within  30  minutes 
following  the  first  alarm.” _ 
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Union  Expands 
Its  Demands 
Of  La  Prensa 

Buenos  Aires — A  reporter  and 
a  librarian  of  the  strikebound  Im 
Prensa  were  arrested  Feb.  19  after 
distributing  leaflets  asking  the 
Peron  Administration  to  end  the 
dispute.  The  leaflets  contained  a 
copy  of  an  appeal  sent  to  the  La¬ 
bor  Ministry  by  more  than  1,000 
La  Prensa  employes. 

As  the  newspaper’s  shutdown 
ended  its  fourth  week.  Publisher 
Alberto  Gainza  Paz  said  “the  situ¬ 
ation  is  worsening.”  He  assured 
employes  that  if  the  tie-up  contin¬ 
ues  until  the  end  of  February,  the 
paper’s  payroll  would  be  met  in 
full.  “But  it  cannot  go  on  for¬ 
ever,”  he  added. 

Closed  Since  Jan.  26 

La  Prensa  has  been  unable  to 
publish  since  Jan.  26  because  of 
a  boycott  by  the  News  Vendors 
Union.  Several  scheduled  concilia¬ 
tion  meetings  have  been  dead¬ 
locked  or  cancelled. 

The  union’s  original  demands, 
which  included  exclusive  rights  to 
distribute  the  newspaper  and  a 
20%  cut  of  Want-Ad  revenue, 
were  increased  further  Feb.  16. 
The  union  now  asks  the  right  to 
sell  every  copy  printed  of  La 
Prensa,  including  back  numbers;  a 
50%  cut  of  subscription  income; 
and  the  right  to  put  accountants 
in  the  newspaper’s  business  office 
to  check  Want-Ad  income  for  their 
20%  cut. 


Writer  Sealed  4  Weeks 
On  Cage  ‘Fix'  Story 

Ben  Gould,  Brooklyn  (N.  Y.) 
Eagle  sports  writer,  had  in  his 
exclusive  possession  for  four 
weeks  a  story  that  would  rock 
college  basketball,  but  his  hands 
were  tied,  until  this  week. 

He  revealed  in  a  front  page 
article  Feb.  20  that  he  had  a 
complete  confession  from  Eddie 
Gard,  the  go-between  who  ar¬ 
ranged  the  “fix”  for  a  gambler 
with  players  from  City  College 
and  Long  Island  University. 

T’ll  Keep  in  Touch  with  You’ 

Gard,  a  former  captain  at  LIU 
who  had  known  Mr.  Gould  for 
years,  dropped  in  to  see  him  the 
day  after  the  Manhattan  College 
cage  “fix”  was  uncovered.  On  the 
verge  of  a  breakdown,  he  said, 
“You  mustn’t  write  anything  until 
it  comes  out  in  the  papers.” 

Most  of  Gard’s  information  was 
released  by  the  District  Attorney’s 
office,  but  there  were  other  items, 
such  as  that  concerning  an  un¬ 
named  coach  outside  New  York 
City  involved  in  the  betting  ring. 

“I’ll  keep  in  touch  with  you,” 
Gard  said  when  he  left.  He  kept 
his  word  and  the  sports  pages  of 
the  Eagle  printed  one  exclusive 
item  after  another. 


Trucking  of  Newspapers  Envisioned  in  P.  O.  Plan 
Post  Office  Department  plans  to  use  trucks  in  lieu  of  railroW 
cars  for  transportation  of  mail  within  200  miles  of  points  of  ori^ 
envision  carrying  of  newspapers  and  other  types  of  second-class 
In  fact,  it  might  become  a  major  part  of  that  type  of  transportatioi 
where  newspapers  circulate  chiefly  m  the  areas  immediately  adjacent 
to  the  place  of  publication,  the  office  of  Postmaster  General  Jesse 
Donaldson  explained  this  week. 

Organized  ^stal  workers  have  won  from  Congress  a  promise  to 
conduct  hearings  on  their  pay  raise  requests  separate  from  genenl 
boosts  for  government  workers.  Personnel  costs  are  the  Post  OfiSce 
Department’s  greatest  outlay. 

Proposed  Ban  on  Liquor  Price  Ads  Is  Rejected  | 

The  District  of  Columbia  Board  of  Commissioners  has  unanimotn- 
ly  rejected  a  proposal  that  price  advertising  of  liquor  be  banned.  Tie 
Department  of  Justice  had  joined  new^apers,  radio  stations,  beverage 
dealers,  and  scores  of  citizens  in  protesting  that  the  suggested  order 
would  stifle  competition.  Advocates  claimed  it  would  tend  to  reduce 
liquor  consumption  by  ending  bargain  sales  and  “cent-a-bottle”  deals. 

Report  of  EGA  Funds  for  Newsprint  Lacks  Authority 
An  Ottawa  report  that  Britain  and  France  might  get 
EGA  funds  to  buy  newsprint  in  Canada  lacked  substantiation 
from  EGA  spokesmen  who  pointed  out  Britain  isn't  getting 
any  more  EGA  money  for  any  purpose  and  France  hasn’t 
asked  any  for  newsprint — yet.  Britain  has  dollars  for  news¬ 
print,  if  Canada  can  supply  it. 

Waste  Paper  Collection  May  Be  Revived 
Revival  of  the  waste  paper  collection  campaigns  which  produced 
large  tonnage  in  World  War  II  days  is  under  consideration  by  the  Na¬ 
tional  Production  Authority,  whose  industry  advisory  committee  has 
made  two  proposals:  1.  Use  of  available  pyrite  to  supplement  scarce 
supplies  of  sulphur  in  paper  manufacture.  2.  Cutting  of  timber  on  the 
national  forests  and  making  it  available  to  the  mills. 

GPO  Wage  Boost  Offer  Too  Small  for  Union 

The  Government  Printing  Office  has  made  a  wage  increase  offer 
to  its  employes  and  the  world’s  largest  printing  plant  has  received  a 
flat  turndown  from  Columbia  Typographical  Union.  Offered  were 
boosts  of  five  cents  an  hour  for  printers  and  one  cent  an  hour  for 
pressmen.  Not  enough,  the  union  replied. 

Benton  Wants  'Voice'  to  be  Separate  Agency 

The  “Voice  of  America”  is  growing  too  big  to  be  handled 
as  an  agency  of  the  State  Department  under  the  direction  of 
an  Assistant  Secretary,  and  should  be  set  up  as  a  department. 
Senator  William  Benton  (D.-Conn.),  one-time  director  of  the 
Voice,  told  Congress  this  week.  The  Senator  took  this  posi¬ 
tion  after  learning  the  staff  will  increase  from  10,615  to  13,000 
by  June — "a  force  larger  than  AP,  NBC  and  Metro-Goldwyn- 
Mayer  fulltime  staffs.”  Meanwhile,  the  Senate  Foreign  Rela¬ 
tions  Committee  is  planning  full-scale  investigation  which 
Edward  M.  Barrett,  director  of  the  Voice,  said  he  welcomes. 

Professional  Ads  Promote  Forest  Fire  Prevention 
American  Forest  Products  Industries  is  sending  a  proof  book  of 
ready-made  advertising  materials  to  newspapers — ^the  10th  annual  com¬ 
pilation  of  professionally-prepared  material  designed  to  promote  fire 
prevention  practices  and  intelligent  woodland  management.  Mats  arc 
supplied,  free,  on  order  and  the  copy  is  intended  for  ^nsorship. 

VIP  Amateurs  Stage  $10,000  Show 

The  Women’s  National  Press  Club  realized  $10,368  from 
its  Jan.  25  “VIP  Amateur  Night”  show  at  Constitution  Hall. 

A  check  for  that  amount  was  presented  to  USO  by  Ruth 
Montgomery,  New  York  Daily  News,  president  of  the  club. 
Congressional,  military,  departmental,  and  diplomatic  leaders 
took  part  in  the  benefit. 

Personnel  Jottings  from  Capitol  Hill 
Franklin  R.  Bruns,  Jr.,  stamp  editor  for  the  New  York  World- 
Telegram  <fe  Sun,  has  been  appointed  assistant  curator  in  charge  of 
the  philatelic  collection  of  the  Smithsonian  Institution. 

«  *  * 

Philip  J.  Rodgers  has  resigned  from  the  Washington  Bureau  of  the 
Denver  (Colo.)  Post  to  become  associated  in  the  production  of  a 
newsletter  for  the  railroad  industry. 

*  *  * 

Ralph  Coghlan,  former  editor  of  the  editorial  page  of  the  St.  Lotus 
(Mo.)  Post-Dispatch,  has  taken  a  position  as  consultant  in  the  CMfice 
of  Defense  Mobilization.  He  is  serving  temporarily  as  an  adviser  to 
W.  Howard  Chase,  assistant  to  the  director  of  information  policy. 
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Space  Buyers  Critical 
Of  Selling,  Rates,  Data 


CHAIRMAN  Robert  I.  McCracken,  left,  of  PNPA  Advertising  Con¬ 
ference  talks  over  program  with  Jerome  B.  Gray,  center,  principal 
dinner  speaker,  and  George  R.  Stewart,  Washington  (Pa.)  Reporter 
and  Observ  er. _ 


Harrisburg,  Pa.  —  Newspaper 
advertising  salesmen,  with  atten¬ 
tion  focused  on  ways  to  maintain 
and  increase  linage,  heard  criti¬ 
cism  of  some  newspaper  sales  and 
rate  practices  here  Feb.  16-17. 

Lowell  McElroy,  vicepresident 
of  the  Association  of  National 
Advertisers,  repeated  charges  that 
"double  billing”  and  local-national 
rate  differentials  are  barriers  to 
widest  and  most  effective  use  of 
newspapers. 

Jerome  B.  Gray,  senior  partner 
of  Gray  &  Rogers  advertising 
agency,  Philadelphia,  slapped  at 
newspaper  representatives  for  sell¬ 
ing  “against”  a  competitor  rather 
than  “for”  the  newspaper  they 
serve. 

100  at  Conference 

The  platform  for  these  address¬ 
es  was  provided  by  the  annual 
Display  Advertising  Conference 
of  the  Pennsylvania  Newspaper 
Publishers  Association,  with  more 
than  100  registrants. 

Although  newspapers  published 
their  greatest  advertising  volume 
in  history  in  1950,  there  was  no 
complacency  in  the  deliberations. 
In  fact,  the  whole  tone  of  the 
sessions  indicated  a  growing  con¬ 
cern  not  only  with  competition 
from  other  media  but  a  fear  that 
product  advertising  may  be  cur¬ 
tailed  by  the  defense  effort. 

The  attendance  at  the  meeting 
even  surprised  Theodore  A.  Ser- 
rill,  manager  of  PNPA,  because 
the  conference  was*  originally 
planned  for  a  small  group. 

Robert  I.  McCracken,  advertis¬ 
ing  manager  of  the  Norristown 
Times  Herald  and  chairman  of  the 
omference,  set  the  theme  when  he 
said:  “We  are  going  into  trying 
times.  There  will  be  guided  mes¬ 
sages  as  well  as  guided  missiles.” 

On  that  score,  Stanley  S. 
Adams,  newspaper  advertising  di¬ 
rector,  the  Advertising  Council, 
advocated  selling  public  service 
advertising  as  not  only  profitable 
to  newspapers  but  valuable  in  up¬ 
holding  American  ideas  and  ideals. 
(E^4P,  Feb.  17,  page  14.) 

^  “All  business  firms,”  he  said, 
“are  faced  with  higher  corporation 
taxes.  Public  service  advertising 
ta  a  legitimate  expense  and  is  tax- 
deductible.  Public  service  advertis¬ 
ing  offers  a  new  source  of  adver¬ 
tising  revenue  to  newspapers  in  a 
period  when  your  costs  are  rapid¬ 
ly  soaring.” 

Disagree  with  McElroy 

Mr.  McElroy,  in  his  talk  on 
cooperative  advertising  repeated 
apme  of  the  statements  made  by 
ana  at  the  convention  of  the 
Newspaper  Advertising  Executives 
Association,  (E  &  P,  Jan.  27.  Page 
’)  and  added  a  few  others. 

Most  ad  managers  expressed 
surprise  at  Mr.  McElroy’s  state- 
oent  that  “double-billing”  was  on 


the  increase,  and  many  denied  it 
is  widespread  practice. 

“There  are  still  barriers  to  the 
widest  and  most  effective  use  of 
newspapers — barriers  that  national 
advertisers  do  not  encounter,  at 
least  to  the  same  extend,  in  the 
use  of  other  media,”  said  the 
ANA  spokesman. 

Rate  Barriers 

“Among  these  barriers,  for  ex¬ 
ample,  are  differential  rate  classi¬ 
fications,  forced  combinations  and 
special  editions. 

“Most  advertisers  agree  with  the 
newspaper  slogan  that  markets  are 
local.  They  are  so  convinced  of 
that,  in  fact,  that  they  devote  a 
large  part  of  their  enegries  to  an 
effort  to  get  retail  outlets  to  iden¬ 
tify  themselves,  through  local  ad¬ 
vertising  and  display,  as  sources  of 
purchase  for  the  advertised  prod¬ 
ucts.” 

Mr.  McElroy  said  some  adver¬ 
tisers  pay  for  or  share  the  retail¬ 
ers’  space  and  time  costs  for  such 
advertising.  Some  do  not. 

“Both  have  the  same  objective,” 
he  added,  “to  try  to  see  that  the 
consumer  is  informed  as  to  where 
and  in  what  sizes  and  at  what 
prices  the  advertiser’s  product  is 
available  for  purchase.  It  is  hard¬ 
ly  necessary  to  urge  you  that  this 
is  good  business  for  the  retailer 
also. 

“Neither  should  it  be  necessary 
to  persuade  you  that  the  adver¬ 
tising  of  a  product  by  a  retailer 
serves  a  different  function,  in  con¬ 
siderable  part,  from  the  advertis¬ 
ing  of  the  same  product  by  its 
manufacturer  or  distributor. 

Supplemental  Campaigns 

“An  ANA*  survey  showed  that 
a  substantial  proportion  of  the 
advertisers  offering  cooperative 
newspaper  contracts  employed  this 
device  to  supplement  their  nation¬ 
al  newspaper  campaigns. 

“Other  advertisers,  many  of 
them  with  more  limited  burgets, 
consider  that  cooperative  adver¬ 
tising  in  newspapers  or  other  me¬ 
dia  represents  the  most  effective 
way  of  spending  a  large  part  of 
their  appropriations. 

“In  either  case,  practices  and 
attitudes  that  discourage  coopera¬ 
tive  advertising  can  hardly  fail  to 
hurt  the  volume  of  advertising 
in  newspapers — the  medium  which 
now  carries  the  largest  share  of 
such  copy. 

“Some  advertisers  have  chosen 
to  offer  retailers  the  use  of  other 
localized  media  in  which  the  same 
problems  do  not  exist. 

“Even  when  newspapers  are  in¬ 
cluded  in  advertisers’  cooperative 
arrangements,  they  are  often  de¬ 
prived  of  advertising  revenue 
which  they  should  be  receiving. 
Such  advertisers  want  to  see  all 
the  money  they  appropriate  for 
(Continued  on  page  59) 


Wrong  Views 
Stated  in  CNPA 
Resolution 

San  Francisco — A  lengthy  and 
hastily-drawn  California  Newspa¬ 
per  Publishers  Association  resolu¬ 
tion  inaccurately  conveyed  the  in¬ 
ference  the  U.  S.  Treasury  no 
longer  permits  institutional  adver¬ 
tising  to  be  charged  against  ex¬ 
pense  in  computing  taxes.  (E  &  P, 
Feb.  17,  page  9.) 

Intent  of  the  measure  was  to 
point  out  that  the  Treasury  has 
indicated  it  does  not  “look  with 
favor”  on  the  deduction  of  in¬ 
stitutional  advertising  as  income 
tax  expense  as  indicated  by  a 
measure  now  before  Congress,  ex¬ 
plained  Stanley  T.  Wilson,  Mill 
Valley  Record,  who  presided  oyer 
the  weekly  newspapers’  session 
which  proposed  the  resolution. 

“Let’s  hope  the  Treasury  actual¬ 
ly  does  not  forbid  this  deduction. 
Many  of  us  were  able  to  survive 
during  the  war  only  because  of 
this  type  of  advertising,”  Mr.  Wil¬ 
son  said  this  week. 

Two  publishers  were  authorized 
to  frame  the  resolution  but  it  was 
not  prepared  in  time  for  consid¬ 
eration  by  the  weeklies,  Mr.  Wil¬ 
son  explained.  It  was  rushed  to 
the  floor  of  the  CNPA  business 
meeting  while  Fred  McPherson, 
Santa  Cruz  Sentinel-News,  resolu¬ 
tions  committee  chairman,  was 
reading  his  report. 

Rather  than  have  the  matter  go 
over.  Mr.  McPherson  read  the 
Resolution  along  with  the  others 
and  did  not  have  the  benefit  of 
the  committee’s  consideration  be¬ 
fore  reaching  the  floor.  There  the 
wording  went  unnoticed,  Mr.  Mc¬ 
Pherson  said. 

■ 

Collection  Filmed 

London — ^The  British  Museum 
Library  collection  of  newspapers 
— the  largest  in  England — is  now 
being  microfilmed  with  equipment 
given  to  it  by  the  Rockefeller 
Foundation  of  New  York.  A  com¬ 
plete  microfilm  record  of  the 
London  Times,  from  its  first  issue 
in  1785,  has  been  made  by  Kodak 
Ltd. 


Waddell  Freed 
In  Assault  Case; 
Gun  Fine  $50 

F.MZABF.THTON.  Tenn. — William 
S.  Waddell,  publisher  of  the  Eliza- 
hethton  Star,  was  held  not  guilty 
of  an  assault  charge  in  Carter 
County  Circuit  Court  Feb.  19. 

A  Star  crusade  for  improvement 
of  methods  for  assessing  real 
property  for  taxation  led  to  an 
altercation,  which  resulted  in  the 
court  case.  Haynes  Elliott,  nephew 
of  Tax  Assessor  James  Elliott, 
and  field  representative  of  Con¬ 
gressman  B.  Carroll  Reece, 
charged  Mr.  Waddell  with  feloni¬ 
ous  assault  with  a  pistol. 

Mr.  Waddell,  52,  five  feet  two 
inches  tall,  claimed  he  drew  his 
pistol  only  after  he  was  struck  on 
the  head  by  Mr.  Elliott,  29,  a 
former  football  star.  Mr.  Waddell 
was  fined  $50  on  a  pistol  carrying 
charge. 

Mr.  Elliott  said  in  court  that 
his  assault  on  the  publisher  grew 
out  of  a  letter  to  the  editor  pub¬ 
lished  in  the  Star  suggesting  the 
need  for  improvements  in  the  op¬ 
erations  of  his  uncle’s  office. 

Mr.  Waddell  said  he  had  no 
personal  feeling  against  the  tax 
assessor  and  his  assailant  and  re¬ 
gretted  deeply  that  “mere  discus¬ 
sion  of  a  man’s  official  record 
was  regarded  as  provocation  for 
an  assault.” 

Publisher  Waddell  said  that 
since  Elizabethton  is  a  one-news¬ 
paper  town  he  has  and  will  con¬ 
tinue  to  publish  all  sides  to  con¬ 
troversial  issues. 

■ 

Herald  Tribune  Backs 
Retailing  Conference 

William  E.  Robinson,  vicepresi- 
dent  of  the  New  York  Herald  Tri¬ 
bune,  was  a  guest  speaker  at  a 
Careers  in  Retailing  Conference 
Feb.  23  under  the  joint  sponsor¬ 
ship  of  the  Herald  Tribune  and  the 
New  York  University  School  of 
Retailing. 

Students  and  faculty  members 
from  over  50  colleges  attended  the 
Conference  to  hear  Mr.  Robinson 
and  executives  of  major  depart¬ 
ment  stores. 


editor  &  PUBLISHER  for  February  24,  1951 


7 


Dr.  Bush  Says 
Stanford  Report 
Speaks  for  Self 

Stanford  University,  Calif. — 
If  there  had  been  a  way  to  put 
the  Stanford  report  on  the  Dou- 
glas-Nixon  campaign  coverage  by 
a  dozen  newspapers  in  black  and 
white,  it  would  have  been  put  that 
•way.  Dr.  Chilton  Bush,  director 
of  Stanford  University  Institute 
for  Journalistic  Studies,  told  Edi¬ 
tor  &  Publisher  this  week. 


Racing  Delay 
Is  Censorship, 
Starzel  Claims 

The  action  of  the  Florida  State 
Racing  Commission  in  delaying 
transmission  of  horse  racing  r^ 
suits  from  Florida  tracks  consti¬ 
tutes  “a  form  of  censorship”  on 
legitimate  news  operations,  Frank 
J.  Starzel,  General  Manager  of 
the  Associated  Press,  charged  this 
week. 

Mr.  Starzel  pointed  out  that  re- 


I  UK  ac  ruBLisHER  inis  weeK.  AWARDS  of  New  York  Newspaper  Women’s  Club  were  presented  Mr.  Starzel  pointed  out  that  re- 

As  It  IS,  he  accepts  neUher  the  |,y  ^,.5^  Franklin  D.  Roosevelt.  Left  to  right:  Carol  Taylor,  World-  peated  investigations,  including  a 

interpretation  of  the  CIO  News  Telegram  and  Sun;  Marjorie  Farnsworth,  Joumal-American;  Mrs.  probe  by  Florida  authorities,  had 

nor  the  editorial  in  Editor  &  Pub-  Roosevelt;  Anne  O’Hare  McCormick,  Times,  and  Clementine  Paddle-  failed  to  disclose  any  evidence 


LisHER,  he  said. 

“Let’s  put  it  this  way,”  he  sug¬ 
gested.  “A  scientist  takes  an  ob¬ 
servation  and  reports  the  tempera¬ 
ture  is  56  degrees.  Some  people 
say  that  is  hot,  some  say  that  is 
cold.  It  is  neither — it  is  56  de¬ 
grees.” 

“I  do  not  agree  with  the  CIO 
News,”  he  said,  referring  to  the 


ford.  Herald  Tribune. 


'Greatest  Show' 
Aims  to  Build 
National  Ads 

A  tool  for  putting  to  work 


I  iribunc.  AP  race  dispatches  are  the 

,  ,  .  ,  ,  ,  source  of  bookmakers’  betting  in¬ 

way  of  reaching  people  that  s  formation. 


ever  been  invented.” 

In  a  fast-paced  script,  designed 


The  state  racing  commission,  in 


for^x^nr^eidVntificS  w^^^^^^^^^  ordering  a  20-minute  delay  in 
individual  newspaper  presenting  it  transmission  of  race  resuh^s  acted 
and  the  individual  Ldience  of  the  State  At- 


salesmen  viewine  it  the  oresenta-  tomey  General  to  cut  off  the 
salesmen  viewing  it,  me  presenia  information  which  he  called 


^ews,  ne  saiu  reiernng  10  me  newspapers’  top-priority  project-  ‘‘f  “the  very  life  blood  of  the 

Feb.  5  issue  which  declared  the  the  “More  Profits”  plan  for  local-  bookie.” 

survey  showed  the  California  promotion  of  national  news-  *ocal  appals.  Starzel  stated: 

press  was  heavily  on  the  side  of  paper  advertising-was  put  in  the  Ln  .hhc  “The  Florida  State  Racing  Com- 

,  ®  “  sena  ona  can  1-  pf  rnember  newspapers  this  ,  virtnallv  Vverv  rr»n<:iim<>r  in  mission’s  decision  to  embargo 

week  Sy  the  Bureau  of  Adverfis-  .!ri,‘T^ZL  2  trau, mission  of  horse  racing  re 


press  was  heavily  on  the  side  of 
the  successful  senatorial  candi- 


level  promotion  of  national  news-  -  attractions,  the  pres- 

paper  advertising-was  put  in  the  ;  ^  P  j 

hands  of  member  newspapers  this  . 


posed  to  the  liberal  opponent,  •  amp  a 

TVaiioIoc  mg. 


Douglas. 


Titled  “How  You  Can  Cash  In 


town  every  day  and  place  him  in  Horidr  racks^  w  «- 

the  audience  for  the  manufactur- 

fkfivfnrtiif.na  “pvprv  timp  ho  nr  companied  by  a  reported  _stat^ 


Neither  do  I  agree  with  the  n  h  V  V /ciT  A  V  th '  er’s  advertising  “every  time  he  or  ^  hoChn 

c  p  D  4-..^  •  1 «  u  ®  4  /c  p  n  On  the  Greatest  Show  On  Earth.  .  ^  ,^.,1  ment  of  the  commission  chairman 

Jh  kv!  ’fi  yf-"-  the  new  production  is  a  full^olor  ^hep'cks  up  and  reads  the  local  ‘information  over  the 

nrotu/  oio  n  ^  Tcvealed  a  presentation  aimed  at  district  P  Thrnnohnnt  tho  nrocontatinn  Associated  Press  wires  for  some 

p  y  a  record  or  newspa-  rnanagers  and  salesmen  for  manu-  nrJvief^^n  reason  Ultimately  has  been  going 

pers  in  general.)  f.otnrorc  o„rronti„  Mcina  _  nr  Provision  IS  made  for  localization  . 


All  facturers  currently  using  —  or  4^  into  illegal  hands.’ 

All  we  did  was  to  take  a  meas-  ,-aoA.  — including  details  about  the  cam-  -TKio  : 


newspaper  cam 


This  statement  is  not  suppor- 


urement.  There  is  no  way  to  put  ~  pgjgj,  cooperative  funds  ,  .  ‘ 

the  results  of  the  measurement  ^  *  **  ■  ♦  and/or  merchandising  aids  avail-  u*  *  ^ui  u  xh  a 

If  *u  presentation  is  the  first  , J  .  ^  or  obtainable  by  The  Associated 

®  fn?*  had  been  combined  effort  of  fhlf  from  the  manufacturer,  etc.  p  commission  chairman 

l  would  have  said  Newspaper  Advertising  Exec-  himself  concedes  he  has  no  proof, 

as  we  have  no  timidity  about  the  Association.  American  As-  “Horse  racing  news  is  transmit- 

Whv  Snmp  Thinoc  Wp  pn’»  On  p  sociation  of  Newspaper  Reore-  insprt  Iwth  !t  ■  ou/n  sHHps  f®rl  by  the  Associated  Press  only 

Why  Some  Things  Werent  Done  .^ntatives  and  the  Bureau  which  tix  ‘o  its  members,  meaning  newspa- 

Hopes  that  the  system  will  be  h3s  been  coordinated  since  last  •,  -Pi^Hprc  ;tc  fpoturpc  r.r^A  ;tc  P®rs  and  radio  stations  who  desire 
used  elsewhere  to  find  further  Summer  by  a  committee  headed  ’  this  service.  The  state  racing  corn- 

measurements  were  expressed  by  by  J.  Garrett  Noonan,  advertis-  ...  mission’s  present  ruling,  therefore, 

Dr.  Bush.  The  Stanford  reports  fog  director  of  the  Louisville  ^ts  of  slides  with  scripts  are  penalizes  the  Associated  Press  in 
goal  was  to  do  a  scieritific  job,  (Ky.)  Courier-Journal  and  Times,  being  provided  at  actual  cost  conducting  its  legitimate  opera- 
he  explained,  and  he  believes  that  Tfog  presentation’s  twofold  aim  ($7.50)  to  any  Bureau  member  tions,  and  works  a  special  hard- 

was  done.  ^^5  summed  up  by  Mr.  Noonan  newspaper.  ^bip  upon  newspapers  desiring 

The  story  position  could  not  as  being  “(1)  to  spur  on  the  "  promptly  to  publish  the  news  to 

be  weighed  with  indefensible  sci-  district  managers  and  salesmen  of  Conn©rs  HI  Heads  which  they  are  entitled.  It  is,  in 

entific  exactness.  Dr.  Bush  said,  newspaper-using  manufacturers  ^  p  i|  1  p  p*  effect,  a  form  of  censorship  and 

Besides,  it  would  have  made  little  enthusiastic  approval  and  support  •DUliaiO  OOUner-CiXpreSS  inconsistent  with  American  stan- 
difference,  as  only  9%  of  all  of  their  companies’  newspaper  ad-  Buffalo — ^William  J.  Conners  dard  of  fair  play.” 

stories  appeared  on  Page  One.  .  vertising,  and  (2)  to  get  manu-  (K*  28,  is  the  new  president  and  At  Hialeah  results  of  the  first 

Also  left  out  as  inexact  and  un-  facturers’  salesmen  in  the  habit  publisher  of  the  Buffalo  Courier-  eight  races  were  delayed  by  the 


supportable  to  the  fullest  degree  of  selling  the  power  of  their  com- 
was  any  attempt  to  measure  the  panics’  newspaper  advertising  to 
depth  of  readership  down  each  every  retailer  and  wholesaler  on 
story,  he  added.  What  could  be  whom  they  call.” 
measured  with  exactitude  was  “The  result  should  be  a  better 
measured,  and  Dr.  Bush  expects  chance  for  continued  and  perhaps 
the  report  to  stand  all  scientific  increased  advertising  from  the 
tests.  manufacturer  in  the  newspaper, 

On  the  CIO  News  charge  that  greater  demand  for  newspaper 
newspapers  “were  alerted  before-  advertising  on  the  part  of  the  .  \  ^ 

hand  to  the  fact  that  they  would  district  manager  and  his  staff,  ^  % 
be  under  observation”,  the  survey  directed  to  their  home  office,  and  i'"  v  ‘ 
covered  the  period  from  Sept.  1  far  stronger  demand  on  the  part 
to  Nov.  7.  A  press  release  Oct.  1  of  retailers  for  newspaper  adver-  Conners  III 
said  the  survey  was  under  way  but  tising  by  all  the  manufacturers 
did  not  list  the  papers.  Nor  were  whose  products  they  sell.” 


Express,  succeed-  aP  an  average  of  about  llVi 
ing  his  late  minutes  after  each  race.  Results 
father,  Capt.  Wil-  to  the  Daily  Racing  Form,  Morn- 
liam  J.  Conners,  ing  Telegraph  and  other  Triangle 
Jr.  Publications  also  were  delayed  a 

Young  Mr,  similar  time. 

Conners  has  been  But  bookies  said  the  average 
serving  as  assis-  time  for  results  to  bookmakers 
tant  editor  and  in  the  Miami  area  was  about  12 
publisher.  minutes. 

Editor  Burrows  No  censor  was  present  at  Hia- 
Matthews  was  leah’s  press  box,  but  President 
elected  vicepresi-  John  C.  Clark  asked  the  coopera- 
dent  at  the  direc-  tion  of  newsmen  in  complyinj 
tors’  meeting  with  the  commission  ruling. 

Feb.  14  and  John  Newsmen  poked  fun  at  the  iw* 


the  individual  papers  advised.  Dr.  The  new  presentation  character-  J.  Meegan,  secretary  of  the  com-  ing  by  releasing  balloons  which 
Bush  stated.  izes  the  daily  newspaper  as  “The  pany,  was  named  a  director  to  fill  bore  such  legends  as:  “Man  0’ 

*  *  *  Greatest  Show  On  Earth,”  —  “a  a  vacancy  on  the  board.  Frank  J.  War  Beats  Sir  Barton.  .  .  •  The 

Frank  Clarvoe  comments  on  show  that’s  bigger,  more  appeal-  Clancy  continues  as  general  man-  Racing  Commission  now  permits 

Stanford  survey.  Page  57.  ing,  more  powerful  than  any  other  ager  and  treasurer.  release  of  this  news.” 

8  EDITOR  &  PUBLISHER  for  February  24,  1951 


t 


Mills'  Output 
At  Record  Rate 
For  January 


Newsprint  mills  got  off  to  a  fly¬ 
ing  start  in  January  toward  setting 
t  new  production  record  this  year. 

The  Canadian  mills  turned  out 
453,019  tons,  or  36,008  tons  more 
than  in  January,  1950,  according 
to  Newsprint  Service  Bureau  sta¬ 
tistics. 

Output  in  the  United  States 
reached  92,991  tons,  the  greatest 
domestic  production  for  any  month 
in  recent  records.  Last  year  the 
U.  S.  mills  hit  the  90,000-ton  mark 
only  one  month — August. 


Seek  to  Alloy 
Advertiser  Fear 
On  Newsprint 


Chicago — Competitive  media 
have  apparently  inspired  appre¬ 
hension  among  national  advertis¬ 
ers  over  newsprint  availability  and 
space  rationing  by  newspapers  to 
the  point  that  one  major  adver¬ 
tiser  is  'reported  to  be  thinking 
of  switching  from  newspapers  to 
radio  and  television. 

The  advertiser  was  considering 
newspapers  for  a  product  promo¬ 
tion  this  spring,  but  because  of 
“rumblings  of  a  newsprint  short¬ 
age”  has  requested  its  agency  to 


January’s  figure  compares  with  AT  SNPA  BOARD  MEETING  in  Chattanooga:  Left  to  right — Walter  submit  radio  and  TV  estimates. 


68,800  tons  in  January,  1947,  and  C.  Johnson,  secretary -manager;  Mrs.  Johnson;  Karl  A.  Engel  of  Little 
67,626  in  January,  1948.  Since  Rock,  .\rk.,  president;  Mrs.  Clarence  Hanson,  Jr.  and  Mr.  Hanson, 
then  the  Lufkin  mill  has  been  en-  chairman. 


then  the  Lufkin  mill  has  been  en¬ 
larged  and  the  Coosa  River  mill 
has  begun  operations.  Both  the  Board  and  the  News-  OnntVi'c  PrTnChrc 

Only  4  Sundays  print  Supply  Co.  declined  to  re-  O  Jb 

One  reason  for  the  high  pro-  much  tonnage  will  be  NiaciH 

duction  in  January  in  both  Canada  ^Slimate  INGGa 

and  the  U.  S.  is  that  there  were  ^^ard  spokesman  said  that  ^ 

only  four  Sundays,  as  against  five  T  OI  iMeWSpHIlt 

I, iosf»  Ti,«  In  f'ons  with  Canadian  mills. 

in^V'-inQHian  rtVAr  ^  was  leamed  that  George  Chattanooga  —  Publishers 


ahnson;  Karl  A.  Kngel  ot  Little  See  Exact  Status 

Hanson,  Jr.  and  Mr.  Hanson,  ^  Chicago  chap¬ 

ter,  American  Association  of 
M  Newspaper  Representatives,  is 

OOUtxl  S  Jb  apOrS  seeking  the  exact  status  of  news- 
,  ,  __  _  papers  generally  as  to  their  ability 

.stimate  Need  to  handle  national  advertising  in 

I  ^  the  months  immediately  ahead. 

t  Representatives  are  endeavoring 

WX  Xl«;wa|.IXXXXX  ^  compile  a  list  of  newspapers, 

Chattanooga  —  Publishers  of  indicating  which  are  employing 


Qso  Goyder,  chairman  and  managing  Southern  newspapers  have  esti-  restrictions,  and  in  what  form,  and 

^t  in  January,  1950,  also  reflects  British  International  mated  they  will  need  an  addition-  which  are  not.  It  is  the  belief 


™  cutback  in  orders  which  slowed  i  *  j  British  aeent  for  72,000  tons  of  newsprint  among  most  representatives  that 

SSian  IMerSfnal  yearly.  the  severe  shortage  of  news- 

The  full  extent  of  any  slowdown  now  in  Canada  to  find  how  much  "Only  the  largest  Southern  print  being  suffered  by  a  few 
in  production  during  February,  as  newsprint  Britain  can  get.  newspapers”  were  asked  to  con-  papers  is  not  typical  of  the  vast 

a  result  of  the  texcar  shortage,  p  p  chairman  of  the  AA®  Ihcm  paper  requirements,  said  majority  of  newspapers. 

B  Mt  aswrtainable  immediately  jq^^^rsprint  Supply  Co.,  said  the  George  C.  Biggers,  president  of  The  attempt,  they  say,  is  being 

but  there  have  been  no  rejwrts  of  authorization  “is  subject  to  lAc  Atlanta  (Ga.)  Newspapers  in  made  on  the  part  of  competing 

any  serious  curtailment.  In  sev-  ^.g^gjn  conditions  which  will  re-  a  report  as  chairman  of  the  News-  media  to  penalize  newspapers  as 

eral  critical  instances,  cars  were  qyjfg  careful  studies.”  print  Mills  Committee  of  the  a  whole  bwause  of  this  minority 

rushed  to  the  mill  areas  to  relieve  Southern  Newspaper  Publishers  condition, 

storage  problems.  French  Newspapers  Association.  To  CompUe  Report 

of  S'ai?  were*  ns  818  tons*  at  'Severely  AH^d'  ,  ‘hat  two  Rhode,  president  of  the 

01  January  were  11b,b18  tons  ,  large  newsprint  producers  are  rhiraon  rhanter  told  EAP  that 

Canadian  mills  and  7,941  tons  at  P>^is-French  newspa^r  m-  gomidgring  the  building  of  new  from  the  oaoerl^will  £ 

U  S  mills.  The  combined  total  terests  are  complainmg  they  are  plants  in  the  Southeast,  was  made  cSted  Ta  rciHJrt  to  b^^^ 

of  126,759  tons  compared  with  more  severely  affected  than  any  ^  giggers  at  the  mid-Winter  brtht  chaoterT^Ncw  Bus?n<S 
97,383  at  the  end  of  December  other  ojun^  in  the  matter  of  g^PA  Board  here  ^miSittee 

Mdwith  144,197  a  year  ago.  newsprint.  The  price  has  increased  p  j|  ,o  .Ka 

Daily  newspapers  reporting  to  by  65%  m  a  year.  ...  Although  he  would  not  name  verfiscr^t^qi^tlon^  is*^^reUretaot 

ANPA  accounted  for  consumption  Since  the  war  there  had  b^n  ^he  mill  planners.  Mr.  Biggers  m  cSjrd  Le  S  sales 

345.552  tons  of  newsprint  in  prs  of  plenty  thanks  to  suppliw  he  had  definite  knowledge  fonXr  r«^wsna4r  LreS 

anuary.  about  500  tons  more  than  Black  Forest.  But  12  manufacturers  had  ^o^ratio^TaJ^  laree  SSt 

m  the  five-Sunday  January  of  nwn  hs  have  passed  siiKe  the  end  ^  ^j^her  tracts  for  the  S  Xrs  to  be  ured  Tm^  sS 

1950.  Two  years  ago  the  dailies  of  the  German  con  racts.  and  the  other  ?fSoL  Smand  SSTv  Tf 

were  using  about  332,000  tons  in  Gennany  is  now  itself  importing  ^ould  begin  its 


in  production  during  February,  as 


To  Compile  Report 
Jack  Rhode,  president  of  the 


wood  from  Finland 


manufacturer  would  begin  its  scheduling,  or  permit  copy  omis- 


Fip.r;,  fron,  the  NewspriM  As-  Caeada  will  be  selling  to  ’"!^'Lrnage  ot  newsprint  in  the  Sin"  ea™lto‘”S2 
ciation  Of  Canada  Showed  an  in-  FraiKe.  but  _  supplies  may  not  .  __  »  „  p 


•ociation  of  Canada  showed  an  in-  r ranee,  oui  supplies  m 
crease  in  exports  to  Central  Amer-  reach  he^  until  June. 
*8—9,005  tons  in  January,  1951, 

«  against  3,066  in  January.  1950.  Itahan  Papers  Ask 
The  British  Isles  got  4,361  tons  For  Imported  Supply 


feuth  inay  ^ome  acute  ^fore  ^n^ious  to  hold  this  busi- 

1951  ends  Mr.  Biggers  cautioned,  ^g^j  newspapers,  but  is  seeking 
He  related  that  the  Atlanta  news-  assurance  that  the  campaign  will 
papers  have  rationed  advertising  suffer  restrictions  in  the  ma- 
space  since  October  and  said  my  j^nty  of  markets. 


this  year,  none  in  January,  1950.  Rome  —  Condemning  the  high  committee  can  see  no  sign  of  letup  appreciate  that  no  one 

turope,  Africa  and  India  also  cost  of  Italian  newsprint  as  a  threat  in  demand.”  „„  onarantM  the  future  nor  an- 

rwived  more  paper  last  month  to  a  free  press,  Italy’s  newspaper  it  is  cerUin,  he  declared,  that  fi-inite  federal  allocation  dic- 
while  Australia  -  New  Zealand  publishers  are  begging  the  Dc  Gas-  production  is  keeping  pace  vi,  Rhode  “but  if  we 

9,951  a  year  ago  peri  Government  to  lift  all  re-  with  the  nationwide  need  for  can  submit  ;vTd^e  toat  the 

0“  importation  of  newsprint.  Even  if  new  mills  could  members  of  our  association  have 

was  about  4,000  tons  while  U.  S.  newsprint.  get  pnonty  for  construction,  he  s„rveved  their  nublishera  and 

^cners  got  16  more  tons  Pnitw  Parrini,  a  vicepreskknt  advi^,  it  would  be  1953  before  ^here  is  L  foundation  for  the 
man  in  January,  1950.  of  the  Italian  news  agency,  ANSA,  production  would  be  available.  client’s  fears,  the  agency  will  rec- 

Britiah  Neaotierta  *  fr<mt-page  article  in  Walter  C.  Johnson,  SNPA  sec-  ommend  and  urge  adherence  to 

uan  ixegouaie  //  Messaggero  that  Italian  news-  retary-manager,  reported  that  two  jjje  original  program.” 

»or  Cemadian  Supply  print  is  the  most  expensive  in  the  Southern  mills  in  Texas  and  Ala-  ■ 

London  —  Dollars  have  been  world.  bama  are  producing  about  250,-  ■Dg-_Vi/4r»i4  NTatar  Yr»rlr 

®*de  available  for  a  newsprint  He  pointed  out  that  during  the  000  tons  a  year  and  SNPA  mem-  Dt*y*iaaa-lvew  XOiK 
contract  with  Canada  up  to  the  first  three  months  of  1950  the  price  ber-stockholders  consume  most  of  Baghdad  on  the  Tigris  was 
^  of  1954,  the  president  of  the  of  newsprint  in  Belgium  was  $110  it.  linked  directly  with  New  York 

of  Trade  announced  this  a  ton,  while  Italian  paper  cost  The  directors  set  the  1951  con-  Feb.  19  by  an  RCA  radiotelegraph 

$154  a  ton.  vention  place  as  Hot  Springs,  Ark.  circuit. 
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Baghdad  on  the  Tigris  was 
linked  directly  with  New  York 


Circulations  Outrun 
Gain  in  U.  S.  Families 


By  Allen  M.  Widem 

Hartford,  Conn.  —  Newspaper 
publishers  should  curb  waste  of 
newsprint  in  their  plants,  Mat¬ 
thew  G.  Sullivan,  circulation  di¬ 
rector  of  the  Gannett  Newspapers, 
told  the  winter  meeting  of  the 
Connecticut  Editorial  Association 
here  Feb.  17. 

“We  must  always  realize,”  he 
noted,  “that  in  the  newspaper  busi¬ 
ness  the  reader  is  the  most  im¬ 
portant  person.  We  sell  copies  of 
a  newspaper  to  readers.  If  they 
like  it,  they  continue  to  buy  it. 
They  buy  it  because  they  want  to 
read  what’s  in  it,  not  only  the 
texts  of  news  events  but  the  news 
content  in  advertising  copy.  Thus, 
we  sell  copies  to  readers,  and  we 
sell  the  purchasing  power  of  our 
readers  to  the  advertiser.” 

Cites  E  &  P  Figures 
Proof  that  newspapers  are  pleas¬ 
ing  their  customers  is  found  in  the 
circulation  figures  reported  each 
year  by  Editor  &  Publisher,  he 
said. 

“One  of  the  important  factors 
is  the  ever  increasing  rate  of 
literacy  —  a  faculty  not  required 
for  listening  to  radio  or  viewing 
television,”  Mr.  Sullivan  continued. 
“In  those  states  where  the  greatest 
reduction  in  illiteracy  has  been 
achieved  are  the  very  high  per¬ 
centages  of  increased  newspaper 
circulation.” 

Circulations  of  U.  S.  daily  and 
Sunday  newspapers  have  increased 
faster  than  the  number  of  families 
during  the  past  30  years,  he  point¬ 
ed  out.  Since  1920- — “the  year  ra¬ 
dio  started  sharing  the  news  with 
newspapers”  —  families  have  in¬ 
creased  by  19,000,000,  daily  news¬ 
papers  have  gained  26,000,000  and 
Sunday  papers  more  than  29,000,- 
000. 

More  Papers  Than  Families 
U.  S.  families  increased  78.5% 
between  1920  and  1950,  while 
daily  newspaper  circulations  have 
increased  93.7%  and  Sunday  cir¬ 
culations  are  up  166.9%. 

Editors  are  turning  out  success¬ 
ful  newspapers  by  making  them 
primarily  good  local  newspapers, 
Mr.  Sullivan  asserted,  and  at  a 
relatively  small  increase  in  milline 
rates,  “advertisers  are  getting  a 
better  vehicle  and  a  bigger  audi¬ 
ence  without  paying  proportion¬ 
ately  more.”  . 

Unspectacular  but  effective  sell¬ 
ing  programs  day  in  and  day  out 
have  built  a  mighty  home  deliv¬ 
ery  concentrated  in  newspapers’ 
natural  selling  areas,  he  observed. 
“Home  delivery  has  stabilized 
newspaper  circulations  in  even, 
steady  gains  year  after  year.  More 
and  more  people  (families)  are 
buying  the  same  newspapers  day 
after  day,”  Mr.  Sullivan  declared. 
Discussing  newsprint  supply. 


Mr.  Sullivan  said  he  had  looked 
at  reports  of  seven  Connecticut 
weeklies.  Adding  their  net  paid 
and  net  press  run  figures,  the  av¬ 
erage  weekly  paid  sales  for  all 
seven  was  2,200,  but  the  net  press 
run  was  more  than  2,800. 

“Those  publishers  were  paid  for 
less  than  80%  of  the  copies  they 
printed,”  he  commented.  “I  know 
some  of  your  production  prob¬ 
lems,  but  I  think  it’s  worth  your 
while  to  try  to  correct  such  a  loss 
of  newsprint — and  I  think  the  time 
is  now.” 

I.  Warren  Upson,  counsel  for 
the  Waterbary  Republican,  urged 
editors  to  back  proposed  legisla¬ 
tion  aimed  at  clarifying  the  right 
of  access  of  newspaper  reporters 
to  public  records. 

200  Visit  Courant  Plant 

Whether  the  motives  of  a  re¬ 
porter  to  gain  information  to  di¬ 
vulge  to  the  public  are  “proper,” 
he  continued,  is  still  open  to  ques¬ 
tion.  A  bill  awaiting  action  by  the 
State  Legislature  would  give  the 
person  the  right  to  inspect  public 
records  and  without  giving  a  rea¬ 
son,  unless  such  inspection  is  ex¬ 
pressly  forbidden  by  existing 
statutes. 

Some  200  members  of  CEA, 
their  wives,  and  other  members  of 
the  families,  were  guests  of  Col. 
John  R.  Reitemeyer,  president  and 
publisher  of  the  Hartford  Cour¬ 
ant,  in  an  inspection  tour  of  the 
new  Courant  plant. 

Once  an  automobile  sales  center 
and  later  an  office  building,  the 
new  Courant  home  is  being  given 
a  “new  face”  that  will  make  it 
an  architectural  landmark.  The 
building  contains  80.000  square 
feet  of  floor  space  and  has  a 
railroad  siding  for  newsprint  de¬ 
liveries. 

Award  to  Bnicker 

Herbert  Brucker,  Courant  edi¬ 
tor,  was  given  a  surprise  award,  a 
silver  serving  tray,  in  recognition 
of  the  1949  publication  of  his 
book  “Freedom  of  Information.” 

Stewart  Hoskins,  editor  of  the 
Lakeville  Journal,  discussed  prob¬ 
lems  confronting  weekly  newspa¬ 
pers  in  getting  coverage  of  the 
State  Legislature.  Many  weeklies 
have  to  depend  upon  legislators 
from  their  own  area  for  informa¬ 
tion,  he  pointed  out,  and  the  re¬ 
sults  of  such  dependence  vary  from 
good  to  bad. 

Curtis  S.  Johnson,  editor  of  the 
Deep  River  New  Era,  told  what 
his  weekly  was  doing  to  replace 
advertising  revenue  lost  because  of 
economic  controls.  When  car  sale 
ads  were  expected  to  decrease,  he 
said,  the  New  Era  sold  advertising 
urging  readers  to  keep  their  pres¬ 
ent  cars  in  good  condition. 


OFFICERS  of  Midwest  Circulation  Managers  Association  at  Hot 
Springs:  Left  to  right — Harold  Hiilt,  Topeka,  first  vicepresident;  Gv 
Sims,  Denver,  retiring  president;  and  Hugh  D.  Dasbach,  Kansas  City, 
president. 


Golden  Gloves 
Gate  of  $25,000 
Helps  Campers 

Memphis,  Tenn.  —  More  than 
200  underprivileged  children,  white 
and  colored,  will  enjoy  two  weeks 
of  summer  camping  this  year, 
thanks  to  one  of  the  best  Golden 
Gloves  tournaments  in  the  15-year 
history  of  the  Commercial  Ap¬ 
peal’s  charity  event. 

The  amateur  boxing  show  at¬ 
tracted  more  than  20,000  fans  to 
eight  shows,  and  gross  receipts 
were  just  under  $25,000.  Begin¬ 
ning  with  city  eliminations,  the 
tournament  worked  down  to  the 
Mid-South  Tournament  of  Cham¬ 
pions  and  on  the  final  night  5,060  . 
fans,  the  largest  in  the  history  of 
boxing  at  Ellis  Auditorium,  were 
on  hand  with  close  to  2,000  turned 
away.  Receipts  for  the  final  per¬ 
formance  totaled  $7,481.69. 

All  proceeds  from  Golden 
Gloves  go  into  a  Fresh  Air  Fund. 
Golden  Gloves  is  the  principal  re¬ 
source  for  this  fund,  although 
smaller  attractions  are  staged  for 
its  benefit  during  the  year. 

The  tournament  is  directed  by 
Emmett  Maum,  Commercial  Ap¬ 
peal  Sports  Department,  assisted 
by  Henry  Reynolds,  editorial  pro¬ 
motions  director  of  the  newspaper. 

Fast  Circulation  Work 

The  circulation  department  took 
advantage  of  the  tournament  to 
demonstrate  the  speed  and  effi¬ 
ciency  with  which  a  newspaper 
works  to  get  the  news  to  its  read¬ 
ers. 

Circulation  men  worked  closely 
with  reporters  and  photographers 
at  ringside.  At  intermission,  just 
one  hour  after  the  beginning  of 
the  first  bout  each  night,  street 
sellers  were  among  the  audience 
with  the  first  edition  of  the  Com¬ 
mercial  Appeal  carrying  news  and 
pictures  of  the  fights  in  progress. 

On  the  first  night,  550  newspa¬ 
pers  were  sold  to  a  crowd  of 
2,245,  with  600  newspapers  sold 
on  the  second  night  to  2,871  fans, 
and  800  the  third  night  to  a  crowd 
of  5,060. 


Bill  Qualifies 
'Fair  and  True' 
For  Libel  Claim 

Albany — Legislation  to  elimi¬ 
nate  the  peril  of  libel  in  reporting 
official  proceedings  has  been  intro¬ 
duced  by  Senator  Walter  J.  Ma¬ 
honey  and  Assemblyman  Justin 
Morgan,  Erie  County  Republicans. 

The  measure  amends  Section 
337  of  the  Civil  Practice  Act  to 
absolve  from  libel  action  reports 
on  official  proceedings  providing 
they  are  “substantially  fair  and 
true”.  The  word  “substantially" 
is  new. 

The  proposed  change  in  law  is 
designed  to  take  the  “straight- 
.  jacket”  off  newspapers  as  placed 
upon  them  by  recent  court  deci¬ 
sions  in  the  case  of  Stevenson  v. 
News  Syndicate  Co.,  Inc.  {Nvs 
York  News.) 

Sealed  Divorce  Papers 

The  case  involved  sealed  divorce 
papers  but  the  courts  failed  to 
pass  upon  that  issue,  holding  the 
newspaper  account  was  not  a  “fair 
and  true  report”  as  of  the  day  of 
publication. 

It  is  held  that  the  Appellate 
Division  decided  that  the  judiciary 
(the  courts)  had  the  power  to 
exclude  the  newspapers  and  the 
general  public  from  all  papers 
filed  in  matrimonial  proceedings 
and  that  the  publishers  of  the 
contents  of  papers  so  filed  should 
not  be  accorded  the  immunity  that 
Sect’on  337  confers  upon  all  other 
judicial  proceedings. 

“The  Court  of  Appeals  app^ 
to  have  held  that  since  ^tion 
337  contains  no  qualifying  words 
with  respect  to  truth  and  fairness, 
the  language  of  the  section  must 
be  taken  literally  and  only  the 
literal  truth  of  every  detail 
preserve  the  privilege  of  publica¬ 
tion,”  said  the  sponsors  of  the 
1  bill. 

“That  construction.”  they  add 
•  ed,  “is  utterly  unrealistic  and  it 
f  makes  it  virtually  impossible  fof 
I  a  newspaper  to  publish  what  can 
,  be  deemed  a  fair  and  true  report 
i  within  the  limitations  of  time  and 
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■fl*  Kramer  said  the  restraint  Christenbcrry  remarked. 

1  IITI^Q-Hir'n  V11T1 A  lA/mS  consists  m  the  fact  that  dollars  “Yes.  that’s  true.”  Mr.  Kramer 
"  y  w  w  AXX0  spent  for  advertising  in  the  States  conceded,  “but  the  Associated 

111  ■  •  -  1  If  ^  mm  ^  cannot  be  spent  for  advertising  in  Press  by-laws  were  40  years  old 

Trial  of  Anti-Trust  Case  ^ 

new  01U.EANS-A  governmenl  ^pary's  argurwnU  ag^nst  any  guS' Mr"  w£n  Stored: 

rH„'°;™rulTs™’^agSi5  SlTwd"“T.\?bSaU“ell  °»’'T!V.Tn  raM™ 

d.  Tima,.  Picayune  P,*f?shing  .ha.  d..  following  ,.K,.ion,*  re-  S ‘Jn S 1  A.  ,  u7orS'lin3S; 

S.  x-.,  -Ta'^r  'S,  NcI,  OnLn,  mal.4  ficul.ic,  and  1,  being  driven  .o  .he 


the  Item. 

But  the  Judge  pointed  out: 
“States  advertisers  are  not  pre¬ 
vented  from  using  the  Item.” 

The  Government  does  not  say 


case  will  go  to  trial  on  its  merits. 
The  Government  sought  to  have 


Questions  for  Trial 


it  a  monopoly.  Mr.  Kramer  con-  wall.  I  ^m  entitled  to  the  opinion 


1.  To  what  extent  are  the  New  3ut^  he  said,  it  maintains  that  it  is  because  of  the  business 


the  court  declare  the  defendant’s  Orleans  newspapers  in  competi-  newspaper’s  unique  eco-  management. 


advertising  contracts  illegal  on  tion  with  each  other  and  with 
their  face  without  further  testi-  other  media  of  advertising? 
mony.  nullify  them,  and  perpet-  2.  To  what  extent,  if  any.  have 


ually  enjoin  the  defendant  from  the  advertising  rates  of  the  Times- 
offering  combination  or  unit  rates  Picayune  Publishing  Co.  restrained  “Speaking  of  monopolies  ” 
for  advertising  in  the  Times-Pic-  trade  against  advertisers  or  against  Christenberry  interposed. 

t^une,  New  Orleans  States  and  the  New  Orleans  Item?  “would  the  Picayune  have  the 

the  Sunday  Times-Picavune  New  3.  What  has  been  the  economic 


nomic  position  in  the  morning  “To  say  that  the  Times-Picayune 
field  should  not  be  employed  to  contracts  explain  that  is  like  a 
gain  an  advantage  in  the  evening  blind  man  feeling  an  elephant’s 


the  Sunday  Times-Picayune  New 
Orleans  States. 

Question  of  Reasonableness 


field.  trunk  and  trying  to  describe  the 

“Speaking  of  monopolies.”  animal.” 

Judge  Christenberry  interposed.  The  Times-Picayune.  he  said, 
“would  the  Picayune  have  the  could  not  be  regarded  as  a  morn- 


wnai  nas  peen  me  econonuc  states  could  ing  paper  monopoly  because  any 

etfec^  of  this  rate  structure  on  the  survive  without  its  support;  person  who  wants  to  do  so  can 

.  that  the  disappearance  of  the  come  in  and  start  another  mom- 


U.  S.  Distria  Judge  Herbert  structure  prt^  States  would  leave  the  Item  alone  ing  new^aper. 

W.  Chri,..„h.ro.  refuid  h,  yr,„,  "<!?<•  J°r  .'  '!■  >!L«  held,  ,ha. 


the  motion  after  a  two-hour  hear¬ 
ing. 

“It  seems  to  me.”  he  commen¬ 
ted.  “that  even  if  the  court  de- 


5  Has  it  resulted  in  more  effi-  Times-Picayune  and  the  Item 
cient  and  economical  operations  tj,en  charge  what  they  please 


for  the  Times-Picayune? 

6.  To  what  extent  if  any  has 
interstate  commerce  been  re¬ 


in  the  afternoon  field;  and  that  ■ 

the  Times-Picayune  and  the  Item  r-v,  ii  J  PoHcv  Revived 

rranlH  th«.n  yh.ariyA  uAat  thfv  nlo9«o  I®"  rOUCy  XltJVlVeVS 


for  advertising?” 

No  Comment  on  Speculation 


To  Help  Mobilization 

Cooperation  of  newspapers  in 


e,iAmA  *Uw.  _  A  •  llliciaimc  V4JIII1IIC1WC  UCCll  1C-  ■  . - ^ -  .  .  *  ‘  -  w. 

f!^  •  ,  r  •  “’*^*'^‘^**  strained?  Do  ^e  contracts  con-  It  would  not  be  permitted  to  the  manpower  problem  of  the 

r^raint  (of  interstate  rammerce),  ^  restraint  of  trade?  Or  show  that.  Mr.  Kramer  replied,  mobilization  program  was  request- 

tut  rtill  would  leave  the  question  merely  the  policy  “because  no  matter  how  worthy  ed  in  a  letter  written  Feb.  13 

of  the  reasonableness  or  unrea-  ^  single  trader  as  to  the  cir-  the  purpose,  contracts  in  restraint  by  Robert  C.  Goodwin,  director 
sonablcness  of  the  restraint.  cumstances  under  which  he  will  of  trade  are  unlawful.”  of  tlw  United  States  Employment 

Attorneys  for  the  publisher  business?  “Would  it  be  preferable.”  the  Service. 

COTtend  the  contracts  complained  OiiP«ri«n  Imc  Judge  continued,  “to  eliminate  the  The  letter,  addressed  to  Cran- 

of  constitute  a  customary  trade  items  loss  Picayune  and  ston  Williams,  general  manager 

practice.  Mr.  Phelps  pointed  out  that  ,i^  nwTnonnli<>«  in  fh»*!r  of  the  American  Newsoaoer  Pub- 


cumstances  under  which  he  will  of  trade  are  unlawful.” 
do  business?  “Would  it  be  preferable. 

Question  Item’s  Loss  continued,  “to  eliminate  the 

,  ...  .  .u  *  States  and  let  the  Picayunt 

Mr.  Phelps  pointed  out  that  monnnolies  in 


of  the  United  States  Employment 
Service. 

The  letter,  addressed  to  Cran- 


Victor  H.  Kramer,  of  the  Anti-  Ralph  Nicholson,  who  owned  the  ,esoective  fields?’ 

1 _ a  t.*.  TfAm  siroc-  o^lrl  \M  pvV 


Trast  Division,  said  he  based  his  Ueot  until  was  sold  to  Mr.  Stem 
plea  for  an  immediate  judgment  in  1949.  had  filed  an  affidavit  say- 


States  and  let  the  Picayune  and  ston  Williams,  general  manager 
the  Item  have  monopolies  in  their  of  the  American  Newspaper  Pub- 
respective  fields?”  lishers  Association,  thanked  ANPA 


on  decisions  in  the  International  ing  the  company  netted  $1,400,000  an  opinion  ^  to  what  would  be 


“I  am  not  prepared  to  express  and  tlw  Ass^iation  of  Newspaper 


Sak,  Paramount  and  Griffith 
cases. 

“I  think  those  cases  are  easily 
distinguishable  from,  this  one.” 
the  judge  said. 


I’iE  "■y^airb.riiintar'.f'rimi'rir;!  e^rgency,  and  outlined 

ownerstiip.  »  c»p.mpH  it  mioht  nnt  he  a  Help  Wanted  advertising  policy 

tioI!“  M^‘"l!!ict.'li;ll  unlawful  if  the  result  wa,  to  ere. 

against  the  same  (nn  t  rate)  adver-  than  to  eUminate  it.  TOe  letter  , made  the  following 


preferable,”  Mr.  Kramer  replied. 


Classified  Advertising  Managers 
for  their  offers  to  help  in  the 


Before  inaldng  his  decision,  the  tising^  situation  which  we  now  recommendations: 


Judge  asked  Mr.  Kramer: 
“Summed  up,  isn’t  it  the  Gov- 


have.” 

Mr,  Phelps  said  the  Item  had  a 


“we  are  going  to  show  that  rates  “1.  Newspapers  encourage  and 
have  been  reduced  in  the  States  to  facilitate,  through  advertising,  the 


. -  - .  . . .  i  Tnn  gwr  i: _ _ uavc  uccii  icuuv,cu  iii  me  .jiaies  lueniiuiv,  ....vrueii  ...w 

eminent  s  position  that  an  adver-  gam  of  2,7(W,0(W  lines  of  adyertis-  advertising  and  that  it  is  los-  recruitment  of  critically  needed 
is  induced  to  use  the  New  utoul"*  o*  jj,™  money.”  workers  for  essential  industries. 

Orleans  States  because  of  the  unit  cents  a  line,  he  Mid,  Times-Picayune  rate,  he  “2.  Employment  service  person- 

rate,  and  thus  is  deprived  of  his  said,  stays  the  same  no  matter  how  nel  and  local  classified  advertising 

untrammelled  judgment  to  decide  *  $600,000  difference  be-  advertising  the  advertiser  managers  discuss  the  types  of  ad- 

which  newspaper  he  will  use  in  tween  the  o^rations  of  the  present  jj,  jjjg  States,  but  the  rate  vertising  which  are  detrimental  to 

the  afternoon,  and  that  this  is  in  ***  predecessors,  said  States  is  affected  by  what  the  defense  production  effort  and 

restraint  of  trade?  P*;.  -  ,  k-  ♦  be  used  in  the  Times-Picayune.  consider  action  necessary  with 

‘The  Motion  Is  Denied’  the  government  object-  “Optional  combinations  are  not  respect  to  advertisements  in  these 

“Isn’t  it  the  Government’s  con-  X  ?he'l-7wTs  tuclT  a°foss"l[b?the  necessarily  unlawful,”  he  said,  “but  categories.  Examples  of  these  are 

tention  that  the  restraint  is  un-  Jirix  »  L  “  “  "  tL  ^  ^  't  ‘s  important  to  prevent  some  advertisements  which: 

rMifni,.ski.> _ .u-  _..i-  iiemj,  ne  commeniea.  -,._k  ....wwr.k:r,o»ir>r,  tk^t  minkt  kovA  “a  Are  from  les.s  es.sentia1  em- 


ttasonable,  or  that  the  rule  of  Voct  ,««retk  vir  Wramer  such  combination  that  might  have  ‘a.  Are  from  less  essential  em- 

reason  (in  the  Sherman  Act)  no  the  effect  of  violating  the  law.”  Payers  designed  to  draw  workers 

longer  applies?”  argued  the  United  States  Supreme  jug  holds  he  said  with  critically  short  skills  from 

M,  1-  j  .u  w  Court  held  that  any  price  fixing  is  *ne  govern^m  noius,  ne  saiu,  .  i  p„-«.ntial  indnstrv 

Mr.  Kramer  replied  that  was  iiig-  i  :.s  face  Jbat  the  morning  paper  cannot  be  crnploy^nt  in  esrentiai  industry. 


o.a.Mc.  .cp.icu  uiai  was  j„gg^,^  hs  face. 

•wf:''  _  .  .  ....  X  ,  The  Government  attorney  out- 

■!  lined  other  court  decisions  in 


Christenberry  stated. 

The  Government  has  contended 


which  it  was  established  that  boy- 


used  “as  a  crutch  to  hold  up  the 
afternoon  paper.” 

If  It’s  Old,  Is  It  Good? 


“b.  Contain  inducements  such 
as  excessive  wage  rates,  bonuses, 
special  privileges,  etc.,  when  the 
publication  of  these  items  will  dis- 


Ihe  unit  rates  work  to  the  disad-  *1’®,  allcKation  of  markete  The  defendant,  Mr.  Kramer  jhe  labor  market. 

vantage  of  the  New  Orleans  Item.  allocation  of  territories  all  concluded,  has  cited  the  fact  that  *‘3  Employment  service  person- 


vantage  of  the  New  Or/emi.v  Z/em.  A  - - - 

IJavid  Stem.  Ill,  president,  and  newspapers  follow  the  nel  and  local  classified  advertising 

George  W.  Nelson,  general  mana-  The  Government’s  Position  same  practices  and  that  they  have  managers  discuss  the  cricumstanc- 
ger  of  the  Item,  filed  an  affidavit  He  said  it  is  the  Government’s  '^ng  been  embedded  in  the  tradi-  under  which  out-of-area  adver- 
™  which  they  said  the  newspaper  position  that  when  the  publisher  **00  of  the  newspaper  bmiTCSs  and  tisements  for  workers  should  not 
lost  nearly  $400,000  in  the  first  of  the  only  morning  newspajjer  in  Jbat  what  s  old  cannot  be  bad,  but  accepted. 

11  months  of  1950  and  would  be  a  city  of  substantial  size  publishes  lb®  Sherman  Act  is  not  a  respecter  “4.  Newspapers  clear  with  the 

driven  out  of  business  if  the  an  evening  newspaper  as  well  and  of  old  traditions.  local  employment  service  office 

Times-Picayune  continues  its  unit  uses  its  position  to  keep  a  com-  “They  didn’t  say  that  what  was  any  advertisement  which  directs 
rites.  petitor  from  competing  fairly  for  old  couldn’t  be  bad,  but  rather  applicants  to  report  to  the  local 

Ashton  Phelps  and  James  C.  the  market,  that  the  Sherman  Act  that  if  it  was  bad  it  took  somebody  employment  service  office  for  in- 

WiUa-  _ _  ,  .L  J  i-.-j  _  1 _ _ 


Wilson  presented  the  defendant  is  violated. 
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Orphan  Annie  Says: 
‘Keep  Your  Nose  Tidy!’ 

By  Philip  Schuyler 


Orphan  Annie,  the  little  girl 
of  Harold  Gray’s  comic  strip,  has 
one  fixed  idea.  It  is  simply  this: 
“Keep  your  nose  tidy!” 

Annie  arrived  at  this  philosophy 
by  sticking  her  nose  into  other 
people’s  business  for  nearly  27 
years.  Even  at  the  start,  in  the 
Fall  of  1924,  in  Chicago,  in  the 
“age  of  innocence,”  she  was  wise 
beyond  her  years. 

Harold  Gray  became  30  years 
older  than  his  creation  last  Jan. 
20.  Looking  back  from  this  57th 
birthday  over  the  years,  he  opined 
that  his  own  philosophy  coincid¬ 
ed  closely  with  Annie’s.  If  there 
has  been  any  moral  behind  the 
multifarious  adventures  experi¬ 
enced  by  the  ageless  orphan,  it 
might  best  be  summed  up  in  that 
same  inelegant  expression,  “Keep 
your  nose  tidy!” 

Life  As  It  Is 

Mr.  Gray,  the  Kankakee  farm 
boy,  now  a  plutocrat,  but  to  his 
way  of  thinking  “damned  little 
changed  by  the  years,”  hopes  there 
has  been  no  moral  at  all.  In  writ¬ 
ing  and  drawing  the  strip,  he  has 
aimed  to  picture  life  as  it  is.  He 
has  studied  humanity. 

After  the  farm,  he  was  graduated 
from  Purdue,  worked  on  the  pa¬ 
per  for  a  while  in  Lafayette,  Ind., 
began  his  long  association  with 
the  Chicago  Tribune  in  1917. 

In  the  Gray  strip,  Annie  is  the 
constant  foil.  Life  flows  by  her 
like  a  river  while  she  stands  still. 
Floating  on  the  tide  are  both  the 
good  and  the  bad.  Annie  sizes 
them  up,  but  does  not  try  to 
change  them. 

“God  deliver  me  from  a  re¬ 
former,  even  an  honest  one,”  Mr. 
Gray  ejaculated  the  other  day.  “I 
dislike  preaching,  and  missionaries 
of  any  kind.  I  don’t  mean  religious 


missionaries  exclusively.  They  are 
bad  enough.  Worse,  in  my  opinion, 
are  communistic  evangelists,  or 
evangelists  of  democracy,  or  the 
capitalitic  system. 

Against  Butting  In 

’’Why  can’t  we  leave  each  other 
alone?  Butting  into  the  other  fel¬ 
low’s  business  is  a  prime  cause  of 
trouble,  misery  and  war. 

“There  are  eternal  verities  easy 
enough  for  all  to  learn:  tell  the 
truth,  work  hard,  save  your  money 
to  be  independent;  in  short,  ‘keep 
your  nose  tidy!’  And  that’s 
enough.” 

The  millions  who  follow 
“Annie”  in  the  more  than  275 
daily  and  Sunday  papers  pay  off 
the  author  artist  handsomely;  pos¬ 
sibly  for  constantly  mirroring  the 
composite  mind  of  the  multitude. 

The  Gray  income  runs  at  about 
$130,000  a  year.  He  says  he  has 
to  work  hard  from  1 1  a.m.  to  1 1 
p.m.  seven  days  a  week  to  keep 


The  house  in  Connectknt  that  Annie  hnilt. 


Harold  Gray 

paying  his  taxes  to  Uncle  Sam. 
The  25-room  Georgian  mansion  his 
comic  creatures  bought  on  Sasco 
Hill  at  Southport,  Conn.,  was  re¬ 
cently  appraised  at  $750,000. 

It’s  up  for  sale.  The  Grays  have 
bought  another  place  across  the 
bay  from  the  present  four-acre 
estate.  The  new  10-room  house 
would  just  about  fit  in  the  living 
room  at  Southport,  but  it  is  set  on 
22  acres  of  land.  A  farm-born  boy, 
Harold  likes  land.  But  doesn’t  like 
farming,  and  doesn’t  farm. 

The  Roving  Kind 
The  Grays  like  to  keep  on  the 
move.  If  it  isn’t  from  one  house 
to  another,  it  is  in  their  Lincoln 
touring  the  United  States  or  Can¬ 
ada.  One  Summer  they  went 
abroad.  But  they  prefer  this  side 
of  the  Atlantic,  and  “the  long 
brown  road,  leading  wherever  you 
choose.” 

Mr.  Gray’s  roots  are  deep  in 
America.  One  ancestor  migrated 
here  from  England  in  1640.  On 
his  mother’s  side,  an  Ebenezer 
Gay  was  a  Colonel  in  Washing¬ 
ton’s  army.  His  father’s  family 
came  from  England  in  the  1830’s. 

Mr.  and  Mrs.  Gray  have  no 
children.  Their  Siamese  cat,  “Loa” 
(the  letters  of  little  Orphan  Annie) 
is  called  “Kitty.”  Mr.  Gray’s 
mother  is  living  with  them  now. 
She  is  seriously  ill,  and  that  keeps 
them  all  at  home. 

The  Chicago  Tribune  -  New 
York  News  Syndicate  makes  Mr. 
Gray  keep  a  three  months’  supply 
of  strips  ahead.  On  a  trip,  if  he 
gets  behind,  he’ll  “hole  up”  at  a 
hotel  for  two  or  three  days  and 
catch  up.  His  cousin.  Bob  Lefiing- 
well  does  the  letterings  and  puts  in 
some  of  the  backgrounds.  Bob 
also  has  his  own  two  strips,  “Little 
Joe”  and  “The  General.”  Bob’s 
and  Harold’s  mothers  were  twin 
sisters.  Bob  is  unmarried  and  lives 
in  Fairfield,  Conn. 

Hb  Only  Collaborator 
When  Harold  is  in  Southport, 
Bob  coiW  to  work  every  day  at 
the  Gra^  They  have  two  cbsks 
there  in^  book-lined  study.  Both 
can  and  do  work  while  a  radio 
blares.  Television  proved  too  dis¬ 
concerting,  and  was  banished  up¬ 
stairs.  Bob  is  Harold’s  only  collab¬ 
orator,  if  you  can  call  him  that. 
Harold  thinks  no  one  can  illus- 
(Continued  on  page  40) 


Chicago  News 
To  Enlarge 
Sat.  Edition 

Chicago  —  Enlargement  of  the 
Saturday  issue  to  a  10-cent 
“Triple  Streak”  Week-End  edition, 
effective  Mar.  3,  was  announced 
this  week  by  the  Chicago  Daily 
News. 

The  Saturday  News  will  double 
its  color  comics,  and  offer  addnl 
features  and  more  news  for  “week¬ 
end  reading.”  The  home  delivery 
price  will  be  adjusted  to  $  1 .50  per 
month,  effective  March  1. 

Plan  Expanded  Package 

“We  are  not  ready  to  divulge  all 
of  our  plans  as  yet,”  explained 
Basil  L.  Walters,  executive  edi¬ 
tor  of  the  Knight  Newspapers, 
“but  we  will  produce  a  paper 
greatly  expanded  over  our  present 
rather  hefty  Saturday  paper. 

“The  package  will,  of  course, 
contain  the  Daily  News  local  roto 
section  and  This  Week  magazine. 
In  the  news  section,  we  will  make 
extensive  use  of  our  foreign  ser¬ 
vice  to  tell  the  background  and 
possible  consequences  of  the 
week’s  news  developments.” 

3  Sunday  Papers 

Mr.  Walters  pointed  out  that 
Chicago  is  served  by  three  Sun¬ 
day  papers — Tribune  and  Herald- 
American  at  15c  and  Sun-Times  Si 
10c. 

Instead  of  putting  another  Sun¬ 
day  paper  in  the  field,  John  S. 
Knight,  Daily  News  publisher,  has 
decided  to  publish  an  expanded 
Week-End  edition  on  Saturday, 
Mr.  Walters  said.  “Plans  have  been 
under  way  for  this  new  enterprise 
for  more  than  a  year,”  he  said. 
“Mr.  Knight  personally  has  di¬ 
rected  a  great  portion  of  the  re¬ 
search.” 

The  Week-End  edition  is  de¬ 
signed  to  fit  into  modern  condi¬ 
tions  created  by  the  five-day  week. 

Aim  at  Week-End  Reading 

“With  people  enjoying  more 
leisure  on  Saturday,  we  are  con¬ 
vinced  that  Saturday  is  becoming 
one  of  the  most  important  read¬ 
ing  days,”  said  Mr.  Walters.  “But 
instead  of  aiming  only  at  one-day 
readership,  we  have  designed  the 
paper  to  keep  it  active  reading 
material  in  the  home  through 
Sunday.  This  will  enable  our  read¬ 
ers  to  pick  up  any  of  the  several 
sections  at  their  leisure,  either 
Saturday  or  Sunday.” 

• 

Colorado  Weekly 
Featured  by  'Voice' 

Littleton,  Colo. — ^The  Little¬ 
ton  Independent  has  been  chosen 
by  the  State  Department  as  an 
“outstanding  and  typically  Ameri¬ 
can”  weekly  for  a  propaganda 
film  in  the  Voice  of  America  pro- 
gram. 

Editor  Houstoun  Waring  and 
Publisher  Edwin  A.  Bemb  wffl 
be  “starred”  in  the  two-reel  nmvie 
to  be  made  by  Media  Productions, 


Inc. 

EDITOR  &  PUBLISHER  lor  February  24,  1951 


I 

( 


re 

A 

b: 

in 

P 


Ci 


7 

t( 

I 

ti 

V 

I 

t 

t 

t 

t 


12 


CARTOONISTS  VIEW  THE  GOFS  ROLE  IN  THE  GREAT  DEBATE 


HOOVER  AND  TAFT'S  WAY 


Little,  Nashville  (Tenn.)  TenHessean 


SOME  ACT! 


Loring,  Providence  (R.  I.)  Evening  Bulletin 


BACK  SEAT  DRIVERS 

Coffman,  Fort  Worth  (Tex.)  Star-Telegram 


Press  Takes  $13,000 
Of  Freedom  Awards 


Newspapers  and  newspapermen 
receive  $13,000  of  the  $100,000 
Americanism  awards  distributed 
by  Freedoms  Foundation  on  Wash¬ 
ington’s  Birthday  at  Valley  Forge, 
Pa. 

Winners  of  first  prizes  of  $1,500 
each  are: 

Hy  Rosen,  Albany  (N.  Y.) 
Times-Union  (Hearst),  in  the  edi¬ 
torial  cartoon  category. 

Neil  O’Keefe  and  Max  Trell, 
King  Features  Syndicate  for  car¬ 
toon  strips.  Their  ,  “Dick’s  Ad¬ 
ventures,”  inspired  by  William 
Randolph  Hearst  four  years  ago, 
topped  the  field  for  depicting  the 
American  way  of  life. 

Erwin  D.  Canham,  editor  of 
the  Christian  Science  Monitor,  for 
the  best  college  commencement 
address.  He  spoke  on  “The  Au¬ 
thentic  Revolution”  at  Lehigh  Uni- 
wrsity.  Palmer  Hoyt,  editor-pub¬ 
lisher  of  Denver  (Colo.)  Post,  re¬ 
ceived  an  honor  medal  in  this 
category. 

An  editorial  by  Robert  U. 
Brown  in  Editor  &  Publisher  on 
judicial  rules  for  the  press  received 
a  Certificate  of  Merit. 

850  Awards  Made 

The  Foundation,  a  non-profit, 
oon-political,  non-sectarian  group 
formed  in  1949,  conferred  850 
awards  and  honor  medals  in  23 
categories.  Second  awards  are 
WOO  in  cash;  third,  $200;  and 
fourth,  $100. 

Five  general  awards  went  to  the 
National  Committee  for  a  Free 
Europe,  Tournament  of  Roses 
^mmittee,  Wcirton  (W.  Va.) 
^amber  of  Commerce,  Republic 
*ecl  Corp.  and  Boy  Scouts  of 
America. 

National  Editorial  Association 
Was  given  a  second  place  citation 
for  its  Mid-Century  Pilgrimage 
of  Dedication  to  Plymouth  Rock 

editor  &  PUBLISHER  f< 


last  summer.  The  Advertising 
Council  was  accorded  similar  hon¬ 
or  for  its  “Miracle  of  America” 
program. 

The  newspaper  winners  in¬ 
cluded: 

Culver  City  (Calif.)  Citizen  and  Chris¬ 
tian  Science  Monitor  seconds  in  General 
Awards.  Denver  (Colo.)  Post,  Lock 
Haven  (Pa.)  Express,  John  M.  Ctilloiieh 
of  the  Philadelphia  (Pa.)  Inquirer,  To¬ 
ledo  (O.)  Blade,  Phelps  Adams  of  the 
late  New  York  Sun,  Kendall  Yerxa  and 
Ogden  R.  Reid  of  the  New  York  Herald 
Tribune,  Frederick  Woltman  of  Scripps 
Howard  Newspapers,  Chicago  Datly 
News,  and  New  York  Journal- American, 
honor  medals. 

Norristown  (Pa.)  Times  Herald  and 
Englewood  (N.  J.)  Press-Journal  re¬ 
ceived  fourth  place  citations  for  adver¬ 
tising  campaigns. 

Other  Cartoon  Winners 

Behind  Mr.  Rosen  in  the  cartoon  class 
were:  Edward  D.  Kuekes,  Cleveland 
(O.)  Plain  Dealer;  Carey  Orr,  Chicago 
(III.)  Tribune;  and  Burris  Jenkins,  Jr., 
New  York  Joumal-American,  second 
place;  Jerry  Costello,  Albany  (N.  Y.) 
Knickerbocker  News;  Bruce  Russeli,  Los 
Angeles  (Calif.)  Times;  E.  L.  Pletcher, 
Sioux  City  (la.)  Journal  Tribune;  and 
Claude  Shafer,  Cincinnati  (O.)  Times- 
Star,  third  place. 

Fourth  place  awards  went  to  Karl 
Hubenthal,  Chicago  H  erald- American : 
James  Berryman,  Washington  (D.  C.) 
Star;  Glenn  A.  Bretthauer,  Miami  (Fla.) 
Herald;  -  C.  D.  Batchelor,  New  York 
■News;  Gibson  M.  Crockett.  Washington 
.ytar;  Rube  Goldberg,  New  York  Joumal- 
.American;  Charles  Werner,  Indianapolis 
(Ind.)  Star;  Roy  B.  Justus,  Minneapolis 
(Minn.)  Star;  Eugene  W.  Craig,  Fort 
Wayne  (Ind.)  News  Sentinel;  Daniel 
B.  Holland,  Cihicago  Tribune;  Tom 
Kav,  Summit^  (Miss.)  Sun. 

The  following  cartoonists  won  honor 
medals:  Mike  Parks,  Detroit  (Mich.) 
Times;  Harold  T.  Webster,  New  York 
Herald  Tribune:  Reg  Manning,  Me- 
Na^ht  Syndicate;  W.  H.  Summers, 
Buffalo  (N.  Y.)  News;  Ned  White, 
Akron  (O.)  Beacon  Journal;  Paul  Ber- 
danier.  United  Features  Syndicate;  Ar¬ 
thur  P.  Poinier,  Detroit  (Mich.)  Free 
Press;  Richard  Yardley,  Baltimore  (Md.) 
Sun;  L.  D.  Warren,  C>Nc>n«Mi(i  En¬ 
quirer;  Rajr  Evans,  Jr.,  Columbus  (O.) 
Citizen;  George  Lichty,  Chicago  Sun- 
Times  Syndicate;  Franklin  O.  Alexander, 
Philadelphia  (Pa.)  Bulletin;  W.  J.  En¬ 
right,  Palm  Beach  (Fla.)  Post;  Herb 
Block,  Washington  Post;  Vaughn  Shoe¬ 
maker.  Chicago  Daily  News;  Dan  Dowl¬ 
ing,  New  York  Herald  Tribune:  Ding 
Darling  and  R.  Winsor  McCav,  un¬ 
attached. 
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Three  syndicated  features  placed  sec¬ 
ond  in  cartoon  strips:  "The  Story  of 
An  Ambitious  Man"  by  Edward  Geller, 
Detroit  Free  Press;  "Your  America 
Day  by  Day  in  Pictures”  by  Qark 
Kinnaird,  King  Features  Syndicate,  and 
"The  American  Adventure”  by  Brad¬ 
ford  Smith  and  Dan  Heilman,  Lafave 
Newspaper  Features. 

Rated  third  were:  “Gasoline  Alley” 
by  Frank  King,  Chicago  Tribune-New 
York  News  Syndicate;  "Danny  Hale” 
by  N'orman  Marsh,  King;  “Steve  Can¬ 
yon”  by  Milton  Caniff,  Chicago  Sun- 
Times;  and  “Miki”  by  Robert  Kay, 
George  Matthew  Adams  Service.  A 
fourth  place  citation  went  to  "The 
Berrys”  by  Carl  Grubert,  Chicago  Sun- 
Times. 

The  Goss  Printing  Press  Co.  house 
magazine  edited  by  Esther  Gould  was 
given  an  honor  medal. 

Editorial  Category 

Top  prize  for  editorials  went  to  the 
Saturday  Evening  Post,  but  a  sccood 
was  won  ^  Ed  E.  Herwig  for  a  Wash¬ 
ington’s  Birthday  piece  in  the  Long 
Beach  (Calif.)  Press-Telegram. 

Third  place  prizes  went  to:  Jose 
Rodriguez,  Los  Angeles  (Calif.)  Ex¬ 
aminer;  Charles  Francis  Coe,  Palm 
Beach  Post;  Ivan  H.  Peterman,  Phila¬ 
delphia  Inquirer;  and  Roelif  A.  Love¬ 
land,  (Heveland  Plain  Dealer. 

Fourth  place — Henry  L.  Brinton, 
West  Chester  (Pa.)  Daily  Local  News; 
Jack  Foster,  Denver  Rocky  Mountain 
News;  Leslie  Gould,  New  York  Joiir- 
nal-American;  Glenn  Neville,  New  York 
Mirror;  Constantine  Brown,  Washington 
Star;  George  L.  Peterson,  Minneapolis 
Star. 

Honor  Medals:  Richard  Lloyd  Jones, 
Tulsa  (Okla.)  Tribune;  Jameson  G. 
Campaigne,  Indianapolis  Star;  John  H. 
Crider,  Boston  (Mass.)  Herald;  Harry 
H.  Schlacht,  International  News  Ser¬ 
vice:  Charles  S.  Rickman,  San  Fran¬ 
cisco  (Calif.)  Call-Bulletin;  David  L. 
Mickey,  Anderson  (Mo.)  News-Review; 
Victor  Riesel,  Post-IIall  Syndicate;  Rob. 
ert  C.  Rtiark,  United  Features  Syndi¬ 
cate:  Elmer  T.  Peterson,  Oklahoma  City 
Oklahoman;  Emery  F.  Tobin,  Ketchikan 
(Alaska)  News;  Bill  Henry,  Los  An¬ 
geles  Times;  Westbrook  Pegler,  King 
Features:  Bruce  Biossat,  NEA  Service: 
Buren  H.  McCormack,  William  H. 
Grimes  and  Vermont  Royster,  Wall 
Street  Journal;  Frank  Waldrop,  Wash¬ 
ington  Times- Herald;  Spencer  Murphv. 
Salisbury  (N.  C.)  Post;  Bradley  L. 
Morison,  Minneapolis  Star  and  Tribune. 

Certificates  —  A.  M.  Piper,  Council 
Bluffs  (la.)  Nonpareil;  Jos«>h  E.  Ray, 
Blackfoot  (Idaho)  Bulletxn;  Dwight  Pay- 
ton,  Overbrook  (Kan.)  Citizen;  J.  W. 
Ram.sey,  Rock  Island  (III.)  Argus;  Rob¬ 
ert  W.  Brown,  Columbus  (Ga.)  Ledger; 
Mark  Sullivan,  New  York  Herald  'Trib- 
une  Syndicate;  Kyle  Palmer,  Los  An¬ 
geles  Times;  H.  W,  Kendall,  Greens¬ 
boro  (V.  C.)  News;  Mary  C.  Bromage, 
Ann  Arbor  (Mich.)  News;  Ben  Hur 
Lampman.  Portland  (Ore.)  Oregonian; 
Austin  V.  Wood,  Wheeling  (W.  Va.) 
News  Register;  Homer  W.  King,  Fort 
Wayne  (Ind.)  News  Sentinel;  Bert 
Struby.  Macon  (Ga.)  Telegraph;  Don 
Morris.  Brownsville-  (Tex.)  Herald; 


Rupert  Hughes,  Los  Angeles  Examiner. 

Sidney  Hook  of  New  York  Uni¬ 
versity  won  a  fourth  award  for  an 
article  in  the  New  York  Times 
Magazine  and  Gertrude  Samuels 
received  an  honor  medal  for  an 
article  in  the  New  York  Times. 

Bill  Perry  of  Rocky  Mountain 
News  placed  second  with  his  pic¬ 
ture,  “The  Lord’s  Prayer,”  in  the 
photo  category.  A  third  went  to 
Jervas  W.  Baldwin,  Des  Moines 
(la.)  Register  and  Tribune,  and 
fourths  to  Frank  Jurkoski  and 
Charles  D.  Rosecrans,  (jointly), 
and  Arthur  H.  Sasse,  all  INP;  and 
A1  Wilson,  Dayton  (O.)  Journal 
Herald. 

Two  speeches  made  before  the 
annual  convention  of  the  Ameri¬ 
can  Newspaper  Publishers  Asso¬ 
ciation  were  cited:  a  second  prize 
for  Herbert  Hoover  and  an  honor 
medal  for  Edwin  S.  Friendly. 

Also  in  the  public  address  cate¬ 
gory,  a  fourth  prize  went  to 
George  E.  Sokolsky  for  a  talk  at 
St.  Bonaventure  University  and  a 
medal  to  Joseph  L.  Jones,  United 
Press  vicepresident,  for  his  talk  at 
St.  Paul’s  Church,  Eastchester. 
James  Russell  Wiggins,  managing 
editor  of  the  Washington  Post,  re¬ 
ceived  a  certificate  for  a  talk  at 
the  University  of  Minnesota. 

■ 

$655  for  Quads 

Boston — When  the  wife  of  a 
$53-a-week  Boston  patrolman,  al¬ 
ready  the  father  of  two,  gave  birth 
to  quadruplets,  the  Boston  Post 
opened  an  “Allen  Babies  Fund”, 
which  received  donations  of 
$475.75  in  two  days.  The  fund, 
closed  two  days  later  when  three 
of  the  babies  died,  raised  $655.75. 
■ 

GO-Page  Old  Timer 

The  Feb.  14  “Old  Timers’  ’edi¬ 
tion  of  60  pages  in  the  Greenwich 
(Conn.)  Time,  afternoon  daily, 
set  a  new  record  for  the  news¬ 
paper.  The  edition  featured  high¬ 
lights  of  news  events  in  the  town’s 
history. 
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THE  ADVERTISING  SURVEY 


Clean  Copy  on  Back  Page 
Storeys  Success  Recipe 


San  Francisco  —  Clean  adver¬ 
tising  figured  in  a  33  1/3%  in¬ 
crease  in  business  for  the  Wein¬ 
stein  Stores  here  during  the  last 
14  months,  R.  S.  McAllister,  ad¬ 
vertising  director,  reports. 

Gutters  were  cleared,  lighter 
type  faces  used,  and  “sludge” 
eliminated,  the  Weinstein  execu¬ 
tive  told  the  February  meeting  of 
the  California  Advertising  Mana¬ 
gers  Association,  northern  divi¬ 
sion. 

But  clean  copy  is  only  a  part  of 
the  retail  advertising  picture,  Mr. 
McAllister  said.  Half  of  the  value 
of  advertising  copy  can  be  wasted 
if  the  retailer  fails  to  base  his 
advertising  on  what  the  store 
represents  to  the  public,  he  de¬ 
clared. 


Build  Around  Store  Policy 

“Build  your  advertising  around 
the  policy  of  the  store,”  urged 
the  former  newspaperman  who 
has  been  in  retail  advertising  for 
25  years.  “The  great  trouble  is 
you  get  anxious  for  immediate 
results  and  press  too  hard  for 
business.” 


Sunday  papers  are  recovering  their 
dip  in  prestige  which  marked  the 
peak  of  Sunday  driving  popular¬ 
ity. 

New  Billing  Successful 
“Cash  and  carry”  advertising 
billing  methods  adopted  Jan.  1  by 
the  San  Rafael  Independent-Jour¬ 
nal  are  successful  to  date,  reports 
Stewart  Beardsley,  advertising 
manager. 

Bookkeeping  expenses  and  bill¬ 
ing  procedures  have  been  simpli- 
and  collections  speeded  by 
adoption  of  flat  billings  with  de¬ 
ductions  for  payment  before  the 
15th  of  the  month.  The  deduc¬ 
tions  are  on  a  graduated  scale 
ranging  from  five  cents  an  inch 
for  monthly  advertising  of  40  to 

79  inches  to  15  cents  an  inch  for 

80  to  150  inches  of  retail  copy, 
he  reported  during  the  CNAMA 
round  table  discussion. 


than  $1,000,  and  entry  blanks  are 
available  at  television  dealers’ 
stores.  More  than  400  dealers 
are  participating  in  the  campaign. 

The  entry  blank  for  the  contest 
lists  20  sentences  describing  ad¬ 
vantages  of  owning  a  television 
set.  Each  sentence  has  a  key 
word  or  “television  watchword.” 
For  instance:  “You’ll  find  your 
cares  dissolve  in  the  MUSIC  you 
find  on  television.” 

The  idea  is  to  check  two  sen¬ 
tences  which,  in  the  contestant’s 
opinion,  contain  the  two  key  tele¬ 
vision  watchwords  on  the  blank. 
Then,  in  25  words  or  less,  the 
contestant  must  tell  why  he  or 
she  chose  the  watchwords. 

The  winning  watchwords  have 
been  sealed  and  placed  in  a  vault. 
Entries  must  be  turned  in  at  the 
exhibition  in  the  utility  company 
lobby. 


Cash  Discounts 


Nor  should  the  advertiser  forget 
that  the  desire  of  the  woman  of 
limited  funds  for  glamour,  attrac¬ 
tiveness  and  beauty  is  “just  as 
great,  if  not  a  little  bit  greater,” 
than  that  of  the  customer  of 
means,  Mr.  McAllister  observed. 

In  illustration,  be  told  how  bar¬ 
gain  basement  copy  without  men¬ 
tion  of  price  but  stress  on  “how 
pretty  it  makes  you  look”  sold 
1,000  dresses  in  a  single  day. 

People  are  greatly  interested  in 
what  the  product  will  do  for  them, 
and  don’t  care  about  the  hazards 
the  store  buyer  met  in  obtaining 
the  product,  he  said. 

$32,000  Luggage  Sale 

Clean  copy  of  quality  luggage, 
properly  dramatized,  resulted  in 
a  day’s  sale  of  $32,000  worth  of 
this  merchandise  at  Weinstein’s. 

Mr.  McAllister  accepts  the  Con¬ 
tinuing  Study  findings  on  clean 
copy,  but  rejects  them  on  one 
location.  He  prefers  the  back 
page.  He  admits  that  may  be 
sheer  superstition,  but  his  organi¬ 
zation  has  used  the  back  pages 
for  years  now  and  he  doesn’t 
want  to  change. 

Mr.  McAllister  suggests  that 
the  new  advertiser  seek  to  have 
his  copy  in  the  same  place  each 
day.  He  would  rather  have  page 
ei^t  or  higher  than  a  page  for¬ 
ward  in  the  paper  “as  people  read 
the  latter  pages  of  the  paper  more 
closely.” 

Sunday  newspapers  are  an  es¬ 
sential  to  big  Monday  business, 
but  they’ll  pull  well  for  “Tuesday 
only  specials”  also,  Mr.  McAllis¬ 
ter  rq>orted.  He  suspects  that 


The  Palo  Alto  Times,  Redwood 
City  Tribune  and  Burlingame  Ad¬ 
vance  have  installed  cash  dis¬ 
counts  of  five  cents  an  inch  for 
payments  by  the  10th  of  the 
month,  the  forum  was  told.  The 
discussion  period  brought  out  be¬ 
liefs  in  some  quarters  that  adver- 
itsers  will,  in  many  cases,  demand 
the  discount  although  failing  to 
meet  the  deadline.  Mr.  Beardsley 
said  no  trouble  on  that  score  has 
as  yet  developed  at  San  Rafael. 

A.  T.  Horn,  Berkeley  Gazette 
and  CNAMA  president,  summed 
up  a  discussion  of  rate  planning 
by  stating  the  trend  seemed  to  be 
toward  cards  established  on  an 
earned  rate  basis. 


TV  Set  Promotion 
Contains  'Watchword' 


Cincinnati — Sparked  by  a  24- 
page  special  section  of  the  Cin¬ 
cinnati  Post,  a  three-week  televi¬ 
sion  sales  promotion  campaign  is 
off  to  a  jet-prc^lled  start  here. 
The  campaign  features  a  display 
of  television  sets  in  the  lobby  of 
the  Cincinnati  Gas  &  Electric  Co. 
building. 

100  Sets  Displayed 


National  Guard 


Asks  Agencies 
To  Ad  Briefing 


Washington  —  Announcement 
was  made  Feb.  20  by  the  National 
Guard  Bureau  that  a  briefing  for 
advertising  agencies  interested  in 
the  National  Guard  account  for 
the  fiscal  year  1952  is  being  ten¬ 
tatively  scheduled  for  March  15. 

Purpose  of  the  one-day  orienta¬ 
tion,  in  the  Pentagon  Building,  is 
to  provide  agency  representatives 
with  background  material  on  the 
Guard’s  national  information,  ad¬ 
vertising  and  recruiting  program 
and  acquaint  them  with  projected 
plans  for  the  fiscal  year  1952,  be¬ 
ginning  July  1,  1951. 

Sa^  of  the  12-month  program 
is  contingent  upon  Congressional 
approval  of  funds  requested  in 
1952  appropriations.  Since  World 
War  2,  the  National  Guard’s  an¬ 
nual  advertising  appropriation  has 
ranged  from  $298,000  to  more 
than  $800,000.  The  account  is 
currently  handled  by  the  Robert 
W.  Orr  Agency,  New  York  City. 

Advertising  agencies  interested 
in  the  National  Guard  account 
should  notify  the  Information  Of¬ 
fice,  National  Guard  Bureau, 
Room  3E-180,  the  Pentagon  Build¬ 
ing,  Washington  25,  D.  C.,  not 
later  than  the  close  of  business 
on  March  12,  1951. 


The  Post’s  special  section  on 
Feb.  13,  carrying  more  television 
advertising  and  news  than  has 
ever  before  appeared  in  one  issue 
of  a  Cincinnati  paper,  was  pre¬ 
pared  in  coc^ration  with  the 
Cincinnati  Electrical  Association. 
Included  in  the  show  are  displays 
of  100  television  sets,  plus  tech¬ 
nical  equipment  furnished  by  the 
armed  forces  and  the  three  Cin¬ 
cinnati  television  stations. 

Announced  in  The  Post  was  a 
“television  watchword”  contest, 
with  three  TV  sets  as  prizes.  To¬ 
tal  volume  of  the  awards  is  more 


Milwaukee  Rd 
Broadens  Ad 
Bose  for  '51 


I 


Chicago  —  “Going  Places!”  is 
the  keynote  of  a  new  type  of 
sales-institutional  newspaper  ad¬ 
vertising  campaign  ^nsored  by 
the  Milwaukee  Road  to  seU 
freight  and  passenger  service. 

The  campaign  marks  the  em¬ 
ployment  of  advertising  on  a 
broader  scale,  through  newspa¬ 
pers,  magazines  and  trade  publi¬ 
cations,  to  help  bring  freight 
traffic  as  well  as  passenger  trafSc 
to  the  railroad.  C<^y  also  empha¬ 
sizes  the  program  of  progress  that 
the  Milwaukee  management  is  fol¬ 
lowing  to  improve  the  railroad’s 
service. 

Newspaper  copy  varying  in  size 
from  300  to  800  lines  will  appear 
in  133  dailies  and  501  weeklies. 
Advertisements  are  scheduled  ia 
all  on-line  newspapers  and  a  se 
lected  list  of  off-line  new^apen 
in  cities  where  the  railroad  main¬ 
tains  agencies.  Ads  in  two-thirds 
page  size  are  scheduled  for  maga¬ 
zines  and  trade  papers. 

The  sales-institutional  series  is 
in  addition  to  the  regular  pas¬ 
senger  traffic  advertising.  The  latter 
canspaign  will  appear  in  180  daily 
newspapers  and  26  national  maga¬ 
zines.  The  over-all  1951  drive  for 
more  freight  and  passenger  busi¬ 
ness  calls  for  an  increas^  adver¬ 
tising  budget.  The  two  campaigns 
are  released  through  Roche,  Wil¬ 
liams  &  Cleary,  Inc.,  Chicago  ad¬ 
vertising  agency. 


Super  Market  Opens 
With  28-Pg.  Section 

Alameda,  Calif. — ^The  Maltby 
Centre  super  market,  housing  nine 
different  stores,  used  28  pages  in 
a  single  edition  of  the  Alameda 
Times-Star  for  its  opening  day. 

“Results  were  not  only  satis¬ 
factory,  but  they  were  tremen¬ 
dous,”  Henry  Maltby  reported. 

E.  G.  Parsons,  Times-Star  ad¬ 
vertising  director,  said  the  Maltby 
copy  comprised  50,092  lines  of 
advertising  and  15,764  lines  of 
editorial  nutter,  including  pic¬ 
tures. 


407  Advertisers  in  N.  Y. 
Times  Travel  Section 


The  New  York  Times  1951  In¬ 
ternational  Travel  Section,  a  56- 
page  magazine  on  Sunday,  Feb. 
18,  contained  a^y  from  383  ad¬ 
vertisers  from  the  U.  S.  and  24 
countries  abroad.  Of  the  42,280 
lines  of  advertising  in  the  section, 
27,679  lines  originated  abroad. 

Included  in  the  section  we« 
six  and  a  half  pages  from  Britain, 
keyed  to  the  Festival  of  Britain; 
three  and  a  half  pages  from 
France,  emf^asizing  the  2,000th 
anniversary  of  Paris;  a  coopera¬ 
tive  promotion  for  the  three  ScM- 
dinavian  countries — first  of  its  kind 
ever  published  in  this  country; 
a  double-page  spread  from  Bel¬ 
gium;  almost  two  pages  from 
Switzerland;  a  full-page  for  the 
city  of  Venice,  and  many  other 
Italian  advertisements;  nearly  three 
pages  from  Cuba,  and  a  page  from 
Mexico. 

And,  for  the  first  time  since  the 
war,  Japan  nvade  a  bid  for  tourist 
travel  with  large  space  telling  tour¬ 
ists  to  “See  new  Japan  this  year. 
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15c  for  Sunday 

Lynn,  Mass. — ^The  Sunday  Tele¬ 
gram-News  has  advanced  its  price 
to  15  cents. 
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Cleveland  Plain  Dealer-minded  homemakers  have  no  trouble  "cooking 
up”  a  variety  of  choice  menus  and  special  dishes  during  the  Lenten 
season.  The  Home  Economics  Pages  regularly  offer  practical  food  sug¬ 
gestions  prepared  in  the  Plain  Dealer’s  own  kitchen.  And  the  legions 
of  loyal  P.  D.  readers  are  an  accurate  indication  of  the  Cleveland  Plain 
Dealer’s  great  influence  among  the  women  who  buy  your  food  prod¬ 
ucts  and  services.  If  you  plan  a  marketing  program  in  the  Cleveland 
market,  let  the  Plain  Dealer  show  you  the  way  to  greater  sales  volume. 


PLAIN  DEALER 


Cleveland's  Home  Newspaper 

Creamer  &  ^'oodward,  Inc.,  New  York,  Chicago,  Detroit,  San  Francisco,  Loa  Angelea 

A.  S.  Grant,  Atlanta 
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Latest  Styles 
Crash  Page  One 
In  Syracuse 

Syracuse — ^The  Post  -  Standard 
had  its  biggest  front  page  in  its 
122-year  history  Feb.  15  when 
a  24  X  14-foot  replica  of  Page  One 
centered  the  stage  for  the  New- 
house  paper’s  first  style  show  and 
fashion  forum  attended  by  5,000 
persons. 

Seven  specialty  and  department 
stores  participated  and  New  York 
authorities  on  fashion,  beauty  and 
sewing  composed  the  forum.  Co¬ 
eds  from  Syracuse  University, 
modeling  fashions  by  leading  de¬ 
signers,  walked  on  stage  through 
the  big  Page  One. 

Planned  Since  October 
Richard  H.  Amberg,  who  be¬ 
came  general  manager  of  the 
Post  -  Standard  in  October, 
broached  the  idea  of  a  show 
shortly  after  taking  over  his  new 
post.  He  dispatched  Women’s  Edi¬ 
tor  Alice  F.  Keegan  to  New  York 
in  January  to  consult  with  Virginia 
.  Pope,  fashion  editor  of  the  New 
York  Times. 

The  forum  speakers  were  Mrs. 
Dorothy  Wallis,  columnist  for 
Women’s  Wear  Daily;  Peggy  Shan¬ 
non,  women’s  editor  of  the  New 
York  Journal  -  American;  Betty 
Fell  of  McCall’s  magazine,  and 
Eugene  Lewin,  partner  of  dress 
designer,  Anna  Miller. 

It  was  a  Post-Standard  effort 
throughout,  with  circulation  staff 
members  delivering  tables  and 
screens  for  modeling  quarters,  box 
lunches  and  coffee  for  show  par¬ 
ticipants,  and  business  office  girls 
ushering  and  handing  out  cologne, 
sachets  and  lipstick  samples  con¬ 
tributed  by  manufacturers. 

■ 

Chicago  News  Adds 
4  New  Board  Members 

Chicago  —  Four  executives  of 
the  Chicago  Daily  News  were 
elected  directors  of  Chicago  Daily 
News,  Inc.,  at  the  annual  meet¬ 
ing  here  Feb.  16  when  stockhold¬ 
ers  increased  the  size  of  the  board 
from  10  to  12  members. 

Two  of  the  new  directors  re¬ 
place  Laird  Bell,  Chicago  attorney 
and  long-time  member  of  the 
board,  and  Joseph  E.  Otis,  Chica¬ 
go  National  Bank. 

New  directors  are  E.  P.  Barnes, 
assistant  treasurer  and  business 
manager;  Arthur  E.  Hall,  assist¬ 
ant  secretary  and  circulation  di¬ 
rector;  George  F.  Hartford,  ad¬ 
vertising  director;  and  Basil  L. 
Walters,  executive  editor  of 
Knight  Newspapers. 

Officers  of  the  board  were  re¬ 
elected,  including  John  S.  Knight, 
president  and  publisher;  James  L. 
Knight,  vicepresident;  J.  H.  Barry, 
vicepresident,  treasurer  and  gen¬ 
eral  manager;  C.  Blake  McIDowell, 
attorney  for  Knight  Newspapers, 
secretary;  Mr.  Barnes,  assistant 
treasurer;  and  Mr.  Hall,  assistant 
secretary. 


SILVER  SERVICE  is  presented 
by  John  Burton,  local  merchant, 
to  Thomas  A.  Hanes,  Norfolk 
(Va.)  Ledger-Dispatch  managing 
editor. 

200  in  Norfolk 
Pay  Tribute 
To  Tom  Hanes 

Norfolk,  Va.  —  Thomas  A. 
Hanes,  managing  editor  of  the 
Norfolk  Ledger-Dispatch  was  hon¬ 
ored  Feb.  16  at  a  testimonial  din¬ 
ner  given  by  citizens  here  in  rec¬ 
ognition  of  his  services  to  the 
community  for  30  years. 

The  dinner  was  attended  by 
more  than  200  persons  and  three 
speakers  reviewed  the  achieve¬ 
ments  of  Mr.  Hanes,  who  has  been 
managing  editor  of  the  Ledger- 
Dispatch  15  years.  He  came  to 
Norfolk  30  years  ago  as  sports 
editor  of  the  paper. 

Topping  the  list  of  his  achieve¬ 
ments,  described  at  the  testimonial 
dinner,  was  the  Christmas  Joy 
Fund,  which  he  originated  to  pro¬ 
vide  food,  clothing  and  toys  for 
needy  families.  During  the  past  17 
years,  this  project  has  raised  more 
than  $300,000. 

Especial  attention  also  was 
called  to  the  annual  First  Citizen 
Award  of  the  Norfolk  Cosmopoli¬ 
tan  Club,  which  Mr.  Hanes  found¬ 
ed  23  years  ago,  as  a  project  to 
recognize  the  citizen  contributing 
the  most  in  community  service. 
This  idea  has  grown  until  it  is 
now  a  project  of  Cosmopolitan 
International. 

Mr.  Hanes  also  was  praised  for 
his  leadership  in  establishing  the 
annual  news  writing  and  feature 
writing  awards  of  the  Virginia 
Press  Association. 

Mr.  Hanes  was  given  a  silver 
service. 

“It  has  been  my  privilege  to  act 
as  your  agent  for  the  Joy  Fund 
and  other  projects,’’  he  said,  “and 
in  doing  so  I’ve  simply  had  a  part 
in  calling  attention  to  the  suffer¬ 
ing  and  needs  of  our  fellows.” 

■ 

2  Appoint  Mathews 

The  Oswego  (N.  Y.)  Palladium- 
Times  and  Canandaigua  (N.  Y.) 
Messenger  have  appointed  the 
Julius  Mathews  Special  Agency 
as  national  representatives. 


Mel  Stonecipher 
Is  Elected  by 
Valley  CAMs 

Chicagoo  —  Mel  Stonecipher, 
East  St.  Louis  (Ill.)  Journal,  was 
elected  president  of  the  Mississppi 
Valley  Classified  Advertising  Man¬ 
agers  Association  at  the  14th  an¬ 
nual  meeting  here  Feb.  17-18.  He 
succeeds  Earl  Killion,  Moline 
(Ill.)  Dispatch. 

Other  new  officers  are:  Vice- 
president,  E.  D.  Howerton,  St. 
Louis  (Mo.)  Post-Dispatch;  sec¬ 
retary,  George  Westrick,  Racine 
(Wis.)  Journal-Times;  and  treas¬ 
urer,  Joe  Klouda,  Davenport  (la.) 
Times. 

Herbert  W.  Tushingham,  Cam¬ 
den  (  N  .  J  . )  Courier-Post  and 
Classified  Clinic  writer  for  Edi¬ 
tor  &  Publisher,  said  the  time  is 
here  to  apply  more  research  to 
selling  of  classified. 

He  showed  how  sales  research 
in  the  used  car  and  real  estate 
fields  can  give  newspaper  sales¬ 
men  a  better  sales  story  and  help 
car  dealers  and  realtors  to  know 
more  about  their  markets. 

“By  having  statistical  informa¬ 
tion,”  he  said,  “you  are  bound  to 
build  confidence  and  added  lin¬ 
age.” 

Mr.  Tushingham  also  advocated 
a  follow-through  on  expired  tran¬ 
sient  ads  to  build  more  business 
and  create  better  good  will  with 
the  small,  occasional  advertisers. 

Transient  User  Overlooked 
Walter  S.  Campbell,  Detroit 
(Mich.)  Free  Press  and  president 
of  the  Association  of  Newspaper 
Classified  Advertising  Managers, 
also  warned  that  under  present 
high  operating  costs  and  corre¬ 
spondingly  high  ad  rates,  the  tran¬ 
sient  advertiser  has  been  virtually 
priced  out  of  the  paper.  High 
transient  rates,  especially  in  the 
metropolitan  newspapers,  he  point¬ 
ed  out,  result  in  ridiculously  ab¬ 
breviated  ads. 

“We  are  forgetting  that  much 
of  the  public’s  reader  interest  in 
classified  comes  from  transient 
ads,”  he  said. 

Harrison  MacDonald,  want  ad 
consultant,  cited  the  number  of 
two-line  daily  ads  to  be  had  from 
makers  of  cleaning  fluids.  Fuller 
brush  representatives,  grass  seed 
manufacturers,  etc. 

TV  in  Classified 

Among  the  profitable  ideas  of¬ 
fered  by  CAMs  was  the  Port  Hu¬ 
ron  (Mich.)  Times-Herald’s  use 
of  television  program  listings  in 
the  classified  section.  In  addition 
to  the  listings,  the  Times-Herald 
has  developed  14  one-year  con¬ 
tracts  with  television  set  and  serv¬ 
ice  firms  using  classified  ads  daily 
alongside  the  programs. 

The  Chicago  Daily  News  made 
good  use  of  a  recent  ANCAM 
survey  on  what  readers  want  in 
real  estate  ads,  according  to 
Ralph  Ahrens.  TTie  Daily  News 
had  copies  of  the  ANCAM  sur- 


Washington  Studies' 
Carrier's  Tank  Plan 

Wheeling,  Wa.  Va.  —  David 
Phillips,  1 1  -  year  -  old  carrier  for 
the  Wheeling  News-Register  who 
designed  a  new  -  type  destroyer 
tank,  has  been  informed  by  the 
Defense  Department  that  his  plans 
are  under  study  in  Washington. 

He  is  keeping  the  design  of  his 
“Walker  Destroyer”  as  a  top-secret 
pending  a  final  decision  from  the 
National  Inventors  Council,  to 
which  it  has  been  referred  for 
further  examination. 


vey  mailed  to  2,700  real  estate 
dealers  in  the  Chicago  area.  Ad¬ 
ditional  requests  came  in  for  more 
than  400  such  copies,  he  said. 
Real  estate  men  appreciated  get¬ 
ting  the  information  and  have 
utilized  the  findings  in  improving 
and  enlarging  their  ads,  he  ex¬ 
plained. 

Develop  Sales  Directory 

Madison  (Wis.)  Newspapen 
have  developed  a  classified  sales 
directory  which  is  used  in  con¬ 
junction  with  display  clearance 
sale  ads,  stated  E.  R.  Garter. 

The  Minneapolis  (Minn.)  Star 
and  Tribune  are  developing  “The 
Children’s  Column,”  for  baby  fur¬ 
niture,  toys  and  clothes,  Robert 
Witte  explained.  It  is  planned  to 
run  the  column  daily.  Ads  are 
solicited  primarily  by  phone. 

Cost  Comparison  Given 

E.  O.  McCann,  Decatur  (Ill.) 
Review,  related  his  success  in  sell¬ 
ing  contracts  to  “out-of-town" 
prospects.  With  only  one  sales¬ 
girl,  100  daily  contracts  were 
signed  the  first  month;  1,400  new 
accounts  by  the  end  of  the  year. 
After  three  years,  about  half  of 
the  paper’s  ad  count  is  from  “out- 
of-town,”  with  no  special  rates. 

Robert  Richter,  Sheboygan 
(Wis.)  Press,  reported  that  32  sub¬ 
urban  correspondents  now  handle 
want  ads  on  10%  commission.  All 
ads  are  charged  and  collections 
are  good. 

Speaking  on  costs,  R.  P.  Shep¬ 
pard  of  the  Basil  L.  Smith  Sys¬ 
tem,  Philadelphia,  cited  two  ex¬ 
amples:  A  50,000-circulation  daily 
had  a  classified  column  cost  of 
$5.21  in  1940  and  $9.60  in  1950, 
with  profit  at  27.9%;  a  100.000- 
daily  had  a  column  cost  of  $6  '1 
in  1943  and  $14.89  in  1950,  with 
profit  of  only  7.3%.  Expends  in- 
cluiwd  Classified’s  proportionate 
share  of  everything  except  cor¬ 
poration  expense. 

■ 

Doris  in  Hospital 

Cincinnati  —  When  Kenrieth 
Doris,  assistant  naanaging  editor 
of  the  Enquirer,  was  taken  to 
Bethesda  Hospital  for  an  op^' 
tk>n,  a  call  for  volunteer  blow 
donors  resulted  in  four  e^orw 
staffers  answering.  Mr.  Doris,  tak¬ 
en  ill  at  his  desk,  had  a  pep®^ 
ulcer  which  broke,  causing  ^ 
tonitis.  He  is  reported  convalesc¬ 
ing. 
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THE  INQUIRER  PUBLISHED 
THE  LARGEST  VOLUME  OF 
CLASSIFIED  ADVERTISING 
IN  PHILADELPHIA 


FIRST  IN  TOTAL 
ADVERTISING 


The  Inquirer — in  1950— car¬ 
ried  more  than  36,000,000 
lines  of  advertising  .  .  .  the 
largest  volume  ever  pub¬ 
lished  by  any  Philadelphia 
newspaper . . .  representing  a 
leadership  of  5,640,000  lines 
over  the  second  newspaper. 


.  .  .  amounting  to  8,500,000  lines  ...  a 
leadership  of  72%  over  the  second  newspaper. 
The  Inquirer  was  the  only  Philadelphia 
newspaper  to  carry  more  than  1,000,000 
individual  classified  advertisements. 


FIRST  IN  RETAIL 
ADVERTISING 


I  Source:  Media  Records 


The  retail  advertising  volume 
of  19,680,000  lines  in  The 
Inquirer  is  1,960,000  lines 
greater  than  the  second 
newspaper  and  is  the  largest 
volume  ever  published  in 
Philadelphia. 


FIRST  IN  NATIONAL 
ADVERTISING 


The  7,545.000  lines  of 
national  advertising  pub¬ 
lished  in  1950  is  the  largest 
volume  ever  carried  by  any 
one  Philadelphia  newspaper 
in  any  one  year. 


KIouJ  in  its 

Consecutive  Year  of  Total 
Advertising  Leadership 
in  Philadelphia  !j4 


Clreulatiom  Daily  —  678,OS  t  —  Sunday  —  I, i2B,90i 


fUkibtlphk  Jlnquirer 


Philadelphia  Preterm  The  inquirer 


Exduay  Advrtiting  RapntuntaHvn  ROBERT  R.  BECK,  Empire  State  Bldg.,  N.Y.C.,  Longacre  5-5232;  EDWARD  J.  LYNCH,  20  N.  Wacker 
Drive,  Chicago,  Andover  3-6270;  GEOROE  S.  DIX,  Penobscot  Bldg.,  Detroit,  Woodward  5-7260.  West  Coast  Representatives:  FITZPATRICK 
t  CHAMBERLIN,  155  Montgomery  St.,  Son  Francisco,  Garfield  1-7946  •  1127  Wilshire  Boulevard,  Los  Angeles,  Michigan  0578. 
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Guild  Shop  Rejected 
In  Canada  Mediation 


Ottawa — In  both  majority  and 
minority  reports,  the  Guild  Shop 
demand  of  the  American  Newspa¬ 
per  Guild  for  the  Canadian  Press 
was  rejected  by  a  three-man  con¬ 
ciliation  board  which  stnved  to 
settle  a  10-month  collective  bar¬ 
gaining  dispute. 

The  reports  have  gone  to  La¬ 
bor  Minister  Milton  Gregg.  They 
include  recommendations  for  wag¬ 
es  and  other  points  but  are  not 
binding  on  the  parties.  Canadian 
Press,  however,  said  it  is  in  accord 
with  the  chairman’s  report  on  pay 
scales. 

Does  Chedioff  Approved 

While  turning  down  the  Guild 
Shop,  the  ANG’s  No.  1  proposal, 
the  board  members  recommended 
a  dues  checkoff  for  guild  mem¬ 
bers  covered  by  any  contract. 

The  national  news-gathering 
agency  declared  the  board’s  unani¬ 
mous  rejection  of  the  Guild  Shop 
“seems  to  recognize  in  some  meas¬ 
ure  the  insistence  of  the  Canadian 
Press  that  the  staff  producing  its 
news  report  be  free  of  outside 
influence.” 

The  Guild  countered  with  a 
statement  saying  the  majority  re¬ 
port  was  proof  of  “complete  lack 
of  good  faith”  on  the  part  of  CP 
in  its  dealings  with  the  guild.  It 
said  the  board  had  seen  through 
“the  sham  and  hypocrisy  of  the 
Canadian  Press  case.” 

(The  majority  report  had  stated 
it  was  difficult  to  accept  CP’s 
“unyielding”  attitude  on  some 
points  in  negotiations  as  evidence 
of  bargaining  in  good  faith.) 

Evidence  of  Good  Faith 

The  CP  statement  said  it  most 
emphatically  denies  evidence  of 
anything  other  than  good  faith 
was  shown  in  its  position  that  it 
must  have  authority  in  transfer¬ 
ring,  promoting,  demoting  and 
dismissing  employes  engaged  in 
handling  news. 

It  declared  further: 

“Best  evidence  of  good  faith — 
with  all  concerned,  including  the 
news-reading  public — is  the  fact 
that  from  first  to  last  the  Canadian 
Press  has  declined  to  compromise 
on  this  principle;  or  to  conceal 
the  fact  that  it  regarded  this  as 
ground  on  which  it  could  not 
compromise  with  the  American 
Newspaper  Guild  or  anyone 
else.” 

This  was  stated  in  the  submis¬ 
sion  to  the  board  Dec.  11:  “CP 
is  responsible  for  the  integrity 
of  its  news  report  and  does  not 
propose  to  share  or  otherwise 
jeopardize  that  integrity.” 

Pay  Scales  Accei^ble 

The  Canadian  Press  said  a 
majority  recommendation  for  S% 
salary  increases  for  editorial  men 
with  a  minimum  weekly  increase 
of  $3  was  acceptable.  It  also  ac¬ 
cepted  a  minority  finding  for 
minimum  pay  bases  for  editorial 


men  in  their  first  two  years  with 
CP. 

The  guild  had  sought  a  $23-$30 
scale  for  office  boys  and  a  $40-90 
range  for  editorial  men,  the  latter 
graduated  on  years  of  service  up 
to  six  years.  The  CP  told  the 
board  its  editorial  salaries,  based 
on  merit,  run  from  $30  to  $100 
for  those  within  the  bargaining 
unit. 

On  the  issue  of  working  hours, 
the  majority  recommended  a  five- 
day,  42-hour  week  with  unspeci¬ 
fied  payment  for  overtime  and  for 
night-shift  work.  The  minority 
recommended  against  a  “rigid 
standard”  of  working  hours  and 
declared  there  is  much  to  be  said 
for  the  CP  principle  of  observing 
hours  operating  in  newspapers  in 
the  cities  where  its  employes 
work. 

In  Dispute  Since  April 

The  majority  report  was  filed 
by  Judge  Archibald  Cochrane  of 
Brampton,  Ont.,  chairman,  and 
Herbert  Orliffe,  Toronto  lawyer 
and  guild  nominee.  Gordon  R. 
Munnoch,  K.  C.,  of  Toronto,  CP 
nominee,  submitted  the  minority 
report. 

The  findings  dealt  with  a  dis¬ 
pute  that  has  been  in  progress 
since  April  5,  when  the  guild  was 
certified  by  the  Canada  Labor  Re¬ 
lations  Board  as  bargaining  agent 
for  a  unit  of  employes  in  CP’s 
editorial  department.  The  board 
included  editorial  workers  and 
messengers  in  the  unit. 

The  CP,  news  co-operative 
owned  jointly  by  91  daily  news¬ 
papers,  informed  the  board  that 
at  last  Oct.  1  the  unit  as  designat¬ 
ed  by  the  CLRB  consisted  of  73 
employes,  of  whom  15  were  mes¬ 
sengers. 

On  the  question  of  severance 
pay,  the  majority  made  no  rec¬ 
ommendation,  saying  the  parties 
were  so  far  apart  it  would  be  use¬ 
less. 

’Somewhat  Drastic’ 

The  majority  report  described 


CP’s  position  on  some  aspects  of 
the  bargaining  as  appearing 
“somewhat  drastic”  but  also  stated 
the  guild  was  “somewhat  unrea¬ 
sonable”  in  connection  with  cer¬ 
tain  demands  on  sick  leave  pay, 
severance  pay,  and  the  provision 
that  economy  shall  not  be  consid¬ 
ered  a  just  and  sufficient  cause  for 
dismissal. 

No  Enthusiasm 

Mr.  Munnoch  said  that,  while 
the  Guild  complained  that  Cana¬ 
dian  Press  did  not  approach  the 
collective  bargaining  with  any 
enthusiasm,  this  was  an  attitude 
readily  understood.  The  guild  had 
developed  in  the  United  States  a 
type  of  collective  agreement  “de¬ 
signed  to  impose  upon  employers 
a  considerably  larger  portion  of 
social  security  than  is  usually 
accepted  in  Canada.” 

Noting  that  CP  was  the  servant 
of  91  newspapers  of  varying  de¬ 
grees  of  affiuence,  Mr.  Munnoch 
said  most  of  these  were  small 
publications  which  could  not  af¬ 
ford  to  give  their  own  employes 
the  concessions  sought  by  the 
guild  for  CP  workers. 

If  demands  of  the  ANG 
were  substantially  granted,  that 
Qiight  provide  the  guild  with  a 
weapon  “which  could  be  danger¬ 
ous  to  a  great  many  of  the  mem¬ 
ber  newspapers  and  might  even 
threaten  their  continued  exist- 


u 


No.  1  in  advertising  lineage 
No.  1  in  home-delivered 
drculation 
No.  1  in  readership 


ence. 

It 


is  notable  that  in  several 


instances  what  the  board  state 
in  the  form  of  a  recommendatka 
is  actually  present  CP  practice. 

Extra  payment  for  holiday 
work,  three  weeks’  vacation  for 
15-year  men  and  ni^t  different- 
tial  have  been  in  effect  for  years. 
Compensation  for  extra  time 
worked  b  also  present  practice. 
The  company’s  pension  plan  has 
been  in  effect  since  1944. 

Labor  Resolution 
Assails  News  Agency 

Toronto — The  Canadian  Press 
and  its  general  manager,  Gils 
Purcell,  came  under  attack  at  the 
Ontario  Federation  of  Labor  con¬ 
vention. 

A  resolution  charged  that  CP 
has  deteriorated  since  it  has  en¬ 
gaged  in  its  “drive  to  break’ 
the  Guild  and  the  public  is  not 
receiving  the  news  to  which  it  is 
entitled. 

Indirect  Coverage 

The  resolution  claimed  that  in 
a  move  to  defeat  the  union,  the 
news  agency  had  depleted  its  staS 
to  the  point  where  it  had  ceased 
to  provide  direct  coverage 
United  Nations  sessions,  and  has 
left  Canadian  newspapers  depend 
ent  on  American  news  agencies. 

There  were  suggestions  that  the 
resolution  should  be  extended  to 
include  all  publishers  who  art 
members  of  the  co-operative  news 
agency. 
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Union  County’s  Thriving  Wholesale  Business 
ranks  among  the  leaders  in  the 
State  of  New  Jersey 

3rd  Place 

WHOLESALE  SALES  VOLUME 
4th  Place 

WHOLESALE  ESTABLISHMENTS 

Gross  Sales . $266,946,000 

Annual  Payroll  .  15,916,000 

New  High  PLACE  in  Circulation,  Too! 
40,285  *Daily  Not  Poid 

*ABC  Publisher's  Statement.  3-mo.  endinr  Dec.  31.  1961. 
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Do  you  know  these  driving  signals? 


Ask  any  driving  school  instructor  — he’ll  tell  you 
everyone  learns  the  same  basic  hand  signals.  But 
sooner  or  later,  some  “creative”  drivers  invent 
their  own. 

Here  are  actual  candid  shots  taken  by  a  Parade 
photographer  in  midtown  traffic.  Could  you  tell 
that  these  drivers  were  (1)  making  a  left  turn  . . . 
(2)  going  straight  ahead  ...  (3)  turning  left . . . 
(4)  turning  right  ...  (5)  waving  to  a  friend  . . . 
(6)  only  flicking  cigar  ashes? 

When  this  picture  story  appeared  in  Parade,  it 
probably  tickled  many  of  its  readers  ...  hit  others 
below  the  belt.  But  it  certainly  put  the  finger  on 
what  people  are  interested  in.  It  attracted  80%  of 
Parade’s  IS  million  readers! 

Is  this  so  unusual? 

Not  at  all.  Parade  uses  weekly  surveys  to  find  out 
what  people  like  and  dislike.  Then  these  findings  are 
applied  to  confirm  editorial  judgment.  No  wonder 

editor  &  PUBLISHER  lor  February  24,  1951 


Parade  winds  up  with  articles  that  consistently  get 
Starch  ratings  in  the  80’s  and  90’s  ...  to  make  it 
America’s  best-read  magazine! 

This  intense  reader-interest  affects  newspaper 
circulation,  too ! 

Some  newspapers  have  shown  more  than  a  100% 
circulation  gain  since  they  first  began  distributing 
PARADE  . . .  and  their  A.B.C.’s  are  still  rising. 

No  wonder  that  PARADE  is  now  the  colorful 
Sunday  magazine  section  of  33  important  news¬ 
papers  (an  increase  of  15  during  the  last  four 
years)  with  a  combined  circulation  of  5,192,144. 


parade 


The  Sunday  Picture  Magazine 


in  19  Groups 

Is  Mrs.  Hobby  s  Hobby  romance  in  the  news  ' 


By  Allen  K.  Tyler  Houston  (Tex.)  Press:  “Then  Lxjs  Angeles — The  Los  Ange- 

he  put  his  army  around  me.”  les  Examiner  this  week  became 

HOUSTON— -Oveta  Culp  Hobby  held  the  last  position  since  Janu-  ■  the  fourth  local  newspaper  to  put 

has  just  finished  another  job.  ary,  1938,  and  is  a  member  of  the  San  Diego  (Calif.)  Evening  up  $35,000  in  prizes  in  a  “Wio 

As  if  participation  in  19  civic.  Board  of  the  Houston  Post  Co.,  Tribune:  “Dozier  has  been  Am  I”  contest.  It  requires  no 


Houston  (Tex.)  Press:  “Then  Lxjs  Angeles — The  Los  Ange- 
put  his  army  around  me.”  les  Examiner  this  week  became 
■  the  fourth  local  newspaper  to  put 

San  Diego  (Calif.)  Evening  up  $35,000  in  prizes  in  a  “Who 


public  or  profes¬ 
sional  organiza¬ 
tions  weren’t 
enough  the  ex¬ 
ecutive  vicepres- 
i  d  e  n  t  of  the 
Houston  Post 
served  as  chair¬ 
man  of  the  na¬ 
tional  newspaper 
committe  e 
for  Brotherhood 


owner  of  the  Post,  KPRC-AM,  squirming  the  beauteous  Linda  entry  fee.  Contests  being  run  by 


KPRC-FM,  and  KPRC-TV.  Darn 

Mrs.  Hobby  took  a  leave  of  spots 
absence  from  the  Post  in  1941  to 
become  chief  of  the  women’s  in-  Mi 


Darnell  to  Hollywood  night  the  Herald  and  Express,  and  co¬ 
spots.”  operatively  by  the  Times  and 


Marysville  (Calif.) 


Mirror,  require  25  cents  a  week 
Appeal-  in  entry  fees, 
at  noth-  “As  far  as  I  know,”  said  David 


terest  section  of  the  War  Depart-  Democrat:  “They  think  that  noth-  “As  far  as  I  know,”  said  David 
ment  Bureau  of  Public  Relations,  ing  matters  except  that  they  thrill  Brandman,  Examiner  promotion 

a  spot  which  led  to  her  appoint-  at  each  other’s  ouch,  and  they  manager,  “this  is  the  biggest  sum 

ment  as  director  of  the  WAAC  never  doubt  but  that  they  will  ever  offered  in  a  circulation  con- 

and  its  successor,  the  WAC.  She  go  on  billing  and  cooing  for-  test  without  entry  fees.” 

served  as  director  of  the  latter  ever.”  The  Examiner’s  contest  is  sched- 

group  with  a  colonel’s  commis-  ■  uled  to  begin  the  third  week  in 

sion  until  1945  and  was  awarded  Buffalo  (N.  Y.)  Courier-Ex-  February  and  to  run  about  two 
the  Distinguished  Service  Medal,  press:  “He  reported  the  bride  at-  .months. 

Her  affiliations  testify  to  the  tempt  and  Manhattan  won  the  The  Daily  News,  only  metropol- 
demands  on  her  time:  game.”  itan  paper  without  a  current  con- 

Member,  board  of  directors,  ■  test,  does  not  plan  to  conduct 

Advertising  Federation  of  Ameri-  Boston  (Mass.)  Traveler:  “The  any. 


Week.  H  hh  awarded  Buffalo  (N.  Y.)  Courier-Ex-  February  and  to  run  about  two 

A  close  asso-  ®  ^  the  Distinguished  Service  Medal,  press:  “He  reported  the  bride  at-  .months, 

date  of  Mrs.  Hobby  tells  how  Her  affiliations  testify  to  the  tempt  and  Manhattan  won  the  The  Daily  News,  only  metropol- 

she  does  it:  “Mrs.  Hobby  can  be  demands  on  her  time:  game.”  itan  paper  without  a  current  con- 

completely  ruthless  in  dealing  Member,  board  of  directors,  ■  test,  does  not  plan  to  conduct 

with  detail.  She  enjoys  concen-  Advertising  Federation  of  Ameri-  Boston  (Mass.)  Traveler:  “The  any. 

tration.  She  can  center  her  atten-  ca;  member,  Alaska  Statehood  way  to  stop  bridery  and  dishon- 

tion  on  the  immediate  problem  Committee;  former  national  vice-  esty  is  by  working  on  thei  player.  $25,000  Offer  in  Boston 

and  completely  eliminate  every-  president  and  present  member  of  .  .  .  Send  them  and  their  brides  Boston  —  The  Hearst  papers 


thing  else.” 


the  leadership  committee;  Ameri-  to  prison. 


Mrs.  Hobby  shares  with  her  can  Cancer  Society;  member  of 
husband,  former  Gov.  W.  P.  the  1950  advisory  committee  and 


West  Chester  (Pa.)  Daily  Lo- 


here  are  offering  $25,000  in  de¬ 
fense  bonds,  divided  into  228 
prizes  with  $5,000  first  award,  in 


Hobby,  the  publisher’s  slot  on  member  of  the  board  of  gov-  cal  News:  “Miss  Blank,  maid  of  a  picture  puzzle  contest  entitled 


Texas’  largest  morning  newspa-  ernors,  American  National  Red  honor  for  her  sister,  wore  a  gown  “Who  Am  I?” 
per.  In  addition  to  administrative  Cross;  sponsor,  American  Nurses  of  watermelon  starched.”  The  Herald- 

duties  which  keep  her  almost  lit-  Association.  ■  Globe  do  not 


erally  tied  to  her  desk  when  she’s  Member  of  the  board  and  mem-  Grand  Kapids  tMicn.)  tteraia:  running  any  puzzie  coniesis. 
in  Houston,  Mrs.  Hobby  handles  of  fhg  1950  International  Press  “The  maid  of  honor  wore  a  mas-  year  ago  all  four  ran  contests, 

much  top-level  travel  and  contact  institute  Committee,  American  So-  gown.”  _ _ 

ciety  of  Newspaper  Editors,  the  "  j 

4  Assistants  Ease  Routine  Hoover  Committee  for  govern-  Copy  reaching  the  Newark 


watermelon  starched.”  The  Herald-Traveler,  Post,  and 

■  Globe  do  not  now  contemplate 

Grand  Rapids  (Mich.)  Herald:  running  any  puzzle  contests.  A 


work. 

4  Assistants  Ease  Routine 


Copy  reaching  the  Newark 


Four  Hobby-trained  assistants  "tent  economy;  consultant  to  the  ^ 

help  out  in  the  executive  offices.  1^48  Freedom  of  Information  bouffant  shirt. 

Their  schooling  in  office  affairs  is  Conference  in  Geneva.  Switzer-  " 

such  that  they  are  able  to  handle  honorary  vice  chairman,  TlllcmiOOk  Cheese 


much  of  the  work  that  comes  in. 


A  briefcase  crammed  with  the  board.  Great  Books  Founda- 
work  keeps  her  busy  on  trains  and  tion. 


Gamma  Alpha  Chi;  member  of  XuitiIS  tO  Newspapers 
the  board.  Great  Books  Founda-  _  a 

Portland,  Ore. — A  switch  to 


planes,  and  a  chauffer-driven  car 
enables  her  to  utilize  the  mo- 


Vicepresident,  Houston  Sym-  "f ^ «  Jin 

elusive  radio  advertising,  has  been 
phony  Society;  member  of  the  _ _ .  .  „  .. 


XHOICE! 


ciidDics  ncr  10  uuiize  me  mo-  announced  by  the  Tillamook 

ments  spent  between  home  and  board  National  Conference  of  Creamery  Association. 

.  Christians  and  Jews;  sponsor, 

When  out  of  the  city,  a  tele-  Women  of  the  Armed  ^rc«  30 

phone  call  each  mornmg  to  Ad-  _  .. ..  ’p  ..  nf  has  run  no  newspaper  advertising 

ministrative  Assistant  Helon  John-  Building  Fund,  member  of  the  ,  years 

ston  brings  her  up  to  date  on  the  nf  tb.  d“i“es  in  Oregon.  Wash- 

day  s  mail  and  helps  her  in  mak-  Inmediate  past  chairman  of  the  California  have  been 

ing  decisions  which  might  be  de-  board  and  former  president,  u*  f  .u  ,95.  camnaiBn 
layed  until  she  returned  to  the  Southern  Newspapers  Publishers  ^  ^  — 

office.  Association;  member,  Texas  . . 

Many  times,  lengthy  reading  Economy  Commission;  member,  T'TITh' 
matter  in  which  she  is  interested  board  of  directors,  Texas  Medical  X  11  l-j 

is  sent  to  a  reporter  for  condensa-  Center;  sponsor.  Women’s  Medical _ . 


A  standing  rule  when  she’s  in 


College  of  Pennsylvania. 

She  was  recipient  of  the  Texas 


Houston  is  dinner  with  her  hus-  Press  Association’s  plaque  for  out- 
band  and  children — college  stu-  standing  service  in  the  field  of 
dent  Bill  Jr.  and  high  school  stu-  journalism  in  1950  and  was 
dent  Jessica.  Friends  of  the  family  awarded  the  honor  medal  for  dis- 
say  nothing  interferes  with  the  tinguished  service  in  journalism 
ritual.  by  the  school  of  journalism  of 

Mrs.  Hobby’s  first  taste  of  large  the  University  of  Missouri  in 
scale  organization  came  as  parlia-  1950. 

mentarian  of  the  Texas  House  of  She  was  given  the  honorary 
Representatives,  1926-1931  and  degree  of  doctor  humane  letters 


again  1939-1941. 


by  Bard  College  last  June,  has 


Since  being  associated  with  the  had  a  press  club  at  Baylor  Uni- 
Post  she  has  served  successively  versity,  Waco,  Tex.,  named  in 
as  research  editor,  literary  editor,  her  honor  and  has  authored  a 
assistant  editor,  vicepresident  and  text  book  on  parliamentary  proce- 
executive  vicepresident.  She  has  dure. 
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MICRO-PHOTOFIIIN6 

for  9  cUorasl  raproductien 
•  cenvaniane*  and  aconor 
9  safa,  parmonanl  racordt 
9  98%  saving  af  tpaca 
9  fast,  afficiant  sarvica 


MICRO-PHOTO 
SERVICE  BUREAU  IS 
THE  WORLD'S 
EASTEST-GROW/NC 

NEWSPAPER  MICRO¬ 
FILMING  SERVICEI 


WRITE  for  our  booklat  on 
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Do  you  expect  taxes  to  go 
much  higher? 


Do  you  believe  necklines  will 
go  much  lower? 


What  makes  a  newspaper  great? 


87%  of  Minnesota  people  are  glad 
they  were  born. 

53%  believe  the  Third  World  War 
has  already  begun. 

84%  try  to  "love  thy  neighbor  as 
thyself"  but  only  45%  think  other 
people  try  to  do  so.  _ 

66%  favor  sex  education  in  schools. 

65%  approve  federal  draft  of  18- 
year-olds. 

In  a  shower  of  questionnaires  and 
a  whirr  of  tabulating  machinery 
electrically  digesting  facts  and  figiues 
like  these,  the  Minneapolis  Tribune’s 
famed  Minnesota  Poll  goes  into  its 
eighth  year  of  reporting  the  world’s 
most  perpetually  fascinating  news 
story — what  people  think. 

Knowing  what  people  think  is  a 
vital  function  of  good  newspapers, 
and  three  million  Minnesotans  are 
doing  a  lot  of  thinking  these  days 
with  the  usual  agreements  and  dis¬ 
agreements  of  an  informed,  strong- 
EDITOR  &  PUBLISHER  for  February 


minded  citizenry.  But  making  a 
cross-section  group  of  such  individ¬ 
ual  opinions  accurately  reflect  the 
total  thinking  of  a  state’s  whole 
population  is  a  specialized  job.  It 
keeps  62  trained  interviewers  hop¬ 
ping  and  popping  questions  through¬ 
out  the  state,  while  Minnesota  Poll 
Director  Sidney  Goldish  and  his 
staff  labor  long  and  late  tabulating 
answers  or  p>olishing  and  pre-testing 
new  queries. 

In  the  past  seven  years  more  than 
70,000  Minnesotans  have  had  their 
views  explored  ...  a  scientific  sam¬ 
pling  of  the  voting-age  population, 
representing  all  economic  groups, 
races,  religions,  educational  levels 
and  political  partisans  ...  on  farms, 
in  towns,  and  in  cities  of  all  sizes. 

In  the  same  seven  years  the  Min¬ 
nesota  Poll  has  earned  a  reputation 
for  accuracy  and  reliability  that 
ranks  it  among  the  most  trusted 
public  opinion  yardsticks.  Example: 

24,  1951 


Do  you  favor  the  "get  tough" 
policy  toward  Russia? 


Are  you  glad  you’re  olive  in 
1951? 


last  fall’s  Minnesota  gubernatorial 
race,  whose  outcome  the  Poll  pre¬ 
dicted  with  only  one- third  of  1% 
deviation  from  final  election  results. 

Minnesota  Poll  interviewers,  able 
questioners  themselves,  report  this  * 
the  most  frequently -encountered 
question  from  the  public:  “Why 
haven’t  I  ever  been  interviewed — 
or  any  or  my  friends?”  Best  answer 
to  the  impatient:  “Relax  and  enjoy 
your  Minneapolis  Star  and  your 
Minneapolis  Tribime.  At  the  cxirrent 
rate  of  interviewing  it  will  take  190 
years  to  get  arovmd  to  all  of  you.” 

Minneapolis 
Star  an  ^/Tribune 

IVINING  MOINING  G  SUNDAY 

610,000  SUNDAY-480,000  DAILY 

JOHN  COWLES,  PrMidaW 
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U.  S.  Press 
For  British 

By  Doris  Willens 

London — The  American  news¬ 
paper  reader  had  almost  as  full 
a  picture  of  the  1950  British  elec¬ 
tion  developments  as  the  reader 
of  any  single  British  penny  daily 
— and  one  which  was  considerably 
less  partisan. 

So  says  H.  G.  Nicholas,  an 
Oxford  University  don,  in  his 
just-published  book,  “The  British 
General  Election  of  1950." 

In  a  long  section  devoted  to  the 
performance  of  the  press,  Mr. 
Nicholas  concludes  that  the  treat¬ 
ment  of  the  campaign  by  the  Brit¬ 
ish  national  dailies  was  “over¬ 
whelmingly  partisan,  relatively 
demure,  and  so  far  as  can  be 
judged,  politically  ineffective.” 

‘Frankly  Colored’ 

Not  that  Mr.  Nicholas  is 
shocked.  On  the  contrary,  he 
points  out  that  most  British  na¬ 
tional  dailies  were,  and  always 
are,  “avowedly  partisan  in  pol¬ 
itics.”  Their  election  coverage 
“was  frankly  colored  by  their  po¬ 
litical  sympathies;  these  were  rare¬ 
ly  concealed,  and  any  intelligent 
reader  knew  what  to  expect  from 
the  paper  of  his  choice.” 

In  America,  “the  most  voracious 
press  and  radio  in  the  world 
catered  fully  for  a  public  trained 
by  Mr.  Truman’s  1948  victory  to 
anticipate  the  unexpected,  and  by 
his  Fair  Deal  to  watch  eagerly 
or  anxiously  for  any  omens  of 
the  future  of  ‘Welfare  Socialism.’  ” 
In  the  last  fortnight  of  the  cam¬ 
paign,  the  New  York  Times  bu¬ 
reau  here  was  cabling  an  average 
of  15,000  words  a  day;  the  New 
York  Herald  Tribune  12,000;  and 
papers  of  lesser  dimensions  car¬ 
ried  a  wordage  that  was  fully 
proportionate. 

A  commendably  high  number 
of  bureaus  sent  correspondents 
into  the  provinces,  Mr,  Nicholas 
writes.  “The  Christian  Science 
Monitor,  a  notable  example,  visit¬ 
ed  Cardiff,  Manchester,  Edin¬ 
burgh,  Sheffield,  Glasgow  and 
Greenwich,  as  well  as  several  mi¬ 
nor  towns  and  rural  constituen¬ 
cies. 

“Even  the  Wall  Street  Journal 
ventured  away  from  the  citadels 
of  finance  to  watch  the  fate  of 
free  enterprise  in  Chippenham, 
Bristol  and  the  Midlands,”  he 
comments. 

“By  polling  day  even  the  Hearst 
press  had  provided  its  readers 
with  a  fairly  realistic  picture  of 
the  main  issues.” 

News  With  an  Eye  to  Its  Effect 
Not  so  the  British  press,  how¬ 
ever.  After  analyzing  the  treat¬ 
ment  of  several  major  election 
stories,  Mr.  Nicholas  concludes 
that,  “at  least  half  the  national 
press  was  not  interested  primarily 
in  presenting  the  news  as  it  took 


Gets  ‘A’  I 
Poll  News 

place,  but  in  handling  it  with  an 
eye  to  its  effect  on  the  party  of 
each  newspaper’s  choice.” 

For  example,  Winston  Church¬ 
ill’s  suggestion  of  “talks  at  the 
highest  level  with  the  Russians,” 
Mr.  Churchill  introduced  this  item 
in  a  speech  on  Feb.  14.  On  Feb. 
23,  polling  day,  the  story  was 
still  news.  The  headlines  of  that 
day  illustrate  Mr.  Nicholas’  thesis: 

Daily  Express  (Beaverbrook, 
Conservative):  “X  PEACE  WITH 
WINSTON  X”.  (The  x’s  are  vot¬ 
ing  crosses). 

Daily  Mail  (Rothermere,  Con¬ 
servative):  “STALIN  ANSWERS 
CHURCHILL”. 

The  Times  (Independent): 
“Nation  Goes  to  Poll  Today”  as 
the  main  head  with  a  small  head 
reading  “Forces  for  World  Peace”. 

Daily  Telegraph  (Camrose, 
Conservative):  “Record  Poll  Like¬ 
ly  Today”  as  the  main  head  with 
“Atom  Control:  U.  S.  to  Make 
‘Every  Effort’  ”  in  the  second 
position. 

Daily  Herald  (Labor’s  official 
paper):  “THINK  OF  TOMOR¬ 
ROW,  VOTE  LABOUR  TODAY” 
in  the  main  position,  and  “Stalin 
Turns  Down  Winston”  in  the  sec¬ 
ond  position. 

News  Chronicle  (Cadbury, 
Liberal):  “Today’s  Clues  to  Re¬ 
sult  of  Election”  first,  and  ‘Tru¬ 
man  Hints  at  New  Start  in  Atom 
Talks"  in  the  second  position. 
Gallop  Poll  Praised 
Daily  Mirror  (Labor):  “VOTE 
TODAY’’  in  red,  with  a  smaller 
head  on  the  front  page  declaring 
“No  Sham  Agreements  on  Atomic 
Control  for  Me,  says  Truman.” 

Daily  Graphic  (Kemsley,  Con¬ 
servative):  “Rows  Liven  Eve-of- 
Poll  Meetings”  on  the  front  page, 
and  on  the  second  page,  “Truman 
Opens  Way  to  New  Atom  Talk.” 

Manchester  Guardian  (Liberal): 
“Britain  Votes  Today”,  with  no 
major  headline  reference  to  atom 
talks  whatsoever  on  the  main 
news  page. 

The  British  Institute  of  Public 
Opinion  (Gallup  Poll)  estimate 
was  “strikingly  accurate,”  being 
only  1.1%  out  in  respect  of  La¬ 
bor,  0.1%  for  the  Conservatives, 
1.3%  for  the  Liberals  and  0.3% 
for  Others. 

“It  more  than  restores  to  the 
public  opinion  poll  any  credit 
which  it  may  have  lost  by  the 
performance  of  its  various  practi¬ 
tioners  in  the  United  States  presi¬ 
dential  election  in  1948,”  Mr. 
Nicholas  concludes. 

■ 

New  Plant  Planned 

The  New  Britain  (Conn.)  Her¬ 
ald,  afternoon  daily  plans  to  erect 
a  new  newspaper  plant  on  Corbin 
Place,  New  Britain. 


now,  more  than  ever  before 


AMERICA  IS  INTERESTED  IN 
RELIGION  AND  THE  CHURCH 


.cu  urc\h  atUndance  and 
contributions  tp  c|iurcli  u/ork 
are  reaching  an  ail -time  high 

Large  national  magazines  are 
using  more  articles  on  religious 
subjects  than  ever  before 

l^aclio  is  broadcasting  an  ever 
increasing  number  of  sermons, 
^ragers  and  religious  programs 


Books  concerning  religion 
are  numerous  among  today's 
best  sellers  ■ 


Colleges  and  universities  are 
creating  new  courses  or 
departments  of  religion 


Yes,  today  America  is  vitally  interested  in  the  Church  and 
religion,  and  it  is  just  plain  logic  that  your  newspaper  should 
keep  abreast  of  this  trend.  Your  weekend  church  section 
should  be  as  outstanding  as  other  special  departments. 

And  how  better  can  this  be  achieved  than  by  using  the 
Keister  “Support  the  Chiirch”  feature?  For  the  past  six  yean 
the  most  used  newspaper  religious  feature  in  America,  the 
Keister  ads  are  now  running  regularly  in  almost  600  news¬ 
papers.  No  other  church  feature  has  ever  been  so  successful 
over  such  a  long  period  of  time  in  so  many  newspapers. 

Order  mats  today  from  a  selection  of  over  300  different  ads, 
or  ask  for  proofs  and  details  of  a  newly  developed  plan  for 
securing  sponsors. 

Keister  ads  will  make  your  newspaper  representative  of 
the  religious  life  of  your  area,  will  develop  new  linage  at  week¬ 
ends,  and  will  be  praised  and  appreciated  by  the  thoughtful 
people  of  your  community. 


FIRST  in  CHURCH  ADVERTISING 

_ jlufloD. _ 

Department  SP 
STRASBURG#  VIRGINIA 
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^  '(/  low-cost  Recordok  Film  Reader 

^  ^  especially  designed  for  Newspapers 


Here — at  surprisingly  low  cost — is  a  high-quality 
Film  Reader  which  will  enable  even  the  smaller  news¬ 
papers  to  enjoy  the  advantages  which  come  when 
bulky  back  issues  are  put  on  Recordak  Microfilm. 

Just  look  at  some  of  the  features  you’ll  find  in  the 
Recordak  Film  Reader,  Model  MPE — all  designed  to 
give  you  fast,  convenient  reference  at  a  new  low  cost. 

•  It’s  extremely  compact  .  .  .  fits  on  a  desk  (or  table)  top. 
And  it  weighs  less  than  fifty  pounds,  which  means  it  can 
be  moved  about  at  wilL 


•  It  has  a  reflection -type  reading  screen,  conveniently  lo¬ 
cated  at  desk  level.  The  surface  is  matte-finished  to  reduce 
glare  ...  is  shielded  on  3  sides  against  r(x>m  lighting. 

•  It  has  a  fixed  magnification  ratio  of  19  to  1 — especially 
practical  for  reading  newspaper  pages  photographed  at 
reduction  ratios  of  16  to  1  or  20  to  1. 

•  It  keeps  your  film  in  sharp  focus  at  all  times — when  you’re 
whisking  through  a  roll . . .  and  when  you’re  concentrating 
on  one  "page.” 

•  It  has  an  improved  "travel”  mechanism  which  allows  you 
to  advance  or  rewind  your  films  smoothly,  swiftly. 


All  these  features  contribute  to  speed,  ease,  convenience. 
And  there  are  other  important  advances,  as  you  will  see, 
when  you  get  complete  information  on  the  new,  ecorwmkal 


Recordak  Film  Reader,  Model  MPE. 

Write  today  . . .  telling  us  approximately  how  many 
pages  your  newspaper  publishes  a  year.  Then  we’ll 
show  you  the  low  cost  of  bringing  Recordak  Newspaper 
Service  to  your  plant.  Recordak  Gjrporation  {Subsidiary 
of  Eastman  Kodak  Company),  444  Madison  Avenue, 
New  York  22,  N.Y. 


J^£CCPDHt( 


(SubsidiarY  of  Eastman  Kodak  Company) 

originator  of  modern  microfilming 
and  its  newspaper  application 


Recordak"  is  a  trade-mark 


\ 


The  Associated  Press 


U.  of  Illinois 
Institute  Codes 
CSNR  Data 


there  is  “a  lot  of  bunk  in  the 
minds  of  many  Americans  that 
newspapers  are  influenced  by  their 
advertisers.” 

He  explained  there  are  some 
exceptions,  but  he  has  seen  few 
examples  of  such  influence  in  the 
“great  metropolitan  press”  and 
the  majority  of  other  newspapen 
during  many  years  as  a  “tramp 
reporter  from  New  York  to 
Seattle”  and  as  a  city  editor,  man- 
speaking  to  a  Yale  University  aging  editor  and  publisher, 
group  in  New  Haven,  declared:  Should  Be  The  Respon- 

“A  newspaper’s  financial  strength  jUjjjjfy  of  the  Press  In  Interpret- 
gives  it  the  power  to  resist  un-  .  Publishing  the  NewjT 

healthy  influences.  The  present  subject  of  a  discussion  at 

system,  he  said,  is  “overwhelm-  ■vVgsleyan  University,  Middletown, 
ingly  superior  to  the  following  ParticipanU  included  Albert  L 

alternatives:  Prince,  Hartford  Times;  Fred  N. 

1.  A  Government  -  operated  or  Smith  and  E.  'A.  Gustafson, 

owned  press,  which  is  so  repug-  Middletown  Press,  who  defended 
nant  to  the  highest  ideals  of  jour-  American  newspapers  against  the 
nalism  that  it  “deserves  little  con-  criticism  of  lack  of  responsibility 
sideration.”  leveled  at  them  by  Prof.  E.  L 

2.  A  subsidized  press  supported  Schattschneider,  who  represented 
by  political  parties,  as  in  the  em-  the  reading  public. 

bryo  days  of  American  journal-  Mr.  Prince  observed:  “An  edi- 

ism,  which  would  be  a  “poor  chan-  tor  can’t  get  very  far  away  from 
nel  of  communication  for  events  reader  interest  and  stay  in  busi- 
and  ideas”  ness.  There  is  a  lot  of  difference 

3.  Dependence  on  circulation,  between  printing  something  and 

rather  than  advertising,  for  rev-  persuading  people  to  read  it.” 
enue  in  the  “mistaken  belief’  in  charging  the  press  with  lack 
advocated  by  those  who  believe  of  responsibility  in  giving  the  news 
editorial  policy  is  dictated  by  the  fully  and  accurately.  Prof.  Schatt- 
paper’s  advertisers.  schneider  gave  as  an  example  a 

Mr.  Evans  said  “advertising,  case  in  which  alleged  deletions 
an  exact  medium  in  itself,  seeks  were  used  deliberately  to  distort 
a  newspaper  as  a  medium”  and  the  meaning  of  the  news  stoty. 


Evans  Brands 
Ad  Influence 
Tale  As  'Bunk' 


Ill  T-u  I  .  r  aroiiraiion  pian  wiin  james  wi. 
OimmiiniVaf  Institute  of  Lynch,  president  of  the  Intema- 

lJniv<«r«!tv  nf  iir  tional  Typographical  Union. 

^nalv^U  nf  f  ^  *^Sun  an  From  The  Fourth  Estate. 

analysis  of  readership  of  all  non-  *  *  * 

advertising  items  in  the  Continu¬ 
ous  Study  of  Newspaper  Reader-  30  years  ago — Frank  A.  Mun- 
ship.  sey  leased  an  “uptown”  plant  at 

■  16th  Street  and  Seventh  Avenue 

for  the  Evening  Telegram,  ending 
rumors  of  a  merger  with  the  Sun. 
From  Editor  &  Publisher. 


This  project  is  under  the  super¬ 
vision  of  Merritt  C.  Ludwig,  re¬ 
search  assistant  in  the  Institute. 

Use  of  one  IBM  card  for  each 
non-advertising  item  will  make 
possible  very  extensive  study  of 
the  relationship  of  content  to 
readership.  The  Institute  expects 
to  make  the  cards  available  to 
other  research  organizations  for 
analyses  which  it  does  not  per¬ 
form. 

Coding  operations  will  take  from 
six  to  l2  months  to  complete,  ac¬ 
cording  to  Mr.  Ludwig.  However, 

all  possible  analyses  of  the  data  Headline  in  Knoxville  (Tenn.) 
recorded  may  not  be  completed  News  -Sentinel  —  “Bill  Waddell 
ror  several  years.  As  new  reader-  Pulls  Gun  After  Being  Slapped  on 
*  1?  completed,  they  Street”  refers  to  personal  encoun- 

"i*  j  ♦  ifi-  Il'ose  already  an-  ter  between  the  publisher  of  the 
ayzed  at  Illinois.  The  result  will  Elizabethton  Star  and  an  irate 
be  a  continuing  analysis  of  non-  reader 
advertising  readership,  ’  , 

Each  of  approximately  75,000 

non-advertising  items  in  the  stud-  Detroit  CortOOn  Wins 
les  completed  to  date  will  be  classU 

fied  into  a  number  of  form,  posi-  Safety  Council  Award 
tion  and  content  categories’  The  Chicago  —  The  Detroit  Free 
classifications  will  be  coded  one  named  grand 

card  for  each  non-advertising’ item  winner  of  the  1950  Christ- 

This  means  a  separate  analysis  for  Cartoon  Project,  con- 

each  story,  picture,  editorial,  car-  ducted  by  the  National  Safety 

toon,  and  so  forth.  By  summariz-  Council,  for  an  editorial  cartoor 

ing  the  data  precise  studies  of  the  Poinier,  stafl 

relation  between  content  of  items  cartwnist. 

and  page  readership  will  also  be  „  newspaper  will  receive  thi 
pQggiMg  Public  Interest  Award  and  Mr 

Virtually  all  information  which  '^e  Award  o 

can  be  taken  from  the  continuing  and  $300  in  cash, 

study  reports  published  by  ARF  Honorable  menhon  awards  wen 

will  be  recorded  for  each  item  on  i. 

its  IBM  card.  Present  analysis  Paul  Conrad;  P/ii/arfe/p/iiu  {Pa 

utilizes  slightly  more  than  half  of  h  T"’  i 

the  card’s  capacity,  thus  leaving  •,  Ti  i 

space  for  such  additional  analyses 

as  will  be  indicated  later.  and  Buffalo  > 

Each  item  will  first  be  classified  Courier  -  Express  and  Le 

according  to  various  characteristics  txocne. 

of  the  newspaper  in  which  it  ap-  reviewed  116  cartoons. 

peared,  such  as  geographic  loca- 
circulation, 

number  of  pages  in  the  issue,  and  ■  I 

so  forth.  The  page  on  which  the  H|  I  1^1  inj  |  Ij  |1  U I  K* 
item  appears  will  also  be  classified  I 
according  to  content 

and  position  the 

After  classifying  the  item  ac- 
cording  to  its  form  and  general 

content — such  as  picture,  news  ^ 

story,  cartoon,  editorial,  column —  W  lllw  r  r  ^  f 

it  will  be  placed  in  a  socalled  prox-  | 
imity  category.  It  is  hoped  this  I  f  PlYl  |  Ivl 
breakdown  will  show  in  some  de-  I 
tail  the  effects  upon  readership  of  ^  mV  CCD 

geographic  proximity;  the  data  will  '  A 

likely  guide  researchers  to  more 
fruitful  study  of  the  more  import- 
proximity  an 
item  to  the  reader. 

Finally,  each  non-advertising 
item  will  be  classified. 


"IDEAL"^ 
MATRIX  ROLLING 
MACHINE 

with 

FHK  MOUUMNG  CmNDBt 


Full  Depth  Sharp  Mats 
Stretch  of  Mats  Eliminated 
Non-Buckling  Impressions 
Produces  Better  Printing  Plates 
Powerful  Rolling  Mill  Effect 
Straight  Line  Pressure  Adjustment 
Ball  and  Roller  Bearings  Thruout 

"/deal”  in  Efficiency 

and  Ease  of  Operation 

IMMEDIAn  DlUVtRY*  SIND  fOR  ROOKUT  IS-U 


SCOTT 


Oily  with  Confidwice 
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Helsinhi  Printer  gets 

ATF-Webendorfer  Offset  Press 

print 


Here’s  the  fourth  in  a  series  of 
presses  built  for  printers  pro¬ 
ducing  foreign  editions  of  The 
Reader’s  Digest.  This  four-unit, 
four-color  press,  printing  a  35-inch 
Keb  at  speeds  exceeding  400  feet  d  min¬ 
ute,  recently  was  delivered  to  Sanoma  Oy,  Helsinki. 

It’s  a  versatile  press  designed  so  it  can  be  arranged  to 
print  four  colors  on  each  side  of  the  web;  or  to  print 
black  on  each  side  of  four  separate  webs,  collecting 
them  at  the  folder  to  produce  a  newspaper  size,  tabloid 
size  or  magazine  product,  or  a  magazine  product  two-up. 

Its  capacity  is  from  12,000  to  14,000  double  parallel 
fold  signatures  per  hour,  when  printing  digest  size  mag¬ 
azine  products  two-up. 

Printing  on  standard  offset  stocks  up  to  60-pound  and 
on  machine  coated  papers,  special  quick-drying  inks  are 


utilized  with  a  Dryer  Electric  Unitron  drying  unit.  After 
the  web  passes  through  the  dryer  it  runs  over  water 
cooled  chilling  rollers  to  the  folder.  A  Reliance  variable 
speed  converting  unit  converts  AC  power  to  DC  for 
smooth  acceleration  and  operation.  The  press,  weighing 
35  tons,  is  45  feet  long,  12  feet  wide,  10  feet  high. 

Previous  presses  for  printers  producing  The  Reader’s 
Digest  include  two  two-unit  presses,  one  of  which  was 
installed  in  the  Litograiica  Ypiranga  plant  at  Sao  Paulo, 
Brazil,  and  the  other  in  the  Editorial  Omega  plant,  Ha¬ 
vana,  Cuba.  A  third  press,  in  operation  at  the  plant  of 
Guillermo  Kfaft  Limitada,  Buenos  Aires,  is  built  for  a 
48-inch  web,  has  four  printing  units,  and  delivers  a  96- 
page  signature  with  four  colors  on  each  side  of  the  web. 

All  of  these  presses  are  continuing  to  add  to  the  ATF- 
Webendorfer  reputation  for  the  delivery  of  high  quality 
products  at  exceptionally  low  costs. 


AMERICAN  TYPE  FOUNDERS 


2  South  Street,  Mt.  Vernon,  N.  Y. 


WLt  Ou 
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'Sleeper*  Stunt  in  Agate 
Scores  Wakes  Up  Readers 
To  the  Editor:  As  the  song 


work  in  your  country. 

I  work  for  a  London  district 
agency  supplying  all  dailies  and 


lo  inc  EirUiiui .  y-va  me  sung  -  ,.7. 

writer  said,  you  never  know  what  ^her 

u  ui-  -11  u  o-  broad,  I  feel  that  any  further 

the  public  will  buy  Reade^  mav  I  ^  ^^out  other 

.eact  to  your  most  neat  V  con-  » 

triv^  features  with  a  monumental  invaluable. 


indifference,  then  empty  the  news- 
•■tands  on  the  strength  of  some 


All  newsmen  like  to  talk  shop, 


‘tanas  on  me  sirengm  01  some  .  .  ....  .  . 

•  •  A  1  *  A  au  a  MAvrA**  3nQ  it  occuiTCQ  to  mc  todt  m&yDc 

incidental  stunt  that  never  figured  . 

to  cause  more  than  a  npple  of  ^  who  would  be  in- 

I  teresi.  terested  in  exchanging  news  and 

Such  a  stunt  is  the  sports  cov- 

g  1  ••.iaI  .w  vic^vs*  1  only  22  ycftrs  ol(i« 

erage  of  Waybeloe  Normal,  which  .  t  ♦-%  oii 

f  .ufa  IIS  waV  intt,  th.  f 

riilzm  sports  pages  through  pure  M  Kbeiey. 

hrmnstoim.  ^2  Cadogan  Gardens, 

Back  m  tbe  early  stages  of  Woodford, 

current  b^ketball  season,  we  be-  London,  England, 

ran  carrying  an  agate  column  of  ’ 

college  basketball  scores  more  or  _  .  n  j 

'ess  according  to  custom.  Then  Coirection  on  Awards 
«  e  were  moved  to  wonder  whether 

any  but  the  most  enthusiastic  fans  (Feb.  3,  page  52)  which  stated 
ever  read  those  scores  through,  ^bat  the  top  New  York  Press  As- 
'ince  they  often  contained  manv  sociation  awards  for  general  ex- 
‘chools  far  from  our  circulation  cellence  were  won  by  Larchmont 

Times,  Vestal  News  and  Port 
To  find  out  who  was  reading  Washington  News  is  in  error.  The 
•’  hat,  the  sports  editor  decided  to  awards  were  won  by  Port 

enter  a  “sleeper”  in  the  score  col-  Washington  News,  Town  and  Vil- 
nmn.  It  happened  to  be  “Waybe-  l^ge.  and  the  Ramapo  Valley  In- 
'oe  Normal,”  the  fictitious  college  dependent  in  that  order. 


n  hich  has  sometimes  appeared  in  Chaises  G.  Haoedorn, 

the  “Buz  Sawyer”  comic  strip  as  Publisher, 

the  background  for  Lucille  Swee-  Town  and  Village. 

■•\’s  fullbacking.  blew  York,  N.  Y. 

We  ran  Waybeloe  consistently 

for  a  week,  picking  for  her  op-  One  More  One-One-One 
pnnents  such  formidable  foes  as  To  the  Editor — E&P  (page  16, 
'  ippahoopy,  St.  Hoiman’s,  the  Feb.  3)  states  that  24  State  Press 
Pryn  Mawr  Jayvees,  Hoover  In-  Groups  now  offer  One  Order-One 
‘t=tute  for  Isolationism  and  the  Bill-One  Check  advertising  place- 
Poyal  Hibernian  Chowder  and  ment  service.  Ohio  was  not  listed. 
Marching  Club,  and  waited  for  Ohio  Hometown  Newspapers- 
•nquiries  as  to  whether  we  were  Ohio  Weeklies,  Inc.,  has  offered 


Haoedorn, 


candidates  for  strait  jackets. 

To  our  very  great  surprise,  peo- 
•’’e  took  Waybeloe  to  their  hearts, 
^fany  of  them  got  the  joke  and 
enioyed  it.  Others  were  half-con- 
cious  of  having  their  legs  pulled 
and  called  up  to  ask  what  the  deal 
'VIS  on  Waybeloe.  Surprisingly, 
’’early  all  our  readers  formed  a 
h'lbit  of  checking  the  scores  every 
morning. 

Waybeloe  is  an  institution  now. 


'Dr.  George  W.  Crane- 


How  would  you  tell  Mary  that  she’s  adopted?  Follow  the  plan 
below.  It  makes  a  foster  child  feel  that  H  really  “belongs.”  Then 
pass  this  formula  on  to  other  parents  of  adopted  youngsters. 


Case  K-194:  Mary  J.,  aged  8. 
is  a  cute  little  girl. 

“Dr.  Crane,  we  adopted  her 
when  she  was  just  a  baby,”  her 
daddy  informed  me. 

“But  thus  far  we  have  never 
told  Marv.  Her  mother  now  in¬ 
sists  that  I  do  it. 

“Frankly,  though,  1  don’t  know 
how.  Will  you  please  give  me  a 
precise  formula  that  I  can  memo¬ 
rize?” 


this  service  since  1945. 

Oral  S.  Pfluo, 
Ohio  Hometown  Newspapers, 
Cleveland,  O. 

Big  Tucson  Industry 
Is  Publisher's  Secret 

Tucson,  Ariz. — William  A. 
Small,  president  of  the  Tucson 
Daily  Citizen,  helped  to  develop 
Tucson’s  biggest  story  in  years 


'Ve  couldn’t  stop  if  we  wished,  be-  but  he  couldn’t  let  a  word  get 
c  ’use  too  many  readers  grab  the  printed  lest  the  whole  project 
‘•’'irts  pages  every  day  just  to  would  fall  through. 

■ini  out  who  their  fictitious  heroes  Now  that  it  is  no  longer  a 
‘i  ve  beaten,  for  Waybeloe  always  secret  that  Howard  Hughes  will 


Loyal  Phillips, 
General  Manager, 
Southwest  Citizen, 
Lake  Charles,  La. 


"’-mted:  A  Pen  Pol 


build  a  multi-million  dollar  guided 
missiles  plant  here,  with  a  payroll 
of  $35,000,000  a  year,  the  Citizen 
has  revealed  that  Mr.  Small  had 
attended  1 1  meetings  in  three 
months  to  make  it  all  possible. 
He  is  a  member  of  the  Tucson 


To  the  Editor:  When  some  Airport  Authority  which  had  to 
c  leagues  and  I  were  glancing  provide  the  necessary  land, 
th’-ough  an  American  magazine  Since  several  other  cities  were 
• -cently,  we  discovered  that  al-  bidding  for  the  same  indust.’y, 
fiough  we  were  quite  well  versed  Tucson  offers  and  plans  had  to  be 
in  the  comings  and  goings  of  pro-  guarded  all  through  the  negotia- 
:  1  nent  columnists  and  newsmen,  tions.  The  story  finally  broke  for 
w'e  had  learned  nothing  at  all  Feb.  3  and  the  Citizen  and  Ari- 
dSout  the  ^hnique  or  character  ^ona  Daily  Star  lost  no  time  in 
(  f  the  ordinary  reporter  and  his  getting  out  promotion. 


“Luckily,  she  also  fell  in  lovt 
with  me.  So  I  picked  her  for  my 
wife  and  she  picked  me  for  her 
husband. 

“But  we  had  been  total  strang¬ 
ers  up  till  then.  We  were  not  of 
any  blood  kinship  at  all. 

“However,  I  feel  closer  to  your 
mother  than  I  do  to  Aunt  Sue  and 
Uncle  Harry,  who  are  my  sister 
and  brother — my  blood  relatives. 

“WELL,  A  COUPLE  of  yean 
passed.  Mother  and  I  were  very 
happy,  except  for  one  thing.  Wc 
wanted  a  little  girl.  So  we  be¬ 
gan  looking  around  and  found 
you.  We  fell  in  love  with  you  at 
once  and  picked  you  to  be  our 
daughter. 

“You  and  Mother  and  I  are 
not  of  any  blood  kinship  to  each 
other. 

“No,  we  are  bound  together  by 
a  far  stronger  bond  than  blood 
relationship,  for  we  are  linked  by 
love  and  affection. 


**We  stick  together  because  we 

_ want  to  do  so,  for  we  love  each 

AFTER  DINNER,  draw  Mary  other  and  have  ch^n  each  other, 
down  upon  the  arm  of  your  easy  a  happy  team.” 

chair.  Then  continue  as  follows: 

“Mary.  I  want  to  tell  you  a  Mother  should  meanwhile  have 
beautiful  story.  It  is  true,  too!  slipped  down  upon  the  other  arm 

of  Daddy’s  chair.  He  can  then 
“About  10  years  ago  I  met  a  give  her  and  Mary  a  hug  to  se^ 
lovely  young  woman.  She  was  so  |  this  solemn  pact,  and  Mary  will 
attractive,  I  fell  in  love  with  her.  j  never  henceforth  feel  she  doesn't 
It  was  your  mother.  “belong.” 


DR.  CRANE’S  VARIED  MENU 

Mary’s  case  shows  Dr.  Crane’s  simple,  dramatic  style.  He  com¬ 
bines  science  (Ph.D.  and  M.D.)  with  “horse  sense.”  That’s  why  350 
colleges  have  adopted  his  psychology  textbook. 

Dr.  Crane  avoids  ‘column  monotony”  by  varying  his  6  “WORRY 
CLINIC”  cases  each  week.  Thus,  they  appeal  to  every  member  #( 
the  family.  They  include: 

[  I  ]  Classical  child  problem,  like  Mary’s. 

[  2  ]  Vital  Love  or  Marriage  Problems. 

[  I  1  Practical  Business  Psychology  Problem. 

[  I  1  Tc’cn-age  Case  on  Personality  Improvement. 

[  1  ]  Case  on  Mental  Health  (Psychosomatic  Medicine). 
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THmNDlANAPOLlS  STAR  and  NEWS 


Ur.  X.  Tornb*rg 
Tlo*  Prasldant 

Vbod  N«WBpi4P«r  Kaohlnary  Cerp, 
501  Fifth  A<r«na« 

New  York,  R.  Y. 


Dear  Mr*  Tombarst 


Yea  reeently  Inquired  aa  to  the  aurrant  eparatlon 
and  parformanoa  of  our  *8>anlt  ITood  prana*  and  of  the  two  naa 
aelor  halNdaoka  bnd  othar  now  aolor  printing  faallttlaa* 

Z  as  h^py  to  ba  able  to  report  that  the  praaa  la 
runalng  Ilka  a  aloak  day  and  nlgt^*  turulag  out  the  lndlaaap> 
polla  star*  lha  Xadlanapolla  Kawa  and  tha  Sunday  Indlaaopolla 
Star*  ita  aparatlon*  aa  wall  aa  that  of  tha  aolor  oei^lae*  la 
la  avarjr  uay  aoat  aatlafaotory.  Color  adaartlalng  (oaot  tae 
and  thraa  aolera  aad  blaok)  haa  baooaa  aa  aaaryday  ooouranaa 
la  Xadlanapolla*  aad  aa  ara  graatXy  plaaaad  alth  tha  parfeiw 
■anaa  aad  flexibility  of  our  naa  Vbod  aolor  printing  equip- 


X  would  alao  Ilka  to  taka  this  epportaalty  to  aa»- 
aaat  aa  tha  axoallanoa  of  Ttoed  aaraloa*  ahiah  aa  haaa  baooaa 
aaouxtoaad  to  taka  for  granted  la  keeping  our  Wood  praaa  and 
our  all-aaa  Wood  ataraetyplng  dapartaant  fnaatlealBg  day  la 
and  day  out  althout  alnnlng  a  beat. 


WlSilb 


WRITB  FOR  PULL  INFORMATION 


WOOD  newspaper  machinery 

niMmio,  MW  JRliY  •  SAUi  OfWClt  SA1  MfM 
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C^urlaln  Secrets 


‘Under  The  Curtain,”  of  Foreign  Minister  dementis  of 


reports,  by  mail,  these  weekly  Czechoslovakia  into  Western  Ger- 


Foreign  News  Service 
Offers  Red  Orbit  News 


human  interest  items  on  daily  life  many  and  a  number  of  recent 


under  Stalin;  “Red  Orbit  Intel-  stories  from  Tibet,  locked  against 
ligence,”  a  rotindup;  “Know  Your  American  correspondents. 


By  Roy  Erwin 


Two  men  meet  briefly  on 
a  dark  street  in  Vienna  ,  .  . 
Grimy  notes  cross  an  Ankara 
cafe  table  ...  In  Kabul  a 
general  in  peasant  clothes 
slips  into  a  hotel  room.  .  .  . 
A  small  boat  comes  storm- 
tossed  to  Stockholm.  ...  The 
truth  trickles  from  lands 
locked  by  tyranny. 


Eneniies,  anecdotes  on  Red  lead-  “You  reported  in  Editor  & 
^  - 1-  *  ■-  TkT  —  -M-gi-ri  Fist,’  items  on  Publisher  recently  the  attitude 

JTIjlT  S  Communist  education;  ‘The  Red  qJ  ^  Catholic  bishop  towards  the 

Line,  current  Communist  thought  work  done  by  Western  correspond- 
pattern  trom  editorial  excerpts;  sjjjl  behind  the  Iron  Curtain," 
Women  In  Bondage,’  women’s  Nagorski.  “He  asserted 

bureh  Scotland  He  came  to  the  'll  ^nd  “Laughter  they  have  to  work  with  olfi- 

United  States  in  1948,  took  out  refugee  reports  on  gjai  releases  at  hand  and  are  not 

citizenship  papers  chained  peoples.  permitted  to  go  beyond  them, 

and  became  a  Special  features  will  be  military.  He  questioned  if  that  is  a  genuine 


The  Foreign  News  Service  has 
been  organized  to  gather  these 
secret  and  significant  whispers 
from  behind  the  Iron  Curtain,  to 


citizenship  papers 
and  became  a 
reporter  and 
copy  editor  for 
the  Chattanooga 
(Tenn.)  Times. 
Afterwards,  h  e 
lectured  in  40 
States. 

Mr.  Nagorski 
is  chairman  of 
the  Executive 
Committee  of 


cial  releases  at  hand  and  are  not 
permitted  to  go  beyond  them, 
ry.  He  questioned  if  that  is  a  genuine 


political  and  ideological  analysis  service  to  the  American  press  and 
articles  and  monthly  summaries.  American  public. 


The  full  service  is  to  be  offered  Bishop’s  Words  Endorsed 
larger  dailies  in  the  beginning  and  ,  ,, 

later  ENS  hopes  to  extend  less  ‘  like  to  en^i^  fully 

extensive  service  to  smaller  pa-  bishop  s  words  and  doubts, 
pers.  “Focus  On  the  News  Black-  continued.  No  American  cor¬ 
out”  will  be  the  slogan  of  the  res^ndent-^  corresf^ndent  in 


30,000  Words  Daily 


fact — can  write  freely  from  those 
countries.  Certain  newspapers,  like 
the  New  York  Times,  add  editor- 


co-ordinate  them  expertly  into  the  International 


Nagorski 


At  present  30,000  words  daily  ial  comments  to  dispatches  origin- 
arrive  at  the  New  York  offices  and  ating  from  that  area.  Many  do 


news  stories  having  meaning  and  Federation  of  Free  Journalists  approximately  10,000  are  sent  out.  not.  Thus  the  American  public 
interest  to  newspaper  readers  in  which  sponsored  the  founding  ot  contain  50,000  items  is  misled  almost  as  much  as  the 


the  free  world. 


Service  classified  by  subject.  Great  atten-  Iron  Curtain  public  is  being  mis- 


This  unique  news  service  with  a  last  May.  The  FEPS  is  expanding  details,  to  places  led  regarding  America  and  Amer 


picturesque  cloak-and-dagger  over-  to  establish  the  new  FNS  as  a  and  to  names  to  insure’ that  truth- 


tone  backed  by  reliable  factual  separate  entity, 
information  unavailable  elsewhere  The  Free  Eu 
will  be  offered  newspapers  of  the  ice  has  contrac 


propaganda  is  “It  is  to  correct  that  state  of  af- 

ice^hL^cSJtrStTw^th  TadTo  free  fairs  and  to  try  to  get  genuine 

C.®  ^  “xf  about  labor  concentration  camps  and  unbiased  news  from  the 


United  States,  beginning  the  mid-  Eur^e,  the  privately  financed  jjj  p^iand  gjves  the  exact  location  countries  behind  the  Iron  Cur- 
.  service  that  beams  news  of  the  v-uumuta  mv  un  v.. 


°f  March.  se^ice  inai  oeams  news  of  ®aoh  camp  and  its  prison  popu-  tain  that  this  news-gathering  out- 

Self-exiled  newspapermen  from  free  world  to  listeners  in  Russia  instead  of  a  generalized  fit  has  been  oreanized  We  started 


the  Iron  Curtain  countries  form  and  Russian-dominated  countries,  charge 
the  bulk  of  the  45-member  corps  and  with  the  Voice  of  Anierica,  _ 
of  correspondents  working  out  of  the  State  Department’s  radio  in-  .  . 
a  score  of  collecting  points  along  formation  service.  Exclusive  news 

the  rim  of  the  Red  orbit,  using  items  on  life  behind  the  Iron  Cur-  - 

skills  and  contacts  developed  as  tain,  interviews  with  refugees  just  i 
wartime  underground  warriors.  arrived  over  the  border,  especially  j 


generalized 


elude  news  of  the  escape  recently  from  that  area." 


fit  has  been  organized.  We  started 
from  scratch,  moved  by  the  desire 
to  get  a  clear  picture  of  events 


This  original  news  is  speeded  about  the  effectiveness  of  Western 
to  London  and  New  York,  where  radio  program,  and  clippings  from 


it  is  meshed  with  material  from 
the  organization’s  Vienna  monitor¬ 
ing  service,  which  listens  to  every 
important  Communist  broadcast, 
reads  every  significant  Communist 
publication. 

World  Headquarters 


the  press  of  the  satellite  countries 
are  provided  the  Voice  of  Amer¬ 
ica. 

NANA  Stories 

Stories  are  sold  by  the  service 
to  the  North  American  Newspa¬ 
per  Alliance  and  news  is  supplied 


BURGESS 


Stereo  mats 


World  headquarters  for  FNS  for  the  weekly  Dumont  television 
has  been  established  in  the  pent-  show,  “New  York  to  Hollywood.” 


house  atop  58  West  58th  Street,  Us  own  radio  program  is  planned 


New  York  City,  where  American  as  soon  as  a  sponsor  is  obtained. 


editors  interpret  incoming  infor-  “Our  aim  now  is  to  establish 


mation  into  stories  for  United  a  syndicated  news  service  for  the 


States  readers. 


American  press  and  give  readers 


Voluminous  reference  files,  their  an  accurate  picture,  where  pos- 
contents  resembling  an  Allied  in-  sible,  of  events  within  the  Red 


telligence  service,  provide  a  wealth  orbit  of  the  world,”  Mr.  Nagor- 
of  fresh  background  material  at  told^  Editor  &  Publisher. 


headquarters,  both  by  subject  and  “There  is  no  possibility  of  an 
by  country.  This  information  flows  American  correspondent  getting 


that  reproduce 
the  original 


in  daily  from  the  collecting  points  ^his  news. 


of  Hong  Kong,  Kabul,  Teheran, 
Istanbul,  Rome,  Salzburg,  Munich, 


“It  is,  of  course,  a  delicate  mat¬ 
ter  for  us  to  get  this  news,”  he 


Frankfurt,  Vienna,  Berlin,  Helsin-  continued.  “Generally  speaking, 
ki,  Oslo  and  Stockholm  to  the  dis-  our  information  comes  from 


tributing  points  of  New  York,  refugees,  from  Communists  who 


London,  Paris  and  Stockholm. 


for  money  or  in  fear  for  their 


Editor  of  the  news  service  and  future  help  our  men.  through  pri- 
manager  of  the  general  headquar-  vate  correspondence  and  various 


ters  in  New  York  is  Zygmunt  Na-  secret  channels  entirely  unknown 
gorski,  Jr.,  a  dynamic  and  keenly  to  American  correspondents,  but 


Good  quality  line  reproduction  depends  upon  a  number  of 
things. ..the  ability  of  the  stereo  mat  to  make  a  faithful  mold 
of  the  pattern  and  to  deliver  a  clean,  sharp  casting, 
for  example. 

Burgess  mats  have  proved  their  superiority  in  hundreds  of  stereo 
shops  and  newspaper  plants  with  a  new  high  in  quality . . .  with 
results  that  reproduce  faithfully  the  original  whether  it  be 
line  or  halftone  work.  This  same  high  quality  is  available  to 
you  whenever  you  specify  Burgess  mats. 


intelligent  journalist. 


which  can  be  worked  by  natives 


A  native  of  Poland,  Mr.  Na-  who  know  the  language  and  peo- 
gorski  was  a  war  correspondent  pl^-” 


in  Germany  in  the  last  war  and 
subsequently  became  editor  of  the 
Polish  Press  Agency  in  Edin- 


News  and  Features 
The  Foreign  News  Service  will 
offer  in  addition  to  daily  news 


BURGESS  CELLULOSE  COMPANY 

Manufacturers  and  Distributors  of 
Burgess  Chrome  and  Tone-Tex  Mats 

FRIlPORT,  IlllNOIS 
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I  ‘ 


This  Middle  South 


« 

Otop 


is  up  273% 


The  value  of  Middle  South  livestock  and  dairy 
products  has  increased  273.7%*  since  1939 — point¬ 
ing  the  way  to  sound  farm  diversification  in  Arkan¬ 
sas,  Louisiana  and  Mississippi.  With  year-round 
pastures  in  the  Middle  South,  dairy  and  beef  herds 
are  producing  “crops”  at  the  rate  of  408  million 
dollars  a  year.  These  are  the  raw  materials  for 
rapidly  expanding  condensaries,  creameries,  cheese 


industry — and  is  showing  its  confidence  in  the 
future  of  the  Middle  South  by  increasing  plant 
investments.  ' 

This  is  confidence  well  placed!  More  purchas¬ 
ing  power,  interconnected  transportation  for  easy 
access  to  U.  S.  markets  and  to  world  markets  via 
New  Orleans,  huge  resources  of  farm,  forest  and 
mine — these  are  all  important  reasons  why  your 


’/  r/j  i  /  ^ 


rtum/i 


and  packing  plants  that  supply  growing  area  and 
U.  S.  markets ...  Private  initiative  has  built  this 


confidence,  too,  can  be  well  repaid  in  the  Middle 
South.  Write  for  more  facts  today. 

*U.  S.  Department  of  Agriculture 


For  further  information  write 


Area  Offic*.  2H  INTERNATIONAL  TRADE  MART  New  Orleom,  Louisiana  or 
any  of  these  business-managed,  tax-paying  electric  and  gas  service  companies: 

ARKANSAS  POWER  A  LIGHT  COMPANY  MISSISSIPPI  POWER  A  LIGHT  COMPANY 

Pine  Bluff.  Ark.  Jackson  113,  Miss. 

LOUISIANA  POWER  A  LIGHT  COMPANY  NEW  ORLEANS  PUBLIC  SERVICE  INC. 

New  Orleans  14.  La,  New  Orleans  9.  La. 
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[OUBNALISM  EDUCATION 


Novices  Bound  5  Years 
In  British  Training  Plan 


By  Doris  Willens 

London — Journalism  in  Britain 
will  soon  be  raised  to  the  profes- 


IJ  these  would  probably  be  operated  V/Mirirr  AHmAn 

_  within  the  Scheme.  *  OUIly 

_  _  _  Union  security  is  assured  by 

I  J  yw  mm  contracts  which  permit  a  certain  VJTOX  dUS  Iw 

tCw  V  JL  wCC/d  ratio  of  juniors  to  senior  journal-  j  i  O  1m 

^  ^  junior  becomes  a  senior  LiOIlClOXl  AT  CinOy 

itntns  Plan  ■“  “  lon»on-as  .  tatur.  <,t », 

^  6  Emia  Pyle  Scholore  Imematfonal  Advenoiiie  Confct. 

n  ‘  .  ei  .•  ence  July  7-13,  the  Advertising 

Bloomington,  Ind.  —  Selection 

t  ■  ,  >•  f  r  •  Association  of  ureat  Britain  is  in- 

r-,  •  !-•  •  j  aL  .  of  SIX  more  Indiana  University  ,<n 

of  jouroalUo.  for  Erni.  oZ T 


Will  soon  oe  raisea  lo  me  proics-  part  of  the  training  will  be  voca-  scholarships  has  brought  the 

sional,  and  standardized,  level  of  tional  and  under  the  direction  of  winning  this  honor  to  34.  world  to  attend  the  Conference 


and  women  from  all  over  the 


accountancy  and  real  estate  man-  the  editor.  The  proposals  state: 


agement. 

Under  a  new  Training  and  Edu- 


Shorthand  and  Typing 


tot^  winning  this  nonor  to  ^ 

The  SIX  selwted  ^e  Richard  Advertisin 

A.  Carver,  Wolcottville,  Ind.;  v,.r.r”  ov.  cinr-iair  v 


"British  Advertising  in  Festival 
Year”  says  Sinclair  Wood,  O.B.E, 


A  standard  of  proficiency  James  L  Deputy,  Lawrenw,  Ind.;  chairman  of  the  Youth’ Schew 


cation  acneme  aeve  o;^  oy  me  shorthand,  as  well  as  ability  to  Donald  L.  Reeder,  LaPorte,  Ind.; 

Newspaper  Society  (wihch  repre-  be  required  of  each  William  L.  Bolling,  Palmyra,  Ind.;  ^  SfeiSice  on  TV 

sents  Britain s  provmcial  press)  joymalist  at  the  end  of  his  period  Jack  E.  Howey,  Hobart,  Ind.;  and  jasirs  of  Advertisina  in  a  Free 

ESSSraniluf'JJw™  »'  it?  ■-'•Z  WorU-ltolZdenot  JS 

For  a  five-year  perioi-after  “dZl?  to  "liftlT “ I'^n  Mt  ^ 

topCyrnor  "empSy'r  »”ll  b"  ■Ibsto'bl  •»  «cure  profieiency  ini  “  mp'’ ediS’S’  b>k 

able  to  change  his  mind.  1)  English  grammar  and  compo-  o^^e /«VZ 

Big  DaiUes  Not  Directly  Affected  sition:  grammar  study  of  sentence  undergraduate  newspaper  which  coiIi£ts  ^^rb^Sl^^rT” 

-¥-u  1  -11  e  J-  el  fit  .  Structure;  precis  writing  and  re-  w_  i>„i„  t..  continents  (as  a  basis)  are: 

The  plan  will  not  directly  affect  - _ ^r.  Pyle  served  as  editor  when  he 

the  London  dailies.  As  a  rule,  ^  peec  ,  eco  o  y  and  clear  ^  student  in  Indiana  Univer-  AirHnrlra  t* 

..  ..  exnression:  arraneement  and  se-  ....  North  America  . 38 


iitf.  r^ibb  of  ide.r'J^atoary  atTd  --li 


trained  journalists.  But  at  present  .  , 
training  is  “liable  to  be  haphaz-  ^  ' 
ard,”  Society  members  agreed.  p) 
It  is  to  secure  “as  far  as  possible”  •'mist 


South  America 


ry  j  A*  e  Y  ^  tva  . 

The  Foimdation  of  InAana  Europe  (incl.  Irish 


University  finances  the  scholar- 
2)  Background  to  practical  jour-  ships. 


Free  State) . .  68 

It  is  to  secure  “as  far  as  possible”  ualism:  sources  and  references;  ■  Africa .  It 

recognized  standards  of  vocation-  elementary  law  for  journalists;  the  r’rrvAUfsrtrA  Australasia .  8 

^1  training  that  the  plan  was  de-  cou^;  local  government  and  the  Uesert  L^ardDOard  Australasia  . ^ 

vised.  British  Constitution;  the  develop-  NeWSpdper  MoveS  ,50 

Proposals  drawn  up  by  the  So-  ment  of  the  press  and  the  history  Thousand  Palms,  Calif. — Harry 
ciety  and  the  Guild  of  British  freedom  of  the  press;  the  or-  Oliver,  Hollywood  artist  turned  “This  rrvnfcrcnrr  aims  m  do 
Newspaper  Editors  have  been  sub-  ganization  of  the  press,  etc.  desert  rat  and  publisher  of  the  things,”  says  Lord  Mackin- 

mitted  to  the  National  Union  of  3)  Current  affairs,  English  lit-  only  newspaper  in  the  world  you  tosh  of  Halifax  DL  LL  D  C^n- 

Journalists  and  the  Institute  of  erature  and  history  to  be  accom-  can  open  in  the  wind,  is  preparing  feren^e  President  “—to  be '  inter- 

of  Journalists.  panied  by  the  study  of  set  books,  to  abandon  his  hermit  Fort  Oliver  national  in  fact  as  well  as  in  title 


Uliver,  Hollywood  ^tist  turned  ..-This  Conference  aims  to  do 
dewrt  rat  and  publisher  of  the  two  things,”  says  Lord  Mackin- 


of  Journalists. 

The  NUJ  had,  in  the  past,  in- 


Courses  will  be  provided  where  m  the  desert  near  here 


and  to  concentrate  on  the  present 


sisted  that  it  be  a  party  to  the  possible  at  local  educational  insti-  The  battered  press  on  which  is  ^nd  the  future  The  Youth  Scheme 
selection  of  juniors  for  training,  tutions.  Where  this  is  not  possible  printed  the  Desert  Rat  Scrapbook  delegates  will  have  an  important 
The  union  has  now  waived  that  the  trainees  will  take  correspond-  will  be  moved  to  a  one-man  town,  contribution  to  make  to  the  Con- 
claim,  and  the  plan  is  expected  ence  courses,  supplemented  by  Endoline,  which  Mr.  Oliver  plans  fgrence.” 

to  become  effective  within  six  weekend  and  summer  schools.  h>  establish  in  a  spot  deep  in  the  Advertising  Association  ex¬ 
months.  Certificate  of  Proficiency  Needles  where  pects  the  Youth  Scheme  will  pro- 

Opposition  to  5-Year  Articles  ^t  the  end  of  this  period  the  re^'r*  The  ^  ^  exchaaff 

The  president  of  the  NUJ,  Hen-  junior  will  receive  a  Certificate  nrinted  on  cardboard  illustrated  ^  yormg  advertising  people 

the^WoJf  r/mis  that^he^Tor?  Proficiency  based  on  a  progress  ^  the  editor’s  own  woodcuts, 

Ses  o^nos^Hon  report  from  the  editor  and  on  the  carries  his  own  tall  stories  of  the 

^saUhafvm.nl  ionrnlbsts  thonH  ^  ^  desert,  and  opens  up  into  five  Show  for  Times 

^  to  “  two-year  Diplo-  pages.  The  seventh  National  Antlquei 

for  five  venr<!  ”  ^  P  ^  ma  Course  (“entirely  Voluntary,  “Gets  bigger  every  time  you  Show,  March  5-11,  at  Madison 

lur  uve  years.  u,,,  V>r>ned  the  iiininre  would  tum  a  natta,  ”  Cnv.nva  A^ASn^t^A  tn  the 


Next  comes  a  two-year  Diplo-  pages. 


The  seventh  National  Antiques 


ma  Course  (“entirely  voluntary,  “Gets  bigger  every  time  you  Show,  March  5-11,  at  Madison 


He  oddeH-  “Qo  Ion*  on  onnren  “  hopcd  thc  juuiors  would  tum  a  pagc,”  ppoudly  proclaims  Square  Garden,  is  dedicated  to  the 

tirechin  in  Ane  offire^mioht^^eod'  encouraged  to  take  the  the  desert  editor.  “I’m  just  mad  100  anniversary  of  the  New  York 
in  some  cases,  to^an  undesiJabf^  Coursf.”)-  This  would  allow  for  at  civilixation— it’s  closing  in  on  r/mw.^  A  feature  at  _the  show  wffl 


in  some  cases,  to  an  undesirable  specialization, 
restriction  of  training  and  experi-  , 


cnee  ”  . .  “The  Diploma  would  be  award-  the  move. 

The  Scheme  is  voluntary.  But  c^didates  who  could  pro-  p— 

its  author,  G.  Lloyd  Jones,  labor  evidence  of:  a)  theu"  thor-  I 

adviser  to  the  Society,  hopes  that  ottgh  grasp  of  the  practical  es-  I 
within  a  few  years  it  will  be  the  senhais  of  journalism;  b)  their  I 


me,”  was  the  reason  he  gave  for  be  replicas  of  a  number  of  historic 


pages  of  the  Times. 


only  way  to  break  into  the  news¬ 
paper  business. 


wide  reading,  and  c)  their  ability 
to  maintain  the  highest  traditions 


Juniors  will  generally  begin  of  the  profe^ion. 
when  they  are  17  or  18  years  old.  The  candidate  will  -  probably 
Before  being  accepted,  they  will  have  to  take  oral  and  practical 
be  expected  to  have  reached  an  tests  on  journalism,  submit  a 
educational  standard  approximate-  thesis  on  a  subject  of  his  own 
ly  equivalent  to  the  General  Cer-  choice,  and  submit  examples  of 
tificate  of  Eudeation  (similar  to  his  work. 

an  American  high  school  diplo-  The  Scheme  would  be  admin- 
ma).  istered  by  a  National  Advisory 


At  the  end  of  the  probationary  Council  from  the  press. 


period  the  juniors  will  take  their 
articles,  binding  them  to  their  em- 


There  is  in  the  Scheme  no  con¬ 
flict  with  journalism  schools,  since 


CHAS.  T.  MAIN,  INC. 

CONSULTING  ENGINEERS 

SHft  1893 

layouts.  Design,  Spocificationt  and  Enginooring  Supervision 

NEWSPAPER  AND  PRINTING  PLANTS 

Structural,  Mechanical  and  Hectrieal  Engineering 


ployer.  They  will  then  enter  their  there  are  none  in  England.  Sev- 
three-year  basic  training  period  eral  polytechnical  schools  have 
(exclusive  of  military  service).  evening  courses  in  journalism,  but 
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OS  WIE$ 

STORY 


19  5  0 

[SlIlOH 


,h.a  ir.” 

•'!:  1  voio- 


February  24,  195J 


TOTAL 

ADYERTISIKG 


HERALD- 

EXPRESS 


SUNDAY 


LINAGE 

PERCENT 

LINAGE 

PERCENT 

THE  TIMES  .... 

39,157,453. 

.  .  38.0 

DAILY  TIMES . 

.  27,173,416.. 

.  .  26.4 

Examiner . 

27,629,818. 

.  .  26.8 

SUNDAY  TIMES . 

.  11,984,037.. 

.  .  11.6 

Herald-Express 

15,170,086. 

.  .  14.7 

DAILY  EXAMINER  . .  . 

.  17,892,174.. 

.  .  17.4 

Daily  News  .  .  . 

11,945,453. 

.  .  11.6 

SUNDAY  EXAMINER  . 

.  9,737,644.. 

. .  9.4 

The  Mirror  .... 

9,112,994. 

8.9 

TOTAL  LINAGE  . 

.  103,015,804. 

.  .  100.0% 

f'' 
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(THE  LOS  ANGELES  STORY  continued) 


Total  Display  Advertising 


P*rc*nt 

35.5 


THE  TIMES  . . .  . 
Examiner  . . . . 
Herald'Express 
Daily  News  . .  < 
The  Mirror  . . 


SUNDAY 


SUNDAY 


TOTAL  LINAGE...  77, 625, 357  100.0% 


Total  Retail  Advertising 


Parcant 


Linoga 

21,112,028 

13,850,638 

9,749,232 

8,359,528 

4,942,978 


THE  TIMES  . . . . 
Examiner  .  . .  . 
Herald'Express 
Daily  News  .  . . 
The  Mirror  .  . , 


SUNDAY 


SUNDAY 


TOTAL  LINAGE ...  58,01 4,404  1 00.0% 

DAILY  TIMES .  14,471,038  24.9 

SUNDAY  TIMES .  6,640,990  11.S 

DAILY  EXAMINER _  8,034,062  13.9 

SUNDAY  EXAMINER  ..  5,816,S76  10.0 


Total  Department  Store  Advertising 


SUNDAY 


Parcant 


THE  TIMES  . . . . 
Examiner  . . . . 
Herald'Express 
Daily  News  . . . 
The  Mirror  . . . 


TOTAL  LINAGE. ..  24,072,514  100.0% 

DAILY  TIMES .  7,781,600  32.4 

SUNDAY  TIMES .  2,436,904  10.1 

DAILY  EXAMINER  ....  2,811,224  11.7 

SUNDAY  EXAMINER  . .  2,276,313  9.4 


SUNDAY 
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Total  General  Advertising 


P*rc*nt 


linag* 

6,443,688 

4,968,373 

4,268,801 

2,293,499 

1,636,592 


THE  TIMES  ... 
Examiner  .  . . 
Herald-Express 
Daily  News  . . 
The  Mirror  .  . 


SUNDAY 


SUNDAY 


DAILY 


TOTAL  LINAGE 


^Includes  Automotive  ond  Finonciol. 


"This  Week"  and  "American  Weekly"  linage  excluded 
from  all  figures.  SOURCE,  MEDIA  RECORDS. 


During  1950,  The  Times  piled  up  a  further 

5  million  line  gain  over  record-breaking 
1949.  (In  1949,  The  Times  showed  the 
nation's  largest  morning  and  Sunday  gain, 

6  million  lines,  over  the  preceding  year.) 


During  1950,  The  Tintes  added  Sunday 
circulation  leadership  to  its  commanding 
circulation  lead  in  the  daily  field.  Times  daily 
circulation  (393,705)  and  Sunday  circula¬ 
tion  (765,730)  is  the  largest  west  of 
Chicago. 


During  1950,  The  Times  led  the  world  in 
classified  ads,  publishing  11,594,510 
classified  lines,  45.7%  of  the  metropolitan 
Los  Angeles  classified  advertising  field. 


During  1950,  The  Times  continued  to  lead 
all  morning  newspapers  in  the  nation  in 
volume  of  home-delivered  circulation. 

More  than  3  of  every  4  daily  Times  readers 
take  The  Times  at  home. 
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THE  CLASSIFIED  CLINIC 

Objections  Challenge 
Solicitor's  Ability 


By  Herbert  W.  Tvishingham 
CAM,  Camden  (N.  J.)  Courier-Post 


THE  prospect  says  “NO!” 

The  solicitor  who  can  take  “no” 
from  prospects  and  come  right 
back  with  the  same  sales  energy 
and  enthusiasm  has  little  to  worry 
about.  It  is  the  shy  person  who 
is  crest-fallen,  becomes  more  timid 
and  scared,  who  must  overcome 
a  fault  so  common  with  beginners. 

It  can  be  done.  We  once  knew 
a  street  salesman  who  was  defi¬ 
nitely  on  the  weak  side.  He  made 
his  ^Is.  He  picked  up  copy  from 
his  contract  accounts.  But  his  vol¬ 
ume  of  new  accounts  was  nil.  He 
made  attempts  and  he  left  the  of¬ 
fice  spurred  with  new  enthusiasm, 
but  he  just  lacked  confidence  in 
himself. 

It  was  decided  to  try  him  on  a 
phone  solicitation,  teaming  him 
with  the  best  salesman  on  the 
staff. 

It  took  only  a  couple  of  days  for 
the  reaction  to  set  in.  Here  was 
our  friend  leaning  back  in  his 
chair,  feet  up  on  the  desk,  a  cigar 
in  his  mouth  and  talking  a  blue 
streak.  He  was  following  his  part¬ 
ner  right  down  the  line.  What’s 
more  his  total  sales  almost 
equalled  those  of  the  other  experi¬ 
enced  man.  From  that  time  on  he 
clicked. 

*  *  * 

Usually  the  Expense 

Don’t  be  critical  of  an  adver¬ 
tiser  who  does  not  want  to  adver¬ 
tise.  Instead,  convince  him  of  the 
small  investment  that  will  show  a 
profit.  Your  success  will  depend 
on  your  planning  and  presenta¬ 
tion. 

We  have  all  had  “the  weather” 
thrown  at  us  as  an  excuse.  On  the 
other  hand  I  know  several  adver¬ 
tisers  who  order  their  largest  ads 
on  bad  weather  days.  “It  brings 
out  the  real  buyers,  instead  of 
lookers,”  they  say  and  that  makes 
sense.  I  know  of  a  home  develop¬ 
er  who  took  his  largest  space  on 
hoKdays.  “People  have  more  time 
to  read  the  papers  and  a  day  off 
to  inspect.”  That  was  his  opinion, 
it  proved  itself  and  I’ve  used  it 
many  times  in  my  sales  approach. 

“No  money!”  We’ve  had  that 
tossed  at  us  too.  It  could  be  true 
and  we  are  not  out  to  build  up 
our  bad  debts.  But,  the  chances 
are  great  for  this  to  be  another 
<iuick  brush-off.  It  is  a  challenge 
for  you  to  convince  him  that  Clas- 

is  the  lowest  of  all  adver¬ 
tising  costs  and  is  consistent;  that 
proper  use  of  Classified  will  pro¬ 
vince  business  to  increase  his  in¬ 
come. 

*  •  * 

Circulatioii  Answer 
Complaints  on  circulation  de¬ 


livered  are  not  so  common,  but  we 
should  be  able  to  knock  it  down 
by  asking  how  many  buyers  or 
tenants  he  needs.  Compare  those 
few  with  your  circulation.  Remem¬ 
ber  the  story  of  the  Milwaukee 
Journal.  It  kept  a  box  filled  with 
thousands  (their  circulation)  of 
3-line  clippings.  Each  complaint 
was  answered  by  dumping  the 
box  and  saying,  “There  is  how 
many  individual  ads  were  deliv¬ 
ered  for  you  in  just  one  day.”  It 
was  impressive  to  say  the  least. 

How  many  times  have  we  heard, 
“I  think  I  have  it  sold”  or  “I  have 
several  good  prospects,  so  leave 
the  ad  out.”  What  happens?  About 
a  week  later  he  calls  to  get  the 
ad  back  in.  The  prospects  faded. 
Do  we  strike  while  the  iron  is 
hot?  Do  you  remind  him  of  what 
he  probably  missed  during  that 
week?  You  should,  because  it  will 
prevent  it  from  happening  again. 
The  best  argument  of  all  is  to 
point  out  that  continuing  the  ad 
helps  hurry  the  prospect  who  is 
fearful  someone  else  will  act  be¬ 
fore  he  makes  up  his  mind. 

«  •  * 

‘No  Results’  Excuse 

Let’s  tackle  the  most  common 
of  all  excuses,  “No  Results!” 
There  has  to  be  a  reason  why. 
It  could  be  the  fault  of  what  was 
advertised.  It  was  not  a  popular 
item.  Poor  location  or  condition 
in  the  case  of  real  estate.  The 
car  was  not  in  “excellent  condi¬ 
tion”  as  advertised.  So  let’s  ask 
whether  they  did  get  calls.  If  they 
admit  receiving  calls,  remind  the 
person  the  ad  did  its  job.  It  pro¬ 
duced  the  prospects.  He  must 
close  the  dead,  not  the  ad. 

There  were  no  calls.  The  ad 
was  a  dud.  Okay,  it’s  happened 
before,  but  we  want  to  find  out 
why.  We  start  asking  more  ques¬ 
tions.  We  find  out  a  lot  of  infor¬ 
mation  to  word  a  better  ad  and 
give  our  reasons  why.  In  some 
cases  the  asking  price  is  way  out 
of  line  with  competition  so  we 
call  that  to  their  attention.  With 
tactful  handling  we  have  a  new 
ad  with  more  information.  It  is 
going  to  reach  different  readers 
this  week.  All  in  all  we  have  a 
right  to  express  optimism  for  re¬ 
sults  expected. 

Have  you  ever  stepped  into  the 
“bear  trap”  when  the  person  says, 
“All  right.  I’ll  give  your  paper 
a  trial.  Insert  this  ad  one  time 
tomorrow  and  we’ll  see  what  hap¬ 
pens.” 

You  certainly  are  not  that  “ad 
hungry”  to  put  yourself  on  such 
a  spot.  Chances  are  the  item  is  a 
“dog.”  Just  as  the  advertiser  ex¬ 


pected — no  results.  So,  from  that 
day  on  you  keep  hearing,  “I  gave 
your  paper  a  try,” 

Accept  his  offer  of  a  fair  trial, 
but  on  your  terms.  If  he  is  sincere 
and  you  are  convincing,  he’ll  buy. 
If  he  was  dodging,  he’ll  shift  to 
another  means  of  getting  rid  of 
you.  Don’t  accept  a  solicited  ad 
for  less  than  a  week,  preferably 
two  weeks,  when  you  are  declared 
on  trial.  See  that  the  copy  is  time¬ 
ly,  well  described,  priced  right. 

A  Sparc-Time  Idea 

Avoid  creating  objections.  There 
is  not  a  single  sales-objection  that 
cannot  be  answered  constructively. 
The  only  objections  likely  to 
throw  are  those  we  are  not 
sure  about  oursfelves.  Make  up 
a  list  of  60  to  70  commonly-met 
excuses.  This  is  turning  spare  time 
into  profitable  schooling.  You  can 
be  sure  it  will  reflect  in  your  sell¬ 
ing,  your  ability  and  your  value  to 
your  department.  It  is  definite  in¬ 
surance  for  your  future. 

One  of  the  main  means  of  over¬ 
coming  objections  is  the  actual 
presentation  of  copy  suggestions. 
A  prospect  reacts  favorably  when 
he  sees  the  ad  wording  of  his 
product,  his  name  at  the  end  and 
the  appearance. 

It  has  been  said  there  is  more 
advertising  money  wasted  in  Clas¬ 
sified  from  the  standpoint  of  poor 
copy  than  any  other  form  of  ad¬ 
vertising. 

*  «  • 

For  Better  Copy 

Our  headline  (or  even  the  first 
word)  should  be  eye-catching  or 
pencil-stopping.  It  should  gleam. 
It  should  either  be  informative  or 
arouse  curiosity.  Perhaps  a  sub¬ 
head  to  invite  continued  reading, 
or  impress  with  an  important  fea¬ 
ture. 

Write  the  body  of  the  ad  as  you 
would  talk  to  a  person.  Catalogue 
the  facts  in  a  clear  order.  The 
ending  must  compel  action.  Make 
the  person  want  to  investigate  im¬ 
mediately  and  show  where  and 
how  to  reply. 

Talk  your  advertisers  out  of 
abbreviations.  Not  for  the  extra 
50c  for  the  additional  line,  but 
for  the  result  value  of  the  ad. 
Avoid  general  common  words  and 
statements  that  could  be  said  by 
any  advertiser. 

Check  your  proofs,  or  the  pa¬ 
per  the  next  day.  Avoid  errors 
such  as:  “You  can’t  heat  this 
house  for  $9,000”  (should  have 
been  “beat”);  “Venetian  blonds  in 
every  bedroom”  (should  have  been 
“blinds”) . 

Let  every  piece  of  ad  copy  be 
the  best  you  can  write. 

Brand  Names  Week 

For  the  third  year,  ANCAM 
will  promote  Brand  Names  Week 
among  its  600  members.  Walter 
S.  Can^bell,  president,  has  an¬ 
nounced  March  11-17  as  the  dates. 

Details  of  the  promotion  may 
be  obtained  from  H.  W.  Dead- 
I  man,  CAM,  Free  Press,  London, 
■  Ont.,  Canada. 


City  'Sold'  on  Job  Ads 

A  $150  “experiment”  by  the 
San  EHego  City  Council  to  deter¬ 
mine  pulling  power  of  San  Diego 
(Calif.)  Union  and  Evening  Trib¬ 
une  classified  advertisements 
proved  so  successful  that  the 
Council  appropriated  another 
$1,100  to  continue  advertising 
during  the  rest  of  the  fiscal  year. 

City  Personnel  Director  Ray¬ 
mond  Krah  said  the  ads  accounted 
for  70  to  85%  of  all  job  ap¬ 
plicants  who  contacted  the  city’s 
employment  office  after  the  ads 
were  authorized  Jan.  4.  Such  a 
“significant  response”  warranted 
the  higher  appropriation,  he  told 
the  Council. 

Food  for  Salesmanship 

Floyd  L.  Sparks,  publisher, 
Hayward  (Calif.)  Review,  told 
the  Northern  California  Classified 
Managers  Association  that  im¬ 
proved  salesmanship  moves  on  in¬ 
dividual  papers  should  range  from 
provision  for  sales  manuals  to 
group  selling  activities  at  lunch¬ 
eon  and  dinner  gatherings. 

Brand  Names  Week  deserves  a 
month  rather  than  a  week,  rejwrt- 
ed  M.  J.  A.  McDonald,  classified 
manager,  Oakland  Tribune.  He 
said  the  brand  name  is  the  best 
descriptive  term  possible  for  clas¬ 
sified  use,  and  also  the  shortest. 

Mrs.  Violet  Brown,  Redwood 
City  Tribune,  was  elected  chair¬ 
man  to  succeed  Mrs.  Katherine 
Robertson,  Berkeley  Gazette, 
m 

2  Chicago  Ad 
Agencies  Merge 

Chicago — Almon  Brooks  Wild¬ 
er,  Inc.,  and  Simmonds  &  Sim- 
monds,  Inc.,  have  consolidated 
under  the  name  of  Simmonds  & 
Simmonds,  Inc.,  with  headquarters 
here  at  201  N.  Wells  St. 

Phil  W.  Tobias  continues  as 
president  of  the  combined  organi¬ 
zation  with  F.  M.  Simmonds,  Jr., 
founder  of  the  42-year-old  agency, 
as  executive  vicepresident.  Almoo 
Brooks  Wilder  will  serve  as  a  vice- 
president  along  with  other  prin¬ 
cipals  of  his  organization. 

C.  O.  Brewer  and  Charles  L. 
Collette,  vicepresidents  of  the 
Wilder  agency,  remain  as  vice- 
presidents  of  the  new  orapization. 
Other  Simmonds  &  Simmonds’ 
vicepresidents  are  Phil  W.  Tobias, 
Jr.;  A.  S.  Cale,  St.  Louis  office; 
Monte  Kleban,  Dallas  office;  and 
Albert  Mt.  Wolf. 

■ 

Allentown  Newspapers 
Bai^  Parking  Project 

Allentown,  Pa.  —  A  12-page 
section  in  the  Allentown  Call  an¬ 
nounced  the  opening  of  a  new 
“Park  &  Shop”  building,  latest 
development  in  the  town’s  cooper¬ 
ative  parking  -  and  -  merchandising 
program. 

The  new  building  features  a 
number  of  retail  stores  and  a  150- 
car  parking  ramp-garage  and  deck. 
“Park  &  Shop”  also  maintains  12 
other  parking  lots. 
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DEFENSE  BILL 

SUPPORTERS  of  Governor  Dewey’s  civil  de¬ 
fense  bill  have  thrown  a  sop  to  newspaper 
critics  by  offering  amendments  which  specify 
that  newspapers,  radio  stations  and  other 
communications  could  be  seized  and  con* 
trolled  only  “in  the  event  of  attack.”  Pre¬ 
viously,  the  bill  said  such  control  could  be 
assumed  on  the  ground  that  an  “attack  was 
imminent.” 

The  change  is  an  improvement,  but  it 
should  go  even  further. 

Tennessee  and  Alabama  have  adopted  civil 
defense  bills  which  define  communications  so 
as  to  exclude  newspapers  and  radio  stations 
from  seizure  powers  in  wartime.  We’d  like 
to  see  New  York  do  the  same. 

Proponents  of  the  bill  will  argue  that  a 
beleaguered  government  under  attack  will 
need  all  possible  communications  facilities  at 
its  command.  We’ll  go  along  with  that.  But 
we  think  provision  can  be  made  for  such 
emergency  without  exposing  the  people  to  the 
dangers  of  a  controlled  press. 

A  peoples  under  attack  need  accurate  in¬ 
formation  more  than  at  any  time.  A  free  and 
patriotic  press  can  give  it  to  them.  Through 
voluntary  arrangements  it  can  be  as  helpful 
to  the  people  and  their  government  as  if  they 
were  under  rigid  control  and  operation. 

We  believe  that  above  all  else  in  our  prep¬ 
arations  for  some  unknown  disaster  we  must 
guard  against  sacrificing  the  freedoms  we  aim 
to  fight  for.  By  permitting  a  county  or  a  city, 
subject  to  defense  council  approval,  to  control 
or  seize  press  and  radio  facilities,  which  is 
what  the  bill  now  provides,  we  are  toying 
with  a  system  of  “gauleiters”  which  should 
be  abhorent  to  all  freedom-loving  people. 

The  press  proved  in  the  last  war  it  can 
perform  valuable  service  in  the  public  inter¬ 
est  on  a  voluntary  basis.  It  can  do  the  same 
again  under  even  more  trying  circumstances. 

smi  DANGEROUS 

AFTER  E&P  went  to  press  last  week  the 
Georgia  legislature  adjourned  until  next 
January  without  completing  action  on  two  of 
the  three  anti-newspaper  bills  proposed  by 
Gov.  Eugene  Talmadge  supporters. 

That  may  appear  to  be  an  easy  way  out 
of  an  unpleasant  situation  and  could  be  in- 
terpretted  as  a  victory  for  the  newspapers.  It 
was  a  little  bit  of  both.  But — the  victory  is 
not  complete  nor  the  story  finished. 

The  bill  which  would  have  classified  news¬ 
papers  as  a  public  utility  and  therefore  sub¬ 
ject  to  regulation  by  the  state  was  soundly 
defeated  in  the  House. 

Two  other  bills — the  so-called  anti-monop¬ 
oly  bill  and  the  one  allowing  libel  suits  to  be 
brought  in  the  plaintiff’s  home  county — were 
both  passed  by  the  Senate  and  awaiting 
House  action  when  adjournment  came.  News¬ 
paper  people  in  Georgia  feel  that  if  the  meas¬ 
ures  had  been  brought  before  the  House  for 
a  vote  they  would  have  been  defeated. 

However,  it  is  felt  that  for  the  same  reason 
the  Talmadge  leadership  did  not  call  them 
up  for  a  vote.  The  effect  is  to  leave  them  on 
the  House  calendar  for  action  when  the  legis¬ 
lature  meets  again. 

So,  instead  of  relaxing  completely,  the 
newspapers  of  Georgia  have  only  a  short 
breathing  spell.  The  bills  are  still  dangerous 
threats  and  cannot  be  forgotten. 


EDITORIAL 


The  lip  of  truth  shall  he  established  for¬ 
ever;  hut  a  lying  tongue  is  hut  for  a  mo¬ 
ment. — Proverbs,  XII;  19. 

CRITICISM  AND  CREDIT 

JEROME  B.  GRAY,  Philadelphia  advertis¬ 
ing  agency  chief,  blasted  away  at  news¬ 
paper  selling — representatives  and  promotion 
— before  an  advertising  conference  of  the 
Pennsylvania  Newspaper  Publishers  Associa¬ 
tion  last  weekend.  His  charges  are  not  new. 
They  used  to  be  heard  frequently  several 
years  ago,  but  they  are  a  little  shocking  to¬ 
day  because  most  of  us  think  newspaper 
selling  practices  have  been  vastly  improved 
and  it  has  been  some  time  since  anyone  has 
criticized  them  so  bluntly. 

As  unnecessarily  harsh  as  we  may  believe 
Mr.  Gray’s  charges  to  have  been  in  all 
fairness  to  him  he  was  asked  to  “speak 
bluntly”  and  it  is  only  natural  that  a  man 
making  a  critical  talk  under  those  conditions 
should  give  it  the  “shock  treatment.” 

But  in  all  fairness  to  the  newspaper  indus¬ 
try  and  to  newspaper  representatives,  we 
think  also  he  should  have  elaborated  on 
those  “improvements”  in  newspaper  selling 
which  he  noted  do  exist. 

The  American  Association  of  Newspaper 
Representatives  was  formed  in  1942.  That 
marked  the  beginning  of  the  end  of  the  cut¬ 
throat,  knife-in-back  selling  practices. 

But  the  leaders  within  the  representatives’ 
organizations  realized  as  did  the  leaders  with¬ 
in  the  Bureau  of  Advertising,  that  newspaper 
advertising  must  be  sold  as  a  medium  before 
any  sizeable  returns  could  come  to  any  seg¬ 
ment  of  that  medium.  The  AANR  embarked 
on  a  cooperative  effort  that  since  has  financed, 
created  and  delivered  to  its  members  several 
sales  presentations  specifically  addressed  to 
the  Food  Industry,  the  Drug  and  Cosmetic 
Industry,  the  General  Advertiser,  and  to 
Business  and  Industry  at  large.  All  of  these 
were  available  to  AANR  members  and  to 
all  newspapers  and  were  designed  to  sell 
newspaper  advertising  as  such  and  not  any 
particular  newspaper. 

Mr.  Gray’s  talk  will  be  valuable  to  the 
representatives  if  it  points  out  some  bad 
apples  in  the  barrel.  The  picture  he  paints 
probably  applies  in  some  instances.  The  rep¬ 
resentatives  could  not  expect  to  be  100% 
perfect  any  more  than  the  newspapers  they 
represent. 

However,  not  even  Mr.  Gray  can  detract 
from  the  tremendous  strides  the  representa¬ 
tives  have  made  in  less  than  10  years  toward 
the  constructive  selling  ideal  he  points  to. 
The  present  high  level  of  newspaper  adver¬ 
tising  and  its  general  acceptance  by  mer¬ 
chants  and  manufacturers  is  in  part  a  testi¬ 
monial  to  the  effectiveness  of  the  representa¬ 
tives’  efforts  within  their  own  ranks. 


‘TRIAL  BY  NEWSPAPER' 

IN  DISCUSSING  “trial  by  newspaper”  be¬ 
fore  the  New  York  State  Society  of  News¬ 
paper  Editors  last  week.  Judge  Simon  H. 
Rifkind,  former  member  of  the  Federal 
Bench  in  New  York  City,  suggested  that 
newspapers  must  be  curbed  in  what  they 
print  a^ut  court  trials.  He  asserted  that  pub 
lie  indignation  is  mounting  against  the  courts 
because  of  a  belief  that  it  is  no  longer  pos¬ 
sible  to  get  a  fair  trial  under  the  bright  lights 
of  publicity. 

Judge  Rifkind  did  not  elaborate  on  this  al¬ 
leged  public  indignation  nor  mention  anyone 
whom  he  thought  had  not  received  a  fair  trial 
because  of  the  publicity  attached  to  it.  In 
fact,  the  clamor  for  restrictions  on  newspa¬ 
per  reporting  comes  primarily,  and  almost 
solely,  from  the  Bar  Association  which  the 
judge  revealed  has  a  committee  working  on  a 
draft  of  restrictive  legislation. 

But  just  for  the  sake  of  argument,  lets  ad¬ 
mit  that  that  some  restrictions  on  reporting  of 
court  trials  are  desirable  for  the  protection  of 
the  defendant’s  rights.  Judge  Rifkind  listed 
some  major  “gripes”  of  lawyers  and  judges. 
Lets  see  how  imposition  of  two  restrictions 
he  wants  would  have  affected  coverage  of  a 
recent  news  story — ^the  infamous  basketball 
“fix”  in  New  York. 

1.  The  judge  would  prohibit  publishing  a 
defendant’s  criminal  record  before  the  trial. 
That  would  have  prevented  New  York  news¬ 
papers  from  revealing  that  the  man  who 
bribed  the  basketball  players  to  “fix”  games 
is  an  ex-convict — as  far  as  New  Yorkers 
would  know  he  is  just  a  nice  guy  who  has 
gotten  into  trouble  for  the  first  time  by  mis¬ 
take. 

2.  The  judge  would  prevent  publishing  al¬ 
leged  “confessions”  before  trial.  Practically 
all  of  the  basketball  players  confessed  their 
complicity.  If  it  had  not  been  reported,  New 
Yorkers  would  know  only  that  they  had  been 
arrested  and  charged.  It  would  be  anybody’s 
guess  whether  they  were  guilty  or  not  (which 
is  just  the  way  the  lawyers  want  it)  until  the 
bribe  money  was  recovered.  Then  what  would 
happen?  Would  newspapers  be  prevented 
from  revealing  that  $20,000  of  the  bribe 
money  paid  to  the  players  had  been  recovered 
because  it  might  indicate  a  confession  had 
been  given? 

It  is  obvious  that  these  restrictions  on  re¬ 
porting  would  mean  only  one  thing — the 
newspaper  could  not  tell  “the  whole  story” 
and  the  public  would  be  kept  in  ignorance  as 
to  important  details. 

Also,  these  proposed  rules  raise  a  question 
as  to  whether  matters  of  court  record  are 
privileged  or  not.  Up  to  now  they  are  except 
in  unusual  circumstances.  To  rule  that  a 
man’s  previous  criminal  record  cannot  be  re 
vealed  is  to  rule  that  privileged  information 
is  not  privileged.  How  far  are  we  expected  to 
go  in  re-writing  our  rules  governing  access  to 
public  information? 

It  seems  to  us  that  “trial  by  newspaper” 
is  a  phrase  much  mis-used  by  lawyers  who 
resent  the  full  light  of  publicity.  We  think 
the  burden  of  proof  should  be  on  them  that 
some  people — at  least,  one  person — ^has  not 
received  a  fair  trial  because  of  the  ^*^1^ 
light  of  publicity.  If  justice  has  been  blinded 
by  publicity,  we’ll  wager  it  has  been  on  the 
side  of  leniency  rather  than  severity. 
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Arthur  Hays  Sulzberger,  pub¬ 
lisher  of  the  New  York  Times, 
has  been  elected  to  membership  in 
the  Athenaeum  Club,  London 
meeting  place  of  men  distinguished 
in  the  learned  professions  and 
public  service. 

Louis  Spilman,  editor  and  pub¬ 
lisher  of  the  Waynesboro  (Va.) 
News-Virginian,  has  announced 
his  candidacy  for  a  seat  in  the 
Virginia  House  of  Representatives, 
subject  to  the  Democratic  primary 
on  Aug.  7. 

Roger  Lubke,  who  has  been 
advertising  manager  and  who 
joined  the  staff  in  1936,  has  be¬ 
come  co-publisher  with  Dwight 
Bannister  of  the  Decorah  (la.) 
Journal. 

H.  B.  Snyder,  Gary  (Ind.) 
Post-Tribune  editor,  has  returned 
from  Mayo  Clinic,  where  he  re¬ 
cently  underwent  surgery. 

W.  Waldo  Hayes,  president  of 
the  West  Chester  (Pa.)  Daily  Lo¬ 
cal  News,  has  been  re-elected  a  di¬ 
rector  of  Lukens  Steel  Co., 
(^tesville.  Pa. 

James  Parton,  previously  pro¬ 
motion  director  of  the  New  York 
Herald  Tribune,  has  been  appoint¬ 
ed  assistant  to  the  president,  Mrs. 
Helen  Rogers  Reid.  In  addition 
to  his  new  duties,  Mr.  Parton 
will  continue  to  supervise  Herald 
Tribune  promotion. 


On  the  Business  Side 


John  Lecky,  formerly  assistant 
to  the  publisher,  has  been  appoint¬ 
ed  advertising  director  of  the  Van¬ 
couver  (B.  C.) 

Sun.  A  graduate 
of  the  University 
of  British  Co- 
lumbia,  Mr. 

Lecky  was  exec¬ 
utive  vicepresi¬ 
dent  of  the  Post- 
«r  Advertising 
Association  of 
Canada  when  he 
resigned  to  join 
the  Sun  in  1946. 

Roger  W.  Lecky 
Clipp,  general  manager  of  the 
Philadelphia  (Pa.)  Inquirer^s  sta¬ 
tions  WFIL  and  WFIL-TV,  was 
named  “Citizen  of  the  Month” 
hy  the  Philadelphia  Moose  Lodge 
for  his  “outstanding  service  to  the 
<»mmunity  and  leadership  and 
achievment  in  the  field  of  radio¬ 
television.” 

John  A.  Cienian  has  been  pro¬ 
moted  from  city  supervisor  to 
suburban  manager  in  the  circula¬ 
te  department  of  the  Jackson- 

.  ,P^^orida  Times-U nion.  Prior 
to  joining  that  daily  last  year,  he 
served  for  22  years  with  the  cir¬ 
culation  department  of  the  Mil- 
*'aukee  (Wis.)  Sentinel,  advanc- 
mg  to  a  supervisor’s  position. 

Ed  Scott  has  been  made  an  as¬ 


sistant  retail  advertising  manager 
of  the  Dallas  (Tex.)  Times-Herald 
and  Don  King  has  been  placed 
in  charge  of  production,  art  and 
copy.  James  EJonahue,  who  heads 
the  suburban  staff,  is  performing 
coordinating  duties  in  the  retail 
division.  Staff  additions  are  four 
mid-year  college  graduates:  For¬ 
rest  A.  Bellus,  University  of 
Kansas;  Harold  D.  Paxon, 
Charles  G.  Ligon  and  Robert 
H.  Fountain,  University  of  Mis¬ 
souri. 

John  Buchanan,  assistant  treas¬ 
urer  of  the  Philadelphia  (Pa.) 
Bulletin,  won  the  best  of  show 
prize  at  the  company’s  hobby 
show  with  an  aquarium  of  tropi¬ 
cal  fish.  The  display  was  under  di¬ 
rection  of  Dorothy  Masterman, 
personnel  director. 

Roy  H.  Westman,  advertising 
director,  has  been  promoted  to 
business  manager  of  the  Virginia 
(Minn.)  Mesabi  Daily  News. 
Burt  D.  Pearson,  editor  and 
manager  of  the  newspaper,  is  con¬ 
valescing  in  Florida  from  a  recent 
illness. 

Mrs.  Ida  Kay  Everett,  for  the 
last  five  years  assistant  supervisor 
of  classified  advertising  for  the 
Union-Tribune  Publishing  Co., 
San  Diego,  Calif.,  has  joined  the 
business  office  of  the  Pendleton 
(Ore.)  East  Oregonian  and  will 
have  charge  of  classified  advertis¬ 
ing. 

Chester  Strump  has  been  ad¬ 
vanced  to  the  classified  advertising 
managership  of  the  Santa  Rosa 
(Calif.)  Press-Democrat,  succeed¬ 
ing  William  Karkov. 

Clovis  L.  Severe,  1950  grad¬ 
uate  of  Oklahoma  A&M  College, 
has  been  named  advertising  man¬ 
ager  of  the  Guthrie  (Okla.)  Daily 
Leader. 

Harry  C.  McLain,  for  the  last 
10  years  classified  advertising 
manager  of  the  Portland  (Ore.) 
Oregonian,  has  been  named  an 


account  executive  for  Radio  Sta¬ 
tion  KPOJ,  Portland. 

Don  Wonacotte,  formerly  with 
BBD&O  at  San  Francisco,  has 
been  named  new  San  Francisco 
manager  of  California  Newspaper 
Advertising  Service,  engaged  in 
developing  general  advertising  for 
California  weeklies. 

Robert  Koch,  formerly  of  the 
San  Leandro  (Calif.)  Reporter, 
is  now  on  the  advertising  staff  of 
the  Redwood  City  (Calif.) 
Tribune. 

JoEHUGH  Mansfield  has  been 
named  general  manager  of  the 
Okmulgee  (Okla.)  Times^  succeed¬ 
ing  E.  H.  Marshall. 


In  the  Editorial  Rooms 

S.  Bolton  Schwartz  of  the 
Passaic  (  N.  J.)  Herald-News  has 
been  elected  president  of  the  New 
Jersey  Legislative  Correspondents 
Club  at  Trenton. 

Arthur  Roland  Kilbon,  who 
writes  a  dog  column  for  the  New 
York  World-Telegram  and  Sun  un¬ 
der  the  name  Arthur  Roland, 
was  chosen  the  outstanding  writer 
on  canines  for  the  year  1950  in  a 
national  poll  of  dog  fanciers  con¬ 
ducted  by  the  Gaines  Dog  Re¬ 
search  Center. 

Robert  Richards,  Memphis 
(Tenn.)  Press-Scimitar,  has  been 
elected  president  of  the  Memphis 
Chapter  of  the  American  Newspa¬ 
per  Guild,  succeeding  Robert 
Marks,  Memphis  Commercial  Ap¬ 
peal. 

Robert  Hartman,  Los  Angeles 
(Calif.)  Times,  sailed  Friday  on 
the  American  Export  liner  Exeter 
from  New  York  to  study  in  the 
Middle  East  under  a  Reid  Founda¬ 
tion  scholarship. 

John  Wagner,  assistant  city  edi¬ 
tor  of  the  Detroit  (Mich.)  Free 
Press,  and  Mrs.  Wagner  have  an- 
{Continued  on  next  page) 


You'll  find  every  ingredient, 
seasoned  for  reader-interest,  in 

SCARLET  O’NEIL 

v''\  by  Russell  Stamm 


When  a  beautiful  girl  with  the  power 
of  making  herself  invisible  sets  out  to 
solve  a  million-dollar  express  robbery 
with  the  help  of  a  life-size  mechanical 
elephant  and  a  horse  with  a  Ph.D., 
your  readers  will  be  curious,  amused — 
and  they'll  want  to  know  the  outcome. 
Judge  for  yourself  how  avidly  they'll 
follow  every  sequence  of  this  newest 
adventure  of  “Scarlet  O'Neil,"  starting 
March  12.  Wire  for  a  preview  peek  at 
daily  black  and  white  and  Sunday  color 
proofs  today! 


CHIC^O  SUN-TIMES 

211  W.  Wockvr  Oriv*,  Chicago  6 
Horry  B.  Bakar,  Gonoral  Managor. 
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BALANCE  YOUR 
FORMAT 

with 


FERD’NAND! 


The  ever-increasing  heavy  do¬ 
ings  of  the  world  demand 
HUMOR! 

You  can't  go  wrong  with 
FERD’NAND,  the  silent  little 
man  whose  quizzical  eyebrows 
bespeak  volumes  every  day! 
FERD’NAND  appears  in  over 
200  daily  and  Sunday  newspa¬ 
pers. 

WIRE  FOR  PROOFS  AND 
RATE  TODAY! 
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day  for  Rome  on  the  Italian  liner 
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continued  from  page  37  Stewart,  sjwm  editor 

of  the  Memphis  (Tenn.)  Commer- 
A  .u  f  j  u.  cial  Appeal,  has  been  notified  that 

“  “*  •  one  of  his  cilumns  has  been  named 

Wya,^?  r  former  edi  ”  »'  <>“  “P  ">  "Po"' 

BILL  WYANT  JR  former  edi-  j  ^  j^. 

tonal  writer  and  Washington  cor-  ^  ..3^^, 

3n<ts  W~dl  news's  p^S'J^Co'” 

of  .he  dr.  Lon/s  ,Mo.,  Porr-ffis.  has  re- 

S/fMicW  refp^s*  °d  t 


THE  FOURTH  ESTATE  ...  By  Trent 


news  editor  of  the  Ashland  (Va.) 


Detroit  (Mich.)  Free  Press  to  be¬ 
come  sports  editor  for  the  Wash- 


«7on (D.c.Tn;^ 

vir^^  cf  f rn  is  a  former  sports  editor  of  the 

Chamber  of  Oklahoma  CitToaily  Oklahoman. 

Barrett  M^urn  of  the  Rome 
bureau  of  the  New  York  Herald 

p  i  aI  ?v  f  T-  arrived  in  New  York  last 

of  the  Richmond  (Va)  Times-  American  Export 

m  wr/fnVori?,!-*'*'®".  fr  fT/  LaGuardia  for  a  visit  in  the 

wn  °  United  States. 

*  cna/'i*"  A  .1  Victor  Lasky  has  resigned  from 

^nrr^nnl  t  ’  the  Staff  of  the  New  York  World- 

Press  correspondent,  sailed  Satur-  and  Sun  and  is  deliver- 

ing  a  series  of  lectures.  A  co-au- 

. -,,,..  _  .  _  thor  of  the  recent  book  about 

EDITOR  &  PUBLISHER  Soviet  espionage,  “Seeds  of  Trea- 

Bwrjr  Setmrdey  ginee  ISM  son,”  he  is  a  former  staffer  of  the 

Chicago  Sun  and  the  European 
WiU  «klck  kat  kata  mc^;  Tka  Joanaliit.  Edition  of  Stars  and  Stripes  and  he 

&n«M!  ^  n 

IditorftPabnakar.Daeam^r,  iMi:  Ad*^  ernors  of  the  Overseas  Press  Club 
Fakfa^  1,  ISSS.  Titlaa  Pataa’tad  aad  of  America. 

■agiatatad.  Gataata  aopyriaktad  H61.  _ n _ 


“For  10  years  I’ve  been  publicity  chairman  of  our  state  federatioa. 
I  want  to  know  who  sent  me  this  ‘How  to  Prepare  a  Press  Reicaw 
for  the  Dafly  Times’”. 


aagiatataa.  A;aataata  aooyriiktad  lt6t. 

Tbs  Eairaa  a  Pvauaaaa  Co..  lac. 
jAMia  Waiasr  Baows 

_ Pttsidnt _ 

GngrtlFmHiemi**  Often: 

.  oavaataaatk  Floor,  Tiaiaa  Tearar 
dBid  St.  aad  Broadwar,  Naw  York  IS,  N.  Y. 
TtUpkiuiS' 

BKyaat  S-MSa,  sejgT  3054.  SPSS  a  SPSS 
Tk*  OUm  PMuhn/  and  JjMrtuir/ 
Ntmspattr  ta  Jmtrua 


®2!!I5**!_!!5L —  Adolph  Bremer,  city  editor  of 
1^*5“^ the  Winona  (Minn.)  Republican- 

2* _  Herald,  received  the  Junior  Cham- 

ber  of  Commerce  distinguished 
n^yJiuJn.  Y.  award  for  being  the  out- 

■a/.-  *  ’  standing  young  man  in  community 

*****  work  in  Winona  during  1950. 

I  Colin  W.  McAllister,  formerly 


fcaaaar  u.  *mamw  gjjfff.  j.f..ir~ir  city  hall  reporter,  is  now  on  the 
4'*^*  telegraph  desk  of  the  Danbury 

)  News-Times.  Frank  K. 


Jj^ar  HASiaTT.  LOranaa.  "  '*  CoLLiNS  has  become  sports  editor, 

Liacb  Lakit.  and  Robert  E.  Lauf  has  gone  on 
t^e  city  han  beat,  max  H.  Foley, 
J»T.  Dirtrtfr  ff  Cietulmitm:  Gbobob  H.  Jr.,  formerly  with  the  New  Lon- 

do/t  jConn.)  Evening  Day,  has 


mZI  - - •  TTT*  y  VMMAVBTTS 

^aaiM,  ^fduat^u  Mimmsttr, 

‘^•'*”'“1 J"*"  J: 


joined  the  city  staff. 

Donald  Coe,  onetime  United 


»""«<^.*.t>.C..lBf/aa,iAMttj.Bim.ia,  DONALD  CoE,  onetime  United 
TafeMwwA.  Press  staffer,  has  been  promoted 
Bwtmt,  110  Und„  Caaraalrr  director  of  WJZ,  New 

$60  Ntrtk  uitkiian  Awt.,  Chi-  York,  to  director  of  news  and  pub- 

American  Broadcast- 

Ad$ertiriut  Btfrtttmmit* _  ing  Co.  , 

Bmrttm,  1046  CtmnuTciaJ  Trujt  George  P.  Bzan,  general  news 

^ooaam. _ _  (Conn.)  Journal  -  Courier,  has 

Coatt  Biitar,  CAuraaLL  WATaoa,  Uitts  joined  the  news  Staff  of  Radio  Sta- 
tion  WAVZ,  New  Haven. 

Duiicaw  a.  Barn.  SaSr’lf  Pti^!u7^um  Bryan  Putman,  former  United 
Garfield  i-7050;  Press  correspondent  in  the  New 
York,  London  and  Rome  bureaus 
Imiion  England  omr,;  At  .  .m  rw  hr^.  one-time  manager  of  the  New 

linger,  3#  Hyde  Park  Mansiens.  Mary'  Orleans  bureau,  has  joined  the 


Read,  London,  N.  W.  1.  ’ 

Peru,  Fraitje,  ^Editor,  G.  Langelaa^  48, 


New  York  office  of  Carl  Byoir  & 


Avoiie  de  Parii,  VinMnn'et  «eine).  SopiM  Associates,  public  relations  firm. 

W  Eorroa  A  PuBLitBsa  are  available  at  the  HeNRY  S.  PoINTON,  labor  edi- 
(Ur")  ^P**"*-  tor  of  the  Woonsocket  (R.  1.) 

itiBacaip /lOH  Ratea:  By  mail  payable  in  ad-  Call,  has  been  elected  president 
vanee:  United  Sutet  and  Uland  Potteaaiona,  of  the  WoonsOCket  local  of  the 
n‘um^?®’  American  Newspaper  Guild. 


Ckarter  Member  Andit  Bnrean  of  Circulationa. 
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Henry  Mooberry,  Jr.,  Passaic 
(N.  J.)  Herald-News  staff  writer, 
has  resigned  to  resume  his  studies, 
at  Rollins  College,  Fla.  Mr.  Moo¬ 
berry  had  previously  been  with 
the  British  United  Press  in  Toron¬ 
to  and  Ottawa,  Canada,  and  the 
Hartford  (Conn.)  Times.  Gret- 


CHEN  Gerds,  Herald-News  society 
writer,  has  resigned  to  do  publicity 
for  the  United  Advertising  Agen¬ 
cy,  Newark,  N.  J,  She  had  pre¬ 
viously  been  with  the  Nutley 
(N.  J.)  Sun. 

Henry  (‘Ace’)  Saeman,  former 
sports  editor  of  the  Torch,  Wit¬ 
tenberg  College’s  student  publica¬ 
tion  v^ich  claims  to  be  the  first 
college  paper  printed  by  offset,  has 
joined  the  staff  of  the  Springfield 
(O.)  Daily  News  as  a  ^rts  re¬ 
porter, 

Ralph  Gropper,  reporter,  Phil¬ 
adelphia  (Pa.)  Inquirer,  has  been 
elected  president  of  the  Pen  and 
Pencil  Club. 

Edward  M.  Ten  Broeck,  di¬ 
rector  of  publicity  at  ^ringfield 
College,  has  rejoined  the  editorial 
staff  of  the  Springfield  (Mass.) 
Union.  He  was  formerly  a  city 
editor  of  the  Springfield  Evening 
News. 

Dick  Otte,  formerly  a  sports 
writer  for  the  Springfield  (O.) 
Daily  News,  is  the  new  police  re¬ 
porter  for  the  Springfield  Sun.  He 
replaces  Archer  Martin,  who 
was  shifted  to  general  assignments 
for  the  Sun. 

Joe  Gray,  formerly  a  sports 
writer  for  the  Springfield  (O.) 
Sun,  has  taken  over  duties  of  wire 
editor  from  Ben  Netts,  now 
acting  as  city  editor  on  an  early 
shift. 

Kenneth  Wurtzbacher,  swing 
editor  on  the  Springfield  (O.)  Sun, 
is  now  writing  sports. 

John  McDonald,  member  of 
the  rewrite  bank  on  the  Salt  Lake 
City  (Utah)  Deseret  News,  and 
John  McCormick,  inteimountain 
editor,  are  both  hospitalized. 

George  Ferguson,  former  man¬ 
aging  editor  of  the  Vernal  (Utah) 
Express,  has  joined  the  sports  staff 
of  the  Salt  Lake  City  Deseret 
News. 


Vern  Bullough,  city  desk  staff 
member  of  the  Salt  Lake  City 
Deseret  News,  leaves  in  March 
for  the  University  of  Chicago, 
where  he  has  been  awarded  a  fel¬ 
lowship  in  history,  John  Talmaoe 
has  been  pulled  off  the  State 
Capkol  run  to  do  some  special 
policy  stories.  John  (‘Stoup’) 
Campbell  replaces  him  at  the 
capitol. 

Vern  Romney,  former  editor 
of  the  Daily  Chronicle  at  the  Uni¬ 
versity  of  Utah,  has  joined  the 
city  desk  of  the  Salt  Lake  City 
Deseret  News. 

Harvey  Katz  has  left  tlM 
Bridgeport  (Conn.)  Herald  to  join 
the  copydesk  of  the  Long  Branch 
(N.  J.)  Daily  Record. 

Carl  de  Bloom,  Columbia  (0.) 
Dispatch,  is  the  new  president  of 
the  Outdoor  Writers  of  Ohio,  suc¬ 
ceeding  Glenn  Montgomery, 
Zanesville  Times-Signal. 

J.  Louis  Cozby,  graduate  jour¬ 
nalism  student  at  the  University 
of  Oklahoma  last  semester,  has 
taken  a  position  on  the  telegraph 
desk  of  the  Wichita  Falls  (Tex.) 
Record  News. 

Peter  F.  Villano,  a  graduate 
of  the  University  of  Pennsylvania, 
has  joined  the  staff  of  the  Water- 
bury  (Conn.)  Republican. 

Miss  Mollie  J.  Cullen,  Sun¬ 
day  editor  of  the  Waterbary 
(Conn.)  Republican,  has  b<*n 
honored  by  the  Family  Service 
As.sociation. 

William  J.  Lee,  sports  editor, 
Hartford  (Conn.)  Courant,  and 
Mrs.  Lee  are  parents  of  a  baby 
girl,  Trudy  Ann. 

Robert  R.  Meyers  has  been 
promoted  to  news  editor  of  the 
Henryetta  (O  k  1  a.)  Free-Lance, 
succeeding  Mrs.  Marina  Burrell. 

Phil  Harris,  former  co-owner 
of  the  Wagoner  (Okla.)  Tribune 
(.Continued  on  page  39) 
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and  Record-Democrat,  has  accept¬ 
ed  a  position  as  news  editor  of  the 
Muskogee  (Okla.)  Times-Demo- 
crat. 

Carl  Brahce,  a  graduate  of  the 
University  of  Iowa  school  of  jour¬ 
nalism.  Ims  been  appointed  editor 
of  the  Prairie  du  Chien  (Wis.) 

Courier,  succeeding  Kaz  Oshki, 
who  has  gone  with  the  Grant 
Countv  Independent,  Lancaster, 

Wis. 

Roger  F.  Ellinoson  has  been 
named  city  editor  of  the  Monroe 
(Wis.)  Evening  Times,  succeeding 
William  C.  Rust,  who  has  re¬ 
ported  for  Navy  service.  Mr.  El- 
LiNCSON,  a  graduate  of  the  Uni¬ 
versity  of  Wisconsin  journalism 
school,  has  been  with  the  Daily 
Chronicle,  Bozeman,  Mtmt.,  since 
1942.  as  night  editor  and  later  as 
sports  editor. 

Dick  Dunlap,  previously  with 
the  Columbia  (S.  C.)  State,  has 
become  sports  editor  of  the  Flor¬ 
ence  (S.  C.)  Morning  News. 

Harry  Dee  Mocmie,  Jr.,  former¬ 
ly  with  the  Lake  City  (S.  C.) 
fimes-Herald,  and  Charles  S. 

Taylor.  Jr.,  formerly  with  the 
Danville  (Va.)  Register,  have  be¬ 
come  reporters  on  the  Florence 
(S.  C.)  Morning  News. 

Wedding  Bells  1! 

Virginia  HaL  and  John  Stud- 
LEY,  both  of  the  copydesk  of  the 

Berkeley  (Calif.)  Gazette,  at  a' 

Reno.  Nev.,  Feb.  9.  g( 

Margaret  Skuggs,  Berkeley 
(Calif.)  Gazette  music  and  drama  tl 

editor,  and  Ivan  Lutz,  recently. 

Dorothy  M.  Bean,  member  of 
the  editorial  staff  of  the  Naugatuck 
(Conn. )  Daily  News,  and  Charles  U 

J.  O'Connor,  advertising  manager 

of  the  New  London  (Conn.)  Day,  q 

Jan.  19. 

Peter  J.  EJobinsky,  reporter- 
photogra{^er  for  the  Oneonta 
(N.  Y.)  Star,  and  Mary  Eliza-  g, 

BETH  Wilkinson,  reporter  for  the 
Utica  (N.  Y.)  Daily  Press,  in  ^ 

Herkimer,  N.  Y.,  Feb.  3.  * 

Joseph  L.  Markham,  columnist  f 

of  the  Holyoke  (Mass.)  Tran¬ 
script-Telegram,  and  Mrs.  Olive 
Emery  of  Butte,  Mont. 

Carleton  Allen,  former  edi- 
tor  of  the  Bristol  (Va.)  Herald  J 

Courier  and  now  at  Yale  Law 
School,  and  Miss  Doris  Eliza¬ 
beth  Newman,  at  New  Haven.  3 

Robert  J.  Aaron,  news  staff, 

Camden  (N.  J.)  Courier-Post,  to 
Miss  Ruth  W.  Abbott,  Jan.  24. 

Donald  E.  Hough,  classified 
advertising  department,  Camden 
(N.  J.)  Courier-  Post,  to  Miss 
Shirley  Robbins,  Jan.  29. 

Miss  Barbara  Ann  Shonka, 
woman’s  editor  of  the  Cedar  Rap¬ 
ids  (la.)  Gazette,  to  Dr.  Robert 
E.  Mason,  Feb.  3. 

Jerry  Gould,  Charleston  (W. 

Va.)  Daily  Mail,  and  Jean  Ann 
Smoot,  Jan.  27. 

editor  (S  publisher  for  February  24,  1951 


MEN’S  WEAR  STORE 
ADVERTISING 


WOMEN’S  WEAR  STORE 
ADVERTISING 


aN  1950  as  in  other  years,  both  the  men’s 
wear  and  the  women’s  wear  store  adver¬ 
tisers  of  Detroit  decided  that  The  Free  Press 
produced  better  results  for  them,  and  said 
so  with  a  major  portion  of  their  linage  in 
this  newspaper. 

Of  the  six  retail  women’s  wear  stores 
using  over  150,000  lines  in  one  paper,  five 
of  them  used  more  space  in  The  Free  Press. 

Of  the  three  retail  men’s  wear  store 
accounts  using  over  140,000  lines  in  one 
paper,  two  of  them  used  more  space  in  The 
Free  Press. 

Reasonably  we  believe  you  can  accept  the 
judgment  of  these  on-the-spot  and  impor¬ 
tant  retailers  in  the  use  of  their  Detroit 
advertising  and  go  and  do  likewise  in  1951. 


JOHN  S  KNIGHT  PUBLISH€R 
Story.  Brookt  &  ftnlty.  Int  Nat,onal  Repres<>nfG 
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Orphan  Annie 

continued  from  page  12 

trate  another  person’s  ideas  as 
well  as  the  originator. 

“I’m  no  artist,”  he  insists.  “I’ve 
never  gone  to  any  art  school.  But 
I  know  what  I  want  and  do  the 
best  I  can.  Bob  does  the  dirty 
work.” 

It’s  while  traveling  that  Mr. 
Gray  gets  ideas  for  Annie’s  ad¬ 
ventures.  The  author  calls  him¬ 
self  “gregarious,  not  a  party-going 
man,  but  a  guy  who  likes  people 
and  likes  to  talk  with  them.”  He 
stores  up  memories  of  the  people 
he  meets  and  the  stories  they  tell. 

He  doesn’t  take  notes.  Nor  does 
he  use  the  material  he  gathers 
■very  soon.  Rather  he  lets  it  fer¬ 
ment  in  his  mind. 

“Once,”  he  recalled,  “I  had 
Annie  mixed  up  with  some  fellows 
selling  newspapers,  high  pressure 
stuff.  I  felt  entirely  satisfied  and 
complimented  when  Max  Annen- 
berg,  the  circulation  manager, 
■called  up  and  said,  ‘that’s  exactly 
the  way  it  operates,  that’s  real. 
How  did  you  know  about  it?”’ 

Always  Objective 

On  their  trips,  the  Grays  go  in¬ 
cognito.  He  rarely  visits  a  newspa¬ 
per  office,  doesn’t  make  speeches. 
The  only  time  he  does  stop  off  at 
a  newspaper  is  when  he  wants  to 
get  some  low-down  from  the  re¬ 
porters,  for  whom  he  maintains  a 
vast  respect. 

“Like  reporters,  I  try  to  be  ob¬ 
jective,  to  write  and  draw  things 
as  they  are,”  Mr.  Gray  told  me. 
■“Oh,  I  glorify  a  little  once  in  a 
while,  perhaps.  Spmetimes  my 
gangsters  have  hearts  of  gold.  But 
I  have  crooked  politicians  and 
honest  ones,  snobs,  wastrels,  gam¬ 
blers,  kind-hearted  and  cruel  peo¬ 
ple,  foolish  and  wise  all  living  and 
fighting  together,  usually  in  a 
-small  town.” 

Right  now  the  small  town  is 
Puddle,  up  in  the  hills.  The  lead¬ 
ing  character.  Mayor  Bons,  is  not 
particularly  pleasant.  He’s  never 
■earned  a  nickel  for  himself,  but 
thinks  he’s  hot  stuff — a  composite 
■of  different  people  Mr.  Gray  has 
met.  It  turned  out  that  he  appeared 
to  be  very  real  to  one  man  in  Bos¬ 
ton,  who  threatened  suit. 

The  syndicate’s  lawyer  called. 

“Where  did  you  get  that  name, 
Bons?”,  he  wanted  to  know. 

“Don’t  you  see?”,  said  Mr. 
Gray.  “It’s  snob  spelled  back¬ 
ward.” 

“I’m  writing  the  angry  Mr.  Bons 
a  really  good  letter,”  the  lawyer 
said,  “and  that’s  all  I  wanted  to 
■know.” 

A  common  trick  with  Mr.  Gray 
b  to  spell  a  name  backwards.  He 
•doesn’t  like  to  use  ordinary  names, 
because  he’s  bothered  enough  by 
people  who  all  the  time  are  rec- 
•ognizing  themselves  in  a  strip,  and 
write  in  about  it.  Some  20  have 
threatened  suit.  Only  one,  how¬ 
ever,  ever  took  the  case  into  a 
court.  On  Mr.  Gray’s  advice,  the 


syndicate  refused  to  settle,  and 
after  several  years  of  asking  vain¬ 
ly  for  $10,000  for  a  damaged  rep¬ 
utation,  the  plaintiff  dropped  the 
whole  thing  a  short  time  ago. 

The  continuity  that  led  to  this 
suit  concerned  an  OPA  ration 
board  head  and  the  similarity  of 
names  of  a  Gray  character,  sym¬ 
bolical  of  a  snoop,  and  of  an  OPA 
man  in  Connecticut. 

Other  people  enjoy  identifying 
themselves  with  Gray’s  true-to- 
life  characters.  Such  a  one  was  a 
Miss  Clare  Treat,  head  of  a  home 
for  incorrigible  children  in  Iowa. 
Mr.  Gray  had  never  met  anyone 
by  that  name  when  he  gave  it  to 
a  terrible  head  of  a  girls’  home. 
The  Iowa  Treat  was  delighted. 

Who  Is  Annie? 

In  the  case  of  Annie  herself,  no 
one  knows  who  her  lost  parents 
were,  or  at  least  no  one  is  telling. 
Capt.  Joseph  M.  Patterson,  late 
editor  of  the  New  York  Daily 
News,  and  Harold  Gray  were  the 
obstetricians  at  her  birth.  Mr, 
Gray  was  on  the  Chicago  Tribune 
at  the  time.  He  had  been  working 
with  Sid  Smith,  helping  him  draw 
“The  Gumps.”  The  Captain  want¬ 
ed  a  new  strip  for  the  News. 

“Make  it  for  grownup  people, 
not  for  kids,”  the  Captain  advised. 
“Kids  don’t  buy  papers.  Their  par¬ 
ents  do.” 

Mr.  Gray  was  enjoying  his  job 
on  the  Tribune.  Most  of  all,  he 
liked  to  roam  Chicago  streets  with 
other  newspaper  men,  stopping  at 
their  hangouts  for  a  late  snack. 
One  early  morning  on  the  streets, 
he  caught  sight  of  a  little  gamin, 
quite  evidently  in  the  so-called 
age  of  innocence,  wise  as  an  old 
owl. 

“I  talked  to  this  little  kid,  and 
liked  her  right  away,”  he  recalled. 
“She  had  common  sense,  knew 
how  to  take  care  of  herself.  She 
had  to.  Her  name  was  Annie. 

“At  the  time  some  40  strips 
were  using  boys,  as  the  main  char¬ 
acters;  only  three  were  using  girls. 
I  chose  Annie  for  mine,  and  made 
her  an  orphan,  so  she’d  have  no 
family,  no  tangling  alliances,  but 
freedom  to  go  where  she  pleased. 

“Patterson  and  I  worked  over 
the  first  strips  together.  We  kept 
clear  of  violent  action,  such  as 
kids  like,  kept  our  story  as  close 
to  life  as  we  could.” 

Thus  was  Annie  born,  never  to 
grow  up,  although  some  of  today’s 
readers  are  grandchildren  of  the 
first  who  followed  the  strip. 

■ 

E.  L.  Ray  Re-Elected 

St.  Louis — At  a  meeting  of 
the  directors  af  the  Globe-Demo¬ 
crat  Publishing  Co.  on  Feb.  15,  E. 
Lansing  Ray  was  again  named 
publisher  and  chairman  of  the 
board.  Others  re-elected  were 
James  C.  Burkham,  president; 
Douglas  B.  Houser,  first  vicepresi¬ 
dent,  and  C.  Arthur  Weis,  treas¬ 
urer.  Lon  Hocker,  attorney,  was 
elected  secretary  to  fill  the  vacancy 
caused  by  the  death  last  April  of 
William  C.  Houser. 


In  Military  Service 

Lt.Gol.  James  T.  Quirk,  on 
leave  of  absence  from  the  staff 
of  the  Philadelphia  (Pa.)  Inquire- 
er,  has  been  named  special  adviser 
on  public  relations  problems  by 
Lt.-Gen.  Matthew  B.  Ridgeway, 
commander  of  the  United  Nations 
Forces  in  Korea. 

Dave  Whitaker,  member  of 
the  Bowling  Green  (Ky.)  Park 
City  Daily  News  editorial  staff, 
has  received  orders  to  report  for 
active  duty  with  the  Marine  Corps 
March  1 . 

James  W.  McClintock,  account 
executive  of  the  Portland  (Ore.) 
Journal’s  Radio  Station  KPOJ, 
has  been  recalled  to  active  duty 
in  the  Air  Force. 

Don  Roelle  of  the  financial 
news  staff  of  the  St.  Louis  (Mo.) 
Post  -  Dispatch  has  been  drafted 
into  the  Army. 

Jim  Banbury,  former  sports 
editor  of  the  Florence  (S.  C.) 
Morning  News,  is  taking  Army 
basic  training  at  Fort  Jackson, 
S.  C.  He  formerly  worked  for 
the  Augusta  (Ga.)  Chronicle. 

John  Robinson,  copyboy  in  the 
editorial  department,  Philadelphia 
(Pa.) Bulletin,  has  joined  the  Ma¬ 
rine  Corps. 

Herb  Levitt  and  Frank  Sim¬ 
mons,  Detroit  (Mich.)  Free  Press 
sports  department  copyboys,  have 
been  called  by  Uncle  Sam. 

Robert  K  a  y  s  e  r,  advertising 
manager  of  the  Chickasha  (Okla.) 
Star,  has  been  ordered  to  report 
to  Brook  Air  Force  Base,  San 
Antonio,  Tex.,  for  his  pre-induc¬ 
tion  physical  March  5. 

Vincent  Gates  of  the  San 
Jose  (Calif.)  News  editorial  staff 
has  been  recalled  to  active  Navy 
duty  and  reported  to  San  Diego, 
Calif.,  for  assignment  as  a  public 
relations  officer. 

Pfc.  Donn  L.  Bonham,  former 
editor  of  the  Sweet  Home  (Ore.) 
New  Era,  is  serving  in  Korea  as 
a  combat  correspondent  with  the 
Seventh  Marine  Regiment.  First 
Marine  Division. 

W.  R.  Hn-BRiNK,  staffer  of  the 
Springfield  (O.)  Sun,  has  been 
called  up  from  the  Air  Force  re¬ 
serves  with  the  rank  of  major. 

Norman  Lindsay  left  the  dis¬ 
play  desk  of  the  Portland  (Ore.) 
Journal  on  Feb.  16  to  report  for 
military  duty  with  the  Army. 

Jack  Brown,  assistant  cashier 
in  the  business  office  of  Memphis 
(Tenn.)  Publishing  Co.  (publish¬ 
ers  of  the  Commercial  Appeal  and 
Memphis  Press-Scimitar),  where 
he  has  been  employed  for  12 
years,  has  been  recalled  to  the 
Ail  Force. 

Jerrold  H.  Davis,  formerly 
sports  editor  of  the  Danbury 
(Conn.)  News-Times  and  later  on 
the  city  staff,  has  reported  to 
Fort  Devens,  Mass. 

Elwin  Hatfield,  assistant  city 
editor  of  the  Oklahoma  City  Daily 
Oklahoman,  has  been  appointed  a 
first  lieutenant  in  the  Military 
Intelligence  Reserve. 


Prints  Religions 
Pictures  in  Color 

Chicago — The  Chicago  Sunday 
Tribune  began  the  first  of  a  series 
of  six  religious  paintings  in  four- 
colors  on  Feb.  18.  The  pictures 
will  tell  the  life  of  Christ. 

The  series  is  appearing  on  the 
front-page  of  the  Sunday  Tribune 
in  the  position  normally  devoted 
to  its  editorial  cartoon.  The  othen 
will  appear  on  the  next  five  Sun¬ 
days,  ending  with  Easter. 

The  Tribune  devoted  its  lead 
editorial  to  development  of  run- 
of-paper  color  by  the  Tribune, 
pointing  out  how  the  paper  has 
pioneered  color  both  in  rotograv¬ 
ure  and  newsprint. 

In  1918,  the  Tribune  began  ex¬ 
periments  that  led  to  coloroto, 
said  the  editorial.  A  two-color 
ad  on  Jan.  7,  1929,  brought  de¬ 
mands  for  more  of  the  same  kind 
of  newsprint  color,  it  was  pointed 
out. 

“The  Tribune  printed  a  two- 
color  cartoon  on  Page  One  May 
5,  1932,  a  three-color  cartoon  on 
the  following  April  4,  and  the 
first  four-color  cartoon  on  Jan. 
7,  1942,”  the  editorial  related. 


Oakland  Tribune 
Plant  Is  Enlarged 

Oakland,  Calif. — ^Further  ex¬ 
pansion  to  meet  the  mounting  re¬ 
quirements  of  the  Oakland  Trib¬ 
une  is  under  way,  reports  J.  R. 
Knowland,  Jr.,  assistant  to  the 
publisher. 

Reconstruction  of  the  basement 
and  first  floor  of  an  adjoining 
building  will  provide  space  for 
additional  newsprint  storage  and 
for  the  stereotyping  department. 
The  new  stereo  space  will,  in  turn, 
enable  expansion  of  the  compos¬ 
ing  room. 

The  renovation  work  will  cost 
$125,000  to  $150,000. 

■ 

Book  Critic  Awards 

The  Publishers’  Adclub  of  New 
York  has  posted  four  awards  for 
book  news  and  book  criticism 
in  newspapers,  according  to  circu¬ 
lation  groups.  Entries  of  publica¬ 
tions  from  Feb.  3-9  inclusive 
should  be  sent  to  Book  Reviewers 
Award,  2  West  46th  St.,  New 
York  19,  before  Feb.  26.  Awards 
will  be  made  March  7. 


You* re  Lucky — **Here 

rinht  on  hand  are  Editor  &  Pu»- 
lishek’ii  classified  ads  to  help  you 
replace  personnel  in  military 
service.” 

You  Reach  Quality  Help. 

—  Run  a  Help  Wanted  Ad  — 

—  Check  Situations  Wanted  — - 
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Editor  &  Publishes 
Classified  Dept. 

Ttm«.  Tower,  N.  Y.  18.  N.  Y. 
Phone  BRyant  9-30S2 
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“Last  Friday  the  sales  manager  of  our 
beverage  account  and  I  settled  media  plans 
for  the  next  period.  Briefly,  what  happened 
was  this: 

“We  reviewed  his  national  distribution 
set-up  and  plans.  We  considered  current 
sales  md  marketing  conditions.  W'e  ex¬ 
amined  the  factors  influencing  the  volume 
of  sales  for  his  product. 

“Everything  pointed  to  a  strong  program  in 
newspapers.  In  another  meeting,  the  sales 
manager,  the  account  man  and  I  will  huddle 
on  how  much  space  to  buy.  Then  I  will 
work  up  the  list  of  papers  to  be  used 

“In  preparing  this  list  I  will  use  NEWS¬ 
PAPER  ADVERTISING  RATES  &  DATA*. 
I  always  use  it  to  check  information  on  the 
different  papers  in  the  markets  where  we 
want  to  advertise.  I  always  scan  the  ads 
near  these  papers’  listings  for  whatever 
factual  statements  they  give  and  to  check 
their  strongest  selling  arguments. 

“If  the  statements  they  make  in  their  ads 
make  sense  to  me,  I  often  use  them  in  my 
recommendations.” 

Increasingly,  buyers  of  space  are  using 
CONSL^ER  MARKETS  and  NARD*  to¬ 
gether  to  complete  their  information  about 
local  market  conditions  as  well  as  about  the 
media  serving  those  markets. 

Consequently,  you  find  the  Service-Ads  of 
many  newspapers  (like  the  Waltham  News- 
Tribune's  shown  here)  contributing  to 
market  and  media  decisions  by  supplement¬ 
ing  and  expanding  the  newspaper’s  listing 
in  NARD*  and  its  market  listing  in  CON¬ 
SUMER  MARKETS  with  additional  data 
that  helps  buyers  buy. 


Whispering  in  Waltham, 
Massachusetts  wont  sell  Goods.. 
Shouting  will! 

Sales  of  $56,260,000 
prove  Waltham  is  not 
a  1 -industry  market 


latest  MtimatM*  prove  that  Walt¬ 
ham’s  diversified  industries  make 
this  market  a  basic  one  for  Massa¬ 
chusetts’  lists.  With  a  1948  popu¬ 
lation  now  estimated  at  48,000, 
Waltham  spends  tJ  4^00,000  for 
Food,  $1^37,000  for  Drugs,  and 
$4^20,000  for  Apparel.  Waltham 
now  spends  2.7  times  what  it  did 
in  19W  at  retail. 

Waltham  is  the  home  of  industries 
such  as  Raytheon,  Puritan  Dreu, 
New  England  Chemical,  Ames  Pre¬ 
cision  Machinery ...  all  producing 
in  a  compact,  easily  reached  mar¬ 
ket.  Waltham  serves  as  the  sales- 
center  for  a  Trade  Area  of  164,484 
consumers.  It  is  also  the  daily 
paper  for  Newton,  Watertown,  and 
Belmont! 


The  Waltham  News-Tribune  is 

the  ONLY  newspaper  in  this  pre¬ 
dominantly  urban  market  ...  yet 
it  also  helps  sell  the  8,000  farm 
families  in  MiddlesexCounty  whose 
farm  products  are  valued  at  $40,- 
200,000  annually.  Since  1862,  the 
News-Tribune  has  done  a  job  no 
Boston  paper  could  do  in  this  mar¬ 
ket  because  Waltham  is  big  enough 
to  keep  interested  in  local  and  re¬ 
gional  news  that  can  only  be  re¬ 
ported  by  the  local  newspaper. 

For  local  solos  at  lOW  RATfS 

(.08  line)  keep  the  Waltham  News- 
Tribune  on  your  No.  1  Massachu¬ 
setts  lists. 


*A11  flurket  data  from  the  194l^$0  Com 
jttmrr  Merhets.  For  more  deuiU  eooealt 
CM  aod  call  yoor  ocoreat  /o/ior  Metkemt 
nftce 


Waltham  News-Tribune 
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iRTISING  RATES  AND  DATA 


^kklitkod  by  Standard  Rata  A  Data  Sorvica,  Inc.  Wbfrer  I  ••rtfcof,  PwWnfcor 
393  North  Mkhifon  Avonvo,  Chicofo  1.  Hliook  •  Now  Torli  •  too  Awfoloo 

editor  &  PUBLISHER  for  February  24,  1951 


Whenever  you’re  checking  these 
two  SRDS  publications  for 
market  or  media  facts,  check  the 
Service-Ads  as  well  as  the  listings. 

*  Formerly  known  as  the  Newspaper 
Section  of  SRDS. 


SYNDICATES 


*Annie  Oakley*  Mixes 
Hoss  and  Soap  Opera 


By  Jane  McMoster 


cnoonis.  of  Reprints  Spur 

“Danny  Hale,”  took  over  syndics- 

tion  of  the  strip  on  Jan.  15  and  wwIIllllllI©rS  111 
operates  from  offices  at  234  West  xl.—  n  x  x 

Lake  St.,  Chicago.  The  strip,  1  IGSllG  IrrOtGSt 
started  three  years  ago,  had  been  aobury  Park  N  J  — A  mo, 
syndicated  by  Kino.  a 

Bell  SyrmicATE  has  obtained 

serialization  rights  to  John  Gun-  com^ned  obj^t.ves  of 

ther-s  “The  Riddle  of  MacArthur.”  P"*!**^  ejaculation  pro- 


ther-s  “The  Riddle  of  MacArthur.”  P"*;**^  emulation  pr^ 

What  sounds  like  a  new  comic  the  last  article  Jan.  20,  syndicate  The  IS-installment  series  (1,000  to  . 

strip  commodity— a  combination  offidals  had  their  say.)  1,200  words  each)  is  for  release  connStion  wiUi  a  commuter 


of  horse  opera  and  soap  opera — 


is  offered  April  2  by  Los  Angeles  sent  us  samples  of  the  promotion 
Mirror  Enterprises  Syndicate,  material  provided  it  by  a  syndi- 


The  M.7wu«fcee /Di/rmif  has  just  April  15. 

nt  us  samples  of  the  promotion  NEA  Service  s  Bridge-Canasta  .  j,®  j.ds  in  the  area 

aterial  provided  it  bv  a  syndi-  Columnist  Oswald  Jacoby  has 

In  December,  1946,  a  1,000- 


the  syndicate  that  brought  “Hop-  cate  for  a  special  text  feature, 
along  Cassidy”  to  newspapers.  “Looje  at  the  mats  they  sent 


written  a  20-page  booklet  on  the 


jng  Cassidy”  to  newspapers.  “LooJc  at  the  mats  they  sent  us  "ew  international  rules  of  Canasta  ’  tK- 

The  new  strip,  “Annie  Oakley  for  a  good  feature  of  this  kind,”  promotion  use  by  district  to  New  York  was 

A  "  ...ill  _ _  NEA  client  newsoaners.  snore  aisuici  lo  ivew  lorK,  was 


and  Tagg,”  will  replace 


wrote  an  official  of  the  Journal’s  NEA  client  newspapers. 


along”  in  the  syndicate’s  bundle  of  promotion  department.  “We  bell  a yndicate  columnist 

wares.  (The  Bill  Boyd  comic  has  wouldn’t  consider  publishing  any  Drew  Pearson  will  cable  copy 

switched  to  King  Features  Syn-  such  ads.  Instead  of  them,  we  from  European  capitals  during  a 

DiCATE.)  drew  on  our  commercial  mat  serv-  news  tour  to  last  until  March  16. 

The  Mirror’s  new  hoss  strip,  ices  and  came  up  with  two  ads  .  «  i" 

in  production  since  last  September,  (proofs  herewith)  which  match  Philip  Brady  Nomod 
has  for  its  heroine  the  Wild  West’s  the  quality  of  the  feature.  Pomir  Prr»iir»  Pno* 

legendary  sharp  shooter.  This  An-  “Then,  look  at  the  handsome  nu.-i:-  _ 


Bell  Syndicate  Columnist  destroyed  by  fire  and  replaced 
Drew  Pearson  will  cable  copy  a  wooden  structure, 

from  European  capitals  during  a  .  PrcM  conducted  a  continu- 
news  tour  to  last  until  March  16.  campaign,  spurred  by  letters 


To  Comic  Group  Post 


from  worried  commuters,  for  re¬ 
placement  of  the  structure  with  a 
more  substantial,  two-track  bridge. 
The  condition  at  Matawan  was 


nie  though  doesn’t  look  much  like  folder  the  syndicate  used  to  sell  .  *.P  #  .u  it' 

Ethel  Merman.  She’s  a  red-head-  the  series  to  the  newspaper!  That’s  advertising  manager  of  _the  United 


Philip  Brady  has  been  appointed  brought  sharply  to  focus  on  Feb. 
Ivertising  manager  of  the  United  6  when  a  Pennsylvania  commuter 


ed,  teen-age  orphan,  with  a  kid  different!  .  .  . 

brother  named  “Tagg — ^“a  crack  “We  don’t  want  a  lot  of  supple 


Feature  Comic  Magazine  Group,  train  from  New  York  plunged 
it  is  announced  by  Laurence  Rut-  from  a  temporary  trestle  at  Wood- 


K  ;  -.1,  T  K  V  man.  vicepresident  and  general  bridge.  N.  J.,  with  a  loss  of  84 

shot  with  rifle  and  revolver,  who  mentary  promotion  gimcracks-  JP 


otherwise  has  no  connection  with  just  some  decent  ads  in  mat  form.” 
any  previous  portrayal.” 


For  Women  Readers 


Michener  Files  Copy 


“The  first  cow-girl  heroine  in  From  Pacific 
the  funnies”  is  expected  to  attract  James  Michener  has  some  new 
a  lot  of  women  readers,  many  of  tales  of  the  South  Pacific — ^this 
whom  might  have  a  suppressed  time  strictly  for  newspapers.  Mr. 


dicate,  Inc.  Mr.  Brady,  formerly  Press  circulat 
sales  promotion  manager  for  the  most  of  the 
syndicate,  replaces  Peter  Fitzsim-  wreck, 
mons.  Immediately 

Mr.  Brady  joined  the  promotion  stepped  up  its 
staff  of  United  Features  in  1947.  in  regard  to  tl 


Press’  circulation  area,  as  were 
most  of  the  500  injured  in  the 


desire  to  shoot  things  up.  Besides  Michener  probes  some  of  those  Hoin©-Gard©n  Show  investigation  of  the  trestle 

a  weekend  cliff  hanger  quality  is  eternal  questions  like  “But  what  rnFFivwirH  C  _ At  condition  was  ordered. 

expected  to  excite  female  curiosi-  do  the  Koreans  really  think  of  ..  Hornet"  anT  GarS  The  Press  prepared  a  page-size 

f*®* — 3S  the  brink  of  doom  on  us?”  and  “How  About  the  Jap-  u  j  benefit  of  the  Worn  sheet  containing  reprints  of  stories 
radio  on  Friday  afternoon  gets  anese?”  in  his  15-article  series  for  ’  Ouiy:®  Fund  is  co-  pictures  pertaining  to  the 

them  to  switch  on  the  same  pro-  the  New  York  Herald  Tribune  jponj^^ed  by  the  Greenwik  Time,  festle.  On  the  morning  of  the 


Immediately  the  newspaper 
stepped  up  its  editorial  campaign 
in  regard  to  the  Matawan  trestle. 
A  mass  meeting  was  called  and  a 
state  investigation  of  the  trestle 
condition  was  ordered. 

The  Press  prepared  a  page-size 


SYNDICATE,  due  in  late  March.  7h^  wirhouJ  exhibiu^^  nieeting  commuters  weri  handed 

But  Mr.  Michener  doesn’t  go  in  products  and  merchandise  from  “  copy  of  the  sheet  at  newsstands. 


them  to  switch  on  the  same  pro-  the  New  York  Herald  Tribune  *  .  ^  ^  Greenwich  Time'  festle.  On  the  morning  of  the 

gram  on  Monday.  Syndicate,  due  in  late  March.  show  will  house  exhibits  of  meeting  commuters  were  handed 

Annie  may  not  achieve  the  high  But  Mr.  Michener  doesn’t  go  in  products  and  merchandise  from  ®  fbe  sheet  at  newsstands, 

degrw  of  suffering  experienced  by  for  “think  pieces.”  He  does  vig-  every  type  of  firm  in  the  com-  The  circular  was  widely  dis- 
radio  s  soap  drama  heroines,  (af-  nettes  of  people  he’s  encountered  niunity  which  contributes  toward  cussed  and  drew  favorable  com- 
ter  all  she  s  just  a  t^nager),  but  in  about  six  weeks  of  travel  (so  (be  improvement  of  homes  and  ment.  It  was  also  discussed  on  the 
this  phase  of  the  art  has  not  been  far)  on  a  Herald  Tribune  expense  gardens.  platform  during  the  meeting. 

entirely  overlooked  in  the  strip,  account.  His  subjects  are  hardly - - • 

The  syndicate  promises  there  will  ever  bigshots — ^but  point  up  phases  j  a  J  ^  { 

be  heartaches  as  well  as  thrills.  of  thought  and  experience  impor-  B  jBW  . 

The  heartthrobs  on  horseback  tant  in  relation  to  the  Korean  war.  ^ 
are  being  dreamed  up  by  Miss  A  memo  to  Managing  Editor  m-r  t  j-j  i*_L>r..ii.. 

Doris  Schroeder,  who  went  to  George  Cornish  of  the  newspaper  *  This  four-footed  friend  is  delightfully  daffy, 

Hollywood  in  1923  to  adapt  Zane  bespeaks  his  method:  “I’ve  tried  *  ®  fruit  cake,  has  more  laughs  than  laughing  gas.. 

Grey  novels  for  the  scr^n.  She  to  keep  the  personal  pronoun  T  f  ull  of  genUe  growls  and  spontaneous  spoofing...  a  litt) 

also  adapted  the  first  six  Hopalong  out  of  the  picture  as  much  as  pos-  ES-i..  ®  l  i  T  i  •  j 

Cassidy  films  and  created  the  cur-  sible."  short  on  brains  and  courage,  but  long  on  human  kindnes! 

rent  Hoppy  characterization  No  talking  dog,  he  does  his  stuff  in  pantomime... an 

“which  differs  radically  from  the  “Thol'll  Be  the  Dov'  .  •  j  -n  i  .u  u-  *  •  t  ^ 

original  conception  by  author  BeU  Pmel  a  visit  a  day  wiU  keep  the  psychiatrist  away -from  you 

Clarence  Mulford,”  the  syndicate  (be  pay!”.  Bell  ^ 

QvikiT\tr'x*ri:V  nAix;  A  ( r\n^  I 


In  “That’ll  Be  the  Day!” 


^  •  Ti-,1  -T-  1  t.  Syndicate’s  new  daily  panel  (one 

two^olumn  size).  Magazine 
studied  at  the  Chouinard  Art  In-  Cartoonist  Fritz  Wilkinson  accents 
^ute  in  Los  Angeles  and  has  (be  u^uai  situation  by  drawine  the 
been  cartooning  for  five  years.  He  oppo^be.  Some  sample  TBTD’s: 
IS  the  son  of  Clifford  Ziegler  edi-  ;  ..yes!”  in  the  U.N.; 


®f.the  Carlton-Yam-  ^  preferring  ham  on 

h,ll  (Ore.)  Review,  a  weekly.  (^  pheasant  under  glass;  sail- 

m  •  .  IT  .  rr.  TT  ors  declining  shore  leave  to  save 

Plcnnt:  Just  Give  Us  money. 

Some  Decent  Ads  .  .  The  panel  is  for  March  19  re- 

A  RECENT  pro-and-con  discussion  lease  and  three  a  week  will  have 
in  this  space  about  whether  or  not  servicemen  angles, 
syndicates  were  providing  ade-  Mr.  Wilkinson,  a  native  Cali- 
quate  promotion  material  may  not  fomian,  enjoys  a  rare  distinction 
have  been  concluded  to  the  entire  for  an  American  cartoonist:  he’s 
satisfaction  of  the  newspapers.  (In  sold  to  Punch,  British  magazine. 


the  improvement  of  homes  and  ment.  It  was  also  discussed  on  the 
gardens.  platform  during  the  meeting. 

.  .Doggonedest  dog! 

•  This  four-footed  friend  is  delightfully  daffy,  nuttier 

'  ®  laughing  gas... 

nC  full  of  gentle  growls  and  spontaneous  spoofing ...  a  little 

short  on  brains  and  courage,  but  long  on  human  kindness. 

No  talking  dog,  he  does  his  stuff  in  pantomime... and 

a  visit  a  day  will  keep  the  psychiatrist  away — from  you ! 

Caesar 

by  Tim  took  the  British  Empire  without  a  / 

struggle,  conquered  Continental  Europe, 

convulsed  our  good  Latin  neighbors ...  is  now  aY  / 

tickling  the  US  funnybone.  Popular  with  all 

ages,  offspring  and  adults,  Caesar  gives  papers 

something  novel  to  promote,  boosts  circulation. 

For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott,  Manager. 

Chicago  Tribune York  Netrs 

^  _ MtuUttino*  iV«»fr  Yark 

bgnaiCate  Trlkmne  To*emr,  CMeaga 
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rd  Like 
to  Know . 


You  may  have  heard  that  a  suit 
has  been  filed  by  the  Antitrust 
Division  in  Washington  to  break 
up  Standard  of  California  as  well 
eis  six  other  West  Coast  oil  com¬ 
panies.  Hundreds  of  people  have 
already  written  us  protesting  this 
action  and  many  have  asked  per¬ 
tinent  questions.  We  believe  these 
questions  should  be  answered  for 
everyone.  And  we  take  this  way  of 
doing  so.  If  you  have  a  question 
we  urge  you  to  write; 

“I’d  Like  to  Know” 

225  Bush  Street,  San  Francisco  20 


Mrs.  Marie-Louise  Auer,  Pasadena  housewife,  writes:  It  seems  to  me  like  a  bad  time  to  be  tamper- 
ing  with  our  industries^  as  the  antitrust  lawyers  want  to  do.  Or  does  it  i  /  ,  ^ 
matter'^  Would  breaking  up  big  oil  companies  affect  national  defense?**  :7tsu^. 

Here  at  Standard,  one  of  the  seven  Western  business  at  all  times.  We  believe  we  serve  you 
oil  companies  under  attack,  we  see  clear  well.  But  let’s  consider  now  just  **bigness” 
public  benefit  in  having  big  companies  in  the  and  national  defense: 


Of  course,  in  time  of  crisis,  military  needs 
get  first  call.  One  example:  aviation  gaso¬ 
lines.  In  the  last  six  months  of  1950,  in 
the  West  alone,  these  needs  jumped 
275%.  Big  oU  companies  supplied  it. 


Second  obvious  demand  comes  from  in-  Another  direct  result  of  company  bigness 
dustry.  Has  anyone  forgotten  how  much  is  product  improvement.  Big  companies 
America’s  strength  during  World  War  II  do  research  on  a  big  scale.  Example:  the 
depended  on  industrial  production?  It  Standard-developed  oils  which  increased 
takes  big  companies  to  supply  big  needs.  U.  S.  submarines’  range  300  %. 


The  national  government  itself  depends  Indirect  but  important  defense  contribu-  And  while  all  this  is  going  on.  Standard’s 

on  our  bigness  and  integration  to  handle  tion  is  our  big  tax  payments.  Last  year  bigness  and  integration  enable  us  to  keep 

hard  jobs.  Right  now.  Standard  is  opera-  our  taxes  were  over  $95,000,000.  As  one  on  producing,  refining,  transporting  and 

ating  a  U.  S.  atomic  research  project  and  big  company,  we  pay  more  taxes  than  we  delivering  products  to  you.  Isn’t  this 

a  U.  S.  synthetic  rubber  plant.  would  as  several  smaller  companies.  what  you  want  from  your  oU  company? 

STANDARD  OIL  COMPANY  OF  CALIFORNIA 

•  plans  ahead  to  serve  you  better 
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PROMOTION 


‘Classic*  Memphis  Ad 
Relates  Friendly  Story 


By  T.  S.  Irvin 

It’s  a  great  thing,  of  course,  i 
for  a  new^aper  to  be  close  to  its 
community,  and  one  major  object 
of  organized  promotion  is  to  ac¬ 
complish  just  this.  It’s  a  greater 
thing,  however,  for  a  newspaper 
to  be  close  to  its  readers,  close 
to  them  as  individuals,  that  is, 
and  when  promotion  accomplish¬ 
es  this,  or  at  least  helps  accom¬ 
plish  it,  it  has  rendered  its  news¬ 
paper  the  highest  possible  service. 

Just  pick  up  last  week’s  Editor 
&  Publisher  again  and  take  an¬ 
other  look,  a  long,  close  look,  at 
the  page  one  advertisement  of  the 
Memphis  (Tenn.)  Press-Scimitar. 

It  is,  in  its  way,  something  of  a 
classic. 

Simple  Elements 

The  elements  in  this  page  ad¬ 
vertisement  are  simple.  You  see 
the  front  door  of  a  private  home, 
and  on  the  doorstep  a  copy  of  the 
Press-Scimitar.  There  is  no  copy 
other  than  a  reproduction  of  a  let¬ 
ter  from  a  reader.  Any  other  copy 
than  this  letter  would  have  been 
superfluous.  In  what  this  reader 
writes  you  hear  the  heartbeat  of  a 
new^aper  that  is  more  than  a 
service,  it  is  a  friend. 

The  letter  is  from  a  Mrs.  Ray¬ 
mond  Hadley  of  Raleigh,  Tenn. 
Mrs.  Hadley  is  a  widow.  When 
Mr.  Hadley  died,  the  Press-Scimi¬ 
tar  was  thoughtful  enough  to  write 
in  sympathy  and  to  enclose  clip¬ 
pings  on  Mr.  Hadley’s  passing. 
Surely  this  is  the  service  of  a 
friend. 

‘The  Press-Scimitar  was  Mr. 
Hadley’s  favorite  newspaper,”  his 
widow  writes.  “He  had  taken  it 
more  than  25  years.  I  shall  con¬ 
tinue  to  take  it.”  Surely  this,  too, 
is  more  the  expression  of  a  friend 
than  of  a  reader. 

This  is,  in  our  opinion,  a  great 
advertisement.  It  will  remain  a 
classic.  But  far  greater  is  the  re¬ 
lationship  between  newspaper  and 
reader  that  makes  this  kind  of 
advertisement  possible.  Yet  such 
a  relationship  ^ould  not  be  diffi¬ 
cult  for  an  alert  and  thoughtful — 
and  human — promotion  depart¬ 
ment  to  attain. 

And  Now  for  Babies 

Harry  Roberts  has  just  such  a 
human  and  thoughtful  and  neigh¬ 
borly  promotion  starting  for  the 
Toledo  (O.)  Blade. 

“Each  day,”  he  writes,  “  we  send 
to  the  parents  of  new-born  babies 
a  dozen  tiny  birth  announcement 
cards,  complete  with  envelopes. 
Blue  ones  for  boys;  pink  ones  for 
girls.  We  just  started  this  a  week 
ago'  so  we  don’t  know  whether 
it  is  going  to  work  or  not.” 

Well,  we  miss  our  guess  en¬ 


tirely  if  it  doesn’t  work.  It  has 
all  the  elements.  Tie  tiny  an¬ 
nouncements  are  sent  to  the  proud 
parents  in  an  enveli^e  marked 
“Congratulations.”  The  little  an¬ 
nouncements  simulate  the  front 
page  of  the  Blade.  It’s  the  Home 
edition,  naturally,  and  one  ear 
gives  the  weather  as  “probably 
damp.” 

“City  Welcomes  New  Baby 
Boy”  proclaims  the  headline,  and 
there  is  a  large  picture  of  a  cute 
little  baby.  Inside  there  is  room 
for  the  baby’s  name,  date  of  birth, 
weight,  and  parents’  name.  With 
this  goes  the  Blade’s  own  little 
card  of  congratulations  and  an  ex¬ 
planation  of  the  gift  of  the  an¬ 
nouncements. 

How  can  you  miss,  Harry? 
Everybody  appreciates  a  friend, 
and  a  friendly  gesture. 

Oiiside 

Nobody  yet  has  successfully 
defined  the  limits  of  a  promotion 
department’s  duties,  nor  the  limits 
of  knowledge  a  promotion  man¬ 
ager  is  expected  to  have.  When 
E.  T.  McClanahan  ran  a  promo¬ 
tion  ad  for  the  Omaha  (Neb.) 
World-Herald  classified  pages  sev¬ 
eral  weeks  ago  he  learned,  and 
fast,  which  end  is  up  when  it 
comes  to  milking  cows. 

The  ad  was  cute.  It  had  as  il¬ 
lustration  a  cartoon  of  a  boy 
milking  a  cow.  Headline  read 
“From  one  little  squirt  to  an¬ 
other.”  When  it  ran,  it  got  an 
immediate  reaction. 

“Dozens  of  readers,”  Mr.  Mc¬ 
Clanahan  writes,  “proved  to  be 
more  familiar  with  barnyard 
tactics  than  anyone  in  the  promo¬ 
tion  department.  The  ad  shows  the 
kid  milking  the  cow  on  the  left 
side.  Right  away  we  learned  that 
all  cows  are  milked  on  the  right 
side  even  though  the  degree  of 
accessibility  appears  to  be  the 
same  no  matter  from  what  direc¬ 
tion  you  approach  the  animal.  The 
most  significant  discovery,  how¬ 
ever,  was  that  everybody  in  our 
editorial  department  is  a  farmer, 
and  reads  our  promotion  ads.” 

Courant  Events 

As  smart  a  promotion  as  we 
have  seen  in  a  long  time  appeared 
recently  in  the  Hartford  ((Tonn.) 
Courant  in  the  shape  of  a  two- 
col  u  m  n  advertisement  titled 
“Courant  Events.”  In  an  easy, 
friendly  narrative  style,  it  told 
how  one  stormy  Saturday  last 
November  the  writer  had  copied 
down  the  license  numbers  of  all 
the  cars  in  a  downtown  parking 
lot.  His  idea  was  to  discover 


where  the  shoppers  came  from. 

Well,  as  it  turned  out,  about 
half  were  from  Greater  Hartford, 
and  half  from  outside  towns.  That 
corresponds,  it  seems,  with  the 
Courant’s  circulation. 

What  we  like  about  this  ad  is 
the  simple  friendly  style  of  the 
writing,  and  of  the  idea,  too.  It 
should  prove  effective. 

In  the  Bag 

Hammond  (Ind.)  Times  does  a 
simple  but  impressive  job  just 
mailing  out  a  postcard  saying  that 
“Hammond  constantly  provides 
diversified  goods  for  America. 
Some  of  the  largest  corporations 
in  America  are  located  in  the 
Hammond  market.” 

Rapid  City  (S.  D.)  Journal, 
“gateway  to  the  mountainous 
Black  Hills,”  out  with  a  new 
market  data  study  done  in  16 
pages,  magazine  style,  and  just 
full  of  information.  This  study 
would  do  credit  to  a  newspaper 
many  times  the  size  of  the 
Journal. 

High  Point  (N.  C.)  Enterprise 
gets  its  market  story  over  fast 
with  a  single  sheet  that  shows 
retail  sales  gains  higher  than  the 
U.  S.  average,  as  well  as  circula¬ 
tion  and  advertising  gains. 

Brooklyn  (N.  Y.)  Eagle  distrib¬ 
uting  to  local  teachers  and  PTA 
groups  a  booklet  on  “Teaching 
Methods  in  Our  Schools,”  reprint¬ 
ing  a  series  of  articles  from  the 
paper. 

Washington  (D.  C.)  Post  out 
with  an  impressive  booklet  telling 
“What  happened  when  the  Post 
nudged  the  courts.”  Courts 
changed  some  of  their  practices 
after  being  “nudged.” 


Public  Parking  Places 

As  a  service  to  readers,  the 
White  Plains  (N.  Y.)  Reporter 
Dispatch  lists  public  parking 
places  in  its  city  in  a  display  ad¬ 
vertisement.  Similar  ads  might  be 
sponsored  by  chaml'ers  of  com¬ 
merce  or  merchants’  associations. 

School  Ne'wrs 

To  GET  news  of  elementary 
schools  into  newspapers,  Tom  W. 
Gerber,  editor  of  the  C  a  nby 
(Ore.)  Herald,  suggested  in  a 
^>^h  to  the  Oregon  Elementary 
Principals  Association  that  each 
principal  appoint  one  teacher 
through  whom  all  items  are  sub¬ 
mitted. 

Nesvspaper  as  Text 

Complimentary  copies  of  the 
Woonsocket  (R.  I.)  Call  are  de¬ 
livered  each  Tuesday  to  the  Eng¬ 
lish  classes  at  Woonsocket  High 
School,  where  newspaper  reading 
has  been  adopted  as  part  of  the 
curriculum. 

Blood  Bank  Note 

A  SPECIAL  editor’s  note  telling 
bow  and  where  to  give  blood  is 
being  used  by  the  San  Francisco 
Chronicle  as  a  precede  to  stories 
listing  new  Korean  War  casualties. 


Acivertising  succeeds 
with! 


continuity. 


Continuous  advertising  in 
Printers’  Ink  develops 


Anderson  Moil  Wins 
Special  Edition  Prize 

Burlington,  N.  C. — ^The  grand 
prize  of  the  Carolinas  Advertising 
Executives’  Association  for  the 
best  special  edition  went  to  the 
Anderson  Daily  Mail’s  New  South 
issue  of  Jan.  18. 

The  award,  a  leather  traveling 
bag,  was  given  to  Lee  Rickard, 
national  advertising  manager  of 
the  Mail,  at  the  closing  session 
of  the  CAEA  meeting  attended 
by  125  ad  executives  here  Feb. 

17-19. 

Other  awards  were  made  to  the 
Charlotte  News,  Wilmington 
Star-News,  Asheville  Citizen- 
Times,  Charlotte  Observer,  Ra¬ 
leigh  News  and  Observer,  Win¬ 
ston-Salem  Jourruil-Sentinel,  and 
Johnson  City  (Tenn.)  Press- 
Chronicle. 

Rudy  M.  Fonville,  Burlington 
Times-News,  was  elected  presi¬ 
dent  of  the  association,  succ^ding 
J.  L.  Allegood,  Wilmington  Star- 
News. 

Other  officers  are:  Vicepresi¬ 
dents,  Clifton  Greene  of  Florence 
News  and  Elwood  Home  of  Dur¬ 
ham  Herald-Sun;  secretary,  Carl 
W.  Pollack  of  Charleston  News 
and  Courier;  and  treasurer,  George 
Hooks  of  Raleigh  Times. 
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Produced 


by 


in 

1950 


for 

the 

Progress 

and 

Security 
■  of 
America 


(about  as  much  power 
as  9  Boulder  Dams) 


That’s  a  lot  of  power  !  Where  does  it  come  from? 

How  is  it  used?  How  is  it  paid  for? 

12,428,000  horsepower  is  the  total  in  all  the 
International  trucks,  Farmall  tractors.  International 
crawler  tractors  and  engines,  and  other  power  equipment 
produced  by  this  Company  in  1950. 

Power  in  tractors  permits  each  person  on  today’s 
farms  to  produce  food  and  fibre  for  almost  seven  persons, 
compared  with  only  a  little  more  than  enough  for  just 
one  person  100  years  ago. 

Power  in  bulldozers  produces  new  highways,  airports, 
housing  and  industrial  developments,  “snakes”  out  of 
the  Northwest  forests  single  logs  big  enough  to  pro¬ 
vide  lumber  for  a  complete  new  house. 

Power  in  motor  trucks  brings  farm  produce  to  the  city, 
factory  products  to  the  farm,  and  transports  goods 
back  and  forth  across  the  whole  nation. 

These  are  only  some  of  the  jobs  done  by  the  12,428,000 
horsepower  turned  out  by  International  Harvester 
in  1950. 

New  IH  products  — trucks,  tractors,  and  engines  — go 
right  to  work  in  the  nation’s  service.  They  produce 
more  and  still  more  of  the  things  the  nation  needs.  And 
they  pay  for  themselves  in  use. 

With  only  seven  per  cent  of  the  world’s  population 
and  five  per  cent  of  its  land  area,  the  United  States 
now  has  half  the  world’s  production.  Our  security  will  be 
maintained  as  long  as  we  increase  our  production. 

Only  free  men  can  develop  and  increase  such  tre¬ 
mendous  power  for  production.  Only  they  can  fully 
harness  power  for  constructive  purposes,  making  it  an 
instrument  for  better  living. 

The  best  hope  for  a  peaceful  world  is  a  strong 
America.  More  power  and  more  production  make  it 
stronger  every  day! 


IH  Products  Pay  for  Themselves  in  Use 


INTERNATIONAL 


HARVESTER 


Builders  of  farm  equipment  for  easier,  more  profitable  farming  . . . 
trucks  for  better  transport  .  .  .  industrial  power  for  road-building 
and  earthmoving  .  . .  refrigeration  for  better  preservation  of  food. 
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.4*  oj  February  I,  industries  in 
cities  spread  all  over  iVew  England 
had  been  awarded  a  total  of  over 
S220  million  in  defense  contracts. 
In  addition,  orders  were  pouring 
into  New  England’s  humming  fac¬ 
tories  at  the  rate  of  over  $10  million 
a  week. 
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yOar 


The  great  New  England  newspapers  are  still  the 


favorite  meeting  places  for  New  Englanders  and 


advertisers  to  them.  Well-read,  well-edited  and 
well-liked,  these  papers  are  the  easiest  and  most 
rewarding  entree  into  the  homes  of  New  England’s 
diligent  population.  Use  these  fine  newspapers 
when  you  advertise  to  the  people  who  are  sharing 
in  these  millions  of  dollars  being  spent  in  indus¬ 
trially  healthy  New  England. 


SeU  New  England  with  Newspapers  • 


MAINE  —  Bangor  Daily  Naws 
(M). 

VERMONT  —  Barra  Timas  (E). 
Bannington  Bannar  (E),  Bur¬ 
lington  Fraa  Prats  (M). 

MASSACHUSETTS  —  Boston 
eioba  (MAE),  Boston  Globa 
(S),  Boston  Post  (M),  Boston 
Post  (S),  Boston  Racord  A 
Amarican  (MAE),  Boston  Sun¬ 
day  Advartisar  (S).  Brockton 
Entarprisa  A  Timas  (E),  Capa 
Cod  Standard-Timas,  Hyannit 
(E).  Fall  Rivar  Harald  Naws 
IE),  Fitchburg  Santinal  (E), 
Gardner  Naws  (E),  Havarhill 
Gazatta  (E),  Lawranca  Eagla- 
Tribuna  (MAE),  Lynn  Itam  (E) 
Naw  Badford  Sunday  Stand- 
ard-Timat  (S),  Naw  Badford 
Standard-Timas  (E),  North 
Adams  Transcript  (E),  Pitts- 
fiald  Barkthira  Eagla  (E),  Taun¬ 
ton  Gazatta  (E),  Waltham 
Naws  Tribuna  (Ej,  Worcastar 
Talagram  and  Evening  Ga¬ 
zatta  (MAE),  Worcester  Sun¬ 
day  Talagram  (S) 

NEW  HAMPSHIRE  — Concord 
Monitor  •  Patriot  (E),  Naw 
Hampshire  Morning  Union  and 
Manchastar  Evening  Leader. 

RHODE  ISLAND  — Watt  War¬ 
wick  Pawtuxat  Valley  Daily 
Timas  (E),  Providence  Bulle¬ 
tin  (E).  Providence  Journal 
(M),  Providence  Journal  (S). 
Woonsocket  Call  (E). 

CONNECTICUT— Antonia  San¬ 
tinal  (E),  Bridgeport  Post  (S), 
Bridgeport  Post-talagram  (MA 
E),  Bristol  Preu  (E),  Danbury 
Nawt-Timat  (E),  Hartford 
Courant  (M),  Hartford  Cour- 
ant  (S),  Hamerd  Timas  (E), 
Meriden  Racord-Joumal  (MA 
E),  Naw  Britain  Herald  (E), 
New  Haven  Raglstar  (EAS), 
New  London  Day  (E),  Norwich 
Birilatin  and  Racera  (MAE), 
Torrington  Register  (E),  Watar- 
bury  Republican  A  Amarican 
(MAE),  Watwbury  Republican 
(MAS). 
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Treasury  Dept.  Seeks 
Carrier  Aid  in  Drive 


By  George  A.  Brandenburg 


rTnOTTf  llTirMa  Tribune;  J.  J.  Morrissey,  Dayton 

(Q  ^  Journal  Herald;  P.  F.  Fin¬ 
cher,  Austin  (Tex.)  American 

PM  f  yx  _  ^  W  Statesman;  James  M.  Rankin,  Cap- 

t  M  per  publications;  J.  H.  Gorman, 

J.  Rochester  (N.  Y.)  Democrat  & 

e  A  *  W  *  W\  •  Chronicle;  William  Halley,  Phila- 

i^CLYTlGT  Atu.  ttl  LaTIVC,  ‘^elp^ia  Bulletin. 

ffC  Walter  Aronoff,  De/ro/r  (Mich.) 

B  ■  B  J  t.  Times;  C.  D.  O’Rourke,  Cleveland 

By  George  A.  Brandenburg  (O.)  Press;  Ray  Haan,  Detroit 

Ti.  J  .•  (Mich.)  News;  Arthur  Daniels, 

U.  S.  Treasury  Department  May.  The  recommendations  in-  (Ga.)  Constitution  and 

has  once  more  called  upon  Inter-  eluded:  Journal;  Charles  Staab,  Cincinnati 

national  Circulation  Managers  As-  1.  Printing  a  four-page  folder,  x  Enquirer-  P  Earl  Roberts, 
sociation  and  newspaperboys  for  including  pledge  blank,  with  suffi-  (Va  )'  New^apers-  Shiei 

help  in  time  of  national  emer-  cient  “sales  copy”  for  carriers  to  Ounsker,  Cincinnati  (O.)’  Post; 

•  1.-  l  l  R-  Beaumont  (Tex.) 

Twenty-three  circulation  man-  2.  Distributing  2  5,0  0  0,0  0  0  pniernrhe-  James  R  Darke  Prnv- 
agers  met  in  Chicago  last  week  copies  of  the  folders  through  fJl„ce  (R  1)  Journ^  Bulledn; 

to  map  out  a  program  of  news-  newspaper  carrier  organizations,  j  j  Kelleher  New  Bedford 

paperboy  participation  in  the  U.  S.  including  large  and  small  dailies,  (Mass.)  Standard  Times;  Elmer 


Savings  Bond  Drive  planned  for  coast  to  coast.  Devore,  Washington  (D.  C.)  Star; 

May,  marking  the  10th  anniyer-  3.  Offering  Treasury  Depart-  Chicago  Her- 

sary  of  the  first  Series  E  Savings  ment  buttons,  designating  earners  / j  a  mprimn 
Bond  drive.  as  “official  agents”  in  the  sales 

ICMA  officers  and  directors  campaign.  _  ,  . 

ferred  with  Treasury  Department  4.  Recognition  of  circulation  Con  Telegraph  Increase 

officials  in  working  out  a  program  managers’  work  in  organizing  and  To  help  get  orders  fast  from 

in  which  carriers  will  distribute  directing  such  a  program  by  remote  areas,  the  Des  Moines 

pledge  cards  arid  collect  such  awarding  Treasury  Department  (I^-)  Register  and  Tribune  print 

pledges  made  by  their  subscribers  “T”  badges.  reply  carrier  order  blanks  on 

to  buy  an  extra  bond.  5.  Furnishing  radio  transcripts  Western  Union  forms  with  a 

Cni/jor  vi„ccono  ^^d  suggested  press  material  in  memo  to  WU  that  they  will  ac- 

Snyder  Sends  Message  support  of  the  newspaperboy  ef-  cept  charge  for  the  telegram  if  the 

Howard  W.  Stodghill,  Philadel-  forts.  number  of  increased  orders  is 

phiaiPa.)  Bulletin,  chairman  of  jcma  members  suggested  the  three  or  more, 
the  Circulation  Managers  Advis-  promotional  program  be  extended 

Committee  of  ^e  Treasury,  through  the  sectional  organizations  Told  How  to  Call 

presided  at  the  Chicago  confer-  grid  further  expanded  among  the  Sounds  elementary,  but  it’s  good 
^  nwssage  froin  smaller  papers  by  Newspaperboy  insurance.  The  Passaic  (N.  J.) 


John  W.  Snyder,  &cretary  of  ^ay  state  chairmen. 
Treasury,  asking  nationwide  sup- 

port  from  circulation  managers  AUowFlex.bd.ty 

and  their  carrier  organizations.  Sufficient  flexibilit 


Day  state  chairmen.  Herald  News  carrier  paper  recent- 

AUow  FlexibUity  carried  a  box  giving  instructions 

Sufficient  flexibility  is  being  al-  telephone 

lowed  so  that  individual  circula-  o^e.  It  spells  out  for  the 


“The  ICMA  and  the  newspaper-  “wed  so  that  individual  circula-  '  - 

boys  have  always  given  loyal  sup-  managers  ca"  deve^  circilation  departmenl 

port  to  their  government,  partic-  promotions,  it  was  .  .  .  ,  .  ;  j 

ularlv  throueh  the  Savings  Bond  explained.  The  entire  campaign  is 

umiiy  uiiougii  me  savings  Dond  f  XA-  visor  or  branch  manager  by  name, 

program,  stated  Mr.  Snyder,  o"  a  voluntary  basis,  Mr.  Stodg-  cautioned  to  identfy 

May  1,  1951  will  mark  the  10th  '  ^  ^  themselves  by  their  name,  route 

anniversary  of  V  Day  upon  which  confident  newspaperboys  would  branch  or  district 

the  nation’s  n^spaperboys  ini-  l^^salesmen^”  Carriers  are  encouraged' to  call 

tiated  the  first  Defense  RonH  Pro-  fhc  nations  No.  1  salesmen.  .u  «  .•  .u  u 

gra^  dte^^^^ 

summe?^,thfS^t^rb?"''5er'‘  sibs^riber  pledges^  thus  “complet-  ^he  office  can  be  of  help. 

ered  15,W)0,000  S^vi^s  Snd  ing  the  sale.”  it  was  emphaskef  Special  GI  Rote 

lAQflofc  1 _ T  u  Subscribers  will  purchase  their  i  ,  “  .  , 

everv  confidence  t^at  w  u  extra  bonds  through  designated  Selma  (Ala.)  Times-Jour- 

every  confidence  that  we  will  con-  banks  nost-  *s  giving  a  special  rate  of  $5 

St  or  tousrthe  payrairdt  P«r  year  to  .h.  armed 

and  valuable  support  of  your  ni--  forces  at  home  or  overseas, 

group  m  thia  imimrtam  andertak.  „[  Defense  - ^ - 

CD-  D  Bonds  was  pointed  out  as  an  im- 

5-Po.nt  Program  portant  part  in  marshalling  the  fi- 

Circulation  men  in  attendance  nancial  resources  of  the  nation  to 
were  briefed  concerning  the  Treas-  meet  the  present  emergency, 
ury  Department  s  Savings  Bond  Hear  Army  Spokesman 

Those  attending  the  conference 
^  heard  Col.  M.  B  DePass,  U.  S.  , 

■  Army  Intelligence  Division,  dis-  j 

The  newspaper  sales  plan  for  cuss  the  current  world  military  I 

T  u  outlined  by  Leon  situation.  Colonel  DePass  paid  |  CLINE-WESTINGHOUSE  I 

J.  Markham,  sales  director,  U.  S.  tribute  to  the  press  as  a  “great  1  ELECTRICAL  EQUIPMENT  I 

Savuigs  Bond  Division;  Louis  J.  morale  builder”  in  time  of  emer-  1  y-i,  f 

Carow  Jr.,  di^tor,  publicity  and  ge«y.  I  / 

promotion,  ana  Jacob  Mogelever,  Attending  the  meeting  were  I  vide  safety  and  reliability  with  I 

chief,  press  and  promotion.  seph  B.  Lee,  New  York  World  I  economy.  Large  or  small ...  letter- 1 

The  conference  developed  a  Telegram  and  Sun;  Jere  C.  Healy,  I  1 

five-point  program  for  the  spring  Newark  (N.  J.)  News;  E.  P.  ■  I 

campaign  in  which  carriers  will  Schwartz,  Des  Moines  (la.)  Reg-  I  *i*«***r***  *!***  I 

seek  to  bring  in  millions  of  pledge  ister  &  Tribune;  Jack  Calvin,  I  “•••  *  *"  ’’•"****■ 

cards,  signed  by  subscribers,  agree-  Houston  (Tex.)  Post;  L.  W.  Me-  V  ^ 

ing  to  buy  an  extra  bond  during  Fetridge,  Tulsa  (Okla.)  World- 


Editor  Argues 
For  Unsigned 
Editorials 

Springfield,  O. — M  a  y  n  a  r  d 
Kniskem,  editor  of  the  Sun  here, 
has  cast  a  negative  vote  to  the 
question,  “Does  a  newspaper  edi¬ 
torialist  play  hide-and-seek  with 
readers  in  his  unsigned  com¬ 
ment?” 

Mr.  Kniskern  noted  the  intro¬ 
duction  into  the  General  Assem¬ 
bly  of  Ohio  of  a  bill  that  would 
require  every  newspaper  in  the 
state  to  publish  the  name  of  every 
writer  of  an  editorial  commenting 
on  political  candidates. 

A  fallacy  in  such  thinking,  the 
editor  suggested,  is  the  assumption 
that  a  signed  editorial  would  be 
milder  than  an  unsigned  one. 

“I  can’t  imagine  how  he  (the 
bill’s  sponsor)  can  hold  this  view 
in  an  era  of  syndicated  columns, 
which  are  for  the  most  part  sim¬ 
ply  editorials  with  by-lines,”  said 
Mr.  Kniskern.  “Generally  they 
are  far  more  personal  and  opin¬ 
ionated  than  unsigned  editorials. 
The  columnist,  after  all,  speaks 
only  for  himself.” 

The  editor  then  went  on  to  say 
that  there  are  some  editorialists 
who  wouldn’t  mind  having  their 
writings  identified.  They  feel  that 
they  are  hiding  their  literary  light; 
they  take  pride  in  what  they  write, 
and  regret  that  their  work  is  con¬ 
signed  to  the  prestige  of  the  edi¬ 
torial  page  rather  than  to  the 
prestige  of  the  author. 

“But  it  seems  to  me,”  he  con¬ 
tinued,  “that  the  whole  point  of 
an  editorial  is  that  it  reflects  es¬ 
tablished  policy,  an  established 
point  of  view,  and  not  merely 
the  whims  of  a  given  writer.  .  . 

The  duty  is  a  weightier  one  than 
column-writing  on  that  account” 

He  said  that  the  essence  of  the 
thing  is  that  praise  or  blame  be¬ 
longs  to  the  newspaper. 

“The  important  thing  about  an 
editorial  is  what  is  said,  not  who 
.  says  it,”  he  declared. 


Writ*,  WIr*  or  Phon*  Collact 

TINGUE,  BROWN  &  CO. 

723  East  Wathington  Boulavard,  Lot  Aa- 
galat  21,  Calif.,  PRo>p*ct  i023 
507  Itihop  Str**t.  N.  W.,  Atlanta,  Gtorglt 
Atwood  3844 

1227  Wabash  Av*nu*,  Chicago  5,  III. 
HArrison  7-0083 

1745  Cartar  Ava.,  Naw  York  57,  N.  t- 
CYprau  9-8800 

Canadian  Salas  Agants:  Rots  Whilahaad 
0  Co.,  Ltd.,  Montraal,  Canada 
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Every  policy  of  The  Home  Insurance  Company  is  a  deeply 
personal  document. 

Each  provides  a  shield  of  protection  for  some  person’s  cher¬ 
ished  possessions — perhaps  your  home,  or  car,  or  business. 
And  each  bears  the  mark  of  some  Home  Insurance  representa¬ 
tive's  interest  and  efforts  in  behalf  of  the  policyholder.  In 
nearly  every  community  from  coast  to  coasti,  these  members 
of  the  Home  “family”  are  bringing  protection  to  their  clients 
and  neighbors  in  an  efficient,  friendly  way.  And  when  and  if 
fire  or  other  adversity  occurs,  you’ll  find  that  this  is  a  friend¬ 
ship  of  deeds — not  words.  Then  your  Home  man  carries  out 
the  promise  of  your  policy — sees  to  it  that  you  get  fast  and 
effective  help. 

This  sincere,  human  approach  to  your  insurance  needs  has 
given  The  Home  the  neighborly  characteristics  for  which  it  is 
known.  It  has  made  of  it  a  company  which  not  only  serves 
your  community  but  is  a  part  of  it — a  company  of  people 
rather  than  statistics. 

The  Home,  in  its  truest  sense,  is  the  man  who  lives  in  your 
town  and  serves  you — -your  Home  representative  and  his  com¬ 
panions  in  communities  throughout  the  country.  The  accom¬ 
panying  figures  are  a  report  of  their  work  for  you  and  your 
neighbors  in  the  year  1950. 


^a/ance 

ADMITTED  ASSETS  **^*7950 

Cash  in  Office,  Banks  and  Trnst  Companies  $  38,777,419.93 
United  States  Government  Bonds  ....  108,301,862.62 

Other  Bonds  and  Storks .  175,820,027.93 

Investment  in  The  Home 

Indemnity  Company .  6,878,161.00 

Real  Estate .  5,293,635.24 

Agents’  Balances  or  Uncollected 

Premiums,  Less  Than  90  Days  Due  .  .  19,766,198.65 

Other  Admitted  Assets .  3,320.264.23 

Total  Admitted  Assets . $358,157,569.62 

LIABILITIES 

Reserve  for  Unearned  Premiums  ....  $153,821,812.00 
Reserve  for  Losses  and  Loss  Expenses  .  .  40,775,253.00 

Reserve  for  Taxes .  8,750,000.00 

Liabilities  under  Contracts  with 
War  Shipping  Administration  ....  1,218,246.31 

Reinsurance  Reserves .  1.334,793.53 

Dividends  Declared .  3.598,708.50 

Other  Liabilities . .  .  .  .  5,417,599.74 

Total  Liabilities  Elxcept  Capital  .  .  $214,916,413.08 

Capital  . . $  20.000,000.00 

Surplus .  123,241,156.54 

Surplus  as  Regards  Policyholders  .  $143,241,156.54 
Total . $358,157,569.62 

*NOTES :  Bonds  carried  it  $5,799,756.96  .Amortised  Value  and  Cash  $80,000.00 
in  the  above  balance  sheet  are  deposited  as  required  by  law.  All  securities 
have  been  valued  in  accordance  with  the  requirementa  of  the  National 
Aaaociatton  of  Inaurance  Commiaaionera.  Aaaeta  and  Liabilitiea  in  Canada 
have  been  adjuated  to  the  baaia  of  the  free  rate  of  exchange.  Baaed  on 
December  31,  1950  market  quotationa  for  all  bonda  and  atocka  owned,  the 
Total  Admitted  Aaaeta  would  be  $357,620,695.62  and  the  Surplua  aa  Regarda 
Policyholdera  would  be  $112,704,282.54. 


Sinri’rely, 


President 


Lewis  L.  CtaaKi 
Banker 

^William  L.  DxBost 
Chairman, 

Union  Dime 
Savings  Bank 
Caoact  McAwinr 
Trustee, 

Title  Guarantee  Be 
Trust  Company 

HaaOLA  V.  Smith 
President 

FREoiniCK  B.  Adame 
Chairman  of 
Executive  Committee, 
Atlantic  Coast  Line 
Railroad  Co. 

Robirt  W.  Dowuhg 
President, 

City  Investing  Co. 

Gsoaci  Gund 
President, 

Cleveland  Trust  Co. 
Habolo  H.  Hblm 
President, 

Chemical  Bank  A 
Trust  Co. 

Mleceaaed  January  18,  1951 


Directors 

Charles  A.  Loucmin 
Vice  President  A 
General  Counsel 

Ivan  Escott 
Vice  President 

Percy  C.  MADEtaa,  Jb. 
President, 

Land  Title  Bank  A 
Trust  Co, 

Earl  G.  Harrison 
Lawyer 

Champion  McDowell  Davis 
President, 

Atlantic  Coast  Line 
Railroad  Co, 

Warren  S.  Johnson 
President, 

Peoples  Savings 
Bank  A  Trust  Co.  of 
IVilmington,  N.  C. 

Roger  W.  Babson 
Chairman  of  Board. 
Bahson*s  Reports,  Inc, 

Robert  B.  Mbyih 
The  Cord  Meyer  Company 


Henry  C.  Britivib 
President, 

Empire  Trust  Company 

Harbin  K.  Park 

President, 

First  National  Bank 
of  Columbus,  Go. 

Boykin  C.  Wright 
Lawyer 

Leroy  A.  Lincoln 
President, 
Metropolitan  Life 
Insurance  Company 

Thomas  J.  Ross 
Senior  Partner, 
ivy  Lee  and  T,  J,  Ross 

Henry  C.  Von  Elm 
President, 

Manufacturers  Trust 
Company 

John  M.  Frankun 
President, 

United  States  Lines  Co. 

Lou  R.  Crandall 
President, 

George  A.  Fuller  Co. 


^  THE  HOME  ^ 

Home  Office:  59  Maiden  Lane,  New  York  8,  N.  Y. 

FIRE  •  AUTOMOBILE  •  MARINE 

Th*  Hem*  Indemnlly  Company,  on  offllliria,  wrilos 
Casualty  Inturanco,  FidoUly  and  Surely  Bonds 
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Ottawa  Journal 
Discusses  Fine 
For  Trial  Story 

Ottawa  —  Commenting  editor¬ 
ially  on  its  fine  of  $3,000  for  con¬ 
tempt  of  court,  and  the  fine  of 
$300  each  of  two  of  its  reporters, 
the  Ottawa  Journal  said  it  could 
not  honestly  object  to  being  pun¬ 
ished. 

The  paper  has  a  long-held  be¬ 
lief  that  persons  accused  before 
courts  should  be  tried  in  the 
courts  and  not  in  the  newspapers, 
and  that  this  principle  should 
apply  especially  to  any  news  re¬ 
ports  or  published  comment  likely 
to  affect  the  fate  of  persons  on 
trial  for  serious  crimes. 

The  Journal  featured  a  specu¬ 
lative  story  during  the  trial  of 
Mrs.  M.  G.  Sullivan  on  a  charge 
of  manslaughter.  Mrs.  Sullivan 
was  later  found  not  guilty  by  a 
jury.  (E&P,  Feb.  17,  page  5.) 

Without  giving  any  reason.  Jus¬ 
tice  McRuer  ordered  that  the  $300 
fines  paid  by  the  two  reporters  be 
remitted  to  them.  The  notation 
was  written  on  the  back  of  the 
main  order  imposing  fines  on  all 
principals. 

From  Trusted  Sources 

In  its  editorial,  the  Journal  said 
there  may  have  been  extenuating 
circumstances:  What  its  news  edi¬ 
tors  allowed  to  be  printed  (that 
Mrs.  Sulilvan  would  give  evidence 


on  her  own  behalf)  was  believed 
by  them  to  be  true,  seeing  that  it 
had  been  given  to  reporters  by 
sources  deemed  trustworthy,  and 
that  they  did  not  realize  that  pub¬ 
lication  might  or  could  affect  the 
trial. 

The  Journal  stated  this  could 
not  influence  Chief  Justice  Mc¬ 
Ruer  in  reaching  the  conclusion 
he  did.  The  editorial  declared 
that  what  the  Chief  Justice  was 
“attempting  to  strike  at  was  not 
deliberate  contempt  of  court,  but 
a  dangerous  prt^nsity  on  the 
part  of  some  newspapers,  increas¬ 
ing  in  recent  years,  of  being  care¬ 
less  with  words  in  reporting  trials, 
or  of  too  often  mixing  comment, 
direct  or  implied  with  straight  fac¬ 
tual  reporting. 

Puzzled  About  Amount 

“Therefore,”  it  said,  “while  we 
may  consider  it  ironic  that  a  news¬ 
paper  such  as  the  Journal,  which, 
in  Chief  Justice  McRuer’s  own 
testimony,  has  a  long  and  prized 
tradition  of  respect  for  the  courts, 
and  of  care  in  reporting  court 
proceedings,  should  have  been 
singled  out  as  a  bad  example,  we 
have  no  complaint.  We  are 
wrong;  admitted  frankly  to  wrong; 
and  were  prepared  for  the  con¬ 
sequences.” 

The  Journal  said  it  was  puz¬ 
zled  about  the  source  of  Chief 
Justice  McRuer’s  authority  to  im¬ 
pose  such  a  fine,  “and  puzzled 
about  how  he  arrived  at  the  figure 
of  $3,000,  which  some  of  our 


legal  friends  regard  as  excessive 
(the  Chief  Justice  himself  called 
it  ‘moderate’),  but  these  things 
are  incidental.” 

Salutary  Effect 

“In  conclusion,”  the  editorial 
stated,  “the  main  thing  is  that  the 
punishment  of  a  newspaper  like 
the  Journal  in  the  nation’s  cap¬ 
ital,  with  all  its  attendant  pub¬ 
licity,  must  have  a  salutary  conse¬ 
quence.  And  it  may  be  that  in 
making  the  fine  a  considerable 
one  Chief  Justice  McRuer  had  in 
mind  a  warning  also  to  others 
than  newspaper  reporters,”  the 
editorial  said. 

Section  322  of  the  Criminal 
Code  of  Canada  states  that  “no 
one  commits  an  offense  by  pub¬ 
lishing  in  good  faith,  for  the  in¬ 
formation  of  the  public,  a  fair 
report  ...  of  the  public  proceed¬ 
ings,  preliminary  or  final,  heard 
before  any  court  exercising  ju¬ 
dicial  authority,  nor  by  publishing 
in  good  faith,  any  fair  comment 
upon  any  such  proceedings. 

“Speculation  upon  the  future 
conduct  of  a  case  is,  therefore, 
something  to  be  avoided,”  de¬ 
clared  the  Ottawa  Citizen,  in 
comment  on  the  fine. 

One  of  the  basic  safeguards  of 
the  democratic  way  of  life,  said 
the  Citizen,  was  the  liberty  to 
report  court  cases  and  “it  is  vitally 
important  that  the  reporters  of  the 
newspapers  should  be  present  in 
the  courts  of  a  free  country,  to 
report  what  is  going  on.” 


L.  A.  Herex  Praised 
For  Blood  Donor  Series 

Los  Angeles  —  In  recognition 
of  the  part  played  by  its  series 
of  articles,  “Assignment  -  Save 
Lives,”  in  spurring  a  blood  donor 
drive  for  G I  s  in  Korea,  the 
Los  Angeles  Evening  Herald  and 
Express  was  awarded  certificates 
of  appreciation  by  the  American 
Red  Cross. 

The  series  was  authored  by  Bill 
Kennedy  who  went  on  a  three- 
week  flying  trip  to  Korea  accom¬ 
panying  a  special  shipment  of 
whole  blood  donated  by  employes 
of  the  paper. 

His  stories  traced  the  Red  Cross 
shipnrent  of  blood  from  the  time 
it  was  given  by  donors  until  it 
was  administered  to  the  wounded. 

The  awards  from  Washington 
“for  outstanding  co-operation  with 
the  American  National  Red  Cross 
blood  program”  were  presented  to 
David  W.  Hearst,  publisher;  John 
B.  T.  Campbell,  managing  editor, 
and  Mr.  Kennedy. 


964  Stores  on  List 

Long  Beach,  Calif. — ^The  Press- 
Telegram  again  offers  systemati¬ 
cally  routed  booklets  of  Food 
Stores  in  its  trading  area.  The  list 
provides  names  and  addresses  of 
964  stores,  independent  and  chain, 
the  approximate  volume  of  each 
outlet  and  in  most  cases  names 
of  buyers. 


January  Linage  in  Principal  Cities  Compiled  by  Media  Records 


AKRON,  OHIO 
1951 

Beacon  JoiiniaI>e _  1,656,628 

{Beacon  Joumal-S. .  483,743 


1950 

1,643,002 

516,423 


Grand  ToUl .  2,140,371  2,158,425 


{Includes  PARADE  27,696  Unes 


ALBANY,  N.  Y. 
Knickerb’kr  News-e.  972,609 
Times-Union-m ....  579,267 

♦Times-Union-S. . . .  332,663 


894,357 

581,074 

347,075 


Grand  ToUl .  1,884,539  1,822,606 

♦Includes  AMERICAN  WEEKLY 
42,3ri9  lines  and  COMIC  WEEKLY, 
28,294  Unes. 


ALBUQUERQUE.  N.  M. 

Joumal-m . 

641,022 

685,239 

)oumal-S . 

155,244 

164,942 

Tribune-e . 

654,500 

688,710 

Grand  ToUl . . . . 

.  1,450,766 

1,538,891 

ATLANTA,  GA. 

(2onstitution-m. . . . 

957,351 

842,635 

Consitution-S _ _ _ 

452,575 

Jouraal-e . 

.  1,480,401 

1,250,832 

♦tJouraal-S . 

629,098 

561,532 

Grand  ToUl. . . . 

.  3,066,850 

3,107,574 

Noth:  Journal  Sunday  now 

IcDOwn  as 

Journal  &  Constitution  Sunday. 

♦Includes  AMERICAN  W’EEKLY, 
42,369  lines. 

tincludes  THIS  WEEK,  42,356  lines. 

BALTIMORE,  MD. 

♦American-S .  381,219 

News-Post-e .  1,103,784 

Sun-m .  989,202 

Sun4 .  1,680,941 

tSun-S .  795,415 


484,269 

1,019,162 

950,506 

1,618,932 

862,153 


4,935,022 

WEEKLY, 

W^EEKLY, 


Grand  Total .  4,950,561 

♦Includes  AMERICAN 
42,369  lines  and  COMIC 
28  294  lines 

tincludes  this  WEEK,  42,356  lines 
BAYONNt,  N.  J. 

Times-e .  337,285 

BINGHAMTON,  N.  Y, 

Press-e .  864,278 

Press-S .  132,262 

Sun-m .  287,681 


373,712 


Grand  ToUl .  1,284,221  1,371,605 

BIRMINGHAM,  ALA. 


Age  Herald -m 

News-e .  1,354,871 

tNews-S .  583,530 

Post-e .  . 

Post-Herald-m .  876,%1 


702,732 

1,203,746 

659,825 

436,756 


Grand  ToUl .  2,814,362  3,003,068 

Noth:  News  (S)  formerly  News  &  Age- 
Herald  (S). 

tincludes  THIS  W'EEK,  42,356  lines. 


605,874 

586,900 

636,653 

622,983 

247.102 

344,765 

. . .  1,166,259 

1,135,535 

919,936 

859,607 

742.903 

829,264 

...  1,171,075 

1,161,366 

910,030 

934,068 

. . .  1,656,606 

1,609,126 

769,050 

713,911 

336,627 

367,101 

9,162.115 

9,164,626 

♦Includes  AMERICAN  WEEKLY, 
42,369  lines  and  COMIC  WEEKLY. 
28,294  lines. 

tincludes  THIS  W’EEK,  42,356  lines. 
{Includes  PARADE.  27.696  lines. 
BUFFALO,  N.  Y. 

Courier  Express-m. .  711,229 
♦Courier  Express-S.  558,656 
News-e .  1,626,689 


NEWSPAPER  LINAGE— 52  CITIES 

(Compiled  by  EDITOR  A  PUBLISHER  from  Media  Records  measurements.) 

%of 
Previous 


Noth:  News  (e)  carries  same  amount d 
advertising  as  (m)  Patriot.  Patriot-Ken 
(S)  first  edition  S^t.  18,  1949. 

{Includes  PARADE,  27,696  lines. 
HARTFORD.  rONN. 


Courant-m . 


Total  Advertising 


Linage 


Linage  Year 


E&P 

Index 


850,741 

180,458 

340,406 


CAMDEN,  N.  J. 

Courier-Post-e .  876,087 

CHICAGO,  ILL. 


Jan. . . 
Dec.. 


(1951)  173,177,029 
(1950)  217,855,858 


(1950)  168,921,196 
(1949)  207,865.385 


102.5 

104.8 


116.3 

129.7 


Display 
Jan. . . 
Dec.. . 


(1951)  130,404,843 
(1950)  178,757,086 


(1950)  131,764,197 
(1949)  171,804,508 


99.0 

104.0 


115.6 

123.9 


Classified 
Jan. . . 
Dec.. . 


(1951) 

(1950) 


42,772,186 

39,098,772 


(1950) 

(1949) 


37,156,999 

36,060,877 


115.1 

108.4 


118.7 

113.6 


Retail 
Jan. . , 
Dec.. , 


(1951)  94,840,825 
(1950)  138,334,212 


(1950)  94,782,834 
(1949)  135,999,051 


100.1 

101.7 


114.0 

122.4 


Department  Store 


Jan... 
Dec. . . 

(1951) 

(1950) 

36.972,951 

53,129,905 

(1950) 

(1949) 

35,611,593 

51,108,779 

103.8 

104.0 

117.7 

126.0 

General 

Jan. . . 
Dec. . . 

(1951) 

(1950) 

24,066,462 

29,681,607 

(1950) 

(1949) 

23,730,442 

26.336,636 

101.4 

112.7 

114.7 

122.9 

Automotive 

Jan...  (1951) 
Dec...  (1950) 

8,165,351 

8,394,729 

(1950) 

(1949) 

10,014.391 

7,330,133 

87.5 

114.5 

140.9 

163.2 

Financial 
Jan. . . 
Dec.. . 

(1951) 

(1950) 

3,332,205 

2.346,538 

(1950) 

(1949) 

3,236,530 

2,138.688 

103.0 

109.7 

116.2 

115.8 

I9S1 

AMERICAN 


1950 

WEEKLY, 


♦Includes 
42,369  lines. 

tincludes  THIS  W  EEK,  42,356  lines. 

CLEVELAND,  OHIO 

Plain  Dealer-m .  1,467,303  1,223,068 

♦tPlain  Dealer-S.  . .  1,057,640 

News-e .  740,057 

Press-e .  1,785,105 


DULUTH,  MINN. 
1951 


HeraH-e . 

News-Tribune-m. . . 
News-Tribune-S. . . . 


653,809 

437,285 

353.445 


1950 

639,643 

423,929 

387,976 


1,063,011 

672,004 

1,634,999 


Grand  ToUl .  5,050,105  4,593.082 

♦Includes  AMERICAN  WEEKLY, 
42,369  lines. 

tincludes  THIS  WEEK,  42,356  lines. 
COLUMBUS,  OHIO 
Dispatch-e. .  1,291,843 


Dispatch-S . 

Citizen -e . 

Citizen-S . 

Ohio  Sute  Joumal-m 
SUr-w . 


655,213 

569,568 

231,149 

504,935 

56,647 


1,221,529 

693,333 

556,511 

283,999 

406,757 

55,388 


Grand  Total .  2,138.788  1,887,398 

{Includes  PARaDE,  27,696  Unes. 

ERIE  PA. 

Dispatch-Herald-e. .  550.395 


{Dispatch  Herald-S. 

Times-e . 

Times-S . 


246,800 

907,271 

178,310 


Grand  ToUl .  3,309,355  3,217,517 

DALLAS,  TEXAS 

News-m .  1,633,522 

tNews-S .  614,923 

Times-Herald-e.  .  .  .  1,882,010 

Times-Herald-S _  575,322 


1,484,158 

616,073 

1,663,043 

613,791 


Grand  Total .  1,882,776  2,091,546 

{Includes  PARADE,  27,696  Unes. 
EVANSVILLE,  IND. 

Courier-m .  914,565 

Press-e .  925,993 

Courier  &  Press-S. . .  303,324 


Grand  Total .  4,705,777  4,377,065 

tincludes  THIS  W'EEK,  42,356  Unes. 
DAYTON,  OHIO 

Joumal-m .  1 ,044,544 

News-e .  1,490,327 

News-S .  444,436 


950,223 

1,444,050 

452,586 


637,288 

629,483 

1,622,643 


Grand  ToUl .  2,896,574  2,889,414 

♦Includes  AMERICAN  WEEKLY, 
42,369  Unes. 


Grand  Total .  2,979,307  2,846,859 

DENVER,  COLO. 

Rocky  Mt.  News-m.  812,018 
{Rocky  Mt.  News-S 

Post-e . 

Post-S . 


739,503 

319,246 

828,649 


623,552 

362,435 

908,014 

197,545 


196,656 

1,485,479 

420,254 


773,749 

212,798 

1,418,661 

446,627 


Star-Telegram-e. . . 
Star-Telegram-S. . . . 
Press-e . 


1,176,197 

477,365 

697,738 


882,687 


Tribuue-m . 

Tribune-S . 

tDaily  News-e _ 

Herald- American-e. . 
♦Hemid-American-S 
Sun-Times-d. . 


2,112,614 

1,026,484 

1,386,953 

743,091 

278,564 

898,319 


{Sun-Times-S .  231,017 


2,013,026 

1,045,809 

1,322,708 

714,958 

367,507 

881,133 

255,952 


Grand  ToUl .  2,914,407  2,851,835 

{Includes  PARADE,  27,696  lines. 

DES  MOINES,  IOWA 

Register-m .  570,537  534,005 

Tribune-e .  798,118  707,772 

tRegister-S .  393,047  471,429 


IMl 

IMO 

4.«O,510 

4M,(M 

444,976 

528.S1 

1,476,003 

1.410,201 

2,416,489 

2.421J3I 

Grand  ToUl  ,  . 

{Includes  PARADE,  27,696  Unes. 
HEMPSTEAD  TOWN.  N.  Y. 


Review  &  Star-e. . . . 

872,106 

883,517 

Newsday-Suffolk-e. . 

838,917 

739,23t 

Newsday-Nassau-e. . 

1,301,488 

1,147,752 

Grand  Total . 

2,709,481 

2.440.005 

HOBOKEN.  N.  J. 

Jersey  Observer -e  . 

497.728 

811,400 

HOUSTON, 

,  TEXAS 

Chronicle-e . 

1.884,221 

1. 797,507 

Chronicle-S . 

703,644 

697,590 

Post-m . 

1,263,738 

1,150,095 

{Post-S . 

479.809 

841.103 

Press-e . 

783,098 

700,004 

Grand  ToUl . 

8,114,810 

4,888,015 

{Includes  PAR\DE.  33,568  Unes. 

INDIANAPOLIS,  IND. 


News-e . 

.  1,382.666 

1,292,775 

SUr-m . 

.  1,427,803 

1,304,553 

tStar-S . 

618,339 

630379 

Times-e . 

968,022 

928.102 

{Times-S . 

313,830 

340,040 

Grand  ToUl . . . 

. .  4,680,660 

4,495,915 

tincludes  THIS  W’EEK,  42,356  lines. 
{Includes  PARADE,  27,696  Unes. 
JACKSONVILLE,  FLA. 

Times  Union-m _  1,055,296  1,052,588 

{Times  Union-S _  379,561  433,808 

Jouraal-e .  786,630  794,782 


Grand  Total .  2,221,487  2,281,178 

{Includes  PARADE,  27,696  Unes. 
JERSEY  CITY.  N.  J. 

Jersey  Joumal-e. . . .  583,084  571,958 

JOHNSTOW7N,  PA. 

Tribune  (see  Note) .  828,258  876,839 

Noth:  Tribune  (e)  sold  in  combinato 
with  Democrat  (m).  Linarc  of  one  ediUon, 
Tribune  (e)  only  is  rhown. 

KANSAS  CITY,  MISSOURI 

Star-e .  1,163,005  1,038,408 

Star-S .  640,288  753,540 

Times-m .  1,127,696  1,059,578 


Grand  ToUl .  1,443,539  1,451,548 

EL  PASO,  TEXAS 

Times-m .  81/, 072 

{Times-S .  379,989 

Herald-Post-e .  941,727 


Grand  Total .  2,930,989  2,849,524 

KNOXVILLE,  TENN 

Joumal-m .  442 JJ93 

Joumal-S .  181,569 

News-Sentinel-e . . . .  619,120 

News-Sentinel-S. , . .  208,424 


458,240 

208,893 

580,758 

230357 


Grand  Tout .  1,451,406  1,478348 

LI’TTLE  ROCK,  ARK. 

Arkansas  Gazette-m.  9()4.178  . 

{Arkansas  Gazette-S  280,338  . 

Arkansas  Democrat-e  746,948 
Arkansas  Democrat-S  252,373  . 


960,607 

975,875 

400,818 


Grand  Total .  2,143,882  2,337,000 

FORT  WAYNE,  IND. 

Journal  Gazette-m. .  795,'202 

{Journal  Gazette-S .  373,602 

News  Sentinel-e. . . .  1,213,0M 


Grand  ToUl .  2,183,837 

_{lnclude3  PARADE,  27,696  lines 
““  LONG  BEACHj  CALIF, 

Independent-m . 

Independent-S . 

Press-Telegram-e. . . 
{Press-Telegram-S. . 


704,834  649,9M 

188,489  193,048 

959,506  828,952 

322,571 


542J288 

541,072 

1,126,121 


328,058 

2,175,400  2,000,048 


Grand  Total .  2,382,768  2,209,481 

{Includes  PARADE.  27,696  lines. 

FORT  WORTH.  TEXAS 
Star-Telegram-m. . .  611,212  529,497 


1,073,357 

474,105 

649,815 


Grand  ToUl . 

{Includes  PARADE,  27,696  lines. 

LOS  ANGELES,  CALIF. 

Examiner-m .  1,425,120  1,3N,0» 

♦Examiner-S .  714,040 

Tiraes-m .  2,355,885  2,102,505 

tTimes-S .  944.022  M7.^ 

Hetild-Express-«. . .  1.101,444 

News-d .  876,276  850,888 

Mirtor-e .  686,708  637,898 


Grand  Total .  2,962,512  2,726,774 

FRESNO,  CALIF. 

Bee-e .  1,025,868 

Bee-S .  335,457 


982,207 

378,534 


Grand  Total .  6,677,042  6,601,093 

,„*I“cludes  AMERICAN  WEEKLY, 
42,369  Unes  and  COMIC  WEEKLY, 
28,294  lines. 

tincludes  THIS  WEEK,  42,356  lines. 

{Includes  PARADE,  27,696  Unes. 

„  CINCINNATI.  OHIO 

Bnquirer-ra .  1,062,767 

•tEnquirer-S .  861,040 

P?st-e .  1,206,306 

Times-Star-c .  1,245,096 


Grand  ToUl .  1,761,702  1,713,206 

tincludes  THIS  WEEK,  42.356  Unes. 

DETROIT,  MICH 

Free  Press-m .  1,040,057 

{Free  Press-S .  344.066 

News-e .  1,878,259 

tNews-S .  691,770 

Times-e .  1,089,392 

♦Times-S .  336,150 


945,618 

351,661 

1,784,823 

711,036 

021,250 

405,061 


Grand  Total .  1,361,325  1,360,741 

GARY,  IND. 

Post-Tribune-e .  1,207,871  1,141,690 

GLENS  FALLS,  N.  Y. 

Post-Star  (see  Note)  423,814  457,698 

Notb;  Post-Star  (m)  sold  in  combina¬ 
tion  with  Times  (e).  Linage  of  one  edition, 
Post-Star  (m)  only  is  given. 

GRAND  RAPIDS,  MICH. 

Press-e .  1,618,917  . 

Herald-m .  467,403  . 

Herald-S .  433,262  . 


Grand  ToUl .  8,103,495  ^n9^< 

♦Includes  AMERICAN  WEEKLY, 
45,369  Unes  and  COMIC  WEEKLY, 
28  294  lines 

tincludes' THIS  WEEK.  42,850  Unes. 
LOUISVILLE,  KY. 

(Courier  Joumal-m. .  1,116.476 


Omrier  Joumal-S.. , 
Times-e . 


507,469 

1,153,801 


1.127,330 

1,108,275 


Grand  Total .  2,777,745  2,789,778 

MEMPHIS.  TENN. 
(^ommerc'l  Appeal-m  1,368,606 
tC^mmerc’l  Appeal-S  548,596 
Press-Scimitar-e. . . .  841,071 


895,765 

966,007 

1,136,231 

1,165,316 


Grand  Total .  4,376,199  4,163,319 


Grand  Tout .  5,379,694  5,120,349 

♦Includes  AMERICAN  WEEKLY, 
42,369  Unes  and  COMIC  WEEKLY, 
28,294  Unes. 

tincludes  THIS  WEEK,  42,356  Unes. 
{Includes  PARADE,  27,696  lines. 


Grand  ToUl .  2,519.581 

HARRISBURG.  PA. 

Patriot-m .  991 ,666 

{Patriot-Neirs-S. . . .  126,852 


1,007,870 

124,121 


Grand  ToUl . . 


Herel 

•Her 

New! 

tNes 


Gr 

•li 

423« 

til 


benti 

•Sen 

Jour 

tjou 


Gi 

•I 

4231 

283 

tl 


Trib 

Star 

tTri 


Stii 

Stai 

Gu 

U1 

u 

u 

Hei 


Prt 

Sta 

Sta 


1369,583 

612,962 

7983*» 


Grand  ToUl .  2,758,273  2.6803M 

tincludes  THIS  WEEK.  42,356  Unes. 
MERIDEN,  CONN. 
Record-Journal  (see  ^ 

Nou). .  437.591  482.W 

Nora;  Record  (m)  and  Journ^  W 
sold  in  combination  only.  Linage  oi 
edition  Record  (m)  only  is  given. 


. ..  1,118,518  1,131,991 
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tion  (m)  and  (e).  Linage  of  only  one  edition  tJoumal-S .  424,121  519.403 

(e)  is  shown.  _ _ _ _ 

PASADENA,  CALIF.  Grand  ToUl .  2,473.486  2,574,654 

Star-News-e .  782.275  79.3,047  flncludes  THIS  Vt  EEK,  42,356  lines. 

Star-News-S .  264,887  325,140  QUINCY,  MASS. 

-  -  Patriot-Ledger-e. . . .  516,508  555,207 

Grand  Total .  1,047,162  1,118,187  READING.  PA. 

PAWTUCKET,  R.  I.  Eagle  (see  Note) ..  .  897.316  838,439 

Times-e .  877,907  837,412  Eagle-S .  167,615  165,288 

PEORIA.  ILL.  -  - _ _  — 

Joumal-e .  1,002,583  9.37,481  Grand  Total .  1,064,931  1.003,727 

IJoumal-Star-S _  384,535  373,778  Nots:  Eagle  (e)  and  Times  (m)  srfd  in 

Star-m  (see  Note) .  .  .  .  combination.  Linage  of  one  edition.  Eagle 

(e)  only  is  shown. 

RICHMOND,  VA. 

News-Leader-e .  1,221.814  i.2l9’Iio 

Times-pispatch-m. .  987, .504 

Times-Dispatch-S .  .  497,916  586.289 

Grand  Total .  2,707,234  2.788,574 


Grand  Total .  1.387.118  1.311,259 

Notb;  Peoria  Star  (m)  linage  is  same  as 
Journal  (e)  linage. 

{Includes  P.VRADE,  27,696  lines. 

PHILADELPHIA.  PA. 

Bulletin-e .  1,873,474  1.864.892  - -  - . .  . 

*tBulletin-S .  371,056  406,435  ROANOKE,  VA. 

Inquirer-m .  1,574,524  1,515,919  Times-m .  656,855  505,6M 

Inquirer-S .  962,167  1,092.039  Tiraes-S .  256.771  259.725 

News-e .  379.411  4')1,643  World-News-e .  690,602  653,555 

Grand  Total .  5.160.632  5,282,928  Grand  Total .  1,404.228  1,318,884 

*Includes  AMERICAN  WEEKLY,  ROCHESTER,  N.  Y. 

42,369  lines.  Democrat  & 

tincludes  THIS  WEEK,  42,356  lines.  Chronicle-m .  1,220,903  1,239,360 

PITTSBURGH,  PA.  tDemocrat  & 

Post-Gaiette-m _  849.826  765,926  Chronicle-S .  519,760  587,381 

Press-e .  1,392.977  1,3.32.248  Tiraes-Union-e .  1,307,930  1.299,256 

tPress-S .  679,344  586,716  -  - — 

Sun-Telegraph-e _  967,948  894,905  Grand  ToUl .  3.048,593  3,125.997 

♦Sun-Telegraph-S...  445,008  508,416  tincludes  THIS  WEEK,  42,356  lines. 

— — —  — — ROCiCFORD  llaLa. 

Grand  Total .  4,235,103  4.088,211  Register-Republic-e.  1,096,5.36  1.058,845 

♦Includes  AMERICAN  WEEKLY,  .Star-m .  698.401  690,309 

42.369  lines  and  COMIC  WEEKLY,  Star-S .  351,233  392,151 

28  294  lines  -  - - 

tincludes  this  W'EEK,  42,.356  lines.  Grand  Total .  2,146,170  2,14,1.306 

PORTLAND,  ORE.  SACRAMENTO.  CALIF. 

Oregonian-m .  1,002,972  925,381  Bee-e .  1,417.327  1,318,694 

♦Oregonian-S .  420,487  426,352  Union-m .  483,615  490.492 

Joumal-e .  1,074,682  9.34,530  Union-S .  158,961  172.158 

tJoumal-S .  313,937  291,233  -  - - 

— -  -  Grand  Total .  2,059,903  1,981,344 

Grand  Total .  2,812,078  2,577,496  ST.  LOUIS,  MO. 

♦Includes  .AMERICAN  WEEKLY,  Globe- Democrat-m  858,800  855.193 

45.369  lines. _ „  ,  t' llobe-Democrat-S.  479,748  470,616 

tincludes  THIS  WEEK,  42,850  lines.  Post-Dispatch-e _  1.399,453  1,299,157 

POUGHKEEPSIE,  N.  Y.  §Post-Dispatch-S. . .  794,876  816,273 

NewYorker-e .  555,512  600,979  star-Times-e .  810,326  781,521 

NewYorker-S .  144,296  189,620  _ ! _  _ 

^  -  Grand  ToUl .  4,334,203  4.222.760 

Grand  Tot^  . ...  6TO,808  790,599  tincludes  THIS  WEEK.  42,356  lines. 

PROVIDENCE,  R.  I .  {Includes  PARADE,  27,124  lines. 

Bulletin-e .  1,393,598  1,426,265  .  .  x 

Joumai-m  .  655,764  628,986  {Continued  on  next  page) 


Grmd  Total .  4.974,437  4,612,080 

MUNCIE,  IND. 

ress-e .  547,976  678,169 

tar-m .  536,472  572,950 

tir-S .  165,559  197,996 


class  ad  clients  tell  us... 

^7  "YOU^RE  DOING 

I  THE  JOB  FOR  US" 

18%  MORE 

- CLASSIFIED! 


During  1950,  The  Tribune-Telegram  published  78%  MORE 
CLASSIFIED  LINES  than  the  ather  Salt  Lake  daily,  Thii 
represents  444,996  individual  want  ads,  an  increase  af  13,426 
aver  1949.  Other  Salt  Lake  daily  suffered  3.6%  lass  over  1949. 


1950  — 
TRIBUNE-TELEGRAM 

Total  Linage  . 19,211/123 

CLASSIFIED  ....  4,082,008 

Retail . 10,732,242 

National  .  4,396,873 

Circulation  .  129,131 


Other  Salt 
Lake  Paper 

12,570,266 

2,283,651 

6,850,751 

3,435,864 

80,679 


editor  &  PUBLISHER  for  February  24,  1951 
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ST.  PAUL,  MINN.  TRENTON,  N.  J. 

I9S1  1950  1951 

Pioneer  Press-m -  820,327  777,330  EveninR  Times-e  .  .  1,006,852 

|PioneerPres8-S....  588,403  672,150  Times  Advertiser-S .  150,401 
Dispatch-e .  1,154,272  996,510  Trentonian-m .  435,368 


Grand  ToUl .  2,563,002  2,445,990 

{Includes  PARADE,  27,696  Unes. 

SAN  ANTONIO,  TEXAS 

•*Express-m .  1,087,455  974,703 

Express-S .  461,235  565,058 

•**News-e .  1,396,462  1,280,533 

Ught-e .  1,014,225  991,740 

•Light-S .  397,873  474,784 

Grand  Total .  4,357,250  4,286,818 

All  Valley  Advertising  Included; 

(**)  Express-m — This  Year  93,650 
Last  Year  117,727. 

(♦♦♦)  Ijews-e  — This  Year  109,284 
Last  Year  89,081. 

♦Includes  AMERICAN  WEEKLY, 

42.369  hues  and  COMIC  WEEKLY, 

28,294  Unes. 

SAN  DIEGO,  CALIF, 

Union-m .  1,018,712  898,891 

lUnion-S .  407,933  456,392 

Tribune-Sun-e .  1,279,4.31  1,214,267 

JoumalH! .  .  587,298 

Grand  Total .  2,706,076  3,156,848 

{Includes  PARADE,  27,696  lines. 

SAN  FRANCISCO,  CALIF. 

Chronicle-m .  843,356  807,437 

Chroniclers .  416,872  425,512 

Examiner-m .  1,201,389  1,037,324 

*Examiner-S .  666,251  566,632 

Call-BulIetin-e .  673,928  659,037 

News-e .  732,761  682,204 

Grand  ToUl .  4,434,547  4,177,046 

♦Includes  AMERICAN  WEEKLY, 

46.369  Unes  and  COMIC  WEEKLY, 

28,294  Unes. 

flncludes  THIS  WEEK,  42,850  Unes. 
SCHENECTADY,  N.  Y. 

Gazette-m .  788,954  827,939 

Unioo-Star-e .  746,278  743,653 

Grand  Total .  1,534,232  1,571,592 

SCRANTON,  PA. 

Tribune-m .  471,951  486,296 

IScrantouian-S .  226,910  269,369 

Times-e .  852,648  829,239 

Grand  ToUl .  1.551,509  1,584,904 

{Includes  PARADE,  27,696  Unes. 
SEATTLE,  WASH. 

Post-InteUigencer-m  887,219  719,759 

♦Post-InteUigencer-S  352,139  424,199 

Times-e .  1,291,474  1,150,672 

Times-S .  395,952  419,611 

Grand  Total .  2,926,784  2,714,241 

♦Includes  AMERICAN  WEEKLY, 

45.369  Unes  and  COMIC  WEEKLY, 

28,294  Unes. 

SIOUX  CITY,  IOWA 
Joumal-Tribune-e  .  704,939  646,104 

Journals .  198,135  239,498 

Grand  ToUl .  903,074  885,602 

SOUTH  BEND,  IND. 

Tribune-e .  1,083,999  1,024,993 

Tribune-S .  345,285  373,645 

Grand  ToUl .  1,429,284  1,398,638 

SPOKANE,  WASH. 
Spokesman- 

Review-m .  599,487  542,724 

tSpokesman- 

Review-S .  583,306  495,413 

Chronicle-e .  837,190  779,639 

Grand  ToUl .  1.939,983  1,817,776 

tincludes  THIS  WEEK,  42.8'i0  Unes. 
STOCKTON,  CALIF. 

Record-e .  1,048,708  1,012,998 

SYRACUSE,  N.  Y. 

Herald-Joumal-e  .  . .  1,408.218  1,417,792 
♦{Herald-American-S  462,239  505,685 

Post-Standard-m .  . .  705,911  715,992 

Post-Standard-S _  269,680  265,091 

Grand  ToUl .  2,846,048  2,904,560 

♦Includes  AMERICAN  U'EEKLY, 

42.369  Unes  and  COMIC  WEEKLY, 

28,294  Unes. 

{Includes  P.\RADE.  27,696  Unes. 

TACOMA,  WASH. 

News-Tribune-e _  925,055  834,994 

News-Tribune-S _  292,715  297,078 

Grand  ToUl ...  1,217,770  1,132,072 
TOLEDO,  OHIO 

Times-m .  872,436  923,601 

Blade-e .  1,400,295  1,349,876 

Blade-S .  611,147  724,415 

Grand  ToUl .  2,883,878  2,997,892 

TORONTO,  CANADA 
Globe  &  Mail-m. ...  964.696  931 ,846 

Telegram-e .  1,496,913  1,397,789 

Star-e .  2,049,411  1.831,394 

SUr-w .  78,472  76,038 


Grand  ToUl .  1,592,621  1,506,979 

TROY,  N.  Y. 

Record  (see  Note) . .  756,641  762,301 

Notb:  Troy  Record  (m)  and  Times- 
Record  (e)  sold  in  combination.  Linage  of 
one  edition  (m)  only  is  given. 

TULSA,  OldLA. 


NEW  BEDFORD,  MASS. 

19S1  1»S0 

SUndard-Times-e. . .  685,174  661,906 

{SUndard-Times-S.  218,650  206,122 

Grand  ToUl .  9a3,824  868,028 

{Includes  27,466  lines  of  PARADE. 
PASSAIC,  N.  J. 

Herald-News-e .  793,137  812,927 

RIO  GRANDE  VALLEY  CROUP 


Tribune-e .  1,206,424  1,067,583 

World-m .  1,114,593  909,510 

World-S .  427,754  442,241 

Grand  Total .  2,748,771  2,419,334 

UNION  CITY,  N.  J. 

Hudson  Dispatch-m  570,990  600,283 

UTICA,  N.  Y. 

Observer-Dispatch-e  674,701  693,773 

Observer-Dispatch-S  175,677  207,345 

Press-m .  712,651  749,298 

Grand  ToUl .  1,563,029  1,650,416 

WASHINGTON.  D.  C. 
Times-Herald-d .  .  . .  1,203,217  1,116,779 
♦Times-Herald-S.  .  .  374,952  399,960 

News-e .  796,810  798,100 

Post-m .  1..300,209  1,171,624 

{Post-S .  484.971  468,965 

vStar-e .  2,119,830  2,051,610 

tStar-S .  725,832  748,6.30 

Grand  ToUl .  7,005,821  6,755,668 

♦Includes  AMERICAN  WEEKLY, 
42,369  lines  and  COMIC  WEEKLY, 
28  294  Unes 

tincludes’ THIS  WEEK,  42,356  lines. 
{Includes  PARADE,  27,696  Unes. 
WATERBURY,  CONN. 

Republican-M .  651,242  641,475 

Republican-S .  210,143  259,205 

American-e .  865,721  844,151 

Grand  ToUl .  1,727,106  1,744,831 

WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 
Mamaroneck  Times-e  291,158  289,498 

Mt.  Vernon  Argus-e  544,019  582,552 


New  Rochelle 

Standard-Star-e..  645,135  681,105 

Ossining  Citizen- 

Register-e .  330,797  294,439 

Peekskill  Star-e _  290,333  308,934 

Port  Chester  Item-e  529,307  557,430 


330,797  294,439 

290,333  308,934 


Tairytown  News-e. .  309,569  317,463 

Yonkers  Herald 

SUtesman-e .  538,844  584,084 

White  Plains  Re¬ 
porter  Dispatch-e.  710,004  746,631 

Gland  ToUl .  4,189,166  4,362,136 

WICHITA,  KANSAS 

Beacon-e .  877,903  823,713 

Beacon-S .  346,729  355,373 

Eagle-m .  741,598  670,891 

Eagle-e .  683,866  679,887 

{Eagle-S .  266,310  324,682 

Grand  ToUl .  2,916,406  2,854,546 

{Includes  PAR.A.DE.  27,696  Unes. 
WORCESTER,  MASS. 

Telegram-S .  365,778  360,381 

Telegram-m .  785,554  796,819 

Gazette  &  Post-e . . .  970,983  868,089 

Grand  ToUl .  2,122,315  2.025,289 

YOUNGSTOWN,  OHIO 
Vindicator 

Telegram-e .  988,297  965,028 

{Vindicator 

Teiegram-S .  454,908  535,871 

Grand  ToUl .  1,443,205  1,500,899 

{Includes  PARADE,  27,696  Unes. 

Figurei  Supplied  by  Pabliihw 

BATTLE  CREEK.  MICH. 
Enquirer  &  News-c .  774,414  742,770 

Enquirer  &  News-S.  175,486  272,902 

Grand  ToUl .  949,900  906,248 

DAVENPORT.  IOWA 

Times-e .  909,748  885,864 

Democrat-e .  611,870  6.34,060 

Democrat-S .  257,894  249,298 

Grand  Total .  1,779„512  1,769,222 

GREEN  BAY,  WIS. 
Press-Gazette-  ....  S‘>4,7  >6  881,118 

LAFAYETTE,  LA. 

Advertiser-e .  573,776  514,472 

MADISON,  WIS. 

Capital  Times-e _  575,498  618,016 

Wis.  SUte  Journal-m  626,017  664,671 

Wis.  SUte  Joumal-S  250,047  320,586 

Grand  ToUl .  1,451,563  1,603,273 

MANITOWOC,  WIS. 

Ilerald-Times-e -  605,682  479,416 

MONTGOMERY,  ALA. 

Advertiser-m .  617,302  559,650 

Journal-e .  630,882  572,446 

Advertiser-S .  264,362  299,082 


Brownsville  Herald-e 

265,258 

243,922 

Brownsville  Herald-S 

144,228 

110,026 

Harlingen  SUr-m. . . 

268,002 

266,490 

Harlingen  Star-S . . . 

135,310 

159,950 

McAllen  Monitor-e . 

289,226 

323,442 

McAllen  Monitor-S. 

123,690 

167,580 

Grand  ToUl . 

1,225,734 

1. 2*1 1,410 

ROCK  ISLAND-MOLINE. 

ILL. 

Dispatch-e . 

847,840 

775,698 

Argus-e . 

730,898 

711,116 

Grand  ToUl . 

1.578.738 

1,486,814 

SALISBURY.  N.  C. 

Post-e . 

366,380 

351,456 

Post-S . 

170,492 

185,220 

Grand  Total . 

536,872 

536,676 

SUPERIOR.  WIS. 

Telegram-e . 

481,138 

382,200 

TEXAS  QUALITY  NEWSPAPERS.  INC. 

ABILENE 

Reporter-News-m.. . 

544..502 

496,398 

Reporter-News-e .  .  , 

557,424 

517,3.56 

Reporter-News-S . . . 

229,334 

252,000 

Grand  ToUl . 

1,331.260 

1,265,754 

BIG  SPRING 

Herald-e . 

265,832 

2.54,310 

Herald  -S . 

149,9,54 

150,010 

Grand  Total . 

41.5.786 

404,320 

CORPUS  CHRISTI 

Caller-m . 

873,800 

846,930 

Times-e . 

86,5.186 

826,378 

Caller-Times-S . 

2.57,684 

290,668 

Grand  ToUl . 

1.996.470 

1,963,976 

DENISON 

Herald-e . 

252,602 

254,100 

Herald-S . 

130,606 

149,548 

Grand  ToUl . 

383,208 

403,648 

MARSHALL 

News  Messenger-e. . 

262,556 

222,096 

News  Messenger-S. . 

138,292 

162,624 

Grand  ToUl . 

400,848 

384,720 

PARIS 

News-e . 

248,234 

2.59,280 

News-S . 

193,144 

210,756 

Grand  ToUl . 

441,378 

470,036 

SAN  ANGELO 

,Standard-m . 

638,652 

570,332 

Times-e . 

636,6.50 

.576,352 

Standard-Times-S .  . 

243,810 

304,710 

Grand  Total . 

1,519,112 

1,451,394 

Advertiging  Linage  Service 

AUGUSTA,  GA. 

ChronicIe-m .  489,645  Not  Avail. 

Chronicle-S .  180,960  Not  Avail. 

Herald-e .  4^,725  Not  Avail. 

Grand  ToUl .  1,161,3.30  Not  Avail. 

BLUEFIELD,  W.  VA. 
Telegraph-m(.see 

Note) .  358,485  317,098 

Telegraph-S .  113,409  124,934 

Grand  Total .  471,894  442,032 

Noth:  Telegraph  (m)  sold  in  combina¬ 
tion  with  Sunset  News  (e). 

CHARLESTON,  W.  VA. 


Grand  ToUl .  4,589,492  44237,067  Grand  ToUl... 


1,512,546  1,431,178 


Gazette-m . 

732,770 

711,394 

Gazette-S . 

2n9,.595 

229,482 

Mail-e . 

647,344 

6.36,096 

Mail-S . 

147,867 

187,711 

Grand  ToUl. . . 

. .  1,737,576 

1,764,683 

CHARLOTTE,  N.  C. 

Observer-m . 

. .  1,153,309 

972,008 

Observer-S . 

395,212 

489,525 

News-e . 

870,730 

856,499 

Grand  Total. . . 

. .  2,419,251 

2,318,032 

COLUMBIA,  S.  C. 

SUte-m . 

654,050 

6.30,773 

SUte-S . 

321,414 

327,379 

Record-e . 

588,870 

621,268 

Grand  ToUl. , . 

. .  1,564,334 

1,579,420 

ELIZABETH.  N.  J. 

Journal-e . 

933,631 

912,224 

EUGENE,  ORE. 

Register-Guard-e . 

687,007 

652,901 

Register-Guard-S . 

174,082 

191,343 

Grand  ToUl . . . 

861,089 

844,244 

FOND  DU  LAC.  WIS 

Commonwealth- 

Reporter-e . 

524,442 

522,904 

EDITOR 

&  pu: 

HAMMOND,  IND. 

IMt  19S0 

Thnes-e .  702.209  628.16J 

Tlme»-S .  243.474  269.7W 

Grand  ToUl .  945,683  897 ,W8 

HAVERHILL.  MASS. 

Gazette-e .  411.285  435,6» 

JACKSON.  MISS. 

Clarion-Ledger-m.. .  679,393  579,309 

Clarion-Led|er-S...  202.802  W4.gM 

Daily  News-e .  625,038 

Daily  News-S . .  240,356  213,467 

Grand  ToUl .  1,647,589  1,591,501 

JAMESTOWN,  N.  Y. 

Post- Journal-e .  744,822  669,029 

LAWRENCE,  MASS. 
Tribune-e(see  Note)  626,744  708,416 

Notb:  Tribime  (e)  sold  in  combinatioo 
with  ^gle  (m). 

LOWELL,  MASS. 

Sun-e .  470,810  490,121 

Sun-S .  127,804  95,900 

Telegram-S .  84.711  125,469 

Grand  ToUl .  683.325  711.490 

LYNN,  MASS. 

Item-e .  401,106  442,212 

Telegram-News-e.. .  341,923  029,847 

Telegram-News-S. . .  95,323  134,494 

Grand  ToUl .  838.352  1,006,553 

PASADENA,  CALIF. 

Independent-m .  732,112  751,098 

Independent-S .  209,946  281,536 

Grand  ToUl .  942,058  1,032,634 

PATERSON,  N.  J. 

Call-m .  814,303  782,541 

News-e .  936,180  946,206 

Grand  Total .  1,750,483  1.708,747 

SHREVEPORT,  LA. 

Journal-e .  832,241  763.924 

Times-m .  764,812  690,524 

Times-S .  308,020  313,838 

Grand  ToUl .  1,905,073  1,768,286 

WILKES-BARRE.  PA. 

Record-m .  706,538  895,776 

Times-Leader-e .  .  .  .  977,657  952,441 

Independent-S .  198,621  236,542 

Grand  ToUl .  1,882,816  1,883,759 


Controllers  Plan 
4  Regional  Meetings 

The  Institute  of  Newspaper 
Controllers  and  Finance  Officers 
will  conduct  four  regional  meet¬ 
ings  in  May,  according  to  plans 
approved  by  the  Board  of  Direc¬ 
tors  at  a  meeting  Feb.  17-18,  in 
Louisville,  Ky.  The  gatherings  will 
take  place  in  Philadelphia,  Tole¬ 
do,  Nashville  and  Los  Angeles. 

Clark  A.  Renwick,  Detroit 
(Mich.)  Free  Press,  who  presided 
at  the  board  meeting,  said  actions 
to  approve  a  standard  invoice 
form  for  national  advertising,  and 
to  conduct  a  study  of  insurance 
practices  and  problems  peculiar 
to  the  newspaper  business  were 
taken  by  the  Board. 

W.  R.  Hays  of  the  Courier- 
Journal  and  Louisville  Times,  is 
chairman  of  the  Program  Com¬ 
mittee  for  the  fourth  annual  meet¬ 
ing  of  INCFO  Sept.  23-26  in  St. 
Louis. 

■ 

50  Dailies  Now  Run 
Men's  Apparel  News 

Chicago  —  Approximately  50 
daily  newspapers  now  regularly 
publish  news  about  men’s  apparel, 
said  J,  M,  Baskin,  Fairchild  Pub¬ 
lications,  at  the  annual  convention 
here  of  the  Custom  Tailors  ^ 
Designers  Association  of  Ainerica- 

He  contrasted  these  stories  of 
factual  news  about  men’s  app^j 
with  the  satirical  or  comical 
stories  that  were  the  rule  rather 
than  the  exception  in  former  yean 
when  newspapers  did  pieces  on 
male  garb. 


PHOTOGRAPHY 


Phot^raphers  Association  of  Bos-  T  OmrOC 

ton  is  inviting  all  photographers 

J^h  whether  members  or  not.  Same  Death  Car  at 

wY  C*#  M  evening,  the  association  will  have  ^ 

^  T  m  M  annual  dinner  and  beauty  IT  CipOT  S  I^OOIT 

Shown  at  N.  Y.  Museum  o.LE,.s^s.,dom  i,  . 

•  r  1  u  e»x  r^‘  i  majornewsstorydumpedsoncat- 

Eckhardt  s  Story  Qicks  jy  Igp  gf  ^  newspapw 

By  James  L.  Collings  Chicago  More  than  700  per-  gg  ^vas  that  involving  recovery  of 

sons,  including  public  officials,  g  death  car  literally  on  the  door- 
Some  of  the  best  pictures  made  KSU  10  Year  Men  stage,  screen,  radio  and  television  gfgp  of  jjjg  Times-Picayune. 

in  Korea  by  25  photographers  are  Note  from  Bill  Taylor,  chair-  stars,  attended  the  seventh  annual  And  it  was  Times-Picayuiie  per- 

now  on  exhibition  at  the  Museum  man  of  the  school  of  journalism,  dinner  dance  of  the  Chicago  Press  sonnel  who  not  only  summoned 


Photographers  Association  of  Bos¬ 
ton  is  inviting  all  photographers 
from  New  England  to  attend, 
whether  members  or  not.  Same 
evening,  the  association  will  have 
its  annual  dinner  and  beauty 
queen  contest  at  the  Copley  Plaza. 

Eckhardt's  Story  Qicks 


of  Modern  Art,  New  York  City. 
There  are  125  photographs  alto- 


Kent  State  University: 

“Ten  men  will  establish  some- 


Photographers  Association. 


police,  but  who  told  them  of  the 


gether,  with  20  contributed  by  the  thing  of  a  national  (or  world) 


Fred  Eckhardt,  Chicago  Trib-  car’s  origin  and  provided  detaik 
Mwe  was  awarded  first  prize  of  of  the  killing  that  took  place 


wire  services.  record  for  press  photographers  $500  in  the  association’s  new  within  it. 

The  show,  organized  by  Edward  next  month.  They  will  be  return-  “Story  Behind  the  Shutter”  con-  Police  investigation  confirmed 
Steichen,  director  of  the  museum’s  ing  to  the  university  for  the  10th  test.  Mr.  Eckhardt’s  story  related  f^at  the  vehicle  was  owned  by 

department  of  photography,  and  Annual  Short  Course  in  Press  how  he  covered  the  million  dol-  Constable  Luther  T.  Hardison  of 

entitled  “Korea  — the  Impact  of  Photography  (Mar.  20-23),  but,  lar  explosion,  March  9,  1911,  in  Coral  Gables,  Fla.,  whose  bullet- 

War,”  features  the  work  done  by  unlike  the  more  than  2,700  other  the  Hercules  Powder  Co.,  plant  riddled  body  was  found  in  a  ditch 

Acme  Newspictures,  the  Associ-  men  and  women  who  have  at-  near  Kenosha,  Wis.  He  obtained  near  Mobile,  150  miles  from  New 

ated  Press,  International  News  tended  these  courses,  they  will  exclusive  pictures  for  the  Tribune.  Orleans. 

Photos,  Life  magazine  and  the  have  had  a  perfect  attendance  rec-  Mr.  Hardison,  58,  had  left  Los 

Army,  Navy,  Air  Corps  and  Ma-  ord.  Shutter  Shorts  .  .  .  Angeles  Tuesday  for  Coral  Gables 


Acme  Newspictures,  the  Associ-  men  and  women  who  have  at-  near  Kenosha,  Wis.  He  obtained 

ated  Press,  International  News  tended  these  courses,  they  will  exclusive  pictures  for  the  Tribune. 

Photos,  Life  magazine  and  the  have  had  a  perfect  attendance  rec- 

Army,  Navy,  Air  Corps  and  Ma-  ord.  Shutter  Shorts  .  .  . 

Fine  ^rps.  “They  will  be  charter  members  Bruce  Hoertel  of  the  New 


rine  Corps. 


Bruce  Hoertel  of  the  New  with  a  prisoner  wanted  for  house 


Especially  honored  are  Stanley  York  Times  in  Washington  has  robbery  in  the  Florida  city. 

Tretick  of  Acme,  Max  Desfor  of  honored  by  the  university  with  been  shifted  to  news  man,  with  It  was  the  prisoner,  Harris 
AP,  Charles  D.  Rosecrans  of  INP  citations  and  by  the  manu-  George  Tames  of  that  paper  now  Mullis  Jr.,  23,  who  police  believe 

(who  was  killed  in  a  Tokyo  plane  facturers  of  photographic  equip-  working  for  the  Sunday  depart-  shot  the  constable  with  his  own 


crash  several  months  ago),  and  r-jx.r  - 

David  Douglas  Duncan,  Carl  My-  tainnient.  Fred  Meyer  of  the  Philadelphia  drove  to  New  Orleans.  Here  he 

dans  and  Hank  Walker,  all  of  Robert  Coon,  Bert  Bulletin  was  winner  of  the  1950  abandoned  the  car  on  Poydras 

Life.  They  have  individual  group-  Emanuel,  Ernie  Grass,  Julius  accident  photo  contest  sponsored  street,  directly  in  back  of  the 

Greenfield,  Richard  Kern,  Arthur  by  that  city’s  Junior  Chamber  of  newspaper  plant. 


ment  with  special  gifts  and  enter-  ment. 


revolver,  dumped  his  body  and 


cioirhcn  Annraicnl  Murray,  Eck  Stauger,  Don  Mohl-  Commerce.  mrs.  inw  ivicnus,  a  man  ruum 

sieicnen  Appraisal  jjy  Schwartz  and  J.  Winton  Hugh  Miller,  photo  chief  of  employe  of  the  Times-Picayune, 

^  exhibit,  Lemen.  the  Washington  (D.  C.)  Post,  says  saw  blood  flecking  the  right  side 

.  that  Jack  Lartz,  staffer,  will  grad-  of  the  car  and  hailed  a  police' 

Human  nobility,  compassion,  pjjj  qjj  Tom-  uate  from  the  University  of  Mary-  man. 

devotion,  inexhaustible  endurance,  White  House  News  Pho-  land  this  month.  After  graduation.  Meanwhile  Albert  Smith,  state 

sensel^sness  and  brutality  are  tographers  Association,  accord-  Mr.  Lartz  will  work  nightside.  editor,  was  reading  an  Associated 

scrambled  together  under  the  im-  jj^g  Henry  Burroughs,  has  de-  The  San  Diego  (Cal.)  Union-  Press  story  from  Mobile  telling 
pai^  of  war.  Here  photography,  jq  put  its  annual  photo  ex-  Tribune  Publishing  Co.  has  bought  of  the  finding  of  Mr.  Hardison’s 


Mrs.  Inez  Melius,  a  mail  room 


Pix  on  Tour  uate  from  the  University  of  Mary- 

The  White  House  News  Pho-  land  this  month.  After  graduation. 


Hugh  Miller,  photo  chief  of  employe  of  the  Times-Picayune, 
the  Washington  (D.  C.)  Post,  says  saw  blood  flecking  the  right  side 
that  Jack  Lartz,  staffer,  will  grad-  of  the  car  and  hailed  a  police' 
uate  from  the  University  of  Mary-  man. 


id  this  month.  After  graduation.  Meanwhile  Albert  Smith,  state 
r.  Lartz  will  work  nightside.  editor,  was  reading  an  Associated 
The  San  Diego  (Cal.)  Union-  Press  story  from  Mobile  telling 


bridging  renioteness  and  apathy  hibit  on  tour  this  year. 


dumps  a  place  and  a  moment 
called  ‘Korea’  right  into  our  laps. 


a  jeep  station  wagon  equipped  body  and  describing  the  missing 


“We  would  like  to  let  interes-  with  a  highway  mobile  two-way  car.  Mr.  Smith,  overhearing  the 


ted  parties  know  that  it  is  avail-  phone  unit.  The  jeep  has  a  plat- 


“ Automatic  cameras  produce  able  for  showing  anywhere  in  the  form  for  elevation  shots 


the  impersonal  mechanical  record  u.  S.,  free  of  charge,”  Henry 
of  exploding  bombs  and  rockets,  writes. 


murmur  of  conversation  at  the 
window,  glanced  at  the  car  and 


John  H.  Neagle,  Jr.,  former  saw  it  answered  the  general  de 
staffer  with  the  Des  Moines  Reg-  scription  of  the  wanted  vehicle. 


An  artist  with  a  camera  gives  us  “The  show  is  exceptionally  good  ister-Tribune  and  more  recently  a  He  went  down  to  examine  the 


the  beautiful  timeless  image  of  a  this  year,  with  many  unusual  pic-  sportswriter 


Waterloo  car  closely  and  when  he  saw  that 


young  mother,  nursing  her  baby,  tures,  including  coverage  of  the  (Iowa)  Daily  Courier,  has  joined  the  car  bore  a  Florida  license  and 

as  she  flees  from  the  advancing  assassination  attempt  at  Blair  the  photo  department  of  the  San  there  was  a  constable’s  placard 

House  and  some  excellent  shots  Diego  (Cal.)  Union  &  Evening  under  the  sun  visor,  he  communi 


“Another  creates  the  haunting  from  tjie  Korean  battlefront,”  he  Tribune 


photograph  of  a  young  marine 
whispering  a  prayer  for  a  tomor- 


cated  his  information  to  the  oflS 


John  (Scotty)  Webster  of  the  cer,  and  the  homicide  squad  was 


whispering  a  prayer  for  a  tomor-  President  Truman  opened  the  North  Hollywood  (Cal.)  Valley  summoned 
row  as  he  eats  his  frozen  ration,  exhibit  officially  at  the  Library  of  Times  and  Mrs.  Webster  announce 
Another  print  reveals  swarms  of  Congress  last  week.  After  March  the  arrival  of  twin  daughters. 
people,  from  an  evacuating  city,  iQ,  400  11x14  prints  mounted  on  A.  J.  Mueller,  photo  chief, 
crawling  like  ants  over  the 


10,  400  11x14  prints  mounted  on  A.  J.  Mueller,  photo  chief, 
15x19  boards  will  be  ready  for  a  Appleton  (Wis.)  Post  -Cresent, 


smashed  and  twisted  girders  of  a  sponsor.  Write  Henry  Burroughs,  won  second  place,  pictorial,  and 


bombed  bridge. 


Cartoons  on  Safety 
Get  Multiple  Use 

Phoenix,  Ariz. — ^To  help  reduce 


WHNPA,  Press  Room,  White  honorable  mention,  documentary,  traffic  accidents  in  the  state,  the 


“Here  are  photographs  with  House,  Washington,  D.  C.,  for  in  the  first  annual  contest  of  the  Arizona  Republic  is  cooperatinf 

something  important  to  say,  and  further  information.  Wisconsin  State  Historical  Society,  with  the  Arizona  Highway  Depart- 

they  say  it.”  Arnold  Grant  of  the  Boston  ment  in  publishing  a  series  of 

These  pictures,  too,  repre^nt  Ifew  WPPA  Officers  Pos/  has  been  called  into  the  ser-  weekly  safety  cartoons  by  Kearney 


a  marine’s  tears  over  a  killed 
comrade,  frozen  hands  sticking  up 


New  WPPA  Officers  has  been  called  into  the  ser-  weekly  safety  cartoons  by  Kearney 

Fred  Inversetti  of  the  Ripon  vice.  He  is  the  first  photographer  Egerton,  staff  cartoonist. 

(Wis.)  Commonwealth  has  been  fro™  that  city  to  go.  The  subject  for  the  cartoons  is 


<»mrade,  frozen  hands  picking  up  (wis.)  Commonwealth  has  been  fro™  that  city  to  go.  The  subject  for  the  cartoons  is 

urou^  the  snow,  clasped  as  president  of  the  Wisconsin  ■  submitted  each  week  by  Andy 

«  i”  prayer,  the  bug-eyed  pregg  Photographers  Association.  ITAmriKr  Case,  state  supervisor  of  driver 

^  small  child,  flames  goyd  of  jjie  Milwaukee  Jour-  *  Ileavily  DOOK6C1  training  and  safety  education  of 
niched  from  the  big  guns  of  a  pg^^  president,  was  elected  Oakland,  Calif. — ^Value  of  a  the  highway  department,  to  Mr. 

oattlewagon,  groveling  snipers  vicepresident  of  Region  5  of  the  local  movie  film  in  newspaper  pro-  Egerton,  who  turns  the  idea  into  a 
TOvered  by  infantprmen  -311  the  National  Press  Photographers  As-  motion  is  evidenced  here  by  the  humorous  cartoon  for  his  Sunday 


tension,  horror  and  filth  of  war. 

It  is  the  grand  collection  of  hell 
that  has  b^n  fed  you  piecemeal, 
picture  by  picture,  in  newspapers 


Region  1  Meeting 


record  of  “Play  Ball  With  the  strip.  That  portion  of  his  stnp  « 
Oaks,”  produced  for  the  Oakland  entitled  “Andy’s  Casebook.” 


Tribune.  In  276  bookings,  the  pic- 


Region  I  of  the  NPPA  will  ture  has  been  seen  by  45,932  per- 


After  publication,  the  cartoon  u 
used  by  high  schools  in  the  state  in 


and  magazines  since  the  start  of  meet  in  Boston  on  May  16  at  the  sons,  reports  Walter  Brown,  Trib-  driver  training,  civics  or  English 


the  Korean  action. 


Copley  Plaza  hotel.  The  Press  une  promotion  manager. 
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J_  Mr.  Clarvoe  declined  to  publi- 

wlC[Iv06  *  IZICIS  cize  the  Stanford  score  in  the 

Political  Survey  “I  did  not  feel  I  could  preen 

^  gm  M  !■  myself  over  the  situation,”  he 

C^ntimiS  Jr  OllCV  commented.  “I  felt  any  reference 
*  to  the  survey  in  the  News  would 
San  Francisco — Political  cam-  self-righteous.  It  would  be 
paign  coverage  measurements  do  Caesar’s  wife  asserting  her 

some  good,  but  they  also  pose  a  virtue — for  newspapers  are  ex¬ 
special  problem  for  newspapers,  pected  to  be  objective.” 
in  the  opinion  of  Frank  A.  Clar-  ■ 

voe.  editor  of  the  San  Francisco  vr  t\  • 

Kcinscis  PcipGr  Dscrios 

The  good  effects  are  that  the  Anti-PeaiSOn  Booklet 
research  report  either^  confirms  or  'phg  anti-Drew  Pearson  pam- 
condemns  the  editor’s  judgment,  phiet  containing  Congressional 
and  the  bad  factor  is  that  there  speeches  of  Senator  Joseph  R. 
often  are  jwlitical  contests  in  McCarthy,  which  resulted  in  a 
which  the  rival  condidates  may  pgH  of  readers  by  the  Sacramento 
be  of  contrasting  personalities  pro-  (Calif.)  Union  (E  &  P,  Feb.  10, 
viding  divergent  news  values,  he  p.  n),  was  protested  by  the  Wel- 


Kansas  Paper  Decries 


Living  Section  Widens 
Real  Estate  Coverage 

Detroit — A  new  approach  to 
real  estate  coverage,  home  deco¬ 
rating  ideas  and  the  latest  products 
has  been  undertaken  successfully 
by  the  Detroit  Free  Press  in  its 
Living  Section. 

Nearly  a  year  old,  this  Sunday 
section  combines  the  various  as¬ 
pects  of  home  living  into  one 
place  where  readers  may  find 
building  projects,  remodeling  ideas 
and  home  decoration  tips. 

New  gadgets  for  the  home,  such 
as  magnetic  door  catches  or  an 
,  almond  stick  to  cover  furniture 


observed. 

In  the  case  of  the  report  of  the 


lih?ton  (Kan.)  Daily  News. 

The  News  editorialized:  “Our 


ance  of  the  campaign  reports. 


scratches,  have  drawn  the  most  re¬ 
sponse  when  merchandised.  Spe¬ 
cial  editions  on  garbage  grinders, 
summer  cooling  methods  and  win¬ 
ter  heating  equipment  have  gotten 
response  from  men  readers. 

The  section  also  presents  a  new 
source  for  the  advertising  depart¬ 
ment.  Furniture,  draperies  and 
kitchen  appliance  ads  can  be  com¬ 
bined  in  the  section  with  the  usual 
real  estate  ads  of  houses,  garages 
and  lumber. 

Frank  Angelo,  feature  editor, 
promoted  the  idea.  Lilian  Jackson 
Braun  writes  the  homemaker  stor¬ 
ies  and  Bill  DeGrace  covers  the 
real  estate  beat.  _ 


UJORLDdlllDE 


SIREN 


S^ford  Institute  of  Journalistic  quarrel  with  the  Senator,  in  this 
Studies  on  the  Douglas  -  Nixon  instance,  is  that  (1)  his  pamphlet 
senatorial  campaign  by  12^  Cali-  attacking  a  fellow  citizen  was 
fomia  newspapers,  the  News^  score  mailed  at  the  taxpayer’s  expense, 
merely  served  to  confirm  his  own  gjjj  (2)  again  he  has  hidden  be- 
editori^  opinion,  Mr.  Clarvoe  i,jnd  his  congressional  immunity 
Mid.  The  News  was  given  a  2.0  spread  his  malicious  lies.”  The 
index  score  indicative  of  a  very  News  charged  the  Senator  with 
nearly  equal  treatment  afforded  “misusing  congressional  privileges 
the  candidates.  and  free  speech.” 

Clippings  Showed  Balance  Bell  Syndicate,  which  distributes 

The  News’  instructions  to  its  Mr-  Pearson’s  column,  said  the 
political  editors  are  to  give  each  pamphlets  were  sent  to  a  number 
candidate  an  even  break,  where  of  papers.  Three  Senate  speeches  | 
possible.  of  &nator  McCarthy  were  includ- 

“Results  of  the  Stanford  sur-  ed.  The  cover  titles  themselves 
vey  confirm  the  News  policy,”  were  in  quotes,  and  had  come 
Mid  Mr.  Clarvoe.  “TTiey  also  from  the  Congressional  speeches, 
confirm  the  clippings  which  our  ■ 

political  editor,  Mary  Ellen  Leary, 

has  kept  for  several  years  and  tO  Demand 

which  show  a  pretty  good  balance  371/2  Hours,  5  Days 
kfween  paired  candidates.  Also  Loc^j^  ^f  the  International 
wnfirmed  was  my  own  impres-  stereotypers  &  Electrotypers  Union 
ion,  based  on  day  to  day  observ-  mandated  to  demand  a  37V4- 


great 

^BRITAIN 


NEW  BUSINESS  THROUGH 


hour  week  in  contracts  negotiated 


"As  I  see  it,  these  measure-  after  Feb.  1. 
ments  do  some  good.  They  help  By  vote  in  a  December  referen- 
the  fellow  who  makes  a  g(^  dum,  members  of  the  union  rati- 
Kore.  On  the  other  hand,  a  kick  fied  the  7V4-hour  day;  5-day  week 
in  the  pants  never  hurts  anyone.  as  law. 

“But  such  measurements  may  Almost  half  of  the  existing  con- 
pose  a  special  problem  for  news-  tracts  with  newspapers  provide  for 
papers.  If  one  candidate  is  alert,  a  40-hour  workweek, 
vigorous,  with  a  heavy  speaking  All  stereotyper  union  contracts 
agenda  on  matters  of  interest,  it  must  be  submitted  to  the  presi- 
B  obvious  that  he  is  apt  to  get  dent  (Leo  J.  Buckley  was  re- 
more  space  than  a  rival  candidate  elected)  for  approval. 

who  is  mum,  using  a  front-porch  - 

can^aign  philosophy  and  avoiding  '' 

Didn’t  Publicize  Score 
“Newspapers  are  somewhat  at 
me  mercy  of  the  candidates.  The 
UMt  porch  candidate  is  not  any- 
where  near  as  interesting  as  the 

fellow  who  rides  up  and  down  the  •  The  only  journal  giving  tha 
streets  on  a  white  horse.”  nawt  of  advartUars,  advarHa- 

Admittedly,  many  newspapers  aganH,  publishing,  prinf- 

‘oday  display  the  partisanship  •"<1  eomnnareial  radio  In 

which  was  prevalent  30  to  40  Australia  and  Naw  Zaaland. 
years  ago.  but  this  is  a  new  era,  *•••* 

he  asserted  campaigns  or  ara  intarastad 

For  those  reasons,  he  added,  f*vr»«»r!M  raad 

vari«;''orSiat*‘‘?ef^^^^^  to  NEWSPAPER  NEWS 

^ly  on  handouts,  digs  up  features,  15  Hwiltnn  Stmat 

responsibility  of  Sydnny.  Anstrallo 

givmg  the  people  all  the  available  .  n  v  c-i.. 

facts  Pukllshad  Manlfchr,  Ona  Yaar  SabicrIpNan 

•  $1.25 


Classified  Ads 

in  Editor  &  Publisher’s  Weekly  Paper 

A  constant  source  of  enjoyment  is  our  receipt 
of  foreign  correspondence  directed  to  Box 
Holders,  or  requesting  classified  information,  or 
ordering  classified  ads  .  .  . 

These  WORLD-WIDE  SALESMEN 

are  on  the  job  for  you  every  week  the  year 


INQUIRE  NOW  for  advertising  rates  to 

BUY  OR  SELL 

Printing  equipment  and  supplies; 
Publications — Syndicated  Features,  etc. 

SECURE 

Top  Positions — Top  Help 
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'/^ounJ  Ok  eir  ijeati 


Former  Teacher  Bares 
School  Building  Racket 


Jacksonville,  Fla.  —  A  front¬ 
page  expose  in  the  Jacksonville 
Journal  has  resulted  in  the  indict- 
n»ent  of  seven  men  on  charges  of 
bribery  and  conspiracy  in  connec¬ 
tion  with  Duval  County’s  $14,- 
500,000  school  construction  pro¬ 
gram. 

Joy  Reese  Coleman,  education 
editor  of  the  paper,  broke  the 
story  of  a  kickback  racket  through 
whioh  architects  allegedly  were 
forced  to  turn  back  20%  of  their 
fees  in  order  to  “do  business.” 
She  gathered  her  facts  in  a  long 
and  tedious  investigation  into  sus¬ 
pect  activities  of  the  school  pro¬ 
gram,  and  backed  them  with 
editorials  calling  for  a  grand-jury 
investigation,  and  offering  her  evi¬ 
dence  to  the  grand  jury. 

Called  As  First  Witness 

One  week  from  day  of  the  ex¬ 
pose,  a  grand  jury  had  summoned 
Mrs.  Coleman  as  its  first  witness 
in  the  school  probe.  The  result: 
indictment  of  two  school  officials, 
a  Jacksonville  contractor,  and  four 
attorneys,  one  of  whom  was  chief 
clerk  in  the  city  recorder’s  office, 
another  a  former  city-councilman 
and  still  another  a  former  school 
board  member. 

Fifteen  architects  were  listed  in 
tlic  59-page  indictment  which  sub¬ 
stantiated  every  charge  the  Jour¬ 
nal  had  made  in  laying  bare  the 
scheme. 

Another  phase  of  the  Journal’s 
editorial  crusade,  aimed  at  peculiar 
and  unsavory  land  transactions, 
now  is  under  study  by  the  grand 
jury. 

The  Journal  had  more  than 
ordinary  interest  in  protecting  the 
multi-million  dollar  program.  It 
was  to  be  financed  through  funds 
from  a  bond  issue,  approval  of 
which  has  been  laid  largely  to  the 
paper’s  efforts.  Mrs.  Coleman 
went  into  the  schools  with  a  pho¬ 
tographer,  and  portrayed  in  front¬ 
page  features  the  sad  and  grisly 
story  of  50,000  school  children 
fighting  for  an  education  in  build¬ 
ings  designed  for  half  as  many 
...  of  youngsters  crammed  into 
drafty  hallways,  studying  in  rest¬ 
rooms  and  clinics,  on  auditorium 
stages  and  balconies,  on  front 
steps,  spilling  over  into  commuifity 
houses  and  church  basements,  at¬ 
tending  double  sessions. 

These  facts,  coupled  with  ma¬ 
terial  on  population  trends,  birth 
rates,  millage  figures,  indebted¬ 
ness  and  a  detailed  analysis  of  a 


teacher  of  English  and  Journal¬ 
ism  in  the  Jacksonville  schools. 
She  authors  the  paper’s  local  col¬ 
umn  “Aroimd  the  Town”  in  addi¬ 
tion  to  her  other  work  in  news 
and  features. 

She  has  been  cited  thrice  by 
the  Associated  Press  and  the  As¬ 
sociated  Dailies  of  Florida  for  her 
feature  work  in  the  field  of  public 
service  and  in  1949  was  named 
Jacksonville’s  professional  “wom¬ 
an  of  the  year.” 

The  City  Council  of  Jackson¬ 
ville,  the  Junior  Chamber  of 
Commerce  and  numerous  other 
such  organizations  have  passed 
resolutions  expressing  their  grati¬ 
tude  to  the  Journal  for  its  efforts 
in  cleaning  up  the  school  system, 
and  offering  their  support. 


long  time  in  Chi  if  you  don't 
have  a  full  program  ma^^d  out” 
News  agencies  that  keep  Mr. 
Bailey  jumping  are  the  Cedar 


Rapids  Gazette,  LaCrosse  (Wis.) 
Tribune,  Winona  (Minn.)  Repuh- 
lican-Herald,  United  Press,  Inter¬ 
national  News  Service  and  WMT 
of  Cedar  Rapids. 

“Once,”  he  recalled,  “I  sent  the 
Gazette  a  story  about  a  farmer 
who  had  two  ribs  cracked  when 
a  horse  kicked  him.  The  farmer 
said  it  was  no  accident.  The  desk 
man  headed  it,  ‘No  Accident 
Horse  Did  It  on  Purpose’.  ” 


Jock  Reid 


'Ere's  the  Bloody  Bloke 
In  Cops-ond-Robbers 

Wichita,  Kan.  —  One  of  the 
finest  things  about  living  in  the 
United  States  is  being  arrested, 
says  Ralph  Wilson  (Jock)  Reid, 
former  reporter  for  the  Brisbane 
(Australia)  Telegraph,  and  now 
City  Hall  reporter  for  the  Wi¬ 
chita  Eagle. 

Mr.  Reid  submitted  to  “the 
indignity  of  the  pinch”  at  the 
Eagle  newsroom  a  month  ago.  A 
semi  -  circle  of  Eagle  staffers 
watched  and  agreed  that  one  not 
wise  to  the  inside  would  have 
thought  the  Aussie  newspaperman 
was  interviewing  Virgil  Bailey, 
U.  S.  immigration  inspector,  for 
a  cops-and-robbers  feature. 

Mr.  Bailey  handed  Jock,  Eagle 
staffer  for  two  years,  a  warrant 
for  his  own  arrest,  then  handed 
him  another  for  the  arrest  of.  his 
wife,  daughter  and  two  sons. 

Beneath  the  levity  which  ac¬ 
companies  the  troubles  of  the 
Aussie  and  his  family  are  two 
serious,  heart-yanking  facts:  One 
is  that  immigration  authorities 
maintain  that  five  of  six  members 
of  the  Reid  family  are  in  the 
U.  S.  illegally.  In  this  case  the 
government  men  play  the  un¬ 
accustomed  role  of  villains — ^play 
it  with  a  sly  wink  but  nevertheless 
insist  that  the  letter-of-the-law  be 
observed. 

Emerging  as  the  heroine  is  Miss 
Christine  Reid,  two  -  year  -  old 
daughter  of  Jock. 

She  was  bom  December,  1948, 
in  Wichita,  and  thus  is  an  Ameri¬ 
can  citizen.  Her  claim  is  that  it 
would  be  a  hardship  on  her,  an 


that  a  special  law  will  be  hustled 
up  to  allow  the  Reids  to  remain. 

The  other  heart-tug  is  wrapped 
up  in  son  John.  He  is  the  reason 
the  Reids  are  here.  An  attack  of 
encephalitis  lethargica  (sleeping 
sickness)  laid  him  low  at  age 
three,  took  his  power  of  speech. 
After  three  years  of  searching,  the 
Reids  heard  of  the  Institute  of 
Logopedics  in  Wichita,  where 
children  are  trained  to  speak. 

The  Brisbane  Telegraph  spon¬ 
sored  a  benefit  which  raised  pas¬ 
sage  money  for  the  Reids  to 
Wichita  from  Brisbane.  The  Eagle 
gave  Jock  a  job.  In  September, 
1948,  the  family  came  to  the 
U.  S.  The  boy  has  made  slow 
but  steady  improvement. 

Jock  keeps  up  the  fight  in 
spare  time  platform  appearances 
all  over  the  West. 

It  is  the  hope  of  fellow  staffers 
on  the  Eagle  that  someday  Arch 
O’Bryant,  city  editor,  will  intro¬ 
duce  him  for  a  lecture. 

Mr.  O’Bryant,  they  say,  will 
arise  and,  in  a  bass  voice  that 
knows  no  peer  for  volume,  an¬ 
nounce  to  the  audience  as  he  does 
to  the  newsroom  staff  each  morn¬ 
ing  when  Aussie  bounces  through 
the  door: 

“  ’Ere’s  the  bloody  bloke.” 


She  Gets  Around 

Bridgeport,  Conn. — A  fresh¬ 
man  at  Danbury  State  Teachers 
College,  Miss  Clemence  A.  Du- 
hamel  worked  at  the  Bridgeport 
Post,  through  the  cooperation  of 
the  managing  editors  of  the  Dan¬ 
bury  News-Times  and  the  Post 

The  Post  cooperated  with  the 
college  by  accepting  Miss  Du- 
hamel  under  the  annual  interim 
program,  a  four-week  period  de 
signed  to  offer  actual  experiences 
for  students. 

Miss  Duhamel  also  worked  in 
the  Associated  Press  bureau  at 
New  Haven.  She  works  regularly, 
on  a  part-time  basis,  on  the  staff 
of  City  Editor  Stephen  A.  Collins 
of  the  Danbury  News-Times. 


Bailey  Busy  at  81 

Decorah,  la. — With  67  years  of 
new^apering  under  his  belt,  81- 
year-old  Ed  C.  Bailey  still  is  cov¬ 
ering  a  beat  in 
this  northern 
Iowa  community 
of  6,059. 

Each  week  he 
files  stories  to 
Iowa,  Minnesota 
and  Wisconsin 
newspapers  and 
radio  stations. 

For  many  years 
he  ran  ^e  De¬ 
corah  Republican 
before  selling  it 
in  1929. 

The  only  time  he  leaves  his  40- 
year-old  Smith  Premier  typewriter 
(an  antique  that  recently  collapsed 


Leg  Man  on  Job 

Shreveport,  La. — Said  Review¬ 
er  Margaret  McDonald  of  the 
Times  staff  to  Reporter  Charles 
Raines,  also  of  the  Times,  as  she 
left  the  last  act  of  the  ballet  at 
the  Municipal  auditorium: 

“Call  me  if  anyone  breaks  his 
leg.” 

She  then  hurried  back  to  the 
office. 

Promptly  at  the  end  of  the  last 
act.  Reporter  Raines  called  the 
office. 

Paul  Godkin,  dancer  in  the  en¬ 
semble,  had  fractured  his  leg 
above  the  left  ankle. 


Bailey 


It's  a  Fact,  Cub 

Albion,  Mich. — Cub  Ray  Davis 
of  the  Albion  Evening  Recorder 
was  getting  tired  of  being  the 
target  for  practical  jokes. 

So  he  was  a  bit  resentful  when 
a  check  at  the  local  fire  station 
produed  the  comment  that  the 
day’s  most  recent  fire  was  at  the 
Recorder.  Only  a  look  at  the 
record  redeemed  the  firenwn’s 
standing  with  the  recent  Michigan 
State  College  journalism  graduate. 

The  fire,  which  caused  little 
damage,  was  started  by  a  welders 
sparks  in  the  stereotype  depart¬ 
ment. 


Aye,  Aye? 

Idaho  Falls,  Ida. — ^The  eyes 
have  it.  .  .  .  Here  are  some  head¬ 
lines  from  a  Western  daily:  Three 


ills  brought  a  record  number  of  Parents, 
voters  to  the  polls,  racking  up  the  It  may  be  two  years  before  the 
largest  vote  of  any  school  election  question  reaches  Congress,  but 
in  the  county’s  history.  Jock  and  his  friends  claim  the 

Mrs.  Coleman  is  a  former  assurance  of  2  Kansas  lawmakers 


Pi 


F< 


parts)  is  to  drop  in  on  his  daugh¬ 
ter  in  Chicago. 

“I  take  a  few  days  off  two  or 
three  times  a  year  to  visit  her,” 
he  explained,  “but  four  days  is  a 
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for  New  Addition  Eyed,  Two  Day 
Speech  Festival  Eyed,  REA  Build¬ 
ing  Eyed  Here,  Margaret  Ejw 
Concert,  Red  Cross  Eyes  Blood 
Bank. 
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proposed  program  to  correct  the  American  citizen,  to  deport  her  but  cant  be  repaired  for  lack  of  Actresses  Eyed  for  Award,  Plans 
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Program  Ready  pnpa  Admen 
For  Persoimel  • 

Relations  Meet  spent  for  advertisin 


“Still  aiiother  result  is  "the  virtual 
PNPA  Admen  certainty  that  the  representative 

.  continued  from  page  1  welcome 

in  the  agency  s  media  depart- 

cooperative  advertising  actually 

soent  for  advertisinv.  Mr.  Gray  said  some  representa- 


miUUUlia  spent  for  advertising.  .  V'^^y  saiu  so^  represenia- 

Lawrence  A.  Appley,  president  “The  advertiser’s  problem,  of  J.™ 

of  the  American  Management  As-  course,  tics  back  to  his  own  in-  fhai  Slnwina^hP 

sociation.  and  other  national  fig-  dividual  cooperative  agreement 

ures  in  personnel  management  with  his  retailers.  If  that  agree-  J^lk’  Mr.  Shrill  charged  that 
will  appear  on  the  program  of  ment  calls  for  the  sharing  of  space 

the  third  annual  Newspaper  Per-  or  time  costs  at  the  retailers’  net  statistics,  but  Mr.  Gray  denied 
sonnel  Relations  Association  Con-  rate,  as  many  do,  the  advertiser 
ference.  March  8-9,  at  the  Stevens  surely  has  the  right  to  try  to  see 

Hotel,  Chicago,  according  to  Stew-  that  the  contract  is  lived  up  to.  practice  of  dealing 

art  Hooker,  Philadelphia  (Pa.)  And  that  must  mean  that  he  also  direct  with  the  client,,  without 
Inquirer,  program  chairman.  has  the  right  to  check  whether  consulting  the  agency. 


During  his  speech,  Mr.  Gray 
also  rapped  the  practice  of  dealing 


Other  speakers  for  the  two-day  his  reimbursements  are  actually 
session  include  newspaper  person-  based  on  the  retailer’s  net  rate. 


has  the  right  to  check  whether  consulting  the  agency, 
his  reimbursements  are  actually  “These  representatives  are  con- 
based  on  the  retailer’s  net  rate.  vinced,”  he  said,  “that  they  stand 
“The  cooperation  of  newspapers  a  happier  chance  of  selling  space 


nel  executives  as  well  as  three  cooperation  of  newspapers  a  nappier  cnance  or  selling  space 

men  widely  known  in  personnel  in  this  direction  seems  entirely  by  direct  contact  with  an  agency’s 
circles  outside  the  new^aper  busi-  proper,  not  merely  because  it  is  clients  than  they  do  by  contacting 
ness.  Whiting  Williams,  who  will  in  their  self-interest,  but  because  the  agency  itself, 
speak  on  “Building  a  Winning  existing  abuses  violate  those  high  “Representatives  who  contact 
Company  and  a  National  Team,”  standards  of  business  ethics  and  the  agency’s  clients  without  first 
is  a  Cleveland  writer,  lecturer  and  fairness  which  new^apers  char-  talking  things  over  with  the  agen- 
coosukant.  Paul  Pigors,  who  will  acteristically  uphold.”  cy  are  apt  to  create  ill-will  with 

speak  on  effective  employer-em-  Robert  Pace,  Allentown  Call-  the  media  men  on  those  accounts. 


speak  on  effective  employer-em-  Robert  Pace,  Allentown  Call-  the  media  men  on  those  accounts, 
ploye  communication,  is  professor  Chronicle,  secretary  of  the  NAEA,  More  important  than  this,  they  are 
at  Massachusetts  Institute  of  Tech-  suggested  a  closer  cooperation  be-  almost  certain  to  waste  precious 
ook^.  tween  newspapers  and  the  ANA  selling  time. 

Popular  misconceptions  of  per-  ^  the  problem  of  coopera-  “What  representatives  fail  to 

sonnel  management  will  be  dis-  rive  advertising  and  correct  any  rationalize  is  that  the  agency  is, 
cussed  by  S.  J.  Fosdick,  vicepres-  abuses.  in  a  very  true  and  selfish  sense. 


cussed  by  S.  J.  Fosdick,  vicepres-  abuses.  in  a  very  true  and  selfish  sense, 

idem  of  Wieboldt  Stores  in  Chi-  Fred  Scheid,  Tarentum  Valley  their  sales  ally.  The  agency’s 

cago.  Daily  News,  said  dealers  in  some  client,  on  the  other  hand,  is  a  buy- 

Others  on  Program  cases  are  responsible  for  abuses,  er,  and,  after  his  advertising  pro- 

Mrs.  Elinore  M.  Herrick,  per-  declared  that  it  would  gram  is  set,  a  very  tough  nut  to 

sonnel  director  of  the  New  York  purposes  of  national  ad-  crack.” 

Herald  Tribune,  will  speak  on  ycriisers  beUer  if  newspapers  were  Asks  for  Seivice  After  Sale 

“Personnel  Practices  During  War  "iformed  of  their  plans  and  even  ^  ureed  reoresentatives 

Time  Emereenev”  Philin  J  received  mats  direct.  On  the  ques-  ,  urgea  represemaiiyes 

I  unc  emergency,  t-niiip  j.  “Hnnhle-hillino  ”  hp  caid  Piiy  "lore  attention  to  service. 

Kniidenier,  director  of  personnel  aoupie  oilling,  he  saicl  .  almost  axiomatic  in  the 

of  the  Minneaoolis  fMinn  t  ^tar  ^^at  any  newspaper  which  tries  it  “  is  almost  axiomatic  in  me 

^  into  income  tax  diffi-  agency  business,”  he  said,  “that 

and  Tribune,  will  discuss  Em-  ...  newspaper  representatives  will  sell 

ploye  Selection  Techniques  as  ,  like  hell  to  land  a  chunk  of 

Used  by  a  Leading  Metrtmolitan  No  Attempt  to  Threaten  hnsinoss  and  havino  landed  it. 


Asks  for  Serx'ice  After  Sale 
Mr.  Gray  urged  representatives 


II  J  L  T  J.  i»j  ^  ^  .n.  *  rike  hell  to  land  a  chunk  of 

Used  by  a  Leading  Metrt^olitan  No  Attempt  to  Threaten  business,  and,  having  landed  it, 

New^aper.”  Ben  Leuchter,  Vineland  (N.  J.)  drop  it  like  a  hot  potato. 

Gremlins  in  the  City  Room,”  Times  Journal,  expressed  the  opin-  “An  agency  would  like  to  be- 
is  the  title  of  a  speech  to  be  ion  that  the  national  advertiser  Heve,  when  a  representative  leaves 
»ven  by  Richard  Burritt,  a  New  held  “the  whip”  over  local  news-  with  a  contract,  that  the  repre- 
lork  Times  news  department  ex-  papers  on  the  question  of  cooper-  sentative  will  pay  some  attention, 
wutive.  Some  of  the  viewpoints  ative  advertising,  but  Mr.  McEl-  at  least,  to  position  requests,  qual- 
0  t(y  newspaper  management  roy  denied  this.  ity  of  reproduction,  merchandis- 

loward  personnel  procedures  will  “The  last  thing  we  want  to  do.”  ing,  and  other  such  matters.  No 


toward  personnel  procedures  will  “The  last  thing  we  want  to  do,” 
be  outlined  by  John  W.  Sweeter-  he  said,  “is  to  create  the  impres- 
fflan,  business  manager  of  the  sion  that  we  are  threatening.” 


e  advertising,  but  Mr.  Mcbl-  at  least,  to  position  requests,  qual- 
denied  this.  ity  of  reproduction,  merchandis- 

The  last  thing  we  want  to  do,”  ing,  and  other  such  matters.  No 
said,  “is  to  create  the  impres-  soap,  and  very  little  lather. 

1  that  we  are  threatening.”  “Newspapers  seem  to  be  doing 

It  may  annoy  ^me  of  you  to  all  right,  despite  such  deficiencies, 
r  me  say  this,”  declared  Mr.  n  seems  to  us,  however,  that 


friunmgton  p.  C.)  Post.  “It  may  annoy  some  of  you  to  all  right,  despite  such  deficiencies. 

wii"L  “I  *  program  numbers  hear  me  say  this,”  declared  Mr.  u  seems  to  us,  however,  that 

1  •  ,"‘iio™*rion.  Please,”  a  Gray  at  the  group’s  dinner  meet-  newspapers  could  do  better  than 

panel  including  several  newspaper  ing,  “but  I  contend  that  newspa-  all  right  if  they  would  persuade 

^rsonnel  executives’  among  them  per  representatives,  with  deplor-  their  representatives  to  keep  sell- 

fVM  Burlington  ably  few  exceptions,  spend  too  ing  after  the  sale  is  made.” 

'  o  against  the  Mr.  Gray  also  aimed  at  news- 

Rooert  H.  Spann,  administrative  newspapers  which  they  regard  as  paper  promotion. 

MM^ant  of  the  Oklahoma  Pub-  their  principal  competition,  and  “Some  of  it  is  good,”  he  said, 
tuning  Co.,  and  chairman  of  the  too  little  time  selling  for  the  “Most  of  it,  I  regret  to  say,  is 

Personnel  Relations  newspapers  which  employ  them,  extraordinarily  bad  —  inexcusably 

lation,  announced  that  at-  “One  result  of  reverse  selling  so. 


“Some  of  it  is  good,”  he  said. 
“Most  of  it,  I  regret  to  say,  is 
extraordinarily  bad  —  inexcusably 


“First!  First!  First!  It’s  a  re¬ 
frain. 

“The  irony  of  all  this  is  that 


,  - .  . —  —  iciiuu  ui  reverse  selling  su. 

to  OTA/.  »•  pPei*  of  this  sort  is  usually  the  reverse  “First!  First!  First!  It’s  a  re- 

UI- u  ^  *  American  Qf  representative  expects,  frain. 

Publishers  Association  instead  of  undermining  an  agen-  “The  irony  of  all  this  is  that 
De^wInn^  interested  in  gy»g  confidence  in  the  competitive  each  claim  is  verified  by  the 

e  management.  newspaper,  the  virtues  of  the  statistics  which  support  it.  The 

Mrt  Vi  11  f  newspaper  which  the  representa-  statistics  themselves  can  be  veri- 

^CirsnClll  £stcit6  tive  is  supposed  to  be  selling  be-  fied,  too.  But  statistics,  as  we  well 

Lafayette,  Ind.  —  Henry  W.  come  suspect.  know,  can  be  made  to  prove  any- 


Mrt  Vi  11  f  newspaper  which  the  representa-  statistics  themselves  can  be  veri- 

^CirsnClll  £stcit6  tive  is  supposed  to  be  selling  be-  fied,  too.  But  statistics,  as  we  well 

Lafayette,  Ind.  —  Henry  W.  come  suspect.  know,  can  be  made  to  prove  any- 

Marshall,  Jr.,  publisher  of  the  “Another  result,  even  more  po-  thing.  The  overall  effect,  however. 
Journal  &  Courier,  receives  the  tentially  damaging  is  a  subtle  un-  true  the  parts  of  the  whole  may 
°ii‘k  of  his  father’s  $1,300,000  dermining  of  newspaper  advertis-  be,  is  not  believable.” 

^ate  in  the  will  filed  for  probate  ing  in  general.  Obviously,  when  Mr.  Gray  said  the  self-advertis- 
this  week.  Mr.  Marshall  was  everybody  knocks  everybody  else,  ing  of  many  new^apers  is  basic- 
®vrtor  of  the  paper  when  he  died  believability  and  confidence  take  ally  mediocre. 

31.  a  beating.  “It’s  self-centered,  selfish,  mon- 
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otonous,  boring.  It  doesn’t  sell,  it 
boasts. 

“There  are  of  course,  many  ex¬ 
ceptions.  .  .  .  Their  tone  of  voice 
is  more  natural,  more  business¬ 
like,  more  sophisticated.  TTheir  ap¬ 
pearance  is  more  inviting.  They 
don’t  hesitate  to  be  human — hu¬ 
morous,  when  necessary. 

“And  when  they  find  or  devel¬ 
op  a  slogan  that  has  good  possi¬ 
bilities,  they  see  that  repetition 
makes  'the  slogan  ever  more  and 
more  valuable.” 

“Ted  Serrill  asked  me  to  speak 
bluntly,”  he  concluded.  “I  have 
— but  not  with  the  slightest  inten¬ 
tion  of  being  unkind.  My  objec¬ 
tive — and  I  would  like  to  think 
that  it  might  be  yours — is  the  best 
possible  relations  between  news¬ 
papers  and  agencies.” 

Gordon  B.  Fister,  promotion  di¬ 
rector  of  the  Allentown  Call- 
Chronicle  Newspapers,  pointed  to 
the  success  of  a  newspaper  adver¬ 
tising  campaign  by  the  Lehigh 
County  Medical  Society,  and  sug¬ 
gested  the  American  Medical  As¬ 
sociation  could  get  more  effective 
results  in  its  fight  against  social¬ 
ized  medicine  by  allocating  funds 
for  advertising  by  county  medical 
societies. 

“The  Lehigh  County  Medical 
Society  believes  a  sound  public 
relations  program  for  the  profes¬ 
sion,  a  program  in  which  it  has 
demonstrated  its  belief  in  newspa¬ 
per  display  advertising  as  a  pre¬ 
dominant  media,  is  most  effective 
when  done  at  a  local  level,”  Mr. 
Fister  stated. 

“Accordingly,  it  is  suggesting 
that  AM  A  rebate  to  each  local 
society  with  a  definite  program  $4 
of  the  $25  annual  assessment 
levied  for  the  educational  fight 
against  socialized  medicine.” 

How  Florists  Advertise 
M.  M.  Bartlebaugh,  Wilkes- 
Barre  Record,  reported  on  a  co¬ 
operative  campaign  by  florists, 
using  two  50  inch  ads  a  month 
in  both  morning  and  afternoon 
papers. 

Fred  R.  Hamlen,  Easton  Ex¬ 
press,  told  how  one  salesman 
handies  all  special  assignments, 
including  tie-up  advertising  on  na¬ 
tional  copy,  where  the  prospects 
are  not  on  any  salesman’s  list. 

“On  several  occasions,”  he  said, 
“we  have  carried  local  dealer  tie- 
ups  to  Esso  advertisements  that 
equalled  one-half  of  the  national 
space. 

“We  have  also  enjoyed  consid¬ 
erable  success,  with  selling  dealer 
tie-ups  for  other  national  copy 
such  as  Shell  Oil  Co.,  the  Ameri¬ 
can  Medical  Association,  the  New 
York  Stock  Exchange  and  others.” 

John  H.  Baum,  Harrisburg 
Patriot-News,  said  their  plan  of 
permitting  advertisers  to  use  space 

•  on  the  Business  Page  and  then 
,  giving  the  account  news  stories 

pro-rated  on  the  amount  of  space 
used  has  added  linage  and  has 
■  given  the  advertiser  an  ideal  me- 
-  dium  to  put  across  a  message  and 
establish  public  relations  through 

•  editorial  content  and  pictures. 
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Rural  Press 
Urged  to  Fight 
Expenditures 


fA  ger  of  the  Merced  (Calif.)  Sun- 

Star  and  before  that  for  10  years 
vm.nn>.  advertising  manager  of  the  Long- 

v/e*v  (Wash.)  Daily  News,  Feb. 

H.  M.  Turner,  72,  publisher 

id  editor  of  the  Towanda  (Pa.)  Bernard  (Barney)  Knight,  65, 


and  editor  of  the  Towanda  (Pa.) 


Daily  Review  and  one  of  the  origi-  former  circulation  manager  of  the 


Cable.  Radio 
Delays  Hamper 
British  Press 

London — ^The  British  press  has 


Minneapolis  —  Rural  newspa-  nal  members  of  the  Pennsylvania  Minneapolis  (Minn.)  Journal,  Du-  .  P  ‘  ^ 

rs  have  a  prime  responsibility  Newspaper  Publishers  Association,  luth  (Minn.)  News-Tribune.  Syra- 


in  informing  their  readers  of  un-  Feb.  18. 


cuse  (N.  Y.)  Herald,  Youngstown 


necessary  govern-  J-rank  P.  Litschert,  ( 

m  e  n  t  spending  National  Republ 

during  a  time  of  zine  for  the  past  29  y 

national  emer-  tf  formerly  of  the  Windiest 

gency,  members  Journal-Herald  and  the 

of  the  Northwest  ^  (Ind.)  Press,  in  Washingt^ 

Daily  Press  As- 

sociation  were  ^  Fred  Mosebach,  78, 

told  at  their  ;  former  sports  editor  of 

32nd  annual  con-  ^  Antonio  (Tex.)  Express, 

vention  here.  v  ^  Mark  Edgar,  former 

Walter  K.  ^  <  the  Scranton  (Pa.)  Sun, 

Mickelson,  New  at  Grosse  Point,  Mich., 

U  Im  (Minn.)  Mickelson  news  editor  of  a  wee 

Journal,  was  elected  president,  paper  owned  by  his  son 


what  it  terms  “deplorable”  and 
“intolerable”  delays  in  press  com- 


Frank  P.  Litschert,  67,  editor  (O.)  >f«d/ca/or  and  the  Macy  ue.ays  m  press  com- 

a  VI  ‘  /  munications  since  the  nationaliza- 

of  the  National  Republic  maga-  newspapers,  in  Salinas,  Calif., 

zine  for  the  past  29  years  and  Feb.  14.  ‘elecommunica- 

formerly  of  the  Winchester  (Ind.)  ■  ... 


Journal-Herald  and  the  Muncie 
(Ind.)  Press,  in  Washington,  D.  C., 
Feb.  15. 

Fred  Mosebach,  78,  veteran 
former  sports  editor  of  the  San 
Antonio  (Tex.)  Express,  recently. 

Mark  Edgar,  former  editor  of 
the  Scranton  (Pa.)  Sun,  Feb.  17, 


Georgia  Bills 
Tabled;  3%  Tax 
Levy  Adopted 


tions. 

The  delays,  ranging  up  to  more 
than  30  hours  in  press  dispatches 
sent  to  Australia,  are  being  de¬ 
bated  hotly  in  the  House  of  Com- 


ew  Adooted  suggested  Remedies 

*  ^  Suggested  remedies  include  the 

Atlanta — Georgia’s  Legislature  establishment  of  a  separate  or- 


Mickelson,  New  _  at  Grosse  Point,  Mich.,  where  he  adjourned  Feb.  17  without  acting  ganization  to  the  Post  Office  con- 

U  I  in  (M  inn.)  Mickelson  news  editor  of  a  weekly  news-  finally  on  two  newspaper  bills  trolled  Cable  and  Wireless  for  the 

Journal,  was  elected  president,  paper  owned  by  his  son.  which  had  roused  the  nation’s  handling  of  press  traffic,  the  lay- 

Speaking  to  75  NDPA  repre-  Thomas  P.  McKiernan,  56,  press.  (E  &  P,  Feb.  17,  page  13.)  ing  of  new  cables,  the  building  of 
sentatives  Ray  O  Mithun,  presi-  former  city  editor  and  editorial  It  did,  however,  include  newspa-  new  radio  relay  stations  and  the 
dent  of  Campbell-Mithun,  Inc.,  ad-  writer  for  the  Lawrence  (Mass.)  per  subscription  prices  in  a  gen-  conferring  upon  press  messages 
vertising  agency  said  the  rural  Telegram  and  former  staffer  of  the  eral  3%  sales  tax.  of  some  degree  of  priority  as  a 

press  can  perform  its  greatest  pub-  Hartford  (Conn.)  Times,  Holyoke  The  two  bills  which  remain  “on  public  service, 
lie  service  in  spotlighting  unneces-  (Mass.)  Transcript.  Holyoke  Tele-  ice”  for  the  1952  session  were  l  abor  Government  spokesmen 


for  the  1952  session  were  l  abor  Government  spokesmen 


sary  goverment  expense  “partic-  gram  and  the  Springfield  (Mass.)  sponsored  by  Gov.  Herman  Tal-  have  tried,  without  much  success, 
ularly  when  such  expenses  are  Daily  News,  in  Springfield,  re-  madge.  One  would  make  newspa-  to  write  off  the  shortcomings  and 
purely  for  political  purposes  ”  cently.  pers  subject  to  libel  suit  in  any  near  breakdown  of  the  Empire 

larf  A„o!„rf  wiaiUm  Harry  WiLD  HicKEY,  47,  tele-  county  in  which  they  have  100  communications  system  on  “sea- 

Lasi  isuisAarK  Agamsi  socialism  editor  and  editorial  writer  subscribers.  The  other  would  pro-  sonal  ionospheric  conditions,  that 

Mr.  Mithun  told  the  group:  Fayetteville  (N.  C.)  Ob-  hibit  monopoly  mergers.  is,  abnormal  sun  spot  activities.” 

“You  are  the  last  remaining  bul-  since  1942  and  formerly  of  On  Ibc  final  day  of  the  session.  The  Council  of  the  Empire 

wark  against^^  socialism  in  the  Chattanooga  (Tenn.)  Times,  when  the  bills  were  due  for  con-  Press  Union,  noting  that  it  had 
United  States.”  sideration  in  the  House,  having  been  increasingly  difficult  —  at 

He  also  asked  the  rural  press  to  Earl  Sparling,  53,  reporter  for  been  passed  by  the  Senate,  reports  times  impossible — to  send  news 
help  advertising  agencies  acquire  the  New  York  World-Telegram  for  were  current  that  the  Talmadge  telegrams  between  Britain  and 
more  basic  information  of  market-  many  years  until  he  retired  from  forces  had  been  split.  Opponents  Commonwealth  countries  over- 
ing  areas  served  by  small  newspa-  newspaper  work  15  years  ago,  in  of  the  measures  claimed  enough  seas,  asserted: 
pers.  New  York,  Feb.  15.  He  had  been  votes  to  beat  them.  “Under  such  conditions  news— 

A  “local  advertising  idea”  clinic  Washington  correspondent  for  the  Action  by  the  Georgia  Press  always  a  swiftly  perishable  coin- 
highlighted  the  two-day  meeting.  Scripps-Howard  Newspapers  and  Association  and  other  friends  of  modity  simply  ceases  to  be  news, 
Kenneth  B.  Way,  Watertown  had  worked  for  the  New  York  the  newspapers  built  up  consider-  costly  as  it  is  to  collect  and  tranv 
(S.  D.)  Public  Opinion,  reported  Evening  Post,  and  the  New  Or-  able  opposition  to  the  bills  during  mil.  Its  value  vanishes  while 
excellent  results  in  the  use  of  color  leans  (La.)  Item  and  was  the  au-  the  three  days  after  they  passed  waits  its  turn  in  a  long  queue  ot 
for  dollar-day  promotion.  thor  of  four  books  and  numerous  the  Senate.  delayed  telegrams.  Meanwhile  ect 

The  association  renorted  a  1950  magazine  articles.  With  Governor  Talmadge  ab-  tors  in  Australia  and  New  Zealand 

national  advertisine  ^aee  of  32  -  Dr.  Frank  Amner  Gallup,  87,  sent  from  the  Capitol,  Speaker  have  either  to  use  foreign  verswos 
905  542  for  the  50^  newspapers  on  of  the  Watertown  (N,  Y.)  Fred  Hand  elected  not  to  call  up  of  world  events,  or  leave  thw 

Us  rSer  The  re^rt  sK  in  1904  and  formerly  the  bills.  readers  in  ignorance.  From  the 

iain  of  2  247  166  o?^r  1^9  '"ith  the  Yonkers  (N.  Y.)  Daii  -  Point.of  view  of  editors  at  hoi« 

News  and  a  former  president  of  McmV  RcQUestS  Made  awaiting  news  from  overseas,  Ita 
■  St.  Lawrence  University,  at  Utica,  T T„^Vi  PhIa  position  is  equally  bad;  it  has  i# 

«  H  p.  11  T  '  N.  Y.,  Feb.  14.  TOf  Line-incn  nule  fact  become  chaotic.” 

L.  A.  Uuawall  Joins  ’  br.dy  51  manamnff  PORTLAND,  Ore. — ^The  advertis-  The  Daily  Telegraph  and 

\  oRADY,  31,  managing  . _ _ _ _ .  .  .  „  “Thi.  whote 


gain  of  2,247,166  over  1949. 


L.  A.  Duawall  Joins  "  in  *  _ . 

Angleton  (Tex.)  Daily  editor^of  th^^wiimingt^^'l^l)  '"8  nile,  converting  lines  to  inch-  ing  Post  commented:  “The  wb^ 

Angleton,  Tex.-Brazo;ia  Morn/4  es  prepared  by  M.  L.  Sharp,  le-  ^cS”  ffileSerenr"^ 

County’s  first  and  only  daily  news-  previously  a  sports  editor  for  22  ‘^1  advertising  manager  of  the  o  i  n 

paper,  the  Daily  Review,  has  a  years,  Feb.  20.  /owrno/  apparently  has  filled  a  J 

riAo/  k.icinacc  T  c  r-,  need  felt  on  many  papers.  which  are  doing  their  job  wen. 

new  buMness-advertising  manager,  H.  Douglas  Johnson,  Sr.,  57,  requests  re-  “At  this  rate,  about  the  one  mO; 

khffie  Sl^oSinn"  ^  ^  assistant  nev«  editor  of  the  Syra-  ^  r  q  sage  left  soon  for  the  dead  hand 

hsh mg  coiporation.  case  (N.  Y.)  Herald  -  Journal.  Swaim,  publisher  of  the  B/wi^fon  of  the  State  to  tap  out  will  be  » 

W.  D.  Johnston,  who  has  been  former  editor  of  the  Cayuga  )  Evening  News-Banner,  who  SOS  to  private  enterprise  to  bn« 

publisher,  is  president  of  Review  County  News.  Auburn.  N.  Y.,  enclosed  $3  for  a  dozen  conver-  the  service  back  to  life  again! 
Publishers,  Inc.,  which  suceeds  and  former  telegraph  editor  of  the  •  t  editorially  observed  the  WorUt 

the  Re^ew  Publishing  &  Sta-  Watertown  (N.  Y.)  Daily  Times,  As  they  are  complimentary,  Mr.  Press  News. 

Uonery  Co.  Other  principals  are:  feb.  20.  He  vvas  a  brother  of  the  g^arp  returned  the  money  writh  At  the  same  moment  a  Gove^ 

Craig  Cullinan,  Jr.,  managing  edi-  'ate  Harold  B.  Johnson,  editor  rules  and  promptly  received  ment  official  was  assuring  Parli^ 

tor;  Bob  Matherne,  former  owner  and  publisher  of  the  Watertown  ^  Swaim:  “Many  ment  that  there  are  no  delays  « 

of  the  Baytown  Sun;  Fred  Hart-  limes.  thanks — but  DO  buy  your  wife  a  press  messages  to  and  from 

man,  present  publisher  of  the  Leo  Bass,  72,  for  more  than  box  of  Valentine  candy  on  us  ”  tralia,  press  telegrams  were  at  lew 

Sun,  and  Mr.  Duewall.  15  years  editor-in<hief  of  the  and  returned  the  money.  five  hours  late,  British  editon 

Mr.  Duewall,  a  graduate  of  the  New  Yorker  Staats-Zeitung  und  At  the  suggestion  of  Milt  Rass-  ported. 

University  of  Texas  school  of  Herold,  German  -  language  news-  mussen,  Reynolds-Fitzgerald,  Inc.,  Australian  editors  said  that  W 

journalism,  came  here  after  serv-  paper  in  New  York,  until  his  re-  the  Journal’s  national  representa-  received  reports  of  the  officuT* 
ing  as  general  manager  of  the  tirement  in  1947,  Feb.  20.  tives,  a  column  rule  is  being  add-  speech  12  hours  late.  The  o**’ 

Taylor  Daily  Press  and  advertis-  Clarence  William  (Bill)  ed  on  each  side,  one  measuring  sages  were  prefaced  with  an 

ing  salesman  for  the  Abilene  Re-  Schrader,  41,  for  the  last  four  space  in  lines  and  the  other  in  planation  that  they  had  been  W* 
porter  News.  and  one-half  years  business  mana-  inches.  up  by  “excessive  cable  delay*- 
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readers  in  ignorance.  From  the 
point  of  view  of  editors  at  home 
awaiting  news  from  overseas, 
position  is  equally  bad;  it  has  h 
fact  become  chaotic.” 

The  Daily  Telegraph  and  Mot*- 


Milwaukee's  Last 
German  Doily  Folds 

Milwaukee  —  Milwaukee’s  last 
German  language  daily,  the  Mil¬ 
waukee  Deutsche  Zeitung,  has  dis¬ 
continued  publication. 

Founded  in  1932,  the  daily  was 
successful  but  World  War  II 
brought  a  decline  in  circulation 
and  advertising  and  with  increas¬ 
ing  publication  costs,  funds  to 
continue  publication  were  obtained 
from  German-American  societies. 
The  Milwaukee  German  News  Co. 
was  the  last  publishing  firm 
whidi  has  now  been  dissolved. 
The  Chicago  Abendpost  recently 
acquired  the  circulaiton  list,  and 
W.  B.  Schnabel,  the  last  editor  of 
the  Deutsche  Zeitung,  is  now  Mil¬ 
waukee  correspondent  for  the  Chi¬ 
cago  paper. 


The  only  German  paper  left 
here  now  is  the  Milwaukee  Her¬ 
ald,  a  semi-weekly  published  at 
Winona,  Mitm.,  as  a  Milwaukee 
edition. 

■ 

Retailers  Get  Ideas 
To  Push  Cotton  Goods 

National  Cotton  Week  will  be 
April  29  -  May  5.  The  National 
C^ton  Council  (271  Church  St., 
N.  Y.  C.)  is  supplying  retailers 
with  a  complete  merchandising 
package  and  is  backing  up  this 
promotion  plan  with  a  national 
publicity  campaign. 

The  promotion  kit  is  designed  to 
help  stores  and  specialty  shops 
increase  cotton  sales  during  the 
Week  and  throughout  the  sum¬ 
mer.  Included  are  copy  and  art 
ideas  for  newspaper  layouts. 


ANNOUNCEMENTS 


Publicatioiu— Wanted 


WANTED  by  experienced  newspaper¬ 
man:  good  solid  old  establisned 

weekly  or  smalt  daily  enjoying  ac¬ 
ceptance  in  thriving  community.  F.  O. 
Box  1532,  Paterson,  N.  J. 


Business  Opportunities 


PHOTOENGRAVING  PLANT  for  sale 
in  sunny  South  Carolina.  Small,  mod¬ 
erately-equipped  first  floor  shop.  Won¬ 
derful  expansion  possibilities.  One  lo¬ 
cal  competitor.  Agreeable  year-round 
climate.  Box  136,  Editor  &  Publisher. 


Cartoons— Features 


PROMOTION  MANAGERS,  write  for 
free  details  of  our  spring  local  pro¬ 
motion  service.  Midwest  Syndicate, 
Box  583,  Wheaton,  Illinois. 


Promotion  Services 


Classified  Section 

RATE  GUIDE— >Consecutjre  Insertions. 


grruAnoNB  wamtud 

Ineertlewa  Uae  Bata 

1  $.ao 

S  and  over  .4* 

ConaocnUvo  tnaartloaa  bring  bool 
results. 

Advaaee  Payaeat  Ueuaae<aS 


AlJ.  omu  CLAMinCATIOIlB 

laaoftloas  Line  Bata 

1  Si.a# 

a  jse 

4  and  over  .se 

(Lowor  S6  and  61  weak  rates 

obtainable  upon  appUeaUon). 
Charge  ads  accepted  from  leeog- 
nlsed  companies. 


ADVEBTI8IHO  AORNCIBS  eharged  at  oar  Xatlonal  Olassifled  raU 
leas  commission.  (Inquire  for  rates.) 

Count  30  uniu  per  line  (Box  wording  takae  S7  units).  No  abbreviaUona. 
Add  15c  for  Box  service — Replies  mailed  daily.  Box  holders’  IdentiUea 
held  In  strictest  confidence. 

Editor  dk  PuhlUher  rmtorvmt  tho  right  to  edit  mtl  eopr» 
DEADLINE  WEDNESDAY  at  2  P.M. 

(After  Last  Mail) 

Address:  Times  Tower.  New  York  18,  N.  Y.  Phone  BRyant  9-3052 


ANNOUNCEMENTS 


PROSPEROUS  Iowa,  Nebraska,  South 
pskota  Newapapers.  Herman  Koch, 
ttlO  Nebraska  Sioux  City,  lows. 


midwest  PAPERS:  Bailey-Krohbiel 
M^ee.  Succeaeors  to  Clyde  H.  Knox, 
tlt-lt  Journal  Bldg.,  Salina,  Kansas. 


For  any  aise  paper  contact 
ODETT  A  ODETT,  Brokers 
Piiblithera  for  Many  Tears 
F.  0.  Box  527.  Ssu  Fernando,  Calif. 


DAIURg  OR  WEEKLIES— Honntain 
u  if*’  Midweit,  SoDthweat.  Ray  B. 
?,°Bler  A  Aasoclates,  813  Boston 

nicr..  Denver.  Colorado. _ 

Personal  service  barked  with  80 
S*‘2’  ®*P«rience  in  the  West.  Arthur 
Stypes,  625  Market  St..  San  Fran- 
tlieo  5,  Calif. _ 

«}«bratinr  our  80TH  YEAR  without 
of  time  as  exclusive  newtpa- 
P»  brokers.  We  would  like  to  be  of 
“wicc  to  yon,  the  pnblicher,  and  to 
To*,  the  buyer. 

LEN  PEIOHNER  AGENCY 
7ii  ^  ^92,  Mt.  Pleaaant.  Mirhigau 
PyY  or  tell  a  newspaper  or  Job 
piABt  la  the  Southwest  eontset  Jamas 
T.  Jsekson.  Psnis  Valley,  Okie. 


sootbeAStern  daily 


ANNOUNCEMENTS 


Publkations  for  Sale 


SUPERIOR  California  Weekly.  Net 
Income  $14,000  last  year.  Also  small 
Daily  needing  strong  hand.  Ray  Camp¬ 
bell.  4101  W.  3rd  St.,  Lot  Angales, 
California. 


WE  HAVE  several  weitern  dslliaa 
that  are  priced  $225,000  to  One  Mil¬ 
lion.  State  your  financial  poaltiou. 
The  minimum  cash  down  it  $100,000. 
W.  H.  Glover  Co^  Ventura,  Calif. 


CHAIN  OF  8  weekly  pspera  In  $ 
Middle  West  towns,  15  miles  apart 
Office  in  each;  pspera  printed  in  cen¬ 
tral  plant.  All  three  towns  itasdy 
farm  trade  centers.  Several  live  in- 
duitriet  in  each.  Most  of  atalf  draft 
exempt.  Total  cirrnlation  3.500.  Bnst- 
nesa  paid  net  of  85%  on  eeat  in  1960. 
1951  gross  about  $65,000.  Tskaa 
$14,000  down.  Larry  Towe  Agency, 
1807  S.  Shore,  Holland,  Michigan. 


HIGH  PROFITS,  low  coat — that's 
this  Southern  Michigan  weekly.  For 
tale  became  of  poor  health.  Ideal 
hniband-wife  property.  Pays  annual 
net  of  62%  on  coat  of  batiness  aad 
building.  Write  Box  7325,  Editor  A 
Publisher,  for  fall  story. 


CAUFORNIA  DAIUES,  WEEKLIES 
J.  A.  Snyder,  8570  Frances  Avenne 
Venice  California 


CALIFORNIA  WEEKLY. 
GROSS  sbont  $14,000.  Located  in  a 
fast  irrowing  area.  No  competition. 
900  circniation.  Well  equipped.  Ask¬ 
ing  $15,000  with  $8,000  down.  Jack 
L.  Stoll  A  Associates,  4958  Melrose 
Ave..  Lot  Angelet  29,  Calif. 


50  WAYS  TO  CUT  DOWN 
CLASSIFIED  OVERHEAD 

WRITE  for  a  FREE  copy  of  our 
summary  of  50  ways  to  combat  rising 
costs  in  your  Classified  advertising 
department. 

This  summary  is  typical  of  tha 
valuable  management  helps  subscrib¬ 
ers  to  the  Howard  Pariah  Classified 
Advertising  Service  constantly  re¬ 
ceive. 

SEE  for  yourself  why  the  Howard 
Parish  Service  is  the  Want  Ad  Serv¬ 
ice  that  Makes  Yon  More  Money.  Ask 
for  sample  copy  and  complete  uetaila. 
Do  it  today  I 

HOWARD  PARISH 

Tested  Want  Ad  Selling  Plana 
Daily  News  Tower  Miami  83,  Fla. 


MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web.  Offset,  Flat-Bed  Experts 

We  will  move,  erect  or  repair  prsssea 
ANYWHERE 

28  East  4th  St..  New  York  8.  N.  T. 
Phone:  SPrIng  7-1740 


LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRESS  ERECTORS 


MACHINERY  and  SUPPLIES 


Composing  Room 


INTERTYPES 

•’C”  Intertypea  $12835,  $14869 
with  quadding  attachment. 

“C”  Intertypea  $7891 — $8289,  $ 
mags,  gas  or  electric  pot. 

C3SM  $7667,  electric  pot. 

LINOTYPES 

Models  5,  8,  14. 

450  Goss  Mat  Roller 
72D  Goss  Shaver 

Northern  Machine  Worka 
323-29 'N.  4th  St.,  Philadelphia  6,  Pa. 


TYPESEHING  MACHINES 

2  MODEL  G3  INTERTYPES  $18097, 
$16607,  with  qiiaddera,  aawa, 
electric  pots,  AO  Mutora,  and  10 
extra  lowar  aplita,  and  13  fonta 
of  modern  2  letter  display  mata. 
Model  14  UNOTYPE  $48783 
Model  81  LINOTYPE  $53650 
Model  33  LINUTYPE  $39448 
Model  8  UNOTYPE  $87471 

BEN  SHULMAN  associates 
500  Fifth  Ave. — N.  Y.  18 

BRyant  9-1183 _ 


FOR  SALE:  Late  Model  8  Llnotypea, 
Model  21  Display  Linotype  with  38 
split  magssines.  Model  C  Intertypm 
with  and  without  qnaddera.  Model  B 
Intertype.  Immediate  Delivery.  Print- 
craft  Representativea,  277  Broadway, 


Diimantling — Moving — Ereeting 
Newspaper  Conveyor  Installations 
Service  Nationwide 

738  N.  Victory  Blvd.,  Bnrbank,  Calif. 


MACHINERY  md  SUPPLIES 


MACHINISTS — Diimantling,  moving, 
assembling,  entire  newspaper  plants. 
Repairs,  maintenance,  terviee  nation¬ 
wide. 

LORENZ  PRINTING 
MACHINE  CO..  INC. 

3636  —  81  St.,  Long  Island  City  1,  N.  Y. 
STIlIwell  6-0098  0099 


CROSS  FILES 

NEWSPAPER  pretaea  diamantled  aad 
erected  Anywhere  In  United  States  or 
Canada.  S^eislisiag  ia  Duplex  aqnlp- 
ment. 

(Jail — ^Walter  E.  Hamlin — Write 
211  Marion  Bldg.,  Cleveland  IS,  Ohio 
CHerry  1-3808 — YEllowstooe  3-4446 


E.  P,  WALLMAN  AND  COMPANY 
Printing  Machinery 
Bought  and  Sold 
Erecting  and  Rebnildlng 
975  North  Cbnreh  Street 
Rockford  Illiaols 


MaO  Room 


BELT  CONVEYORS 

steel  Frames  and  Tops — with  Bnndla 
— Drop  openings.  Two  110-foot  aee- 
tions  complete  with  A.  0.  Motors  and 
Controls. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenne,  New  York  18,  N.  T. 


ADDRESSOGRAPH  and  Elliott  Ad¬ 
dressing  machines,  completely  rebuilt; 
save  up  to  50%.  All  models  available 
including  plates,  frames,  cabinets,  etc. 
(let  our  prices  before  buying.  Mailing 
Machines,  Inc.,  1911  Pine  St.,  St. 
Louis,  Missouri. 


CANADIAN  Newsprint,  original  mil! 
•hipment.  any  aiae  rolls,  carload  lota 
at  attraetiva  prices.  March  ship¬ 
ment  and  eontinuoua  bookings.  In¬ 
quiries  invited.  Canadian  Newsprint 
Supply  Co.,  Alfred  Horn,  870  Lexing¬ 
ton  Ave..  New  York  17.  N,  Y.  Tal: 
ORegon  9-8870.  _ 


STANDARD  NEWSPRINT.  Rolls — 
sheets.  All  sises.  Ail  types  printing 
papers.  Box  158.  Editor  «  Publisher. 


NEWSPRINT 

ORIGINAL  MILL 
SHIPMENTS 
PROMPT  DELIVERIES 
Spot  and  long-term  commitments. 
Box  157.  Editor  A  Publisher 


AVAILABLE  standard  newapriat.  all 
sises.  S.  B.  Behren^  115  Onderdonk 
Ave.,  Brooklyn,  N.  Y.  Phone:  Ever¬ 
green  6-0505.  One  of  New  York's 
largest  converters  of  newsprint. 


NEWSPRINT  WANTED 

ROLLS,  •Sheets,  any  aiae.  Ail  type 
Print  Pspera.  Phone  ALgonqnin  4- 
8729.  New  York. 


Press  Room 


DUPLEX  TUBULAR  24-Page  Preaa. 
half  and  qnarter-pags  folder,  svsilabla 
February  15th.  AO  motor  drive. 

GEORGE  0.  OXFORD 
Boise  Idaho 


FOR  SALE 

ROTOGRAVURE  PRESS  UNITS 
Two  used  HOE  open  fonntain  nniti, 
68'  web  width.  43'  cylinders. 
Box  7366.  Editor  A  Publisher 


EIGHT-PAGE  flat  bed  press  avsilshle 
April  1.  Excellent  printer,  14  chases, 
good  rubber  rollers,  motor  and  drive. 
Not  a  Goss  or  Duplex  but  one  of  the 
best  fist  beds  ever  made.  Make  na  an 
offer.  The  Gasette,  Delaware,  Ohio. 


S 


MACHINERY  and  SUPPLIES 


Prea  Room 


COMPLETE  PLANTS 


NEWSPAPER  PRESSES 
rotary— FLATBED 
ALL  SIZES  AVAILABLE 
STEREOTYPE  EQUIPMENT 
BEN  SHULMAN  ASSOCIATES 

500  Fifth  Arenue 
New  York  18,  New  York 
Phone  BRyant  9-11S2 


HOE  AND  DUPLEX  3  and  4  unit 
presses,  rolls  on  each  end,  22^'  evt- 
olT,  now  arailable,  will  aell  nnit  from 
either  press. 

OEOROE  0.  OXFORD 
Boise  Idaho 


CURRENT  OFFERINGS. 

825-G  Vandercook  fall  page  Power 

_  Proof  Press. 

WE8EL  Electric  hesTy  duty  Galley 
Proof  Press. 

AMSCO  Saw  Trimmer. 

HOE  Jig  Saw  A  Drill. 

HOE  full  page  Flat  Sharer. 

HOE  Dry  Mat  Roller. 

CURVED  Casting  Boxes  A  Plate  Fin¬ 
ishing  Machines  for  all  standard 
sheet  cnts. 

40'  Chandler  A  Price  Auto.  Power 
Cutter. 

INDUSTRIAL  Paper  Shredder. 

BALERS — both  new  and  used. 

NEW  HALL  Form  Tables  A  “Dural” 
light-weight  Stereo.  Chases. 

THOMAS  W.  HALL  COMPANY,  Inc. 

120  West  42nd  St.,  New  York  18. 
(Plant  at  Stamford,  Conn.) 


DUPLEX,  GOSS,  HOE  newspaper 

greases — from  8  pages  to  99  pages. 

ontact  Newspaper  Dirision,  Turner 
Printing  Machinery,  Inc.,  2030  Payne 
Avenue,  Cleveland  14,  Ohio.  Branches: 
Chicago  and  Detroit. 


CUTLER-HAMMER,  two-motor  full 
automatic  newspaper  press  drives  and 
control  panels,  220  volt,  3  phase,  60 
cycle  AO.  Complete  with  resistors  and 
pnsb  button  stations: 

One  75/754  H.P.  crosshead  type, 
will  drive  3  or  4  units  at  moderate 
speed. 

One  40/3  H.P.  faceplate  type.  Will 
power  4  decks  single  width,  quad  or 
lO^age  tubular,  press. 

USED,  serviceable,  rscently  with¬ 
drawn  from  service,  reasonably  priced, 
immediately  available. 

The  Eastern  Color  Printing  Co. 

Waterhury  20,  Conn. 


HOE  three  unit  with  double  folder 
23  9/10  cutoff.  Robber  rollers,  A.C. 
drive.  Balcony  model. 

HOE  two  nnit  double  folder  23  9/10 
cutoff,  complete  stereo.,  A.C.  drive. 

DUPLEX  semi-cylindrical  22H  cut¬ 
off. 

DOUBLE  folder  complete  stereo., 
A.C.  drive. 

GOSS  45C  mat  roller  chain  drive. 

PRINTERS’  SUPPLY  LIMITED 
London.  Canada. 


FOR  SALE:  24-Page  Hoe  Web 
Newspaper  Press,  two  pistes  wide, 
28  9/16"  sheet  cut.  With  complete 
stereotype  equipment  and  A.  0.  mo¬ 
tors.  Ready  prompt  shipment.  Thomas 
W.  Hall  Company,  Inc.,  Stamford, 
Connecticut. _ 

DUPLEX  TUBULAR  4-Page  deck 
two-to-one  model,  now  available. 
George  C.  Oxford,  Boise,  Idaho. 

Stcretoype _ 

FOR  SALE:  full  page  Plat  electric 
Form-O-Scorch,  model  F,  with  Giant 
sise  Mat  Humidor.  Excellent  value. 
Box  100,  Editor  A  Publisher. 


MACHINERY  and  SUPPLIES 


PHOTO 

ENGRAVING 

EQUIPMENT 

ZINC  AND  MAGNESIUM 
E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  6.  CUrk  St. 

New  York  Chicago 


Wanted  to 


WANTED 
COMPLETE 
NEWSPAPER  PLANTS 

NEWSPAPER  PRESSES 

COMPOSING  ROOM  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.,  New  York  Oity 
BRyant  9-1132 


WANTED  NOW:  Elrods,  Ludlows, 
Model  8  and  14  Linotypes.  Write, 
call  or  wire  for  guiek  cash  deal. 
American  Printing  Machinery  Co.,  88 
Gold  St.,  New  York  City.  RE-2-2283. 


GOSS  Press  single  width  (two  pages 
wide).  13M  inch  printing  diameter, 
21H  inch  cut-off  or  deck  for  same. 
Give  full  details  and  prices.  Box  1042, 
Editor  A  Publisher, 


DUPLEX  TUBULAR  PRESS,  two  to 
one.  Write  Box  7237,  Editor  A  Pub¬ 
lisher. 


NEEDED:  Small  Rotary  Press  with 
or  without  stereotype  equipment. 
22)4'  cut-off.  Call  or  Wire  collect. 
American  Printing  Machinery  Co^  88 
Gold  St.,  New  York  City.  REctor 
2-2283. 


QUARTER-PAGE  Folder,  Mat  Roller. 
Cutler-Hammer  paper  conveyor,  8ta-Hi 
mat  dryer.  Curved  router.  Box  101, 
Boise,  Idaho.  _ 


WANTED  —  8-Page  Duplex  Flatbed 
Press  suitable  for  standard  and  tab¬ 
loid  papers.  Require  machine  in  good 
condition  and  equipped  with  Alternat¬ 
ing  Current  motor.  Reply  Box  121, 
Editor  A  Publisher. 


WANTED — Sta-hi  scorcher,  paper  cut¬ 
ter.  Good  condition.  Advise  full  par¬ 
ticulars.  Tuscaloosa  (Ala.)  News. 


HELP  WANTED 


Circolatioii 


DISTRICT  MANAGER:  Evening  and 
Sunday  Publication,  agprressive  organ¬ 
isation.  one  of  the  west's  fastest  grow¬ 
ing  Cities.  Wonderful  dry  climate 
year  around.  Give  full  details,  ex¬ 
perience,  reference,  age,  etc.  Car 
necessary.  Write  Box  7331,  Editor  A 
Publisher. 


CIRCULATION  MANAGER  with  prov¬ 
en  record  for  building  circulation. 
Little  merchant  and  suburban  motor 
routes.  Must  be  idea  man.  Small  Eve¬ 
ning  and  Sunday  paper  in  Sonth.  All 
replies  confidential.  Box  132,  Editor 
A  Publisher. 


CIRCULATION  MANAGER  for  small 
New  England  afternoon  paper  in 
40,000  population.  Must  be  a  hustler. 
Send  references.  salary  expected. 
Address  Box  159,  Editor  A  Publisher. 


Clatisificd  AdrertMac 


WE  HAVE  an  opening  on  our  staff 
for  an  experienced  classified  salesman; 
one  who  is  capable  of  being  the  sec¬ 
ond  man  in  the  department.  The  man 
we  seek  must  be  draft  exempt,  full  of 
ideas  and  have  the  push  to  put  them 
across.  The  pay  is  straight  salary 
plus  commissions  for  extra  effort.  Give 
age,  whether  married  or  single,  refer¬ 
ences  and  availability  in  first  letter. 
Replies  will  be  kept  confidential. 
Write  L.  R.  Benson,  Classified  Man¬ 
ager,  Capital  and  Journal,  Topeka, 
Kansas. _ 

MAN  OR  WOMAN  to  take  over  classi¬ 
fied  department  in  chain  of  5  weeklies, 
or  will  train  veteran  with  aggressive 
sales  ability.  Palisades  Publishers, 
Englewood.  New  Jersey. 


HELP  WANTED 


EXCELLENT  opportunity  for  man  or 
woman,  on  small  daily  In  the  Bonth. 
Layout,  copy  and  selling  required. 
Tell  all  about  yourself  in  first  reply. 
Box  7357,  Editor  A  Publisher. 


MEN  TO  TRAVEL  Southwest,  sell  sd 
vertising  in  official  sheriff  and  police 
magasine.  Top  compensation  for  se¬ 
lected  r^resentatives.  SOUTHWEST 
LAW,  Box  608,  '^cnmesri.  New 
Mexico. 


ADVERTISING  salesman  capable  of 
becoming  publisher,  part  owner  of 
small  daily  after  working  5  years  for 
us  as  advertising  salesman  to  learn 
our  methods  while  we  get  acquainted 
with  your  character  and  ability.  We 
own  chain  of  small  dailies. 

DO  not  apply  if  yon  want  to  start 
at  top.  You  must  be  hard-working 
legman,  make  fast  good  layouts,  and 
good  salesman.  Knowledge  of  news 
advantageous. 

WRITE  of  selling  successes,  special 
events,  contracts.  Write  fully  stating 
age,  education,  experience  in  full,  ref¬ 
erences,  past  salaries,  salary  expected. 
Write  Box  7370,  Editor  A  Publisher. 


ADVERTISING  MANAGER  with  ex¬ 
perience,  good  sales  and  layout  abili¬ 
ties,  references  and  car,  wanted  im¬ 
mediately  for  small  six-day  evening 
daily  in  sunny  northern  New  Mexico. 
Must  be  draft-proof.  Box  124,  Editor 
A  Publisher. 


IMMEDIATE  opening  for  display  ad¬ 
vertising  salesman.  Variety  of  active 
accounts.  Only  daily  in  fast  growing 
northern  Ohio  city.  Top  salary.  Rem 
opportunity  for  aggressive  man  with 
ideas.  State  experience  and  when 
available  for  interview.  Box  128,  Edi¬ 
tor  A  Publisher. 


ADVERTISING 

DIRECTOR 

WE  are  looking  for  a  man  capable 
of  leading,  training,  and  inspiring  the 
advertising  staff  of  one  of  America’a 
leading  7-day  papers.  Must  know  how 
to  handle  customer  relations  and  take 
part  in  community  activities.  Write  in 
confidence,  giving  full  information  of 
experience,  education,  age,  and  previ¬ 
ous  earnings.  Our  staff  knows  of  this 
ad.  Box  140,  Editor  A  Publisher. 


ADVERTISING  MANAGER.  Small 
central  Pennsylvania  daily  needs  fully- 
qualified,  aggressive,  copy-Iayout-ssles 
man  with  good  performance  record. 
Must  be  available  before  March  15. 
Give  full  details  first  letter — experi¬ 
ence,  personal  backgronnd,  present 
earnings,  military  status.  Salary  open 
depending  on  training  and  experience. 
Evening  Standard,  Milton,  Pennsyl¬ 
vania. 


ADVERTISING  SOLICITOR.  Oircn 
lation  7,235.  Salary  and  commission. 
Good  opportunity.  Some  experience 
required.  Give  complete  details.  Daily 
Journal,  New  Ulm,  Minnesota. 


ADVERTISING  MANAGER  for  med¬ 
ium  size  New  England  afternoon  paper. 
Must  be  good  on  layouts  and  able  to 
sell.  Send  references  and  salary  ex¬ 
pected.  Address  Box  160,  Editor  A 
Publisher. 


ALERT1  Aggressive)  Ohio  Morning 
Daily,  80,000  circulation,  looking  for 
General  Reporter  with  those  qualifi¬ 
cations.  World  War  II  veteran  pre¬ 
ferred.  None  of  the  roving  kind.  Box 
102,  Editor  A  Publisher. 


CITY  HALL  RUN  open  for  accurate 
fast  reporter,  who  can  dig.  If  inter¬ 
ested,  send  samples,  references.  Box 
151,  Editor  A  Publisher. 


EDITOR — for  established  weekly  in 
metropolitan  area.  Must  be  capable 
of  taking  full  charge.  Fine  opportu¬ 
nity  for  man  with  initiative.  Box  152, 
Editor  A  Publisher. 


(XIPYREADER  for  fast  metropolitan 
morning  desk.  Must  have  five  years 
experience  on  newspaper  of  good 
standing.  Reply  with  full  details,  in¬ 
cluding  references.  Job  now  open. 
Write  Box  7177.  Editor  A  Publisher. 
CITY  EDITOR  for  small  daily  morn¬ 
ing  tabloid.  Two-man  staff.  Must 
handle  everything  from  wire  editing 
to  proof  reading.  Send  references  and 
salary  expected.  Publisher,  Northern 
Wyoming  Daily  News,  Worland,  Wy¬ 
oming. 


HELP  WANTED 


REPORTER,  man  or  woman  genertl 
news  experience  preferred,  daily  nsvi. 
paper  staff.  Selected  applicant  will  k« 
entitled  to  the  following  benelti: 
vacation  with  pay,  retirement  inconi 
plan,  group  hospitalisation  insuraact, 
employee  beneficial  association  asl 
group  life  insurance.  State  age,  si' 
perience  and  references.  Phone,  writs 
Mr.  Slabach  5251.  Intelligencer  Joii- 
nal,  Lancaster,  Pa. _ 


EDITORIAL  SECRETARY,  bi-Ungtal, 
good  salary.  State  full  details,  an, 
education,  experience.  Box  150,  X«i- 
tor  A  Publisher. 


NEW  ENGLAND  daily,  afternoon,  city 
43,000,  wants  experienced  desk  mas, 
editorial  assistant;  write  editorisli, 
handle  suburban  copy,  fill  in  city  n 
telegraph,  edit  features,  and  ^asril 
utility.  References  required  with  ii- 
terview.  Write  Box  146,  Editor  k 
Publisher. 


NEWSPAPER  trained  young  man  for 
syndicate  sales  contact  with  editon. 
Car  needed.  State  starting  income  re¬ 
quirements  and  background.  Applica¬ 
tions  confidential.  Box  154,  Editor  k 
Publisher. 


Mechanical 


ASSISTANT  FOREMAN  Mail  Room- 
Due  to  expansion  an  Eaat  Coast  nevt- 
paper  has  an  opening  for  a  mas  ea 
night  side  who  is  capable  of  hasdllai 
men  and  who  has  a  thorough  ksowl- 
edge  of  the  lateat  mail  room  equip¬ 
ment.  I.  M.  U.  shop.  Opportssity 
for  promotion  to  a  man  who  can  get 
results.  Box  7320,  Editor  A  Pih- 
lisher. 


STEREOTYPE  FOREMAN  —  Larft 
Eastern  Newspaper  has  opening  for  s 
man  tborongnly  familiar  with  ill 
phases  of  stereotyping.  Splendid  op¬ 
portunity  for  an  industrious  man  who 
can  get  production.  To  the  right  mu 
consideration  will  be  given  to  promo¬ 
tion  to  superintendent.  Box  TU4, 
Editor  A  Publisher. 


WANTED:  Linotype  machinist  to 

take  charge  of  maintenance  in  opu 
shop  Composing  Room  of  ideally  sito- 
atea  Sontnem  California  Daily.  Nut 
be  thoroughly  competent  and  sgroo- 
able.  Good  pay  and  permanent  job  for 
the  right  party.  State  age,  experioaci 
and  references.  Write  to  Box  TMS. 
Editor  A  Publisher. 


INSTRUCTION 


Linotype-Intertype  Instruction 
Ohio,  Linotype  School 
Logan  18,  Ohio. 

Free  Booklet  and  Informatios 


WRITERS’  SERVICES 


NEWSPAPERMEN’S  AGENCY.  Arti¬ 
cles.  Books.  Fiction.  Plays  markstu. 
Berths  Klansner,  180  E.  40  St.,  N.  >- 


PUBLISHER’S  assistant 
OR  BUSINESS  MANAGER. 
DESIRE  place  with  congenial  pot’ 
lisher  interested  in  larger  profits  friU 
skilled  management.  Sound,  leasoo™ 
experience.  Daily  of  10,000  to  25,00®- 
Record  and  finest  references  availshW- 
Salary  open.  Box  110,  Editor  A  Pah" 
lisher. 


CARTOONIST— Editorial.  Motroim^ 
tan  experience.  Staff  position  on  Miif 
desired.  Box  7859,  Editor  A  P«»- 
lisher. 


CIRCULATION  MANAGER 
PRESENTLY  employed  for 
years.  Seeks  change.  Aggressive,  thWj 
onghly  experienced  in  all  phaiei  «* 
operation.  '  A.B.C.  —  Little  mercW' 
plan — Promotion.  Mailing  room  opw- 
ation  and  motor  routes.  •*"*111,1 
within  reasonable  time.  ExceUU* 
record  in  highly  competitive 
References.  Age  36 — Married — 8  C*"" 
dren.  Know  my  business  and  t** 
prove  it.  Box  131,  Editor  &  PublnhW- 
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SITUATIONS  WANTED 


Circulation 

ABSISTANT  circulation  Manager 
er  Country  Oirenlation  Department, 
free  to  travel.  4  years  experience 
District  Manager  Metropolitan  News¬ 
paper.  8  years’  experience  Magasine 
^wsstand  Sales,  city  and  country. 
Psblishers’  representative,  and  whole- 
isle  agency  manager.  Married,  39 
years  old,  veteran.  Seek  opportunity 
ter  advancement.  Previous  expeii- 
•nce,  'Southern  and  Eastern  staUs. 
Box  7350,  Circulation  Management, 
Editor  A  Publisher. 

CIRCULATION  MANAGEIR,  capable, 
honest  and  aggressive  available  to 
lome  progressive  publisher  March  1st. 
A  man  of  good  repute,  references  to 
utisfy  most  exacting.  Draft  safe. 
Write  Box  7372,  Editor  A  Publisher. 

CIRCULATION  MANAGER,  age  45. 
Harried,  neat  appearance.  23  years’ 
•xperience  on  newspapers  from  10  to 
150,000  circulation.  Know  circulation 
thoroughly.  Little  Merchant  Plan.  Ex- 
Mllent  past  records  for  increased  reve- 
loe  ana  circulation.  Best  references. 
6o  anywhere.  ButI  prefer  Texas. 
Available  at  once.  Replies  in  strict 
coafldence.  Write  Box  7376,  Editor 
A  Publisher. 

CIRCULATION  MANAGER.  Twenty 
years’  experience  on  Morning,  Eve- 
sing  snd  Sunday.  An  aggressive  eco- 
somicsl  operator  with  a  record  of  re¬ 
mits  in  mghly  competitive  fields.  Will 
eoBsider  any  offer  tnat  has  a  challenge 
sad  a  future.  Best  of  referenees. 
Available  thirty  days.  Box  114,  Edi¬ 
tor  A  Publisher. 

Classified  Adveitisiiig 

EHPLOYED  Classified  Manager,  mar¬ 
ried,  33,  seeks  change.  Sound  back- 
tnund  of  over  10  years  all  phases 
Clusified.  Prefer  manager  established 
medium  daily,  assistant  large  or  op¬ 
portunity  develop  neglected  depart¬ 
ment.  Box  184,  Editor  A  Publisher. 

Display  Adveitising 

ADVERTISING  SPACE  SALESMAN 
OR  MANAGER.  long  experience  sales, 
topy,  layout,  promotion  and  merchan- 
diiing,  last  few  months  manager,  daily, 
imsll  staff.  Draft  exempt,  available 
Feb.  28th.  Box  7371,  Editor  A  Pub¬ 
lisher. 

ADVERTISING  MANAGER,  age  44. 
draft  exempt,  ambitious,  capable,  pro¬ 
ducer,  good  layout  and  copy.  Married, 
sew  car,  top  references  from  present 
•ad  former  employers.  Seeking  posi- 
ti6n  on  California  weekly  or  salesman 
oa  small  California  daily.  Write  Box 
13#.  Editor  A  Publisher. 

ADMAN  9  years’  retail,  national,  pro¬ 
motion.  Midwest  dailies.  Wants  ad 
msnger  or  good  job  on  larger  daily. 
34.  family,  vet.  Good  references.  Box 
143.  Editor  ft  Publisher. 

SOMEWHERE  there  is  a  Publisher 
uno  needs  a  38-year-old  advertising 
director  with  a  splendid  record  of  in- 
eremei.  on  2nd  papers,  in  retail,  gen¬ 
eral  and  classined.  An  advertising 
®»n  with  the  ability  to  sell  himself 
ead  the  paper  to  all  types  of  accounts 
•ad  to  create  friendships  for  both. 
Top  references.  Now  employed.  Ex¬ 
perience  up  to  130.000.  Write  Box 
1S5,  Editor  A  Puhlisher. 

CoirwpoMdtiiti 

UW  ANGELES  COVERAGE  accu- 
™e,  vivid  news,  features.  Reporter 
here  5.  Photos  by  associ- 
Jw-  Pee  or  retainer.  10717  Kelmore, 
galver  City,  California. 

SOUTHEAST  PENNSYLVANIA— Ex¬ 
perienced  newsman  for  news,  maga- 
trade  Journal  assignments.  Box 
*18.  Editor  A  Publisher. 

^ATCRE  stories,  cables,  mailers, 
■agsiine  articles  on  all  phases  ol 
***lj»lian  scene  furnished  by  experi- 
taceo  reporter  and  photographer;  four 
large  California  daily,  AP 
J^a^r,  regional  correspondent  for 
^  Francisco  daily;  contact  A1  Mil- 
fom.  26  Waruda  St.,  Kirrihilli,  8yd- 
Australia. 


SITUATIONS  WANTED 


Editorial 

(XJPYREADER — now  with  weekly  de¬ 
sires  return  to  daily.  15  years  fast, 
accurate  service  qualifies  me  for  your 
desk.  Prefer  South,  Sonthwest.  Box 
7339,  Editor  A  Publisher. 

DESKMAN,  young,  married,  doing 
well  on  medium  sise  paper  wants  shift 
to  metropolitan  paper  for  better  fu¬ 
ture.  Now  handling  three  wires, 
heads  and  doing  features.  Would  like 
to  be  low  man  on  some  copy  desk  or 
reporter  with  line  on  telegraph  desk. 
Writing  always  adequate,  often  supe¬ 
rior.  Good  background.  Box  7837, 
Editor  A  Publisher. 

EDITOR  (20  years)  now  writer, 
found  this  promising  Journalist  but 
can't  make  use  of  his  talents — can 
you  t  He’s  a  personable  Navy  Vet,  33, 
draft- proof,  has  done  newspaper,  pub¬ 
licity  writing.  Write  me  %  Uitor  A 
Publisher,  Box  7341. 

ENGINEER  -  JOURNALIST  Married 
veteran,  25,  with  electrical  engineer¬ 
ing  degree.  Journalism  training  snd 
experience,  seeks  work  with  techni¬ 
cal,  scientific  or  industrial  publica¬ 
tion.  Norm  Brisbin,  Lybecker  Road, 
Pullman,  Washington. 

COPYRBADER-REPORTER  now  on 
metropolitan  a.m.  daily.  Seeks  metro¬ 
politan  pjn.  Job.  Single,  26,  B.A., 
draft  exempt.  Now  making  $75.  Box 
7379,  Editor  A  Publisher. 

OOPYREADER  18  years  on  hig-city 
desks.  Know  world  news,  mskeup, 
wires.  Federal  eonrts,  smusements. 
Last  employer  recommends.  Box  7374, 
Editor  A  Publisher. 

COPYREADER,  REWRITE 

Man,  28,  married,  draftproof,  depee, 
7  years  small,  metropolitan  dallies, 
wire  service.  Now  wire  editor  small 
daily.  Box  7369,  Editor  A  Publisher. 

RADIO  snd  Television  column — a  cir¬ 
culation  builder.  Reviews  and  pre¬ 
views  in  weekly  series.  Station  and 
Network  contacts.  Samples  1  Box  7868, 
Editor  A  Publisher. 

REPORTER,  editor,  publicist,  sports 
writer,  27,  college  grad.  Seeks  Job 
in  newspaper,  house  organ,  publicity 
or  other  allied  field.  Future  more  im¬ 
portant  than  starting  salary.  Box  118, 
Editor  A  Publisher. 

REPORTING,  feature  writing,  other 
editorial  capacity;  A.B.  in  ihiglish, 
male,  married,  veteran ;  excellent  col¬ 
lege  record;  anxious  to  begin  career 
with  paper,  magazine,  wire  service; 
locate  anywhere.  Box  120,  Editor  A 
Publisher. 

SPORTS  EDITOR  —  A-1  reputation 
and  references.  Brisk,  colorful  copy. 
Snappy  makeup.  Real  circulation 
builder.  Speedy,  reliable.  Experienced 
sportscaster.  Married.  Over  draft 
age.  Seek  congenial  placement  medium 
sized  city.  Box  101,  Editor  A  Pub¬ 
lisher. 

SPORTS  EDITOR-writer-desk,  30,  so¬ 
ber,  conscientious,  intelligent,  6  years’ 
experience,  B.J.,  SDK.  $85.  Box  7880, 
Editor  A  Publisher. 

SPORTS  WRITER  of  six  years’  ex¬ 
perience  desires  position  of  editor  or 
assistant.  Former  employe  of  nation’s 
top  sports  publication.  Trained  in 
other  phases  of  news  writing.  Family 
man.  age  28,  vet,  draft  exempt.  Lo¬ 
cale  secondary.  Box  123,  Editor  A 
Publisher. 

SPORTS  WRITER — 3  years’  radio 
sports  director,  assistant  news  editor. 
Newspaper  experience.  College  grad. 
Vet.  Non-reserve.  Top  references. 
Box  7329.  Editor  A  Puhlisher. 

TOP  metropolitan  newsman.  As  far 
as  I  can  go  with  present  boss.  Want 
chance  to  advance  and  earn  more. 
Experienced  all  beats  and  rewrite. 
Draft  exempt  vet.  Box  116,  Editor 
A  Publisher. 

VET,  24,  now  editor-manager  South¬ 
ern  weekly,  2  years’  experience, 
wants  Job  reporter  on  daily.  Box  117, 
Editor  A  Publisher. 

EXPERIENCED  Reporter,  Copyread- 
er;  veteran.  Prefera  East.  Box  7354, 
Editor  A  Publisher. 

“Results  from  my  E.  ft  P.  Rein 
Wanted  ad  almost  instantaneous.” 
A  quote  worth  heeding,  to  solre 
personnel  problems! 


SITUATIONS  WANTED 
_ Editorial 


EXPERIENCED  REPORTER.  33,  de¬ 
sires  Job  on  daily.  Weekljr,  trade 
journal  experience.  B.A.  English.  Ex¬ 
cellent  references.  Drixe  own  ear. 
Recent  Honorable,  Medical  discharge. 

Box  7828,  Editor  ft  Publisher, _ 

EXPERIENCED  trial  lawyer,  leetar- 
er  and  script  writer  wishes  connec¬ 
tion  with  lire-wire  publication.  Write 

Box  7384,  Editor  ft  Publisher, _ 

FAST,  HARD-HITTING  newsman,  13 
years’  experience,  metro  and  small 
city,  all  bests,  rewrite,  general  as¬ 
signment,  rim.  Successful  magasine 
writer.  Age  83,  married,  family, 
draft  exempt.  Box  7348,  Editor  ft 

Publisher. _ 

GIRL  REPORTER  wants  Job  on  Mid¬ 
west  daily.  Experience  reporting,  edit¬ 
ing,  make-up,  telegraph.  Journalism 
degree.  Now  editing  state  labor  pa- 
per.  Box  7360,  Editor  ft  Publisher. 
HAVE  yon  an  opening  for  a  former 
feminine  Society  editor,  city  hall  re¬ 
porter,  general  news  reporter,  feature 
writer— on  good  sise  California  dai¬ 
lies!  University  Wisconsin  graduate. 
Go  anyplace.  Box  781B,  Editor  A  Pub¬ 
lisher^ 


REPORTER — two  and  one-half  years’ 
experience,  police,  sports,  features. 
Vet,  25,  wants  spot  on  medinm-sised 
city  daily.  Box  7353,  Editor  A  Puh- 
lisher. 


SEASONED  REPORTER,  REWRITE 
Desk  man,  20  years  city  bests.  Draft- 
exempt  veteran.  Active,  healthy,  tem¬ 
perate,  dependable.  Prefer  east  U.  S. 
Please  state  salary.  P.  O.  Box  81U, 
Mt.  McGregor,  N.  Y. _ 

AVAILABLE  NOW  for  reporting  Job 
on  daily.  Non-reserve  veteran,,  2 
years  experience  eonrts,  general  as¬ 
signments.  re-write  and  copy-reading. 
Top  references.  Location  secondary. 
Single,  20.  Missouri  grad.  Box  7807. 
Editor  A  Publisher. 

AGRICULTURAL  NEWS  and  feature 
writer,  B.S.,  M.S.,  Cornell.  Veteran, 
married,  weekly  paper  and  experiment 
station  experience.  8DX,  desires  po¬ 
sition  with  northeast  trade  or  agricul¬ 
tural  magasine.  Box  149,  Editor  A 

Publisher. _ 

AVAILABLE  on  short  notice  for 
managing  or  city  editorship  small¬ 
town  daily  or  major  weekly.  Wide  ex¬ 
perience  writing,  editing,  make-up. 
Best  references  as  to  ability,  reliabili¬ 
ty.  Have  family  and  require  perma¬ 
nency.  Will  travel  for  interview  East, 
South,  Midwest.  Box  155,  Editor  A 
Publisher. _ 

AVAILABLE  NOW  I  Experienced 
newspaperman,  editor,  news,  advertis¬ 
ing  manager.  Salary  open.  Drah 
proof.  Best  references.  Box  130,  Edi- 
tor  A  Publisher. _ 

COLLEGE  ENGLISH  TEACHER. 
Man,  30,  married,  2  children.  World 
War  II  veteran.  M.A.  in  English,  Co¬ 
lumbia  University;  some  doctoral 
work  in  a^ects  of  the  commnnication 
process.  For  past  two  years  have 
been  teaching  Freshman  English, 
American  Literature,  History  of  Art. 
Love  teaching  but  dislike  starving. 
Interested  in  anything  ethical  per¬ 
taining  to  the  written  word:  publish¬ 
ing,  advertising,  journalism,  radio, 
television,  etc.  Have  highest  refer- 
ences.  Box  142,  Editor  A  Publisher. 

EDITORIAL  EXECUTIVE  now  em¬ 
ployed  in  New  Tork  by  outstanding 
news-picture  magazine  seeks  contact 
with  daily  newspaper  publisher  need¬ 
ing  news  room  executive  who  can  pro¬ 
duce  local-angled,  reader  polling,  well 
illustrated  paper,  and  knows  how  to 
promote  it.  Experience  includes  top 
posts  with  leading  press  association 
and  history-making  midwest  daily. 
Prefer  locate  outside  N.  T.  Draft  ex- 
empt.  Box  153,  Editor  A  Publisher. 

Topnotch  Editor 

PICTURE  AND/OR  NEWS 
Competent,  Versatile,  Dependable, 
Combines  sound  news  judgment  with 
thorough  knowledge  of  photographic 
techniques,  based  on  more  than  20 
years  of  varied  experience  on  daily 
newspapers,  press  services  and  maga¬ 
zines.  Presently  employed  as  Man¬ 
aging  Editor  of  a  trade  magazine  but 
desirous  of  getting  back  into  newspa¬ 
per  field  and  a  more  challenging  Joh. 
Minimum  salary  sought:  $6,500  per 
annum.  Box  141,  Editor  A  Publisher. 


editor  &  PUBLISHER  for  February  24.  1951 


SITUATIONS  WANTED 
Editorial  _ 


NEWS  EDITOR  in  charge  content, 
makeup  and  production  leading  south¬ 
west  afternoon  paper  circulation  114,- 
870  desires  connection  elsewhere  sim¬ 
ilar  capacity  or  managing  editor.  20 
years  present  employment.  Nine  years 
with  AP;  as  Oklahoma  manager  (four 
years),  assistant  superintendent  mar¬ 
kets,  New  York  (one  year),  Ohio 
manager  (four  years).  Middle  aged, 
good  health.  Box  145,  Editor  A  Pub¬ 
lisher. 


NEWS  EDITOR,  sports  editor,  re¬ 
porter.  3  years’  experience.  24, 
draft-exempt.  Journalism  grad.  Top 
references.  Seeks  post  Eastern  daily. 
Good  weekly  opportunity  considered. 
Box  156,  Editor  A  Publisher. 


REPORTER-photographer,  26,  married 
veteran,  five  years’  experience  general 
reporting,  sports,  features.  Available 
immediately.  Jim  Colegrove,  Chilli- 

cothe.  Missouri. _ 

REPORTER  —  Feature  writer,  M.U. 
graduate.  Single,  draft-exempt,  30. 
Willing  to  travel  for  spot  with  future. 
Box  129.  Editor  A  Publisher. 


SPORTSWRITER,  college  grad,  World 
War  II  Vet,  wants  to  provide  hig 
league  sports  page  for  paper  of  semi- 
metropolitan,  or  metropolitan  charac¬ 
ter.  8  years’  experience.  Presently 
employed.  Excellent  references.  Go 
anywhere.  Salary  $70.  Draft  exempt. 
Masonic  background.  Box  144,  Editor 

A  Publisher. _ 

SPORTS  WRITER,  college  grad,  over 
2  years  as  sports  editor  small  daijy. 
Experience  wire  copy,  heads,  daily 
column,  draft  exempt.  Anywhere.  Box 

133,  Editor  A  Publisher. _ 

MANAGING  editor,  small  afternoon 
daily,  top  editorial  writer,  desires 
challenging  Job.  College  grad.,  32, 
married.  Box  137,  Editor  A  Publisher, 


_ rfcqtotniphcfi _ 

PHOTOGRAPHER 

PREISENTLT  employed  desires  change 
to  larger  daily,  excellent  background 
and  references.  Reply  to  Dave  Knox, 
Idaho  State  Journal.  Pocatello.  Idaho. 
ARGENTINE  PHOTOGAPHER  in 
New  Tork  Olty  until  March  1  for 

photographic  assignments  in  Argen¬ 

tine.  Chile,  Uruguay,  etc.  (English 
wording).  Award  winner,  10  years 
experience.  Box  7849,  Editor  A  Pnb- 

liaher. _ 

PHOTOGRAPHER  Feature,  News. 
PromoUon,  Excellent  laboratory  tech¬ 
nician,  writer.  Draft  exempt.  Box 
7353.  Editor  A  Publisher. 

PHOTOGRAPHER,  18  Tears  exper¬ 
ience.  3  years  as  news  photographer 
covering  sports,  society,  spot  news, 
serial  and  magazine.  Manager  of 
commercial  and  photo  finishing  plant 
for  15  years.  Age  39,  married  with 
one  child.  References  and  samples  on 
request.  Prefer  South.  Sonthwest,  or 
West.  Write  Earl  Sutherlin,  532  N. 
Morton  Street,  Bloomington,  Indians. 

Fromodwi— FwbHc  RdAdoas  ~ 

DAILT  newspai^r  editor  seeks  public 
relations,  magazine  connection.  Ideas, 
executive  experience,  married,  83. 
Box  138,  Editor  A  Publisher. 

Mcch—ic«l 


^NEWS  PHOTOENGRAVER  ^ 

5  years’  experience.  One  man  shop. 
Veteran,  8  dependents.  Wm.  Quirk, 
Jr.,  Manitowoc,  Wisconsin. 


PRESSROOM  Foreman,  35  years’  ex¬ 
perience  Hoe,  Goss,  Scott.  Duplex 
presses.  Also  stereotyping  references. 
Prefer  West  Coast  states.  Box  111, 
Editor  A  Publisher. _ 


PRODUCTION  MANAGER,  mechani¬ 
cal  superintendent  or  assistant  to  pub¬ 
lisher.  Age  45.  Top-flight  executive 
with  more  than  thirty  years’  experi¬ 
ence  ;  thorough  knowledge  of  produc¬ 
tion  and  costs;  proven  record  of  ac¬ 
complishment.  desires  change.  Strict¬ 
ly  sober  with  top-notch  references. 
Interview  arranged.  Confidential.  Box 
148,  Editor  A  Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

The  “flying  saucer”  story  ended  < 
abruptly  last  week  with  official  ex-  j 
planations  amid  newspaper  sighs  i 
of  “Ah,  that’s  over!” 

What  has  amazed  us  is  that  few  t 
newspapers  if  any  have  asked 
searching  questions  about  why  offi-  r 
cial  secrecy  was  necessary,  or  ex-  { 
pressed  any  righteous  indignation  « 
that  the  Office  of  Naval  Research  i 
should  have  been  a  party  to  per-  f 
petrating  such  a  hoax  on  the  i 
American  people  for  the  last  three  i- 
and  a  half  years.  t 

We  congratulate  Look  Maga-  t 
zine  for  finally  smoking  out  the  t 
story,  but  in  the  words  of  A  viation  I 
Week,  a  McGraw-Hill  publication,  1 
the  “revelation  is  a  tragic  com-  | 
mentary  on  the  low  state  of  the  ^ 
administration’s  sense  of  public  1 
duty,  and  an  increasing  trend  to-  i 
ward  unnecessary  secrecy.”  i 

Robert  H.  Wood,  editor  of  the  j 
aviation  publication,  has  written  < 
an  editorial  this  week  on  “Saucers, 
Secrecy  &  Security”  part  of  which 
we  quote  here.  t 


“For  some  three  years  govern¬ 
ment  spokesmen,  from  President 
Truman  and  the  former  Secretary 
of  the  Air  Force  on  down,  told  the 
people  impatiently,  as  though  they 
were  children,  that  what  they  were 
seeing  were  mirages,  misinterpre¬ 
tations  of  various  conventional  ob¬ 
jects  or  nothing  at  all. 

“Yet  now  it  comes  out  that  even 
while  the  government  was  telling 
the  people  these  things  the  ONR 
was  busily  surveying  2,000  reports 
of  ‘flying  discs’  and  culling  out  a 
solid  base  of  reports  from  plane 
pilots,  scientific  observers  and  re¬ 
liable  laymen  .  .  . 

“The  hoax  the  ONR  has  perpe¬ 
trated  brought  on  something  akin 
to  public  hysteria  in  some  areas, 
cost  the  Air  Force,  National  Guard 
and  other  public  services  needless 
wasted  monies  in  investigations 
and  flights  and,  most  tragic  of  all, 
cost  the  life  of  an  Air  Force  pilot, 
Capt.  Thomas  F.  Mantell,  whose 
plane  crashed  while  he  was  pur¬ 
suing  a  ‘saucer’  in  1948.  Appar¬ 
ently  then,  months  after  the  ONR 
balloon  ascensions  began,  neither 
ONR  nor  high  Navy  officials  had 
tipped  off  the  Air  Force,  else  we 
can  presume  the  USAF  would  not 
order  or  permit  its  pilots  to  try  to 
chase  already  identified  objects 
that  were  known  to  rise  to  19-mile- 
altitudes. 

“Even  if  the  objectives  were  con¬ 
sidered  secret  by  the  ONR,  there 
could  have  been  no  apparent  secur¬ 
ity  breach  in  issuing  a  brief  an¬ 
nouncement  as  soon  as  newspaper 
reports  about  saucers  began  pop¬ 
ping  up.  The  announcenKnt  could 
have  been  restricted  to  a  few 
words  tying  the  eyewitness  reports 
to  new  and  larger  balloons  that 
were  making  upper  air  cosmic  ray 


observations  and  the  like.  The 
public  would  have  been  satisfied 
immediately,”  writes  Mr.  Wood. 

And  we  think  he  has  a  point 
there. 

“The  Citizens  who  have  been 
reading  about  these  things  for  sev¬ 
eral  years  might  ask  why  there  was 
ever  any  need  for  secrecy  as  far 
as  letting  them  in  on  the  simple 
fact  that  larger  balloons  were  be¬ 
ing  used  than  formerly  to  obtain 
secret  information  upstairs,”  he 
continues.  “What  possible  mili¬ 
tary  secrecy  is  revealed  by  telling 
the  people  they  are  seeing  bal¬ 
loons?  What  secrets  does  a  bal¬ 
loon’s  configuration  betray?  Why 
permit  a  silly  thing  like  this  to  de¬ 
velop  to  the  point  where  human 
life  is  lost  and  the  public  begins 
reading  about  little  creatures  rid¬ 
ing  on  flying  saucers  through  inter¬ 
planetary  space  and  crashing  on 
earth?” 

*  * 

Aviation  Week  really  warms  up 
to  the  subject  when  it  reveals  that 
it  printed  the  “flying  saucer”  sec¬ 
ret  itself  in  its  issue  of  Feb.  7, 
1949 — ^two  years  ago — but  didn’t 
know  it.  In  that  issue  it  printed 
a  brief  digest  of  a  paper  delivered 
in  January,  1949,  at  the  Institute 
of  Aeronautical  Sciences  meeting 
in  New  York.  “The  full  text  of 
the  paper  by  E.  G.  Droessler,  a 
meteorologist  of  the  Geophysics 
Branch  of  ONR,  was  never  made 
available  to  us,”  wrote  Mr.  Wood. 
“The  digest  came  to  us  from  the 
Institute.  Our  headline  said  ‘The 
Navy  Has  a  Skyhook.’  The  digest, 
as  we  printed  it  in  early  1949, 
said: 

“  ‘Comparatively  successful  plas¬ 
tic  balloon  has  been  developed  and 
is  being  utilized  in  broad  program 
of  upper  atmosphere  research.  In 
52  flights,  heavy  loads  have  been 
carried  to  altitudes  exceeding  30 
km.  (Note — this  is  98,400  feet.) 
Scientific  instruments  are  carried 
aloft  to  collect  new  information 
on  cosmic  rays,  biological  phe¬ 
nomena,  meteorological  para¬ 
meters,  etc’.” 

Then  the  aviation  publication 
asks,  and  we  join  them  in  asking: 

“If  a  public  address  could  be 
delivered  in  early  1949  describing 
this  hush-hush  project  even  to  the 
extent  just  quoted  how  could  na¬ 
tional  security  have  been  breached 
with  the  ad^d  simple  statement 
that  these  new  balloons  could  well 
be  responsible  for  the  frequent 
public  reports  of  ‘flying  saucers?’.” 
*  *  ^ 

It  seems  to  us  there  is  a  lot  of 
logic  to  this  reasoning  and  the 
newspapers  of  the  country  ought 
to  start  asking  a  lot  of  questions. 
For  instance:  Who  was  responsible 
for  this  curtain  of  secrecy  and 
why  was  it  permitted  to  blossom 
into  the  greatest  hoax  in  the  20th 
century?  Why  couldn’t  the  whole 


E  &  P  CALENDAR 

Feb.  26  —  Inter-American 
Press  Assn.,  Board  of  Directors 
meeting,  Mexico  City. 

Feb.  27  —  New  England 
Newspaper  Advertising  Execu¬ 
tives  Assn.,  Boston. 

March  1-2  —  Audit  Bureau 
of  Circulations,  Directors’  meet¬ 
ing,  Westchester  Country  Club, 
Rye.  N.  Y. 

March  3 — Nevada  State  Press 
Assn.,  annual  convention.  Uni¬ 
versity  of  Nevada,  Reno. 

March  8  —  Ohio  Hometown 
Newspapers  -Ohio  Weeklies, 
Inc.,  Directors  Publishers  meet¬ 
ing.  Dcshler-Wallick  Hotel,  Co¬ 
lumbus. 

March  8-9 — Newspaper  Per¬ 
sonnel  Relations  Assn.,  annual 
meeting,  Stevens  Hotel,  Chi¬ 
cago. 

March  8-10 — Inter-American 
and  Amasa  Howe  Award,  Cop¬ 
ley  Plaza  Hotel,  Boston. 

March  8-10 — Inter- American 
Advertising  Federation,  conven¬ 
tion,  Uruguay. 

March  16-17 — Inland  Classi¬ 
fied  Advertising  Clinic,  Orring- 
ton  Hotel,  Evanston,  111. 

March  18-20  —  Inter  -  State 
Circulation  Managers  Assn., 
Spring  meeting,  Abraham-Lin- 
coln  Hotel,  Reading,  Pa. 

March  18-20 — Central  States 
Circulation  Managers  Assn., 
spring  convention.  Edgewater 
Beach  Hotel,  Chicago. 

March  23-24  —  Associated 
Dailies  of  Florida,  annual  meet¬ 
ing,  Orlando,  Fla. 

March  25 — Associated  Press 
Assn.,  annual  meeting.  Orange 
Court  Hotel,  Orlando,  Fla. 
tOrlando  Sentinel-Star,  host). 

thing  have  been  stopped  by  the 
simple  revelation  the  “saucers” 
were  balloons?  Did  ONR  deliber¬ 
ately  maintain  its  secrecy  in  order 
to  hoodwink  the  press  to  continue 
reporting  “flying  saucers”  so  ONR 
could  obtain  its  2,000  observa¬ 
tions?  Or,  perhaps,  the  Navy 
maintained  its  silence  in  order  to 
make  monkeys  out  of  its  rivals, 
the  Air  Force  boys,  who  were  un¬ 
successfully  chasing  “saucers”  that 
couldn’t  bei<:aught? 

Americans  can  “go  along  with  a 
gag”  better  than  any  other  people 
and  they  probably  have  accepted 
this  as  just  another  case  of  having 
been  tricked  by  the  pitchman. 
Don’t  any  of  them  wonder  if  it  was 
all  necessary? 

We  wonder  how  far  the  Navy 
would  have  permitted  the  hysteria 
to  spread  if  that  “eye  witness” 
story  out  of  Mexico  last  summer 
(about  the  little  men  climbing  out 
of  the  disc  that  crash  landed),  had 
not  been  tracked  down  and  dis- 
proven  almost  immediately  by  the 
newspapers. 

■ 

$94,325  Estate 

Waterbury,  Conn. — ^An  estate 
of  $94,325.  was  left  by  Louis 
Schmidt,  associated  for  more  than 
35  years  with  the  Republican  and 
American.  Mr.  Schmidt,  who  died 
Nov.  28,  was  in  charge  of  trans¬ 
portation  for  the  newspapers. 


Weatherbird 
Commentator 
Is  50  Years  Old 

St.  Louis  —  The  Post-Dispatch 
Weatherbird,  chirper  of  daily  front 
page  comments  on  subjects  in  the 
news,  was  50  years  old  Feb.  11. 

The  bird’s  creator,  Harry  B. 
Martin,  a  comic  illustrator  and 
member  of  the  P-D  staff  at  the 
turn  of  the  century,  said  in  a 
recent  letter  concerning  the 
Weatherbird’s  hatching: 

“I  had  been  on  a  trip  to  the 
Northwest,  and  saw  some  photo¬ 
graphs  of  young  birds  with  gaping 
bills  that  struck  me  as  comical. 
On  the  train  from  Montana  1 
tried  my  hand  at  drawing  a  bur¬ 
lesque  bird.  When  1  had  finished 
two  or  three,  the  idea  occurred 
to  me  of  using  them  to  illustrate 
different  phases  of  the  weather. 

“I  showed  the  birds  I  had 
drawn  to  Harry  Dunlap,  who  was 
then  managing  editor,  and  I  sug¬ 
gested  that  six  birds  would  be 
enough  to  illustrate  all  types  of 
weather.  But  the  first  time  we 
repeated  a  bird  we  had  used,  we 
began  to  get  letters.  ‘We  had  that 
bird  before,’  the  irate  reader 
wrote.  ‘Give  us  a  new  one.’ 

“So  I  set  about  to  draw  enough 
birds  to  run  a  month.  By  that 
time  many  persons  were  making 
collections  of  the  weatherbirds, 
and  readers  had  become  so 
attached  to  it  that  there  had 
to  be  a  new  one  every  day." 

‘Bird  Lines’  on  All  Topics 

Mr.  Martin’s  bird  first  panto¬ 
mimed  the  weather  with  the  aid 
of  costumes  and  background,  but 
soon  he  took  a  voice  which  has 
never  stilled.  “Bird  lines,”  as  the 
daily  punch  lines  are  called,  are 
thought  up  mainly  by  editors,  but 
bright  ideas  by  staff  members  are 
encouraged. 

These  lines  cover  the  field:  poli¬ 
tics,  sports,  fashions,  civic  affairs, 
war  and  diplomacy.  The  late 
Carlos  Hurd,  staff  writer,  was,  for 
many  years  before  his  death  in 
1950,  the  newspaper’s  regular  bird 
line  author. 

Mr.  Martin  left  the  P-D  in 
1903.  He  was  in  newspaper  work 
in  New  York  up  to  1925,  has 
since  done  writing  and  illustrating. 
He  is  now  77  years  old. 

Since  Mr.  Martin’s  departure 
the  Weatherbird  has  been  drawn 
by  Oscar  Chopin,  who  left  ^ 
paper  about  1912;  S.  Carlisle 
Martin,  who  died  in  1932,  and 
Amadee  Wohlschlager,  who  was 
an  eager  young  artist  of  20  when 
he  succeeded  S.  C.  Martin. 

Amadee  has  carried  on  the 
tradition  of  never  duplicating  n 
costume.  His  bird  occasionally 
carries  a  cane  or  costume,  often 
puffs  on  a  pipe  or  cigar. 

The  Weatherbird  does  actually 
get  into  the  air.  He  decorates,  in 
bright  colors,  the  side  of  the  Po<' 
Dispatch  airplane.  His  wife — Mm 
Weatherbird  —  has  appeared  bid 
once. 

BLISHER  for  February  24,  1951 
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LERMAN  FURNITURE,  INC. 


4  rooms  of  furniture?  $289  Balance  Due. 
wofth  double.  Includes  Parlor  Set.  2  Bed* 
rms..  Chrome  Dinette.  Television  Set.  Gas 
Kanse.  Hec.  G.  E.  Refrigerator,  extras; 
trasy  terms  arranged.  John  Marshall  Co.. 
1379  Hill  Street.  Mon..  Thurs,  to  9:30. 

NEW  BROADLOOM  CARPETS 

Ur>i'  turicty  at  baritain  prices:  9.  12.  and 
15  U.  rolls.  Upen  Monday  and  Thurs..  8 
a.  m.  to  9  p.  m.  Sunday  1  to  5  p.  in. 
fri-dit  or  cash:  free  delivery. 

HHOS.  I’L.ANT. 

8066  S.  Hammond-av.  KKxent  t-GOOO. 
SAVE  HV  ATTENUl.NC  OIR 

ONCE  A  YEAR  RUG  SALE 

SA  .M  I’LES— S A V  E  $  1 0-i20-S,j0. 
Vnloading  4.790  sq.  yds.  new  bro;»dloom 
430  new  used  9x12-12x21  $28-$19S. 

(Tiecker  Ifug  Whse.  Terms.  1301  \V.  (»3d 
110  S.  HA.MLIN.  2d  Hr. — Curtains  and 
drapes.  $1  pair;  gold  picture  frames.  S3 
t-a.:  S330  mahog.  sola  and  chair.  $7.3;  oak 
table.  4  leaves.  $.3:  walnut  bed.  spring, 
\anil>  and  night  stand.  $4.3. 

3  KM.  FL  HMTCHE  HAHC.ALN 
Parlor,  bedrm.,  kitchen  set;  rugs.  this., 
lamps;  value  $.393.  now  $299.  Easy  terms. 

Kl  UMTCHK  MART  orTLKT 
3071  IJncoln.  Ope^n  .Mon. -Thurs.  till  9:30 
.MAIM'  samples — Red  davenport.  $09.30 
and  up.  With  mattress  $0S.  Lge.  selection. 

Kl  IlMTl'RK  .MART  Ol’TlaKT 
3071  Lincoln.  Open  .Mon. -Thurs.  till  9:30 
FINK  OCALITY  CSKD  Rl  (IS 


Our  large  stock  of  furniture  and  rugs  must 
Ku.  Will  be  open  Sunday  from  10  to  3. 
Amsiadter  Storage.  731.3  Collage  Grove. 

FINK  Ol'AIJTY  CSKD  RCGS 
6x9.  SxlO.  9x12.  and  larger.  Hall  and 
stair  carpet.  Monday.  I'hursJay  to  9:30. 
ACTIVE  CARPET.  3315  N.  CLARK. 
Sl.MMO.NS  llide-a-Heds.  studio  couches: 
l.awson.  Duncan  Phvfe.  modern  sofas; 
floor  s;imples  to  be  sold  at  2.3C^  to  33'^^( 
ofl  regular  price.  3230  North  ('lark. 
STCDIO  couch.  $(>;  2  pc.  bdrm.  set.  $2;3; 
dining  rni.  set.  goexJ  cond..  $3.3;  kitchen 
cabinet,  porcelain  top.  $3. 

_  .ARdmorc  1-9.392  after  3  p.  m. 
DiN'iNCi  room  set — 10  piece;  all  Italian 
hand  carved;  good  condition;  best  olTer. 

_  JLnipeT  8-300.3. 

'  10  VAN  LOADS. 

Good  used  furniture;  terms;  daily  Monday 
and  Thursday  till  9.  2337  N.  ('lurk. 

3  IH'.  blonde  bedrm.  set — Incl.  lamps, 
end  table.  Only  $1(j7.  SEeley  3-7719. 
UI.MNG  room  S  pc.  set.  telephone  stand 
and  chair:  bowling  ball  and  bag;  porch 
lounge  and  table.  Hl'mboldt  (t‘0837. 
SACRIFICING  2  piece  living  u>om  suite. 
>.)0:  3  pc.  bedrm.  suite.  $4<);  bioadloom 
rug.  9x12,  $13.  010  N.  Cicero. 

NKW  and  slightly  used  rugs — Ori.-dom.. 
all  si/xs.  JK12.  10x13.  12x13.  others. 
('.AHA\  AN.  4349  AVashington-a\. 

SIMMONS  HIDE-A-HEDS— ON  SALE. 
264.)  JelTvrson-u\.  AlJ>any  2-1111. 

5. A('RIFICE  furniture  oPO  rtK»ms.  stove 
htd.  flat.  3239  AV.  IKach-av..  after  0:30. 

3  HM.  Ol  TFIT— INCL.  GAS  RANGE 
and  refrig..  $240.  terms.  4040  S.  Ashland. 

2  PIECE  PARLOR  SET.  TAPESTRY, 
(all  after  0:3()  p.  m.  SPaulding  2-3373. 
I'SEI)  rugs — .All  sizes.  $3  to  $23.  Lion 
Hros..  .3947  Broadway.  Open  Mon^eve. 
a  PIECE  BEDUOO.M  SET  .  .  .  !  .  .  .$89 

1323  .MILAVAl  KEE-AV. 
rSED  RI  GS  0501—9x12,  $0-$15  and 
up.  4922  Chicago.  Open  .Sion.,  Thur.j:ves. 
jlEDRM  set  repossesse-d — Like  new.  $0.3. 
I..asy  terms.  Irving.  7839  S.  Halsted. 
300  9x12  RCGS— $19.  $39.  $39;  easy  i 
terms.  Irving  Furn.,  7839  S.  HalsteJ-sl.  I 
Loop  YARDS  gray  broaUUH>m  wexyl  car¬ 
pet.  $3.88  sq.  yd.  Wallace,  228  N\  Smith. 
•MANY  nationally  adv.  furn.  or  appl.  lO'f 
above*  factory  cost.  ARmitage  0-7108. 
I^KACTIFUL  misc.  furn.— Also  baby 
furn.  Excellent  cor^.  Kildare  ,3-t)733. 
VyM**^*FTE  furnishings  for  0  room  apt. 
All  in  excellent  cond.  NOrmal  7-88H.3. 
HEDROOM  set — 3  piece  walnut;  modern. 
Reasonable.  Phone  HYde  Park  3-8483. 
pINTNC  rm.  set — Duncan  Phyfe;  table. 

6,  chairs  buffet.  $.30.  CApilol  7-4180. 

7  PIECE  dark  walnut  bdrm.  suite — Kit. 
HI.  Call  BRiargale  4-842,3. 

6  RMS  turn.,  incl.  rvfrix..  wavhtr.  mw. 
"wch.:  riavonablv.  WEllinKlon  .'>-304:1. 
V^STO^;  liv.  rm.  draw  draiHTii-s.  bvdrm. 
arapiTivs  spread.  DEIawarc  7-43.‘>0. 
MA’SI.KY  Enxiish  bone  china  dinner  set. 
Icrfi-ci  .iindition.  BKiarKate  4-520."). 

^  1*0.  1)1  \  set  includes  new  rwd.  excellent 
condition  ilOO.  Al  Min  7-7600. 

mmiogany  twin  hedroom 

^KT.  A I  Min  7-6825. 

6E\EI!\I,  Electric  flatplate  irnner. 
nnitnev  h;iby  buxxy.  I.Awndale  1-2757. 
axi.v  Hi  fi;  loiinKe  chair:  Chinese  Chip. 
6c-<lroom  -et.  Rhone  SHeldrake  3-3605. 


$30.  Call  CKavyford  7-6283  any  time. _ i 

15  USED  SEHVEL  aas  refrigs. — Bar-  : 
gain._1919  Jrv^  Hk.  Bittersweet  8-2202.  , 
5  CU.  ft.  Servcl  refrigerator,  3  yrs.  old; 

good  condition,  BAjport  1-2367. _ 

SINGEK  electric  console  sewing  machine 
—Perfect  foadition.  Buckingham  1-8914. 
RENT  A  WashiM  Machine — Only  $1  per 
WK.  7445_COTTAGE  GROVE-AVE. 
B.AHGAINS — Floor  samples,  stoves,  refr.: 
easyJiTms.  Irving,  7839  S.  flawed.  _ 
I.IKE  new  Singer  vacuum  cleaner — Com¬ 
plete.  Reasonable.  RKunswick  8-9220.  _  . 
REFUIGERATORS^$39  up;  rbit.:  guar-  ‘ 
antec'd.  Globe.  I..Akeview  .5-.5758. 

- WANTED-HOME  APPLIANCES - 

REFRIGERATORS  wanted — Any  cond., 
stoves  and  7"_TV.  MUhawk  4-6381. 
REFRIGERATORS  wanted — Any  con¬ 
dition.  1037  and  up.  MOnroe  6-1746. 

—METALS,  METAL  PRODUCTS — 

- FOR  SALE - 

ALUMINUM  SHEETS 

FOR  I.M.MEUIATE  DELIVERY 
.040  sUe  42"xl44".  25. '/t  hard. 
RRKillT  .MILL  FINISH. 

I  Jacksoa  Sales  Corp.,  IIArrison  7-5.315. 

’  STEEL  FOR  SALE 

2  tun  20  gauge  prime  deep  diam.  cold 
rolled.  47"x6S".  2  ton  22  and  24  gauge 
dior>-ot1s.  UErkshire  7-2317.  _ 

S  I  EEL  sheets— C.  R.  I>.  25.  26.  27,  28 
and  30  gauge.  150  Ion.  26x06.  36x06.  ! 
ACE  STEEL  CO. 

416  Woodbind.  Toledo.  Ohio. 

3..5O0  |•OUNl)S— 430-14"x58"x.015  S. 
S.  800  lbs.  302-36"xl20"x.025  S.  S. 
1.000  lbs.  S.  S.  drop-offs,  •/4"-302  rod., 

I. 500  lbs.  24  ga.  g.  sht.  TAylor  9-0818. 

C.  it.  COIIJj. 

20.M  lbs,  .0,")0xl"  'A  hd. 
HARRISON  STEEL  SERVICE 
:t0_;^  Slate-Street.  Financial  6-08jr2. 

oio  COLD  R(')LLED  BLANKS 
5.000  lbs.  1246  13H  rd.  cor.  No.  5  pol. 
3.800  lbs.  4x20  wider  and  longer  c.  u. 
CHCRCHILl.  COHR.  HArrison  ^-7271 
30  TON  GALV.  SHEETS. 

24  GA..  26  GA..  28  GA. 

CALL  .MR.  illLI.ER.  Hldson  3-1^02. 
15  TON  .ANGLES— m"xiWx'/4"x26 
feet.  .Mild  prime.  Snyder  Iron  &  Steel  Co.. 
3430  W.  38lh-st.  CLiffside  4-0569.  _ 

ALC.MINU.M  SHEETS— YARIOCS 
GAUGES:  ALL  Al.LOYS:  LARGE 
yUANTlTlES  OF  EACH  IN  STOCK. 
CAUimet  5-4477. 

36.000  LBS.  of  H"  armor  plate — Rea¬ 
sonable:.  26Vj"x  160".  WHilehall  4-6555. 
■M  E  RCl  R  Y  A  N  D  T I  N  G  ST  EN  "  \\T  R  E. 
GRovehill  6-8200. 

I'ULME  H.  R;  1*.  SHEETS  —  14-34 
GACtiE  Call  NEvada  2-2230. 

- WANTED— M«t»lt,  MtUl  Product, - 

STEEL  NEEDED 

200  lbs..  .031x144".  D.  D. 

3.34  lbs..  072x2'/^",  soft. 

2.000  lbs..  .0L3xlt/i",  S.  coil. 

7.3  lbs.,  .0.3()x'n''.  volt. 

8.000  Ibv..  round.  B  1113. 

2.000  lbs.  of  %**  round.  B.  1113. 

MIL  NEAL.  Phone:  COrndla  7-2901 
GALVANIZED  sheet  Meel  —  Can  use 
pieces.  3  in.  x  12  in.  and  up;  .0,33  thru 
.0(i8  ga.  inclusive.  I  have  phone  in  my 
car.  so  a>k  for  .Mobile  Operator,  ('all  WJ 
4-303.3.  It  no  answer,  call  El'clid  0-1 108. 
•/i"  STEEL  plate.  42"  or  wider. 
ADDRESS  M  D  X  501.  Tribune. 

- DISCLAIMER  OF  DEBTS - 

II. WE  purchased  Alco  Tension  Steel 
Window  ('o.  at  21,34  N.  Harlem.  Respon¬ 
sible  tor  our  own  debts  only,  also  any 
outstanding  debts  must  be  applied  for  on 
or  before  Feb.  13.  1951.  H.  Blazer.  J. 
(irazen  and  3'.  Mitnisk. 

.VDTICK  is  hereby  given  that  I  have  with- 
1  drawn  from  the  partnership  known  as  the 
i  Sandwich  Nook.  17.3  W.  Jackson-blvd., 
and  am  nut  respoosibic  for  any  of  its 

obligations.  Ix-ma  M.  Sc'aver.  _ 

H.W  K  purchased  cleaning  store  known  as 
O'Donnell  &  Griffith.  4234  N.  Broadway. 
Responsible  for  our  own  debts  only.  (Uenn 
and  .Marie  Banner. 

HAVE  dissolved  partnership  of  Villa  Gir- 
ge-nti.  .3H.3ff  Broadway.  Responsible  for 
my  own  de'bis  only.  Steve  .Morgan. 

SOIJf  Stage  l>oor  Tavern.  629  W.  6.3d- 
st.;  responsible  for  our  debts  only  after 
Jan.  10.  Arthur  and  .Mary  Kelley. 

SOLD  Ben's  ('onfectionery  store.  2933 
W.  .39lh.  Jan.  11:  responsible  for  m>  own 
debts  only.  Ben  Smith. 

NOT  resp.  for  any  debts,  bus.  or  other¬ 
wise.  as  of  Jan.  8.  19.31.  l>onald  and 
Claire  Si.  .Slurray.  811  W.  62nd-st. 
H.WE  sold  W.  &  J.  ('leaners — Not  resp. 
for  debts  other  than  our  own.  Walter  and 
John  Brown.  2648  W.  .Medill. 
RESPONSIBLE  for  my  own  debts  only. 
E.  L.  Franklin,  formerly  .3.36  N.  Pine. 
RESPONSIBI.E  for  my  own  debts  only 
after  Jan.  1.3.  ('.  Miller.  4863  W.  Ogden. 
RESPONSIBLE  for  my  own  debts  only 
after  Jan.  15.  Robert  Smith.  432  Oak. 
SOLD  gift  shop.  2202  E.  73d— Resp.  for 
my  own  debts  only.  l.x>is  M.  Danning. 


ment.^  30  N.  Michigan.  CEntral  6-1195. 
DIE  cvttiMc  shop  Coipleta;  TboMpson ' 

press,  29x41  in.  be*d:  36  in.  power  under¬ 
cut:  jigsaw,  circle  saw.  die  bending  equip¬ 
ment.  Machinery  for  sale  and  lease  on 
premises  can  be  arrange'd.  Eqpt.  now  oper¬ 
ating.  Custom  Insets.  Inc..  423  \y.  Rose*. 
DR.\PERIES  and  slipcovers — At  least 
$25,000  cash  or  may  finance.  Good  north- 
side  locution  and  business. 

Address  .31  E  (j  308.  Tribune. 
DRIVE-IN  snack  and  dairy  bar— Real 
opply.  for  cple.  4234  W.  Lawrence. 
DRi'(>  sundries — And  variety  store;  .soda 
fountain;  good  neighborhood  loc.  Est.  20 
yrs.  Living  qtrs.  if  desired.  Waukegan.  111. 
Addre*ss  M  D  W  .364,  Tribune. 

DRl'(a  .store— \.  side;  $109,000  volume; 
reus,  rent;  good  lease;  transient  cor.;  stock 
plus  fixtures:  best  offer.  l-tU  Thomus  &  Co., 
Telephone  Wllitehall  4-2611.  ^ 

DRI'(a  sundries — Profitable;  est.  1.3  yrs.; 
$14. .300  cash:  bal.  $4,000  at  'iVt.  Jay's. 
101  S.  (ienesee.  (';ill  REgeni  7-0900. 
DRY  goods  store — Dwner  retiring,  same 
owner  28  yrs;  good  business:  ,3  yr.  Isc.. 
rent  $125  mo.;  stm  .  gross  bus.  1930 
over  $40,000.  Gold  mine  for  someone  can 
talk  Polish:  near  '^7!h  ;  h1  Commercial. 
.Mr.  .-Mex  .\1.  Hoffm.tn  ^  ('o..  8143  Stony 
Island,  south  Shore  8-9122. 

DRY  (LEANING  PLANT 
Established  1914;  giHid  income  for  1  per¬ 
son  or  partners:  within  60  mi.  of  city. 

ADDRESS  M  E  A  118.  TRIBI  NE. 
ELECn'RIC  motor  lewind  business  and 
eqpt.  Highland  i*ark  2-9801.  .Mrs.  Eva 
Saltness,  or  write  P.  O.  Blw  671. 
ELECTRK'.AL  .Appliance  Store — FuUy 
eqpd.  ('icero.  (>ood  location,  good  income, 
low  rental;  $1,500.  CAlumet  ,3-1328. 
FLORIST— N.  Clark:  6  years:  $2,800, 
Mcl..aaghlin.  Agent.  W Abash  2-1142. 
FIft)WER  S^lOP— Roosevelt  nr.  Kedzie- 
av.  $300.  Bishop  2-1613. 

FOOD  MART-MEATS— Self,  complete 
line.  bus.  se'C..  doing  $10,000  vol.  mo.,  hrs. 
!>-<),  no  Sun.  Best  offer  takes.  GCnderson 
4-6.300.  3230  S.  (iro^.  Berwyn. 

FOOD  mart  and  liquors — Corner;  dble. 
store.  Southside.  Doing  over  $23,000  mo. 
bus.  All  mod.  equip.  Lvg.  city.  Will  sacrif. 

Addruss  M  D  X  131.  Tribune. 
FOOD  shop — 4  living  rooms,  bath.  Rent 
$7.3.  1123  W.  .39lh-st.  So.  side,  (’omplete 
slock.  Ownur  ill.  Phone  HAU  7-5160. 
FOOD  shop — Est.  bus.;  new  equip.:  steam 
heat:  req^^^l^-  Phone  GRacelund  7-1063. 
F(X)D  shop— 2037  Irving  Park:  rt.  $7,3; 
$3  ,300,  tms.  Agt.  Lincoln  9-7484. 

FOOD  shop — Apt.  bldg.;  good  business;  rt. 
$40,  lease.  Best  off.  COlumbus  l-!)364. 
FOOD  store,  schl.  supplies — Living  quar¬ 
ters;  best  offer  takes^  Rh^‘nt  4-8893. 
FOl'NT.AIN  and  iuncheonette  concession 
in  Rexull  Drug  store:  steam  table  and  grill: 
going  business;  buy  inventory,  ('all  Mr. 
Frank  Engbcrg  excvjJl  Sat.  and  Sun. 

STJeley  3-988<  until  7  p.  m. 
FRFjE/ER  Plant — Southern  location. 
Sharp,  with  facilities  to  freeze  shrimp.  One 
half  mile  trimi  French  Market.  l..arge  stor¬ 
age  rooms  and  locks  with  office  and  Jiving 
quarters  above,  ('an  be-  financed  and  pur¬ 
chased  far  below  replacement  value,  ('on- 
tact  your  agent  or  L.  E.  Robichaiix  Jr.. 
401  Boxwood-st..  Harlingen. 

FUR  STORE 

Estab.  25  yrs.  South  side  bu.siness  dist.: 
corner  locution;  owner  ill.  must  sacrifice. 

Address  31  D  X  .323  'I'ribune. 

FCR  Shop — Established  29  yrs.;  N.  Evan¬ 
ston:  own.  retiring;  complete  shop:  no  rea.H. 
offer  refuse-d.  CNiversity  4-955,). 

FCR  Store — Finest  location:  good  volume. 
Estab.  30  years.  Will  sell  for  Inventory 
cost.  Address  M  D  X  261,  Tribune. 

FURNITURE  COMPANY 

Excellent  opportunity  retail  furniture  busi- 
new  lastest  growing  outlying  dist.  Favor¬ 
able  long  term  lease-.  Possible  volume  over 
$,300,000.  For  immediate  sale. 

1)^  Berger.  1()  Slonroe.  STate  2-0261. 
GARAGE  and  service  station  in  busy 
trucking  district— 4  yr.  lease  with  option: 
stock  and  equipment;  approximately  $11.- 
000  overhead  covered  by  storage  sales  for 
19,30.  approximately  $9,3.000. 

Address  M  D  a  297,  Tribune. 

GAS  station — Independent  Oil  (’o.;  will 
lease-;  2  bays;  high  gallonage;  very  profit¬ 
able  operation  for  giKid  service  station 
opu-rutor:  station  is  liKaled  at  7043  Roose- 
velt-rd..  Berwyn.  Call  FOrest  6-230(). 
(iAS  station — Major  oil  company  will 
lease-  new  2  boy  service  station;  south  side; 
immediate  pons.  Requirements,  experience; 
$3,000  capital  for  stLKk:  fully  equipped, 
('all  L.^fayetle  3-1.300. 

(iAS  station — Incl. wash.,  grease-,  auto.  rep. 
8  pumps.  2.30  ft.  front:  23.000  gals,  pe-r 
month.  Can  do  big  business.  Except,  opp. 
for  2  partners.  $3. .300  will  handle.  4800 
S.  ('alifornia.  RRunswick  8-7841. 

G.AS  station — New  repair  shon.  Good  gal¬ 
lonage.  Excellent  location;  N.  W.  Call 
AVenue  3-9333.  ARmitage  6-.3082 
(i.AS  station — N.  W.  Pumping  23.000  gal. 
mo.  Sell  for  inv.  Hube-r.  Sl’pe-rior  7-3448. 
(i.AS  Mation  and  grocery — Ogde-n-av., 
Lyons.  Ask  $36,300.  TDwnhall  3-24.34. 


MEAT  WHOLESALE  COOLERS  i 

Good  refrig.  warehouse,  office  space;  dock, 
garage,  also  smoke  houses.  Stockyard  dis¬ 
trict.  Reasonable  rates. 

_  l*hone  Morris,  ECclid  3-4692 
MEAT  Market — Going  into  service;  best . 
offer  takes  it.  5973  N.  Clark.  LUngbeach 

1- 7486  except  Tuesday. 

•MEAT  market — Transfer  corner;  reason¬ 
able.  ('all  KEystone  9-786.3  any  time. 
MEAT  .MARKET— EXCELLENT  BUY 
Telephone  YArds  7-2932. 

M ILLIN ERY  salon — Excellent  clientele. 
Stock  and  fixtures.  Fixcellent  N.  side  loca¬ 
tion.  Sacrifice.  Call  LOngbeuch  1-3076. 
NFiWSPAPFiR,  comm,  printing. — Oldest 
in  north  central  Washington  state.  .Near 
quarter  billion  dollar  dam  under  eonstr. 
$7,500  for  */2  share,  worth  $12,300. 

Address  M  B  M  .30.  Tribune. 
NEWS  A(iF;N('Y— OFFICIAL  CAR- 
RlFiRS — N.  \\  .  side.  2900  home  delivery. 
Cash  register,  time  machines,  all  ste<.l  carts. 
$243)00.  .Address  M  D  X  213.  Tribune. 
PAINT  and  wall  pape*r  store — Well  estab¬ 
lished  in  west  suburb  of  12.000.  5  year 
lease*  or  more.  F^Lmhurst  5093  except  Sun. 
PLCMBING  business,  stock,  equip. — Nr. 
N.;  established  over  33  yrs.;  liv.  qtrs.  in 
rear  together  with  brick  bldg.;  3-3  rms.. 

2- 4  rms.  on  upper  Hrs.:  3  cur  garage.  Rea¬ 
sonable  price.  .Michigan  2-68<>7.  agent. 
PLC.MBING  business. — SmI.  and  eqpmt. 
Highland  Park  2-9801,  Mrs.  F>u  Saltness, 
or  write  P.  O.  Box  671. 

PORTlLAPr  studio — Same  location  many 
yrs.  Call  1-6  p.  m.  Bishop  7-G996. 
IM)CLTRY  store — Dress.;  ^olxI  loc.;  mod¬ 
ern  fixt.:  S.  .sjde.  CAlumet  o-_7836. _ 

RADIO  AND  TELEVISION 

Sales  and  service  business.  For 
full  information,  phone  BF31wood  203 
READY  TO  WEAR  for  family— A-1 
location  in  Minnesota,  city  of  30.000:  long 
lease*,  volume  approx.  $300,000;  about 
$1.30.000  to  handle.  '1'his  store  has  excel- 
le-m  potential  possibilities  for  good  me-r- 
charklise-r.  Send  name  and  bank  references. 

Address  M  D  X  ,347.  Tribune. 
KESTACRAN'l' — Ne-w.  but  well  located 
est.  restaurant-ice  cream  bar.  Well  equip, 
in  lig.  N.  S.  comm.;  low  rent.  4  yr.  lease, 
option  tor  renewal  for  3  more  yrs.  Option 
aeide'd  space.  Sacrifice  for  qiiick  sale.  F'or 
into.  SKokie  5024. 

RF^S'PACRANT  for  sale  or  partnership 
in  restaurant  and  bur  in  northern  Indiana 
city  of  42.000 — Excellent  locution:  good 
lea.se;  wonderful  opportunity  for  right  man. 
Write  to:  ,1.  IJebe-rman. 

740  State.  Hammond.  Ind. 
RKSTACRANT— Open  6:30  a.  m.  to 
2:30  p.  m.  22  seat  capacity.  Estab.  2,3  yrs. 
Open  kitchen.  In  hearty  factory  district. 
Must  sac.:  leaving  lor  service:  bi-st  offer. 
Good  business  opportunity.  628  N.  Wells. 
RF:,STAI  RANT  BCSINKSS  for  sale. 
lx>ng  established  sandwich  shop  on  W. 
.Mudison-st.  doing  fine  bus.  Health  compils 
quick  sale,  (’all  Rm.  lf2^S2  W.  Wash- 
ington-st.  F’ull  Comm,  to  brpl^-rs 
R  ESTA I  R  A  NT— lYofilableNioKL  coffee 
shop  in  neuiby  cit^.  Present  ope*rmor  re¬ 
tiring.  Take  over  his  going  business  .March 
1.  .Moderate  capital  required;  terms  ar- 
rangi.'d.  Address  M  E  A  37.3.  Tribune. 
RFrSTAl’RANT.  halls,  tavern,  catering; 
rms.  above:  giMid  N.  W.  loc..  opposite  lge. 
factory;  One  catering  bus.;  reas.  rent:  price. 
$15,000.  Telephone  AlJvany  2-6372, 

R  F^ST A  L'  R  ANT-soda  fountain — Wilson- 
av.;  sacrifice:  retiring;  make  offer:  long 
lease,  low  rent.  Must  be  sold  this  week, 
('all  agent  at  PEnsacola  6-7310. 
RKSTATRANT— McDonald’s;  good  lo¬ 
cation;  est.  2.3  yrs.;  want  $.3,800;  open  12 
'  hours  daily;  3(6  day  wk.  7911  S.  Racine. 

'  RKSTAUR.VNT— HatKain.  .Must  sill  due 
to  illness.  Lincoln.  So.  of  I^iwrence.  Fully 
equippe'd.  I.x)ng  lease- .^('F!ntral  6-0016. 
RFaSI'.Al’R.ANT — Go^  going  businevs  in 
.South  side  shopping  district:  must  see  to 
appTi'ciate.  Open  dally.  1.3,37  W.  47th-st. 
RF:STArRANT— Kedzie  and  22d  st.  sec¬ 
tion.  Same  owner  for  over  20  yrs.  $4,400. 
Hetter  Business  Brokers.  Al'stin  7-3277. 
RF'ST. — Air  conditioned:  29  seats;  no 
Sun.;  wond.  oppty.  for  couple:  cor.  I^akc- 
Muson:  very  reas.  KStebrook  8-^87.3.  _ 

RF'.STAl’RANT  and  delicatevsen  combi¬ 
nation— West  suburb  Best  location.  Trms. 

Address  .M  1)  X  276.  Tribune. 
RF'.STAFR ANT— On  Madison-st..  west  of 
Ked/ie.  ('ompletely  equipt.  FNt.  over  2.3 
yrs.  Bargain.  Call  CEntral  6-6237. 

RF7ST. -Tavern — 6  rm.  apt.  Net  over  $2,30 
wk.  Best  offer.  Terms.  Agt.  Plaa/a  2-72J5. 
RF7ST.Al’RANT — Sm.  owner:  other  Inter¬ 
ests.  laow  rent.  Wilmette  5310  wk.  days. 


RF:STArRANT— Bargain  $2,800  if  sold 
this  week,  ('all  Dlversey  8-8640 
HKST  — 1466  K.  67th-st  ;  gd  hK.;  6  vr. 
lease-:  low  rent;  reasonable.  OpL-n  dailv. 
RF:STAI*RANT  —  Omn  kitchen;  20 
stools:  gixxl  busine-ss.  100,3  W.  79th-st. 
RF:STArR ANT— K>d/ie-av  nr  47th-st., 
$.3,000.  Telephone:  Bishop  2-1613. 
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Meet  Linotype's  brand  new  agate  face  ...  It's  S’/i  point  Classified  with  Bold!  ClassIB^  has  a  lowor-cos#  alphabet 
length  of  only  84  points;  costs  on  5-point  or  on  agate  body;  comes  with  .050  or  big  .0553  figures.  Just  see  for  your¬ 
self  how  easy  it  reads;  think  of  the  added  revenue  that  such  a  space-saver  would  bring  you.  Full  details  from 
your  Linotype  Production  Engineer.  Mergenthaler  Linotype  Company,  Brooklyn  5,  New  York.  LINOTYPE 
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